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 Executive Summary 

Introduction 

1. Nexus Planning, alongside NEMS Market Research, was commissioned by Mid Sussex District Council 

in September 2021 to prepare the Mid Sussex Retail Study 2021. The Retail Study is expected 

contribute to the evidence base that will inform the emerging District Plan to cover the period up to 

2038. 

2. The following key elements have been completed as part of the Study: 

 Updated assessment of the latest retail and leisure trends, and impacts of these; 

 A review of the latest national and local policy on retail, leisure, other town centre uses and 

town centres generally; 

 An analysis of the empirical research prepared by NEMS through a household telephone survey 

of 1,000 households; 

 A capacity assessment of ‘need’ for new retail and leisure floorspace over the District Plan 

period to 2038; 

 Health check assessments of the District’s main centres including Burgess Hill, East Grinstead 

and Haywards Heath, and the following villages of the Category 2 settlements: Copthorne, 

Crawley Down, Cuckfield, Hassocks and Keymer, Hurstpierpoint and Lindfield;  

 Engagement with key stakeholders of the centres subject of the health check work; 

 A review of adopted policies in the Mid Sussex District Plan 2014-2031 relating to town centres 

and retailing, and recommendations for revised policy wording; and 

 Review of and recommendations for town centre boundaries, retail hierarchy and retail impact 

assessment thresholds. 

Retail & Leisure Trends 

3. In order to set the scene for the Study, we have provided an overview of the recent and trends that 

form the backdrop for retail, leisure and town centre activity at the present time. The retail property 

landscape in the UK has seen dramatic changes over the last 50 years. The post-war years saw a 

significant redevelopment effort focused on town centres. However, during the 1990s and 2000s, the 

retail landscape changed following the introduction of retail warehouse parks and large out-of-town 

shopping centres and retail parks. More recently, the shift to ‘town centre first’ policy approach has 

seen a shift back to development focussed on town centre locations.  
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4. Set against an already volatile economy following Brexit uncertainty, the UK economy has 

experienced a significant shock as a result of the Covid-19 pandemic. Following the emergence of 

the virus at the beginning of 2020, the subsequent restrictions on movement and behaviour through 

a series of national lockdowns have sought to mitigate its impact. This uncertain background has 

caused business investment and expenditure to decline, which has had a knock on effect for retailing. 

5. While the retail and leisure sectors are dynamic at the best of times, there is no denying that town 

centres are still feeling the impacts of the Covid-19 pandemic.  

6. Consumer expectations are also continually evolving, producing a dynamic retail market. Providers 

operating in the market are required to evolve as a result of numerous dynamic factors, including: 

the characteristics of the UK population; consumer demands; popularity in private car ownership; 

planning policy; and digital advances. The diverse nature of factors which form consumer 

expectations is forcing retailers to pursue new innovative development proposals. Consumers are 

seeking more out of their shopping experience.  

7. Long term trends such as online shopping have also impacted on the retail sector, however despite 

the increasing popularity of shopping online, there will always be a need and demand for physical 

stores. The vast majority of convenience sales are made in store, and even when groceries are 

purchased online and delivered, the majority of orders are selected by staff from shelves in physical 

stores.  

8. For comparison goods shopping, the requirement for physical stores is expected to remain as 

shoppers opt to enjoy the experience of viewing items in person. However, this shopping experience 

will need to evolve and diversify, seeking to engage shoppers on an experiential level. Whilst the 

sector is continually evolving and there are a number of ongoing success stories, recent headlines 

have focussed on failing retailers and store closures. 

9. The greater availability of high street units for leisure purposes appears to have helped stoke an 

entrepreneurial spirit in recent years, with a number of centres beginning to benefit from a greater 

focus on independent leisure, and food and drink retailers and also modern markets, which are 

frequently focussed around food and drink operators. New cinemas have been developed close to 

the shopping core, and other ‘competitive socialising’ concepts, which include bowling, crazy golf, 

table tennis, darts, axe-throwing and other seemingly niche pursuits, have been met with success. 

More generally, the gym market continues to perform well.  



 Mid Sussex Retail Study        

Mid Sussex District Council  4 

10. There is a concern that the implications of the pandemic will be particularly felt on the leisure sector. 

The full impact on the leisure sector as a whole will really evolve throughout the remainder of 2022 

and into 2023, and it is clear that the industry is not ‘in the clear’ yet.  

Health Check Assessments 

11. With the backdrop of retail and leisure trends in mind, the Study has undertaken a health check 

assessment for each of the District’s three Category 1 settlements (Burgess Hill, East Grinstead, and 

Haywards Heath), and the six Category 2 settlements (Copthorne, Crawley Down, Cuckfield, Hassocks 

and Keymer, Hurstpierpoint and Lindfield). Notably, each of the Category 2 settlements (with the 

exception of Copthorne) are also defined as Village Centres under Policy DP3 in the current Mid 

Sussex District Plan (2014-2031). The health check assessments provide a snapshot of how the 

respective centres are performing at present.  

12. The health check assessments build on our analysis of market trends. We supplement this analysis 

with three sources of new empirical evidence; our town and village centre surveys, stakeholder 

engagement, and responses to the NEMS Household Telephone Survey. By combining the findings 

of our engagement with local groups, residents and businesses, the Household Survey results, our 

on-the-ground observations, and desktop research, we have built a picture of the current health of 

the centres, based on performance against the range of health check indicators set out in the NPPF 

/ PPG. 

13. We have benchmarked the composition of each centre, as summarised in Figure A. 

Figure A. Town & Village Centre Composition (2021) 
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Convenience (%) 7.6 7.9 6.7 25.0 40.0 6.1 14.6 15.4 17.5 9.2 

Comparison (%) 25.8 27.1 37.7 16.7 10.0 36.4 25.5 30.8 27.5 27.1 

Retail Services (%) 19.2 21.8 17.0 25.0 20.0 24.2 25.5 21.2 20.0 15.6 

Leisure Services (%) 20.7 21.4 17.5 16.7 10.0 24.2 12.7 19.2 25.0 24.6 

Fin. & Bus. Services (%) 12.1 14.4 12.6 16.7 0 6.1 12.7 7.7 7.5 9.1 

Vacant (%) 14.7 7.4 8.5 0 20.0 3.0 9.1 5.8 2.5 14.2 

Total (#) 198 229 223 12 10 33 55 52 40  

14. The key takeaways for each of the assessed centres are set out below: 



 Mid Sussex Retail Study        

Mid Sussex District Council  5 

Burgess Hill 

 The ongoing delay of the redevelopment of the Martlets Shopping Centre is having a negative 

impact on the overall vitality and viability of Burgess Hill Town Centre. The uncertainty 

surrounding the redevelopment is likely to continue deterring wider investment; 

 Enhancement to the overall public realm and landscaping will be integral to improving the 

environmental quality of the town centre and would have significant benefits for the 

appearance and perception of the area. The Church Road and Church Walk corridor is 

identified as an area for improvement in both the Town Wide Strategy and Neighbourhood 

Plan. These works would in turn assist in generating further investment in the wider town 

centre; 

 The centre has vacancy rate of 14.6% of the overall composition in the centre which has 

increased from 13.2% in 2014. While this is not significantly higher than the UK average, it is 

notable, and likely partly a result of the uncertainty surrounding the redevelopment of the 

Martlets Shopping Centre; 

 Although Burgess Hill is one of the larger centres in the District, the range of shops, cafes, pubs 

and restaurants is limited as highlighted by responses to NEMS Household Survey. The evening 

economy was also found to be lacking. The ongoing uncertainty surrounding the 

redevelopment of the Martlets Shopping Centre is once again likely to be having an impact on 

the desire for leisure operators to enter Burgess Hill Town Centre. 

East Grinstead 

 While the town centre is serviced by buses and a railway station, public transport links could 

be improved, and in particular, links to Gatwick Airport. As noted through the stakeholder 

engagement, stakeholders noted that public transport is relatively limited and bus provision is 

considered to be particularly poor. Bicycle facilities could be improved to help attract cyclists;  

 There is an opportunity to improve the link and wayfinding between the core town centre and 

the railway station; 

 The centre has a successful offering of independent units and this is seen to be a strength that 

should be harnessed as much as possible; 

 The historic environment provides an important platform to market the town as a destination 

with a particular focus on the unique historic character including linking the centre with 
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existing tourist facilities such as the Bluebell Railway nearby; 

 The quality and attractiveness of shopfronts decreases as you move northbound and away 

from the historic buildings on the High Street. A joined up approach to shopfront 

improvements could be a utilised as a strategy to improve the attractiveness of East Grinstead 

Town Centre; 

 The majority of the units in the centre close at 5:30pm, limiting the potential for an established 

night time economy. However 35.1% of respondents to the NEMS Household Survey rated the 

provision of evening economy as either ‘plentiful’ or ‘good’, which indicates that while there is 

room for improvement, the provision of evening uses is okay. 

Haywards Heath 

 Buildings in the centre would benefit from upgrading or repainting in order to improve the 

appearance and perception of the area, and overall environmental quality;  

 Public realm upgrades would also provide wider benefits in maximising development and 

investment opportunities, as well as improving the experience of pedestrians; 

 An opportunity exists related to the Orchards Shopping Centre, which is in Council ownership. 

The Masterplan identifies this site for possible improvements, and mixed-use development. If 

viable, residential development could be incorporated; 

 Comments from stakeholders suggested that there was an under provision of supermarkets in 

the centre, and that more variety in convenience goods floorspace would benefit the town 

centre; 

 While the town has a railway station, this is located outside of the town centre, providing less 

opportunities for linked trips. However, the station and The Broadway are less than a 10 minute 

walk. Pedestrian and cycle links could be improved between the railway station and the town 

centre to connect the station and the surrounding retail offer with the town centre; 

 There is a concentration of leisure and retail services along the Broadway, while the majority 

of comparison goods shops are located along the South Road. This creates a disconnect 

between these two very distinct parts of the town centre. In order to capitalise on the distinct 

character areas, better pedestrian connections could be provided to provide a clear link, and 

attract movement between the two. 
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Copthorne 

 Despite the centre sufficiently providing for the immediate day to day essentials for the local 

residents, the centre lacks a community centre or sufficient places for people to gather; 

 There is a very limited offer of leisure services within the village, and therefore it is likely that 

local residents travel to neighbouring villages or areas that have more variety;  

 It was identified by stakeholders that street lighting was not adequate in the area. 

Improvements to the street lighting and wider public realm would help to create a sense of 

place for the village. 

Crawley Down 

 The centre’s offer is local in nature, and the diversity of uses is akin to its status as one of the 

smaller centres in the Study; 

 Stakeholders identified that there may need to be more CCTV cameras to improve the safety 

of crime in the area;  

 There is an opportunity present in the vacant Royal Oak pub, which could be renovated and 

reopened to provide more vibrancy to the centre; 

 It is acknowledged that there is a lack of development sites and available units for new 

businesses to enter the centre. 

Cuckfield 

 Comparison stores are well represented, while the centre suffers from a lack of convenience 

stores with only two units identified in the overall composition. This was confirmed through 

the NEMS Household Survey and stakeholder engagement, when stakeholders identified that 

additional grocery stores would provide increased diversity in the retail offer; 

 The centre benefits from an attractive environment, and it is a destination for both residents 

and tourists to visit; 

 There is a lack of car parking within the centre, and the current on street parking arrangement 

can create issues for congestion. Car parking management and traffic calming measures may 

need to be considered to assist in alleviating this issue.  

Hassocks 
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 The provision of cafes, restaurants and pubs is limited, and a more appealing offer would assist 

in contributing to a more vibrant evening economy; 

 Stakeholders and the NEMS Household Survey both identified a lack of parking as an issue for 

the vitality of the village centre. Parking and traffic management may assist in alleviating some 

of these concerns; 

 The environmental quality of the centre could be improved, and a public realm strategy may 

be beneficial in helping facilitate this; 

 The centre is a popular place for cycling however cycle parking is lacking. Improving cycle 

facilities may further assist in drawing cyclists to the area. 

Hurstpierpoint 

 Public realm improvements such as street lighting and repairs and widening of the public 

footpath would further enhance the attractiveness of the centre; 

 In centre parking is in short supply which detracts from the visitor experience. Implementing 

parking management measures may assist in improving the experience for motorists and 

pedestrians alike; 

 Congestion is an issue at peak times, and traffic calming measures might assist in improving 

the situation; 

 Additional signage within the centre and to the car park would assist in improving legibility. 

Lindfield 

 The centre is predominantly comprised of independent retailers and other operators, which is 

considered to be a strength of the centre; 

 The centre has a thriving evening economy as reported through the NEMS Household Survey 

and stakeholder sessions, and the pubs and restaurants trade strongly; 

 There is a lack of available vacant premises and very few clear development sites. This, 

combined with the cost of units when they do become available make it difficult for new 

businesses to enter the centre; 

 The provision of cycle lanes and routes would assist in connecting the neighbouring villages 

and creating more linked trips; 
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 Parking provision is limited on the High Street and there are very few off street car parking 

spaces. However car parking was not raised as a major issue by stakeholders or by respondents 

to the Household Survey, and a high proportion of visitors generally walk to the centre. 

Future Needs 

Market Share and Performance 

15. Adopting Experian MMG3 population growth rates, we identify that the population of the Study Area 

(Zones 1-10) is forecast to grow by 10.4% from 282,609,919 in 2021 to 311,943 by 2038. Applying 

appropriate growth rates and discounting special forms of trading, we arrive at potential expenditure 

levels available of £735.2m in convenience goods, and £1,641.5m in comparison goods at 2038. 

16. We then isolated where residents of the District undertook their convenience shopping trips. The 

results show that the District retains 63.1% (£425.1m) of its own residents’ spending on convenience 

goods. Of this, town centres and villages account for 11.7% of all spend carried out in the District 

while the majority of convenience goods spending in Mid Sussex is carried out in out-of-centre 

locations outside of the main centres of Burgess Hill, East Grinstead, and Haywards Heath (51.4%). 

Approximately 36.9% (£248.2m) of convenience good trade ‘leaks’ elsewhere to destinations such as 

Crawley and Brighton. 

17. Compared to the Council’s previous evidence base (Mid Sussex Retail Study Update, 2014), 

convenience spend retained within the District has slightly increased from 61.4% to 63.1% in 2021. 

This has largely been driven by an increase in spending at out-of-centre foodstores (increased from 

47.2% to 51.4%), whilst spending decreased to Burgess Hill (from 6.2% to 2.5%) and East Grinstead 

(5.7% to 3.2%) with Haywards Heath remaining relatively consistent (1.2% to 1.1%). This demonstrates 

that the increased draw of out-of-centre facilities has come at the expense of Burgess Hill and East 

Grinstead in particular, whilst Haywards Heath has remained relatively consistent, albeit drawing a 

lower level of spending. 

18. Based on the survey findings, we also estimate that comparison goods retailers within the District 

attracted a combined turnover of £242.2m at 2021. This represented a 32.6% market share of overall 

available comparison goods spending (£982.8m). Contrary to our findings for convenience goods 

spending, town centre locations are the most popular destination in Mid Sussex, accounting for 

24.6% of the market share, with just 8.0% to out-of-centre facilities. 

19. Leakage out of the District equated to 67.4%, which is indicative of the geographic relationship of 



 Mid Sussex Retail Study        

Mid Sussex District Council  10 

the District with other major towns nearby including Crawley to the north, and Brighton to the south. 

Both towns provide a larger offer of comparison goods, and therefore account for a significant part 

of the leakage rates, attracting 29.5% and 15.9% respectively. 

20. Assessed against 2014 data, leakage outside of the District has increased somewhat from 64.7% to 

67.4% in 2021. Within Mid Sussex, whilst trading to the town centres currently exceeds the draw of 

out of centre facilities, this is shown to have fallen from 33.2% to 24.6%, whilst out-of-centre stores 

have increased their market share from 2.2% to 8.0%.  

21. Broken down across the key centres, Burgess Hill market share has fallen from 9.6% to 4.0% (likely 

due to delays associated with the town centre regeneration scheme), whilst East Grinstead has 

remained resilient (8.1% to 8.0%) and Haywards Heath has grown from 7.8% to 11.4%. 

Convenience Capacity 

22. Based on the household survey, we identify that convenience retailers within Mid Sussex turnover an 

estimated £425.0m, which is higher than the benchmark turnover of all those facilities, which is 

£370.7m at 2021. This ‘over-trade’ equates to £54.3m of additional expenditure across the District at 

2021, or 14.6% above company averages.  

23. Further assessments of turnover against national company averages for benchmarking identified that 

facilities across each of Burgess Hill, East Grinstead, and Haywards Heath were ‘under-trading’, below 

national averages. Comparatively, convenience retails outside of each of the main centres were found 

to be ‘over-trading’ above national averages, further evidencing the strong performance of out-of-

centre convenience facilities across the District. 

24. On a more local level, where national retailers with benchmark data is available, it was found that 

facilities across the District’s Village Centres performed above national averages, demonstrating the 

relative strength of these local facilities; a trend that has increased since the lockdowns associated 

with the Covid-19 pandemic. 

25. Once committed developments are accounted for, which equate to a net convenience floorspace of 

1,380 sq m and an estimated turnover of £12.1m, we are then able to determine the extent of any 

residual expenditure which is available to support additional convenience floorspace.  

26. There is immediate capacity for additional convenience floorspace within the District, equivalent to 

between 3,300 and 5,700 sq m net at 2021, rising over the plan period to between 6,000 and 9,900 

sq m net by 2038. The majority of this capacity is a result of the significant over-trade of existing 
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foodstores and relatively low anticipated growth rates for convenience floorspace turnover, rather 

than a direct result of additional resident population and spending.  

27. However, capacity modelling does not necessarily equate to need. Given the poorer performance of 

stores within existing town centres and the availability of vacant retail floorspace identified within 

each of Mid Sussex’s key town centres, we do not suggest that the Council would require additional 

convenience retail allocations over the plan period, particularly where these would further compete 

with existing town centre facilities. 

Comparison Capacity 

28. Taking account of inflow, population and expenditure growth and forecast floorspace efficiencies, we 

identify a small comparison goods deficit expenditure of -£4.9m at 2026, rising to £20.4m by 2038. 

As with convenience capacity modelling, we have taken account of committed comparison retail 

goods floorspace, which equates to a total of just 580 sq m, or £3.1m of committed comparison 

goods turnover.  

29. Accounting for these commitments, we identify a residual expenditure deficit through to 2031, with 

a surplus arising at 2036, increasing to £15.3m at 2038. We go on to utilise average sales densities 

for high street retailers (the upper end of what could be achieved) to provide assumed minimum 

floorspace estimates and average sales densities for bulky goods retailers (the lower end of what 

could be achieved) to provide assumed maximum comparison goods floorspace capacity estimates.  

30. This available residual spend equates to a comparison goods floorspace capacity arising by 2036 of 

between 800 sq m and 1,100 sq m, rising to an estimated capacity of between 1,400 sq m and 1,900 

sq m at 2038. In light of the deficit in comparison goods floorspace capacity over the short-medium 

term, and the relatively minimal growth thereafter, we would not recommend that the Council seeks 

to specifically allocate any additional comparison goods floorspace. 

Leisure Capacity 

31. We considered in detail the market shares for the various different categories of leisure provision, 

and our results and the findings of the household surveys showed that the District was self-sufficient 

in respect of indoor health and fitness (gyms), restaurants, pubs, bars and nightclubs, whilst residents 

also regularly visited facilities in Crawley (particularly for cinema, bowling and bingo).  

32. Whilst the proposed redevelopment plans for The Martlets in Burgess Hill incorporates both cinema 

and bowling facilities, our benchmark capacity assessment did not identify any significant gaps in the 
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leisure offer of the District that would justify further allocations.  

33. In terms of restaurants, pubs, bars and cafés, we identified spending capacity for new operators over 

the plan period. However, as ‘main town centre uses’, new food and beverage facilities should 

consider the potential re-occupation of vacant floorspace in the first instance in accordance with the 

sequential test and ‘town centre first’ principles. 

Policy Approaches  

34. The Study builds upon the work undertaken, and presents a series of recommendations for the 

Council to consider in the development of policies within the emerging Local Plan, in addition to 

longer-term non-policy recommendations and approaches to enhance the vitality and viability of the 

District’s centres. 

35. In terms of the Council’s town centre hierarchy, we undertook a baseline analysis in order to consider 

the position of the centres against the Council’s adopted settlement hierarchy. As summarised in 

Figure B, we consider Burgess Hill, East Grinstead and Haywards Heath function as Tier 1 ‘Main Town 

Centres’, and Cuckfield, Hassocks, Hurstpierpoint, Lindfield and Crawley Down as Tier 2 ‘Large Village 

and Local Centres’. Notably, we do not consider that Copthorne’s offer and function align with the 

definitions for the town centre hierarchy and would suggest that it functions more as an 

undesignated Neighbourhood Parade. 

Figure B. Recommended Town Centres Hierarchy 
Tier Description Centres 

Tier 1 – Main Town 

Centres 

Provides a significant range of shops, services, 

businesses, community facilities, employment 

opportunities, serving a broad area including smaller 

neighbouring towns. 

Burgess Hill, East Grinstead and 

Haywards Heath 

Tier 2 – Large Village 

and Local Centres  

Provides, or has the potential to provide, a range of 

shops, services, businesses and community facilities, to 

serve the immediate local area. 

Cuckfield, Hassocks, 

Hurstpierpoint and Lindfield 

Crawley Down 

 

36. We go on to make a series of suggested revisions to the existing town centre boundaries and primary 

shopping areas, in particular contracting areas that are isolated, operate as a distinct separate parade 

of shops, or do not function as part of the collective retail, leisure, commercial and service offering 

of ‘main town centre uses’ that make up the relevant centres. We have also paid due regard to 

proposals and the relevant masterplan. 
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37. Before we consider our guidance for specific Local Plan policies, it is worth reflecting on our 

recommendations that the Council does not have any specific need for new retail (or leisure) 

floorspace allocations over the plan period, as well as the findings of the various health check 

assessments.  

38. Notably, we identified vulnerabilities across each of the three key centres of Burgess Hill, East 

Grinstead and Haywards Heath that would support policy protection from out-of-centre competitors 

in addition to efforts to enhance the vitality and viability of the towns.  

39. Convenience retailers across each centre were found to be collectively undertrading against 

benchmark levels, whilst out-of-centre stores overtraded against benchmarks. This analysis of 

convenience store performance is backed up by reductions in the market share of convenience 

retailers within Burgess Hill (6.2% to 2.5%) and East Grinstead (5.7% to 3.2%) from 2014, 

demonstrating relative vulnerabilities. Whilst Haywards Health has retained a relatively consistent 

market share for convenience goods spending (c. 1.1%), it is significantly lower than either of the 

other centres.  

40. Whilst comparison goods market shares are more positive for Haywards Heath (rising from 7.8% in 

2014 to 11.4% in 2021), East Grinstead’s market share has remained constant (c. 8.0%) and Burgess 

Hill has fallen by more than half (9.8% to 4.0%), likely due to the loss of retailers, poor environmental 

quality and uncertainty surrounding redevelopment plans for The Martlets deterring new occupiers. 

In contrast, spending across out-of-centre facilities has increased from 2.2% to 8.0% and leakage to 

destinations beyond the District have grown from 64.7% to 67.4%. 

41. This is not to suggest that Mid Sussex’s centres are collectively failing – far from it, especially given 

the relative success of local and village centres – but the draw and attraction of the District’s three 

main town centres require policy protection from the impacts of out-of-centre retailers to support 

efforts to bring forward redevelopment schemes on town centre sites (both large and small) including 

complementary uses such as residential dwellings (where appropriate) and commercial office space, 

alongside other non-policy initiatives over the longer term to enhance their overall vitality and 

viability. 

42. In terms of Local plan policies, we suggest that Class E and main town centre uses should be protected 

within the defined PSA, with loss of floorspace resisted unless it can be demonstrated that the change 

would enhance the vitality and viability of the centre, not result in adverse impact on adjoining 

occupiers and (when proposing uses that are not main town centre uses) can proactively demonstrate 
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that Class E uses are no longer viable. Ground floor uses within the PSA should provide an active 

frontage. 

43. Outside of defined town centre boundaries, main town centre uses should be resisted unless it can 

be demonstrated (in accordance with the NPPF and PPG) that such proposals would be compliant 

with the impact and sequential tests. In terms of the retail impact test, a local threshold of 500 sq m 

(GIA) is recommended. Small village and neighbourhood parades (of five or more units) should also 

be protected to meet the needs of local communities. 

44. We also recommend that the Council considers imposing conditions on new planning permissions 

for new retail, food and beverage, and associated services uses within the PSA restricting changes of 

use within Class E, as well as restrictions on new non-retail Class E uses changing to retail in out-of-

centre locations. 

45. Finally, we would also suggest policy support for proportionate reductions in floorspace to allow for 

amalgamations and subdivisions, meanwhile uses and delivery lockers. 

46. Beyond Local Plan policies, we have identified a number of longer term initiatives that the Council 

may wish to consider to support policy objectives including the introduction of a Retail Liaison / Town 

Centre Manager role, development of a shopfront strategy and opening hour strategy, in addition to 

progressing ongoing public realm initiatives. 
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1 Introduction 

1.1 Nexus Planning (Nexus), alongside NEMS Market Research (NEMS), was commissioned by Mid Sussex 

District Council in September 2021 to prepare the Mid Sussex Retail Study 2021. The Council is 

currently preparing a review of the District Plan to cover the period up to 2038, and the Retail Study 

would contribute to the evidence base that will inform the emerging Plan. 

1.2 The approach adopted by Nexus and the project team has been refined to reflect the latest 

Government guidance provided in the National Planning Policy Framework (NPPF) (July 2021), 

Planning Practice Guidance (PPG), and the Use Classes Order (2020 amendments). Accordingly, a 

fundamental objective of the instruction is to produce a NPPF and PPG compliant Study.  

1.3 Local authorities are bound by the statutory duty to cooperate, whereby they are required to engage 

constructively, actively and on an ongoing basis to maximise the effectiveness of local plan 

preparation in the context of strategic cross boundary matters. With this in mind, the Study has 

engaged with the adjoining local authorities to Mid Sussex District Council on cross boundary matters 

relevant to retailing and town centres. 

Scope of Works 

1.4 As set out in the brief, the requirements of the Study are set out in three key parts: 

i Future Needs; 

ii Policy Approaches; and 

iii Health Checks.  

1.5 In order to prepare a Study that addresses the requirements as set out above, the following key 

elements have been completed as part of the Study: 

 Updated assessment of the latest retail and leisure trends, and impacts of these; 

 A review of the latest national and local policy on retail, leisure, other town centre uses and 

town centres generally; 

 An analysis of the empirical research prepared by NEMS through a household telephone survey 

of 1,000 households; 
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 A capacity assessment of ‘need’ for new retail and leisure floorspace over the District Plan 

period to 2038; 

 Health check assessments of the District’s main centres including Burgess Hill, East Grinstead 

and Haywards Heath, and the following villages of the Category 2 settlements: Copthorne, 

Crawley Down, Cuckfield, Hassocks and Keymer, Hurstpierpoint and Lindfield;  

 Engagement with key stakeholders of the centres subject of the health check work; 

 A review of adopted policies in the Mid Sussex District Plan 2014-2031 relating to town centres 

and retailing, and recommendations for revised policy wording; and 

 Review of and recommendations for town centre boundaries, retail hierarchy and retail impact 

assessment thresholds. 

1.6 In working through the scope of works, the project team have been mindful of the impact of the 

Covid-19 pandemic. While the Study was undertaken and drafted subsequent to any major lockdown 

or restrictions, the reality is that the impacts of the pandemic were and are still materialising. 

References to temporary closures of various retail and commercial leisure facilities may have changed 

following publication, as Government legislation responds to the constantly evolving picture 

presented by the pandemic.  

Remainder of Report 

1.7 In addressing the above scope of works, the remainder of this Study is comprised of the following 

chapters: 

 Chapter 2 sets the scene for the study by providing a summary of the latest retail and leisure 

trends and implications of these in planning for the future of town centres;  

 Chapter 3 sets the policy context for the study, including providing a review of the latest 

government policy on retail, leisure, other town centre uses and town centres generally; 

 Chapter 4 sets out a health check assessment of each of the main town and larger village 

centres within the District; and 

 Chapter 5 provides a summary of the capacity assessment for the District; 

 Chapter 6 sets out our policy approaches and recommendations to be considered for Mid 

Sussex District’s emerging District Plan.  
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Appendices 

1.8 The Study is supported by the following appendices: 

 Appendix A: Study Area Plan 

 Appendix B: NEMS Household Survey Results 

 Appendix C: Statistical Tables 

 Appendix D: Town Centre Composition Plans 

 Appendix E: Town Centre Boundaries  
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2 Retail & Leisure Trends 

Introduction 

2.1 In order to set the context for this Study, we have provided an overview of the recent and current 

retail and leisure trends below. In reading the below, it should be noted that the retail and leisure 

sectors are dynamic and, whilst recent phenomena such as the Covid-19 pandemic, and long term 

trends such as online shopping have impacted on the retail sector, new retailers and new formats 

continue to evolve to meet shoppers’ needs.  The below commentary should therefore be taken as a 

‘snapshot’ in respect of current market conditions. 

2.2 The following sections provide commentary on the following key topics: 

 The rise and fall of the retail sector in the UK; 

 Covid-19 and the current state of the UK economy; 

 The impact of the internet and special forms of trading; 

 Convenience goods trends; 

 Comparison goods trends; and 

 Leisure, food and drink trends. 

The rise and fall of the retail sector in the UK 

2.3 Since the 1950s, the UK retail market has, in general, experienced expansive growth. The rate of which 

the growth is occurring has increased in speed over that period. The level of growth is resultant of 

several influencing factors: 

 Improving standards of living; 

 A population with higher disposable incomes; 

 The popularity of obtaining fiscal credit;  

 Changes in modes of transport; and 

 New (digital) technologies, including online retailing. 
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2.4 The economic climate that prevailed following the 2008 recession had substantial impacts on the 

retail market by restricting resident incomes and reducing standards of living. In consequence, the 

level of spending retracted. Since 2013 (recognised as being the end of the recession in the UK), the 

economy had slowly regained momentum and by 2016, economic activity was broadly back to pre-

recession levels of economic activity.  

2.5 The Brexit vote in 2016 and subsequent triggering of Article 50 had a negative impact on business 

and consumer confidence. During 2017 the consumer economy tightened, with rising inflation and 

slowing wage growth. Experian reported that 2017 saw the UK shift from being one of the fastest 

growing G7 economies to one of the slowest1. The combination of Brexit and the 2017 general 

election exacerbated the uncertain retail environment. 

2.6 The retail property landscape in the UK has also seen dramatic changes over the last 50 years. The 

post-war years saw a significant redevelopment effort focused on town centres. However, during the 

1990s and 2000s, the retail landscape changed following the introduction of retail warehouse parks 

and large out-of-town shopping centres and retail parks. More recently, the shift to ‘town centre first’ 

policy approach has seen a shift back to development focussed on town centre locations.  

2.7 Consumer expectations are also continually evolving, producing a dynamic retail market. Providers 

operating in the market are required to evolve as a result of numerous dynamic factors, including: 

the characteristics of the UK population; consumer demands; popularity in private car ownership; 

planning policy; and digital advances. The diverse nature of factors which form consumer 

expectations is forcing retailers to pursue new innovative development proposals. Consumers are 

seeking more out of their shopping experience.  

Covid-19 and the Current State of the UK Economy 

2.8 The UK economy has experienced a significant shock over the past 18 months as a result of the Covid-

19 pandemic. Following the emergence of the virus at the beginning of 2020, the subsequent 

restrictions on movement and behaviour through a series of national lockdowns have sought to 

mitigate its impact. This uncertain background has caused business investment and expenditure to 

decline. Household spending fell by over 20% for the second quarter of 2020 following the imposition 

of national lockdown measures which commenced in March 2020, including the forced closure of 

non-essential retail, employees being asked to work from homes wherever possible, and millions of 

                                                      
1 ‘Retail Planner Briefing Note 15’, Experian, December 2017 
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jobs being furloughed. The resulting fall in expenditure was the largest quarterly contraction on 

record. Retail sales volumes also suffered significant falls in April 2020 as all but essential stores closed 

during the height of the lockdown. 

2.9 However, as a result of the gradual reopening of businesses over the summer of 2020, the economy 

returned to growth, and gathered momentum as a greater number of sectors reopened, including 

hospitality and leisure services, followed by the full reopening of schools. However, a more 

pronounced resurgence in the number of cases of Covid-19 resulted in the Government reinstating 

a nationwide lockdown in early 2021, and this had further implications for the economy.  

2.10 In October 2020, Experian published its Retail Planner Briefing Note 182 (‘ERPBN18’), which provides 

Experian’s most recent information on retail developments and short, medium and long term 

forecasts for retail planning decisions.  

2.11 ERPBN18 (December 2020) sets out Experian’s best estimate of the retail sector and future changes 

in expenditure at the time of its publication. Experian anticipates that the post-Covid-19 recovery will 

be subdued and that the economy will not recover to pre-Covid levels until at least 2022. In this 

regard, Experian consider that due to the unprecedented nature of the global pandemic, there is 

great uncertainty over the scale and duration of the outbreak and the resulting economic 

consequences. An orderly transition and adjustment to a new trading relationship resulting from 

Brexit is also assumed, and any uncertainty arising from this is likely to further weigh on the economy. 

2.12 Although the medium term outlook for Gross Domestic Product (GDP) will be shaped by the course 

of the pandemic, the long term outlook for GDP remains unchanged, with growth of around 1.7% 

expected to remain below historic averages (2.3%) due to slower population rises and productivity. 

The fluctuations in GDP growth over the last 18 months demonstrate the recent volatility. Figure 1 

provides a snapshot of GDP growth from 2012 to now, and shows that the UK’s economy expanded 

23.7% year-on-year in the second quarter of 2021, a substantial rebound from the significant decline 

in GDP growth 2020. 

                                                      
2 Experian, Retail Planner Briefing Note 18, October 2020 
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Figure 1. UK GDP Annual Growth Rate 2012-2021 

 

Source: Trading Economics, 2021 

2.13 Experian also provide projections for overall retail sales growth, and while these are expected to be 

volatile in the near term, growth is less impacted over the medium and longer terms. The outlook for 

special forms of trading (i.e. internet sales, mail order) has been revised upwards by Experian, while 

the future growth prospects for retail floorspace have been revised down. This reduction is in line 

with weaker projections for spending and stronger projections for internet sales. 

2.14 In terms of inflation, Office for National Statistics (ONS) data3 indicates that the rate of inflation (as 

measured by the consumer price index) increased from 0.5% at June 2016 to a high of 3.1% at 

November 2017, before reducing to 0.6% at December 2020. The rate of inflation in 2021 has then 

increased back up to 2.4% in June 2021. Retail has been an industry under significant stress, as many 

retailers find themselves squeezed between rising costs and the increasing volume of sales over the 

internet. This has of course been pressurised further with the impact of the Covid-19 pandemic, with 

more people having turned to online options due to lockdown restrictions. 

2.15 Notwithstanding the increasing popularity of shopping online, there will always be a need and 

demand for physical stores. The vast majority of convenience sales are made in store, and even when 

groceries are purchased online and delivered, the majority of orders are selected by staff from shelves 

in physical stores. For comparison goods shopping, the requirement for physical stores is expected 

to remain as shoppers opt to enjoy the experience of viewing items in person. However, this shopping 

experience will need to evolve and diversify, seeking to engage shoppers on an experiential level. 

                                                      
3 ONS ‘Consumer price inflation tables’ dataset, May 2021 
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2.16 In terms of the grocery market, the ONS4 reports that the food and non-alcoholic beverage inflation 

rate as of May 2021 was -1.3% when compared to 12 months previous. The same figure in May 2020 

was 1.9%. Conversely, the inflation rate on alcoholic beverages and tobacco was 1.7% when 

compared to 12 months previous. The same figure in May 2020 was 2.6%.  

2.17 The long-term impacts of the Covid-19 pandemic are ultimately yet to be determined, and as such it 

is almost impossible to predict with any meaningful certainty what effects short-term business 

closures and significantly reduced levels of economic activity will continue to have.  

2.18 However, as may be expected, the ONS5 has reported that retailers who had predominantly relied on 

customers visiting their stores recorded big reductions in sales after lockdown restrictions were 

implemented and they were required to close their doors. On the other hand, dispensing chemists 

have sold consistently more since the pandemic began than they did before, with their sales 

increasing in March 2020. Sales continued to grow in June 2020 even after restrictions were eased 

and other non-essential stores were allowed to reopen. Non-specialised foodstores, including 

supermarkets, also traded consistently above their pre-pandemic levels. Furniture retailers returned 

to pre-pandemic levels swiftly following the lifting of restrictions in the summer of 2020 and 

continued to grow, boosted by people still spending more time at home than they used to.  

2.19 In terms of online retailing, the ONS6 has reported online sales reached higher than usual levels over 

the course of the pandemic, peaking at first in May 2020 (32.8%). Although these levels dropped off 

after shops reopened in June, the proportion of online retailing began to increase in October and 

continued to do so into November following the reintroduction of lockdown measures, peaking again 

in January 2021 (37.1%). However, with the gradual reopening of the economy in Spring/Summer 

2021, the ONS has reported a decrease in the overall proportion of retail spending online. Figure 2 

graphs the growth of internet sales as a percentage of total retail sales between October 2011 and 

September 2021. 

                                                      
4 ONS ‘Detailed Figures by Division’ dataset, May 2021 
5 ONS analysis titled ‘The impact of the coronavirus so far: the industries that struggled or recovered’, published on 

www.ons.gov.uk on 9 December 2020 
6 ONS, ‘Retail Sales Index time series (DRSI)’, October 2021 

http://www.ons.gov.uk/
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Figure 2. Internet sales as a percentage of total retail sales (%) 

 

Source: ONS, Retail Sales Index time series (DRSI), October 2021 

Available Expenditure and the Impact of the Internet 

2.20 Experian forecasts have reported fairly turbulent growth in per capita convenience and comparison 

goods expenditure for the short term. In this regard, Experian forecasts that per capita expenditure 

growth in the convenience goods sector will increase substantially to 8.4% at 2020 (from -0.9% at 

2019), with this growth largely attributed to consumers spending more on such goods as a result of 

lockdown measures. However, as shown in Figure 3, Experian forecasts a 6.2% decrease in per capita 

expenditure growth in 2021 for convenience goods, with very limited forecast growth thereafter to 

2040. 

2.21 As Figure 3 indicates, forecasts indicate that comparison goods spending will increase following a 

substantial decrease of 8.5% in 2020, but it is evident that per capita comparison goods expenditure 

increases going forward will be below the level apparent at the turn of the millennium (the average 

annual growth rate between 1997 and 2007 was 8.5% for comparison goods). Experian identifies that 

per capita comparison goods expenditure growth dropped from 5.4% at 2017 to 3.4% at 2018, and 

forecasts that it will remain between 2.9% to 3.0% per annum in the medium to long term. The 

exception to this is the decrease noted above in 2020, which is largely a result of lockdown measures 

closing all but essential stores. There is now an anticipated growth of 6.5% in per capita expenditure 

in 2021 and 3.8% in 2022 under the expectation that lockdown measures will be limited and 

expenditure will pick up.  
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Figure 3. Experian’s Identified and Forecast Convenience and Comparison Goods Per 

Capita Expenditure Growth 

Volume Growth 

Per Head (%) 
2016 2017 2018 2019 2020 2021 2022 

2023-

27 

2028-

40 

Convenience goods 3.3 1.9 1.0 -0.9 8.4 -6.2 0.2 0.0 0.1 

Comparison goods 4.8 5.4 3.4 4.3 -8.5 6.5 3.8 3.0 2.9 

Source: Figure 1a and Figure 1b of Experian Retail Planner Briefing Note 18 

2.22 Whilst the above figures relate to a level of growth that is significantly below that which has 

historically been available to retailers, the situation for high street stores is exacerbated through the 

increasing amount of expenditure which is committed through special forms of trading7 and, in 

particular, online trading.  

2.23 In this regard, Appendix 3 of ERPBN18 indicates that special forms of trading accounted for just under 

27% of total retail sales at 2020 as a consequence of Covid-19 and subsequent to very strong growth 

in online retailing over the past decade. Although the growth in special forms of trading is anticipated 

to drop back slightly in 2021, Experian believes that special forms of trading will account for almost 

30% of retail sales by 2026, increasing to around 32% by 2031. 

2.24 Figure 4 sets out Experian’s identified and forecast level of special forms of trading as a proportion 

of overall convenience and comparison goods expenditure. Experian estimates that special forms of 

trading will account for over a third of comparison goods expenditure and over a fifth of convenience 

goods expenditure by 2031. 

Figure 4. Experian’s Identified and Forecast Market Share of Special Forms of Trading for 

Convenience and Comparison Goods Sectors 

Volume Growth 

Per Head (%) 
2016 2017 2018 2019 2020 2021 2026 2031 

Convenience goods 10.0 11.6 12.8 14.1 21.1 18.1 21.2 22.8 

Comparison goods 18.5 20.8 22.4 23.4 30.6 29.1 33.7 36.2 

Source: Figure 5 of Experian Retail Planner Briefing Note 18 

2.25 The ongoing popularity of internet shopping continues to have clear implications in respect of the 

viability of some physical store retailers. However, it is important to note that changes in how people 

shop also bring about some opportunities for retailers trading from the high street. In particular, 

many stores sell online, but fulfil orders from regular stores rather than warehouses8, with purchases 

therefore helping to sustain tangible retail floorspace. As a consequence, Experian also provides an 

                                                      
7 Including internet sales, mail order, stalls and markets, door-to-door and telephone sales 
8 This is particularly the case with food shopping and speciality comparison goods purchases, where retailers often try to tap 

into a wider market through an online presence 
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‘adjusted’ estimate of special forms of trading, which relates to expenditure which is not available to 

actual stores.  

Convenience Goods 

2.26 Even prior to the Covid-19 pandemic, socio-economic conditions had led to significant shifts in 

convenience goods retailing, which have resulted in the ‘big four’ supermarket operators’ market 

share being cut. Mintel9 finds that the decline of the food superstore is well established and that this 

can be attributed to two issues. 

2.27 Firstly, people are undertaking food shopping in different ways. More people are living in town and 

city centres and more people are having difficulties financing the purchase of their own home. Mintel 

indicates that such people are more likely to undertake food shopping on an ‘as needs’ basis and are 

more likely to eat out or use takeaways. As such, they are less likely to have a need to undertake a 

‘main food shop’. 

2.28 Secondly, general uncertainty in the economy has made hard discounters (namely Aldi and Lidl) a 

more attractive proposition, and are particularly thriving given that shoppers are currently having to 

be ‘money savvy’. Discounters have also made efforts to try to compete more directly with the ‘big 

four’ supermarket operators, with larger stores, greater ranges of goods, fresh foods and premium 

products becoming increasingly prevalent. It is clear that the likes of Aldi and Lidl are no longer 

‘discount retailers’ as they once were, and have better met a wider range of customers’ needs through 

the increase in a supply of more premium products. 

2.29 The move towards the middle ground has allowed discounters to secure market share from both 

superstores and smaller convenience stores. In addition, we note that discount retailers are often 

happy to trade alongside more upmarket convenience goods retailers (such as Marks & Spencer 

Foodhall) as, collectively, the two stores can meet many food shopping needs. 

2.30 The shifts in the sector are illustrated with reference to changes in retailers’ market share in recent 

years, as shown in Figure 5. 

  

                                                      
9 ‘UK Retail Rankings’, Mintel, April 2018 
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Figure 5. Market Share of convenience goods operators 

Operator 
December 

2016 

December 

2017 

December 

2018 

December 

2019 

December 

2020 

Tesco 28.4 28.1 27.8 27.4 27.3 

Sainsbury's 16.5 16.5 16.1 16.0 15.9 

Asda 15.3 15.3 15.2 14.8 14.3 

Morrisons 10.8 10.8 10.6 10.3 10.4 

Aldi 6.2 6.8 7.4 7.8 7.4 

Co-op 6.3 5.8 5.9 6.1 6.0 

Lidl 4.6 5.0 5.3 5.9 6.1 

Waitrose 5.1 5.2 5.0 5.0 5.0 

Iceland 2.2 2.2 2.2 2.3 2.5 

Symbols & Independent 1.8 1.7 1.5 1.6 1.7 

Other Outlets 1.7 1.6 1.7 1.6 1.8 

Ocado 1.1 1.1 1.2 1.3 1.6 

Source: KANTAR Grocery Market Share. Figures shown are for the final reporting period in each calendar year 

2.31 Over the past couple of years, the market has witnessed the closure of unprofitable foodstores, 

particularly operated by Tesco and Morrisons. Conversely, discount retailers including Aldi and Lidl 

are planning substantial investment over the coming years, which will likely further shift the grocery 

market in the short and medium term.  

Comparison Goods 

2.32 The comparison goods sector is currently being squeezed by a number of factors including reduced 

expenditure growth, the ability of internet shopping to plug gaps in retailer representation, increases 

in the minimum wage, and business rates changes. The effects of Covid-19 and the efforts to contain 

it, have accelerated those factors.  

2.33 This ‘perfect storm’ has resulted in changes to traditional retailing on the UK high street and generally 

a lesser reliance on comparison goods retail. To underscore this, the Centre for Retail Research 

reported that 2020 was the worst year for retail job losses in more than 25 years. Around 180,000 

retail jobs were lost in total, with this figure representing a rise of almost a quarter on 201910. 

2.34 Whilst the sector is continually evolving and there are a number of ongoing success stories (including 

Primark, Zara, Jack Wills, Joules and Hotel Chocolat), recent headlines have focussed on failing 

retailers and store closures. High profile retailers that have struggled include Debenhams, which 

announced the closure of all 124 stores in December 202011 and the Arcadia Group, which owned 

                                                      
10 Article headlined ‘Retail sales in 2020 'worst for 25 years', BBC, 12 January 2021 
11 Article headlined ‘Debenhams set to close putting 12,000 jobs at risk’, BBC, 1 December 2020 
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Topshop, Topman and Dorothy Perkins, which in February 2021 announced the closure of around 

500 stores12. Furthermore, Intu Properties, one of Britain’s biggest shopping centre owners, fell into 

administration in June 2020 after failing to secure an agreement with its creditors13. These 

announcements are the most recent in a raft of notable closures, including Marks & Spencer 

announcing in 2016 the closure of 110 stores by 2022, and House of Fraser’s widely publicised battle 

to retain as many stores as possible. 

2.35 Whilst the loss of some of the above names will have significant repercussions for certain towns 

(particularly those that lose Debenhams, Marks & Spencer or House of Fraser from their high street 

in very quick succession), this is partly due to some well-known retailers having failed to ‘move with 

the times’ and update their offer, accommodation and online presence. This is partly a consequence 

of retailers struggling to reinvest in their business when margins are tight (or non-existent).  

2.36 It will be interesting to see whether any permanent change in working from home may act to 

counterbalance the polarisation trend, given the prospect of fewer commuters in larger centres and 

greater numbers of people spending the working day in and around their home. The impact on larger 

centres may be a reduced footfall, particularly within the week days, and result in the shift in 

expenditure being directed to the smaller town, district and local centres. This is likely to have a 

positive impact for smaller centres such as those within Mid Sussex District.. 

2.37 Whilst structural changes have had a material impact on the vitality and viability of many UK high 

streets, there are some beneficiaries. In particular, household discount operators, such as B&M, Home 

Bargains, Poundland and Wilko, have reoccupied a number of medium to large retail units. However, 

as evidenced by the failure of Poundworld, there is some evidence that this market may be 

approaching capacity.  

2.38 It remains to be seen what additional long-term impacts will eventuate from the most recent retail 

closures that occurred during the Covid-19 pandemic. However, prior to the implementation of 

lockdown measures, trading conditions for retailers were challenging and many retailers were 

struggling to meet costs, including rents, resulting in a higher proportion of retailers restructuring or 

entering administration. As has been seen throughout 2020 and 2021, the conditions have only 

become more challenging. 

                                                      
12 Article headlined ‘After Topshop owner Arcadia's demise, what now for UK clothes shopping?’ The Guardian, 13 February 

2021 
13 Article headlined ‘Shopping centre owner Intu collapses into administration’, The Guardian, 26 June 2020 
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Leisure and Food & Drink 

2.39 The greater availability of high street units for leisure purposes appears to have helped stoke an 

entrepreneurial spirit in recent years, with a number of centres beginning to benefit from a greater 

focus on independent leisure, and food and drink retailers and also modern markets, which are 

frequently focussed around food and drink operators. 

2.40 More generally, the food and drink sector has also been buoyed in recent years by the success of 

mid-market national multiples, which expanded quickly across the UK. However, there are signs that 

the market is becoming saturated in some locations and a number of high profile operators have 

been in financial difficulty. Given the problems suffered by such operators, the market has become 

more cautious and mid-market operators are picking new sites carefully as a result. Instead, we have 

seen a number of independent operators flourish, both before and throughout the pandemic, and a 

desire of shoppers to choose local operators over the bigger, regional and national brands. This is 

particularly the case for smaller local and district centres across the UK. 

2.41 A further significant recent high street success story in some locations has been the resurgence of 

the town centre leisure sector, which has resulted in new cinemas being developed close to the 

shopping core, and other ‘competitive socialising’ concepts, which include bowling, crazy golf, table 

tennis, darts, axe-throwing and other seemingly niche pursuits. 

2.42 Cinema openings have been on the up in recent years and ‘boutique’ cinema operators – including 

Curzon, Everyman and The Light – are able to operate from smaller sites in town centres (partly as a 

consequence of digital technology). Town centre cinema development has successfully underpinned 

wider mixed-use developments, as food and drink operators are typically keen to locate in close 

proximity to benefit from spin-off custom. New, innovative leisure occupiers (particularly 

independent operators) have had success both in re-using existing difficult to let premises, and in 

driving the evening economy.  

2.43 More generally, the gym market continues to perform well, with the Leisure Database Company 

identifying that there are now more than 7,000 gyms across the UK, with the fitness market having 

an estimated value of more than £5bn. The Leisure Database Company suggests that this is a ‘golden 

age of fitness’, with around one in every seven Britons having a gym membership. Budget gyms are 

currently particularly popular, with operators such as Pure Gym, the Gym Group and easyGym utilising 

a format that is based on low costs and high volume.  
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2.44 There is a concern that the implications of the pandemic will be particularly felt on the leisure sector, 

with some facilities not being allowed to reopen until July 2021. The full impact on the leisure sector 

as a whole will really evolve throughout the remainder of 2021 and into 2022, and it is clear that the 

industry is not ‘in the clear’ yet. 

Conclusion 

2.45 This Chapter has provided an overview of the recent and current retail and leisure trends that form 

the backdrop for retail, leisure and town centre activity at the current time. While the retail and leisure 

sectors are dynamic at the best of times, there is no denying that town centres are still feeling the 

impacts of the Covid-19 pandemic. Long term trends such as online shopping have also impacted on 

the retail sector, and new retailers and new formats continue to evolve to meet shoppers’ needs.   
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3 National & Local Policy Context  

Introduction 

3.1 Prior to discussing the floorspace capacity and vitality and viability of the centres within Mid Sussex 

District, it is important to set out the prevailing national planning policy context for retail in the UK, 

to set the scene for the following assessments and recommendations. 

3.2 This chapter sets out the recent updates to the planning policy context, including updates to the 

National Planning Policy Framework (2021), hereafter, referred to as the NPPF; the National Planning 

Practice Guidance (PPG), as well as the recent changes to the Town and Country Planning (Use 

Classes) Order and Town and Country Planning (General Permitted Development Order). We also 

provide a summary of the local planning policy context. 

National Planning Policy Framework 

3.3 The NPPF was initially adopted on 27 March 2012, and the Government published the most updated 

version in July 2021.  

3.4 The NPPF provides a ‘presumption in favour of sustainable development’. It effectively instructs 

decision makers to support development unless there are negative environmental, social and/or 

economic impacts. The NPPF provides the national guidance against which all planning applications 

should be considered. 

3.5 At paragraph 8, the NPPF sets out its economic objective - to help build a strong, responsive and 

competitive economy. This overarching economic objective is supported by Chapter 6, which 

emphasises that significant weight must be given to supporting economic growth and productivity, 

and that local business needs and wider opportunities for development must be taken into account.  

3.6 Chapter 7 of the NPPF seeks to ensure the ongoing vitality of town centres. In particular, within this 

chapter, paragraphs 86 to 91 promote and support new development and investment within the 

defined boundaries of town centres, recognising that town centres are at the heart of communities. 

Where town centres are in decline, the NPPF directs local planning authorities to plan positively for 

their future to encourage economic activity. The NPPF recognises the need for local authorities to 

promote the vitality and viability of their towns and cities through the promotion of competition and 

growth management. 
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3.7 Specifically, paragraph 87 requires Local Planning Authorities (LPAs) to enforce a sequential approach 

when assessing planning applications for main town centre uses located outside of existing centres 

or not in accordance with an up to date Local Plan. To do this, local authorities should require 

applications for main town centre uses to be located in town centres, then in edge of centre locations 

and only if suitable sites are not available should out-of-centre sites be considered. When reviewing 

edge of centre and out-of-centre proposals, they should give preference to accessible locations well 

connected to the town centre.  

3.8 Paragraph 90 specifies that LPAs should require an impact assessment for retail and leisure 

development outside of town centres that are not in accordance with an up to date Local Plan and if 

the development is over a proportionate, locally set threshold. Where there is no locally defined 

threshold, the default threshold will be 2,500 sq m. The impact assessment should assess: 

i the impact of the proposal on existing, committed and planned public and private investment 

in a centre or centres in the catchment area of the proposal, and  

ii the impact of the proposal on town centre vitality and viability, including local consumer choice 

and trade in the town centre and wider area, up to five years from the time the application is 

made.  

3.9 In summary, the NPPF endorses a ‘town centre first’ approach to all retail activity (including leisure). 

It stipulates that where retail and leisure proposals cannot be accommodated within, or, adjacent to 

the town centre, applicants have to demonstrate, through the dual application of the impact test and 

the sequential test that the development will not affect negatively upon the vitality and viability of 

town centres. 

National Planning Practice Guidance 

3.10 The PPG for ‘Town Centres and Retail’ (last updated 18 September 2020) sets out further practical 

details of the Government’s aspirations on town centres. Some key headlines are as follows: 

 Encourages a wide range of complementary uses in town centres, such as residential, 

employment, entertainment/leisure, healthcare and education uses, as well as temporary 

activities such as ‘pop ups’. 

 Recognises the potential for evening and night-time activities to increase economic activity, 

employment, diversification and to develop the ‘unique brand’ of a town centre. 
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 Promotes stakeholder engagement and involvement in shaping town centres, including the 

activities of Business Improvement Districts (BIDs), Local Economic Partnerships (LEPs), 

landowners and private sector businesses. 

 Recommends Town Centre Strategy options which are realistic based on the likely role and 

function of the centre, and which identify an appropriate mix of uses, the likely scale of need, 

and opportunities for improvement, including to the historic and natural environment. 

3.11 In July 2019, additional indicators were added to the PPG’s list for planning for town centres and high 

streets, including balance between independent and multiple stores, barriers to new businesses 

opening and existing businesses expanding, and opening hours and the extent to which there is an 

evening and night time economy offer. 

The Town and Country Planning (Use Classes) & (General Permitted 

Development) Orders 

3.12 In recent years, the Government has focussed considerable effort on trying to promote diversification 

in town centres through Permitted Development Rights. In addition to traditional Use Class ‘rights’, 

more recent rights have been granted in order to help diversify town centres and in order to reflect 

changing economic pressures in accordance with the General Permitted Development Order 2015 

(GPDO). These include, subject to Prior Approval, the ability to convert a large number of uses to 

residential. Uses can include shops, financial and professional services, amusement arcades and 

casinos. There is also the commonly utilised ability to change office premises to residential. 

3.13 To support new ventures and pop-ups and avoid buildings being left empty, a separate permitted 

development right allows a range of uses (such as offices, shops, financial and professional services, 

restaurants and cafes, hot food takeaways, assembly and leisure uses) to convert temporarily to 

another use (such as an office, shop, financial and professional service, restaurant) for a single 

continuous period of up to three years. This right allows start-ups to test a new business model, and 

then to seek planning permission for the permanent change of use on that or another site. The same 

right now allows for the temporary change of use to specific community uses (health centre, art 

gallery, museum, public library, public hall or exhibition hall) to provide a greater mix of uses on the 

high street and increase footfall, and bring community uses closer to communities. 

3.14 Permitted development rights are an important component in the re-shaping of a number of town 

centres throughout the UK. Symptomatic of this, the Government announced in June 2020 plans to 



 Mid Sussex Retail Study        

Mid Sussex District Council  33 

introduce a new use class for ‘commercial, service and business’ in town centres. This proposal has 

simplified the process for switching between such uses in town centres. Consequently, The Town and 

Country Planning (Use Classes) Order 1987 was amended on 22 July 2020, and came into force in 

England on 1 September 2020 as the Town and Country Planning (Use Classes) (Amendment) 

(England) Regulations 2020. The amendments to the Use Classes Order included revoking Parts A 

and D and introducing three new use classes (Use Class E, F1 and F2).  

3.15 These amendments mean that uses previously falling into Use Class A1, A2 and A3 (such as shops, 

and restaurants), Use Class B1 (including offices), and specific uses within Use Classes D1 and D2 

(such as gyms, doctors’ surgeries and nurseries) are now combined within a single Use Class (Class E: 

‘Commercial, Business and Service’).  

3.16 Additional Use Classes F1: ‘Learning and non-residential institutions’ and F2: ‘Local community’ have 

also been created, amalgamating a number of previous Use Classes. Use Class F1 covers any use (not 

including residential) for the provision of education, display of works of art, museum, public library, 

public reading room, public hall, exhibition hall, for or in connection with public worship or religious 

instruction or as a law court. Use Class F2 covers a shop selling mostly essential goods, including 

food, no larger than 280 square metres (sq m) and where there is no other such facility within 1,000m 

radius of the shop’s location; a hall or meeting place for the local community; an area or place for 

outdoor sport or recreation, not involving motorised vehicles or firearms; and an indoor or outdoor 

swimming pool or skating rink.  

3.17 In practice, because changes within a single Use Class would not constitute development, this means 

a number of new changes of use can be carried out without the need for planning permission, 

notwithstanding any amendments to frontages and signage. Most notably, within Use Class E, a large 

shop can now freely change to a gym, an office, a restaurant, a nursery and any combination thereof. 

3.18 The amendments also took a number of uses (such as pubs and bars, takeaways, music venues and 

cinemas) out of the Use Class Order entirely, categorising them as ‘Sui Generis’ uses. Each of these 

uses now need planning permission for any changes to their use, providing further protection to 

valued local facilities (such as pubs) and further controls for town centres against potentially 

unwanted uses (such as takeaways). 

3.19 In March 2021, an update was made to the GPDO setting out the Permitted Development Rights 

associated with Use Class E. Use Class MA allows for the change of use of these Class E properties to 

residential from August 2021 (extending rights that had previously been restricted to office uses 
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using Class O, and shops uses using Class M). This permitted development right is subject to 

maximum size requirements, the property having been in use as Class E for 2 years and vacant for 3 

months, as well as an application to the Council for ‘Prior Approval’ for limited consideration of 

impacts related to transport, contamination, flood risk, noise, the provision of natural light, and the 

potential effect of providing residential accommodation within an industrial area. All residential units 

created are required to meet minimum internal space standards. Further limitations apply in 

Conservation Areas and for nurseries, as well as in areas covered by ‘Article 4 directions’ where the 

rights do not apply. 

3.20 Article 4 directions are issued under article 4 of the GPDO, and allow for Councils to withdraw 

permitted development rights from defined areas. However, after notifying the Secretary of State of 

their intention to make an Article 4 direction, the Secretary of State can intervene and modify or 

cancel an Article 4 if the direction is not considered to be justified. 

3.21 In July 2021, paragraph 53 of the NPPF was updated setting out updated limitations for the use of 

Article 4 directions:  

The use of Article 4 directions to remove national permitted development rights should: 

 where they relate to change from non-residential use to residential use, be limited to 

situations where an Article 4 direction is necessary to avoid wholly unacceptable adverse 

impacts (this could include the loss of the essential core of a primary shopping area which 

would seriously undermine its vitality and viability, but would be very unlikely to extend to 

the whole of a town centre) 

 in other cases, be limited to situations where an Article 4 direction is necessary to protect 

local amenity or the well-being of the area (this could include the use of Article 4 directions 

to require planning permission for the demolition of local facilities) 

 in all cases, be based on robust evidence, and apply to the smallest geographical area 

possible.  

3.22 It should be noted that any existing Article 4 directions that currently restrict office-to-residential 

changes under the old GPDO Use Class O will still ‘bite’ until July 2022, so Councils have the 

opportunity to propose new article 4 directions.  
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Mid Sussex Development Plan 

3.23 The adopted Development Plan for Mid Sussex District is comprised of the following key documents: 

 Mid Sussex District Plan 2014-2031;  

 Saved policies of the Mid Sussex Local Plan 2004; 

 Small Scale Housing Allocations Development Plan Document; and 

 Neighbourhood Plans.  

3.24 The district has full neighbourhood plan coverage, with 18 of the 20 Neighbourhood Plans being 

‘made’, while one is subject to a referendum and the other in production.  

3.25 The Council is in the process of preparing a Housing Allocations Development Plan Document, which 

is due for adoption in Spring 2022. 

3.26 There are also three Town Centre Masterplan SPDs relevant to the Study, including: 

 Burgess Hill Town Centre Masterplan SPD 2006; 

 East Grinstead Town Centre Masterplan SPD 2006; and 

 Haywards Heath Town Centre Masterplan SPD 2021. 

3.27 We provide below a summary of the key documents and policies that are particularly relevant to this 

Study. 

Mid Sussex District Plan 2014-2031 

3.28 The Mid Sussex District Plan was adopted in 2018 and forms the key development plan document 

for planning across the District. There are two policies that are specifically relevant to the Study; Policy 

DP2 Town Centre Development and Policy DP3 Village and Neighbourhood Centre Development.  

3.29 Policy DP2 supports the renewal of the three town centres of Burgess Hill, East Grinstead and 

Haywards Heath. The policy: 

 Defines the role of the three town centres for the wider district; 

 Supports regeneration, renewal and environmental enhancement of the town centres, where 

specific criteria are met; 
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 Defines primary and secondary shopping frontages and sets out the specific policies that apply 

to those areas. In primary shopping frontages, the policy requires a ‘clear predominance of 

Class A1 shop uses’, while in secondary shopping frontages, the policy sets out that a ‘high 

proportion of Class A1-A5 uses appropriate to a shopping area, which contribute to the 

pedestrian flow and attractiveness of the area, should be retained’; 

 Sets out the criteria for the sequential test for town centres; and 

 Sets a local threshold for Retail Impact Assessments of 500 sq m. 

3.30 Policy DP3 highlights the important role that the village and neighbourhood centres play for the 

wider district. The policy: 

 Defines the role of the village centres of Crawley Down, Cuckfield, Hassocks, Hurstpierpoint 

and Lindfield and permits development that would contribute to meeting local needs, is 

appropriate in scale and function, and is in accordance with the relevant Neighbourhood Plan; 

 Defines the role of small village centres and neighbourhood centres, and sets out that in these 

locations, development involving the change of use away from Use Class A1 shops would be 

resisted except in certain circumstances. 

3.31 We provide recommendations for revised policy wording at Chapter 6 of this Study. 

Neighbourhood Plans 

3.32 Mid Sussex has full neighbourhood plan coverage with 20 neighbourhood plan areas in total. Of 

those, 18 neighbourhood plans are ‘Made’, one is subject to referendum and one is at the early stages 

of production. Neighbourhood plans include policies related to town/village centres.  

3.33 The District is comprised of the neighbourhood plan areas as listed below. Where there are relevant 

town and village centre policies relevant to the Study, a brief summary has been included below: 

 Albourne Neighbourhood Plan – made September 2016; 

 Ansty and Staplefield Neighbourhood Plan – made February 2017; 

 Ardingly Neighbourhood Plan – made March 2015; 

 Ashurst Wood Neighbourhood Plan – made June 2016; 

 Balcombe Neighbourhood Plan – made September 2016; 
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 Bolney Neighbourhood Plan – made September 2016; 

 Burgess Hill Neighbourhood Plan – made January 2016. The Burgess Hill Neighbourhood Plan 

has a keen focus on development with the town centre, and divides the town centre into 

various ‘quarters’ for policy purposes. Policies TC1-TC6 provide broad criteria for development 

within each quarter, as well as setting out requirements for public realm and access to Burgess 

Hill Town Centre; 

 Copthorne Neighbourhood Plan – adopted September 2021. The Copthorne Neighbourhood 

Plan contains policy CNP14.1, which sets out that proposals that would result in the loss of 

shops and retail premises would not be supported, except in exceptional circumstances; 

 Crawley Down Neighbourhood Plan – made January 2016. The Neighbourhood Plan defines 

the extent of Crawley Down Village Centre, and contains Policy CDNP03 (Retention of Local 

Retail Facilities & Vernacular Buildings), which restricts the change of use of Use Class A1 units 

to other uses, except in certain circumstances where outside of permitted development rights. 

The policy also restricts the loss of a public house; 

 Cuckfield Neighbourhood Plan – made October 2014. The Neighbourhood Plan defines the 

extent of Cuckfield Village Centre and at Policy CNP11 sets out the uses that are considered 

to be acceptable within the bounds of the defined Village Centre; 

 East Grinstead Neighbourhood Plan – made November 2016. The Neighbourhood Plan defines 

the extent of the Town Centre boundary, as well as an area that is focussed around pedestrian 

activity (High Street and London Road), and an area for pedestrian enhancement (Railway 

Approach). Policies EG8 and EG9 set out the requirements for development within East 

Grinstead Town Centre, as well as allowing temporary community uses within long term vacant 

commercial and retail premises; 

 Hassocks Neighbourhood Plan – made June 2020. The Hassocks Neighbourhood Plan aims to 

‘develop the centre of the village to form a distinctive social hub’. Policy 18 specifically sets out 

support for development proposals that are deemed to enhance the character and sense of 

place of the central retail area of the village.  

 Haywards Heath Neighbourhood Plan – made December 2016. The Neighboured Plan defines 

the extent of the town centre, the primary retail core and secondary retail core, and includes 

policies B1 and B2 which are specific to development within the town centre; 
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 Horsted Keynes Neighbourhood Plan – currently being prepared; 

 Hurstpierpoint and Sayers Common Neighbourhood Plan – made March 2015. The 

Neighbourhood Plan contains an overarching aim to improve the pedestrian environment to 

assist in encouraging the retailing sector, however contains no specific policy to that end; 

 Lindfield and Lindfield Rural Neighbourhood Plan – made March 2016. Policy 4 of the 

Neighbourhood Plan defines the extent of Lindfield Village centre, and sets out a prescriptive 

policy that resists the loss of existing A1 uses; 

 Slaugham Neighbourhood Plan – made September 2019; 

 Turners Hill Neighbourhood Plan – made March 2016; 

 Twineham Neighbourhood Plan – made March 2016; and 

 West Hoathly Neighbourhood Plan – made April 2015.  

Town Centre Masterplans 

3.34 Each of the three main towns (Burgess Hill, East Grinstead and Haywards Heath) is covered by a Town 

Centre Masterplan SPD. Whilst the Masterplans for Burgess Hill (2006) and East Grinstead (2006) are 

now somewhat dated and in some cases superseded by specific developments or Neighbourhood 

Plan policies, the documents are still a material consideration for development planning decisions. 

Haywards Heath Town Centre Masterplan was revised in 2020-21 and includes an up-to-date vision, 

objectives and principles for future development. It was adopted in March 2021. 

Burgess Hill Town Centre Masterplan SPD 2006 

3.35 The Burgess Hill Town Centre Masterplan SPD was prepared in 2005 and 2006 in collaboration with 

local stakeholders. The Masterplan sets out the plan for regeneration and revitalisation of the Town 

Centre. The Masterplan study area extends beyond the Burgess Hill Town Centre Boundary and 

includes St Johns Park in the north, London Road to the east and Mill Road to the west. 

3.36 The Masterplan has assessed the development potential of whole sections of the town centre, 

including identifying opportunities for the redevelopment of Church Walk and the Martlets Shopping 

centre, and well as the associated multi-storey car park, which are being brought forward. The 

Masterplan also identifies potential opportunities for new retail floorspace, and mixed use 

developments, as well as locations for landmark buildings.  



 Mid Sussex Retail Study        

Mid Sussex District Council  39 

East Grinstead Town Centre Masterplan SPD 2006 

3.37 The East Grinstead Town Centre Masterplan SPD is a guide to the revitalisation and redevelopment 

of East Grinstead Town Centre. It provides additional guidance to supplement Mid Sussex District 

Council statutory planning policies as set out in the District Plan. 

3.38 The Masterplan includes a series of objectives that set the overarching intent for development within 

the Town Centre. The objectives relate to seven key themes, including town centre structure, 

accessibility, retailing, providing a greater mix of uses including residential, enhancing the public 

realm, enhancing East Grinstead’s special character, and sustainability. Development guidance is 

provided for each objective. 

3.39 Objective 3, in particular, is ‘to create opportunities for new retail and associated parking within the 

town centre that improves the quality and offer of the shopping experience’. The relevant 

development guidance sets out a series of opportunities and criteria for development within the 

Masterplan area, including that out-of-centre foodstore would be strongly resisted and that new high 

quality comparison goods floorspace could be accommodated, as well as identifying a number of 

specific opportunity sites for refurbishment and redevelopment. Specifically, the development 

guidance includes reference to the redevelopment of West Street and Queens Walk to create a new 

shopping quarter. A redevelopment of this site has recently been completed.  

Haywards Heath Town Centre Masterplan SPD 2021 

3.40 The Haywards Heath Town centre Masterplan SPD was adopted in March 2021. The Masterplan has 

been prepared to develop a vision, objectives and guiding principles for development within the 

Town Centre. The Masterplan sets out the current baseline position and identifies key character areas 

that contribute to Haywards Heath’s unique character and opportunity areas and projects. The 

document has been designed to provide a framework for future planning decisions as well as 

investment. 

3.41 The area included with the Town Centre Masterplan boundary extends beyond the Town Centre 

boundary defined within the Council’s development plan. In addition to the core town centre areas 

of South Road, The Orchards Shopping Centre and The Broadway, the Masterplan area extends to 

Haywards Heath Station, Clair Park and Clair Hall.  

3.42 The Masterplan identifies key public realm and transport infrastructure improvements and makes 

recommendations for key proposals. A detailed set of proposals are included for South Road that 
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seek to make improvements to the existing public realm and user experience. Similarly, specific 

proposals are set out for South Road and The Broadway.  

3.43 The Masterplan also identifies key additional opportunity sites across the Masterplan area, the 

redevelopment of which could support the vibrancy of Haywards Heath.  

3.44 The Masterplan provides some recommendations for the future consideration of town centre 

Boundaries and Primary Shopping Areas. It recommends that the definition of Primary and Secondary 

Shopping Frontages should be reviewed as part of the District Plan Review process to ensure Policy 

DP2 does not restrict uses which may revitalise the town centre. 

Mid Sussex Retail Study  

3.45 The Mid Sussex District Council Retail Study (first completed in September 2008, and then updated 

in November 2014 and May 2016) indicated that while the three key town centres were performing 

reasonably well as shopping destinations, they were not meeting their full potential. The Study 

recommended that each town should improve their attractiveness to minimise competition from 

other towns outside the District. 

3.46 The Retail Study Update 2016 found that for convenience goods, there was no district-wide capacity 

for new floorspace 2031. For comparison goods, the Study forecasted that there was no short to 

medium term capacity (up to 2025) as a result of existing ‘commitments’, or already planned new 

comparison floorspace. However, capacity for new floorspace was found to emerge towards the end 

of the forecast period in 2029 for 5,781 sq m, increasing to 8,643 sq m by 2031.  
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4 Town Centre Health Check Assessments 

Introduction 

4.1 This chapter of the report sets out our health check assessment to assess the vitality and viability of 

Town Centres. In this context, this Report provides detailed health check assessments for the Council’s 

main Town Centres, namely: East Grinstead, Haywards Heath and Burgess Hill (as defined by the 

adopted town centre boundaries). The report also provides a high-level assessment of the relative 

health of retail and leisure provisions in the villages of the Category 2 settlements of Copthorne, 

Crawley Down, Cuckfield, Lindfield, Hassocks and Hurstpierpoint and their role and function in the 

network and hierarchy of centres. 

Methodology  

4.2 Health checks are recognised as important planning ‘tools’ for appraising and monitoring the 

changes in the overall vitality and viability of town centres, and informing both plan-making and 

decision-taking at the local level.  

4.3 This town centre assessment builds on our analysis of market trends as outlined in Chapter 2. We 

supplement this analysis with three sources of new empirical evidence; our town and village centre 

health checks, stakeholder engagement, and responses to the NEMS Household Telephone Survey. 

By combining the findings of our engagement with local groups, residents and businesses, the 

Household Survey results, our on-the-ground observations, and desktop research, we are able to 

build a picture of the current health of the centres, based on performance against the range of health 

check indicators set out in the NPPF / PPG. 

4.4 We describe our methodology for the health check exercise below, before going on to examine each 

of the District’s Town and Village Centres. We utilise the categorisations employed by Experian. These 

are mostly commonplace, but for the avoidance of doubt, ‘Retail Services’ include the likes of dry 

cleaners, health & beauty, opticians and travel agents, whilst ‘Leisure Services’ include gyms, bars, 

cafes, fast-food outlets, nightclubs and cinemas. 

4.5 Nexus carried out the health check survey exercises in November 2021. Health checks are both a 

physical exercise in walking the town centres to understand their make-up, constraints, and 

opportunities, as well as an exercise in understanding the views of local stakeholders. 
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4.6 As part of undertaking the town centre health checks, we recommended to the Council that we 

contact and engage with a number of key stakeholders. The engagement exercise took place via two 

virtual stakeholder engagement sessions in November which were attended by representatives of a 

range of stakeholder groups. Some additional written responses were also received by those who 

had further comments and those who were not able to attend the live stakeholder engagement 

sessions. The views and opinions expressed during the stakeholder sessions have been used to 

supplement the observations made during the health check site visits.  

Health Check Indicators 

4.7 While the NPPF does not provide a precise list of criterions to be used to assess the health of a centre, 

the Government’s ‘Town Centres and Retail’ PPG of March 2014, updated in July 2019, offers a helpful 

set of indicators. The PPG explains that these indicators should be monitored on a regular basis in 

order to judge the health of a centre and its performance over time: 

 Diversity of Uses | Data on the diversity of uses in Mid Sussex’s centres was collected during 

the health check composition surveys completed by Nexus in November 2021. The collected 

data includes the number, type and quantum of floorspace provided in these locations. The 

extent and composition of the town centres of East Grinstead, Haywards Heath, Burgess Hill 

and Hassocks has been informed by Experian Goad plans. The plans were updated as part of 

site visits to these centres that took place in November 2021.  

As Experian Goad Plans are not available for Copthorne, Crawley Down, Cuckfield, Lindfield 

and Hurstpierpoint, the composition of these centres were informed by observations during 

our site visits in November 2021. Floorspace data is not available for these centres.  

A comparison of the composition of each centre against UK averages (as calculated by Experian 

Goad in October 2021) is utilised as an appropriate benchmark. We have also reviewed the 

composition of each centre against the same figures calculated for the Mid Sussex Retail Study 

prepared in 2014. 

 Proportion of Vacant Street Level Property | Vacant properties were also identified during 

the 2021 health check exercise. The volume of vacant floorspace within a centre can provide 

an indication of how well the centre is performing. However, it is important to acknowledge 

that a degree of vacancy is inevitable and indeed desirable. Some ‘churn’ is expected in the 

market as units alter and change, as new businesses come in, and others leave. In this context, 
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vacant units can be found in even the strongest of town centres. Equally, a low vacancy rate does 

not necessarily mean a centre is performing well; as the quality and performance of the occupied 

units may be relatively poor. At this specific time, the Council should also be wary of the post-

Covid-19 implications of town centre openings, with some businesses either not yet able to 

re-open, or holding off re- opening. 

 Commercial Yields on Non-Domestic Property | Whilst this can be an indicator of town 

centre performance over time, data on commercial yields for Mid Sussex centres is not 

publically available at this time, as it is now only produced by ONS for major cities.  

 Customers’ Views and Behaviour | Information on customers’ views is based on the results 

of a series of consultation and engagement exercises including targeted stakeholder 

workshops for each town and village centre, as well as the results of the NEMS Household 

Telephone Survey. These results provide an indication of how a centre is both used and viewed 

by local residents, businesses and visitors.  

 Retailer Representation and Intentions to Change Representation | Information on the 

current strength of centres and retailer representation has been derived from Experian Goad 

Category Reports and other published sources. 

 Commercial Rents | An examination of average prime rents can facilitate an understanding of 

shopping rents and investment yields. 

 Pedestrian Flows | General footfall and pedestrian flows were observed by Nexus during site 

visits to the District’s key Town and Village Centres. Nexus was able to obtain a comprehensive 

understanding of pedestrian flows through observation at varying times. We have also utilised 

footfall data collected by Visitor Insights and published in Baseline Reports for each centre. 

 Accessibility | Consideration of access to and around each centre was informed by the Nexus 

site visits. This was in addition to stakeholder engagement, and a desktop review of data 

pertaining to access to public transport and parking facilities. The accessibility of a centre is 

determined by considering the  ease and convenience of access by a variety of transport means 

including pedestrians, cyclists and disabled people. 

 Perceptions of Safety and Occurrence of Crime | General perceptions of safety were 

gathered by Nexus during the site visits and supplemented by a review of existing data and 

stakeholder feedback. 
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 State of Town Centre Environmental Quality | Consideration of the quality of the buildings 

and     public realm in each of the centres was informed by Nexus’ site visits to the centres. 

 Balance between independent and multiple stores | Consideration of the balance of retailer 

representation was informed by Nexus’ site visits to the centres, stakeholder engagement, as 

well as Goad mapping.  

 Extent to which there is evidence of barriers to new businesses opening and existing 

businesses expanding | Attention was given to the length of unit vacancies as per Goad 

Reports,  as well as the size of units available to let, and insights provided through engagement 

with relevant  stakeholders operating businesses within the centres. 

 Opening Hours / Availability / Extent to which there is an evening and night time 

economy  offer | General understanding of the night time economy was informed by Nexus’ 

site visits to the centres, stakeholder engagement, and a review of various local businesses’ 

opening hours online.  

Health Check Assessments 

4.8 In the sections following, a health check assessment is presented for each town and large village 

centre within the District. For each, a range of information, as described above, is presented where 

available. 
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Burgess Hill Town Centre 

Description & Status 

4.9 Burgess Hill is located on the edge of the South Downs National Park and is on the border of West 

and East Sussex.  The core part of the centre is located along Station Road, Church Road, Church 

Walk, Martlets Shopping Centre and Market Place Shopping Centre. These main shopping areas are 

interconnected by pedestrianised routes. As Burgess Hill is one of the larger town centres in the 

district, the amenities and shopping services are well used by the surrounding villages, providing 

everyday essentials for local people.  

4.10 Mid Sussex District Council have approved plans for a major redevelopment in parts of Burgess Hill 

Town Centre including The Martlets Shopping Centre. The extant permission, when developed, would 

provide new homes, retail, leisure facilities, a hotel and extensive public realm upgrades. 

4.11 Burgess Hill is defined as a Main Town Centre in the adopted District Plan. The centre is located within 

the Burgess Hill Neighbourhood Plan area which was made in 2016. 

Figure 6. Shops fronting Church Road 

   

Figure 7. Church Walk 
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Figure 8. Burgess Hill Town Centre Composition Table 

Categories  2014  2021 
  

UK Average  

      (Oct-21)  

 Units Floorspace Units  Units  Floorspace  Units  Floorspace  

 (%) (%) (#) (%) (%) (%) (%) 

Convenience 7.4 14.4 15 7.6 11.6 9.2 15.4 

Comparison 28.4 34.0 51 25.8 34.6 27.1 30.5 

Retail Services 16.2 9.4 38 19.2 10.4 15.6 7.2 

Leisure Services 21.1 19.6 41 20.7 18.4 24.6 25.6 

Fin. & Bus. Services 13.7 11.0 24 12.1 9.1 9.1 6.9 

Vacant 13.2 11.7 29 14.7 15.9 14.2 13.9 

Total 100 100 198 100 100 100 100 

Source: Nexus Planning 2021, Experian 2021, Planning Perspectives 2014 

 

Figure 9. Burgess Hill Town Centre Composition Plan 

 

NB: A full sized composition plan can be viewed at Appendix D. 

  



 Mid Sussex Retail Study        

Mid Sussex District Council  47 

Figure 10. Burgess Hill Town Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 8 provides an overview of Burgess Hill’s composition at the time 

of the site visits in November 2021 compared to the UK average (2021). 

The current overall composition is broadly similar to the UK averages 

for both units and floorspace. Where there are notable discrepancies, 

these have been picked up in the sections following. 

Mid Sussex District Council have approved plans to redevelop parts of 

Burgess Hill Town Centre including the Martlets Shopping Centre; 

however, this has been subject to recent delays. The extant permission, 

when developed, would support the introduction of retail, a new gym, 

cinema, bowling alley, hotel and 172 flats and extensive public realm 

upgrades.  

Convenience There are 15 convenience units which account for 7.6% of the overall 

composition in Burgess Hill Town Centre. This is slightly lower than the 

UK average of 9.2%. Since the previous health checks were undertaken 

for the 2014 Retail Study, the overall proportion of convenience 

floorspace has reduced from 14.4% to 11.6%, which is also lower than 

the UK average of 15.4%. 

The centre is anchored by a Waitrose and features other national 

multiples including Greggs, Iceland and Holland & Barrett. The 

remainder of convenience units in the centre consist of predominantly 

independent retailers including a tobacconist, butchers, off licence, 

bakers and confectionary store.  

Comparison Comparison units account for 25.8% of the overall units which is 

slightly lower than the conclusions of the previous retail study (28.4%), 

and the UK average (27.1%). 

The key national comparison operators include New Look, WH Smith, 

Wilko and Boots. There is a lack of fashion stores within the centre, with 

New Look, Peacocks, Bon Marche, M&Co being the predominant 

clothing retailers.  

Charity shops were also prevalent in the centre including Cancer 

Research UK, Marie Curie Cancer Care, BHF, St Peter & St James 

Hospice and the Book Den. 

Services Since 2014 when the previous retail study health checks were carried 

out, retail service units have seen an increase of 3.0 percentage points 

to 19.2% whilst comprising 10.4% of the floorspace within the centre. 
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Both the percentage of units and floorspace are in excess of the UK 

averages, which stand at 15.6% (units) and 7.2% (floorspace).  

Leisure service units have seen a marginal decrease of 0.4 percentage 

points to 20.7% compared to 21.1% in 2014. The leisure services 

currently present in the centre are 16 fast food takeaways units, eight 

restaurants, four pubs and a karate health club.  

Financial and business services make up 12.1% of all units within the 

town centre, but only 8.6% of the overall floorspace, both of which are 

slightly higher than the UK averages. 

Vacancies The vacancy rate in the centre is 14.6% of the overall composition, 

slightly higher than the UK average of 14.2%. The vacancy rate also 

represents an increase since the previous retail study health checks 

were undertaken in 2014, from 13.2%.  

In 2014, vacant floorspace represented 11.4% of the floorspace across 

of the centre, and this figure has increased to 15.9%. This figure does 

not include recently demolished larger retail floorplates around The 

Martlets.  

Given the forthcoming redevelopment of the Martlets Shopping 

Centre, a slightly higher than average vacancy rate is to be expected 

while ongoing uncertainty reigns.  

Pedestrian Flows The Visitor Insights Baseline Report 202114 revealed that 857,101 

people visited the centre between September 2020 and September 

2021 with the most popular day to visit being Thursdays. From the 

same report, the average dwell time was 163 minutes. Visits to the 

centre over this period were notably less than for Haywards Heath 

Town Centre and East Grinstead Town Centre. 

At the time of the site visits, it was observed that there was a higher 

flow of people along Church Walk and the indoor Market Place 

Shopping Centre than in other parts of the town. The Martlets was 

notably quiet. 

Accessibility The centre is within close walking distance to Burgess Hill train station 

which is on the Gatwick Express line, Southern Rail line and Thameslink. 

                                                      
14 Visitor Insights derived from GPS data. The visitor behaviours identified in the reports allow Local Authorities to develop a detailed 

understanding of how and when visitors interact with their specific locations.  
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The town centre will benefit from a series of walking and cycling 

improvements being delivered through the Place and Connectivity 

Programme, which will provide safe, direct and attractive routes to 

encourage active travel. These improvements will better link the town 

centre through to the town’s main public transport hubs and 

residential and employment areas.  

Parking was adequate at the time of the Nexus site visits.  Free on-

street car parking is available throughout the centre. Available off-

street car parking spaces include: 

 Martlets – 159 spaces (£0.80 per hour Mon-Sat 8am-6pm) 

 Market Place Shopping Centre – 293 space (£0.80 per 

hour Mon-Sat 8am-6pm) 

 Station Road – 120 spaces (£0.80 per hour Mon-Sat 8am-

6pm) 

 Cyprus Road – 210 spaces (£0.80 per hour Mon-Sat 8am-

6pm) 

 Church Road – 56 spaces (£0.80 per hour Mon-Sat 8am-

6pm) 

 The Railway Tavern – 27 spaces (£1.00 per hour Mon-Sun) 

 Queens Crescent – 150 spaces (£0.80 per hour Mon-Sat 

8am-6pm) 

 Burgess Hill Station – 136 spaces (£4.20 all day Mon-Sat) 

 

The NEMS Household Survey found that 67.6% of respondents who 

identified that they visited Burgess Hill Town Centre the most, usually 

travelled by car as either the driver or passenger, while 24.7% usually 

walked.  

Perception of Safety The centre was relatively busy at the time of the site visit, providing 

significant natural surveillance across the centre. However, parts of the 

centre, including the area around the Martlets are due for 

redevelopment and remain vacant ahead of construction taking place, 

potentially drawing anti-social behaviour and loiterers.  

Opening Hours and the 

Evening Economy 

Burgess Hill’s evening economy is underpinned by pubs, restaurants, a 

cinema, a theatre and the addition of a board game club. Many of these 

close at around 11pm. From a desktop survey of the centre, the 

majority of other stores hold regular opening hours of 9am until 5pm 

or 5:30pm.  
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When asked how they would rate the evening and night time economy 

in Burgess Hill Town Centre, 37.8% of respondents to the NEMS 

Household Survey rated the provision as either ‘poor’ or ‘severely 

lacking’, indicating that there is room to improve in the evening offer. 

Environmental Quality and 

Public Realm 

The overall quality of the centre could be improved to create a nicer 

environment for shoppers. Parts of the centre, including Church Walk, 

have a lot of potential. Shopfronts would benefit from upgrades, and 

it was observed that fascia signage is fairly inconsistent throughout the 

centre. The area could benefit from soft landscaping along Church 

Road, but without over cluttering the pavement for pedestrians.  

The Church Road and Church Walk corridor is identified as an area for 

improvement in the Town Wide Strategy and Neighbourhood Plan. It 

is also identified as a priority area for public realm and connectivity 

improvements in the Place and Connectivity Programme to support 

the growth of the town and encourage people to shop locally and to 

complement the wider town centre regeneration proposals. The 

scheme concept proposes the upgrade of public spaces along the 

route and to enhance and bring together the various distinctive 

character areas, reflective of the emerging New River Retail proposals 

for the regeneration of Burgess Hill Town Centre. 

These extensive public realm improvements are likely to help catalyse 

further change. 

During the site visit it was noted that the roundabout on Station Road 

approaching Church Road and the shopping centre did not allow for a 

safe and accessible crossing.  

Barriers to Entry Burgess Hill is within 30 minute driving time of large centres including 

Brighton, Horsham and Crawley and therefore competes with larger 

destinations that have a more varied offer of retail and leisure units. At 

present there are a number of vacant units across the town ranging in 

size and location, giving potential retailers opportunity to find the right 

space. However, the ongoing uncertainty around the redevelopment 

of the Martlets Shopping Centre is very likely to be a detractor at the 

current time for both retailers and customers alike. 

Customer Views & Behaviour In the NEMS Household Survey, respondents were asked about what 

would encourage them to visit the Burgess Hill Town Centre more 

often. The most common three responses were ‘increased general 

choice and range of shops’ (29.4%), ‘if it was updated/got a revamp’ 
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(14.3%), ‘improved range of cafes/restaurants/pubs’ (11.2%), and 

‘improved range of non-food shops’ (10.5%). 

When asked what the respondents liked the most about Burgess Hill 

Town Centre, the most common responses were that it was ‘close to 

home’ (24.1%), and ‘range of shops’ (11.4%), suggesting that people 

mainly use the centre as a place that provides the day to day essentials. 

Key Takeaways Having completed the health check assessment for Burgess Hill Town 

Centre, the key takeaways include: 

 The ongoing delay of the redevelopment of the Martlets 

Shopping Centre is having a negative impact on the 

overall vitality and viability of Burgess Hill Town Centre. 

This uncertainty surrounding the redevelopment is likely 

to continue deterring wider investment; 

 Enhancement to the overall public realm and landscaping 

will be integral to improving the environmental quality of 

the town centre and would have significant benefits for 

the appearance and perception of the area. The Church 

Road and Church Walk corridor is identified as an area for 

improvement in both the Town Wide Strategy and 

Neighbourhood Plan. These works would in turn assist in 

generating further investment in the wider town centre; 

 The centre has vacancy rate of 14.6% of the overall 

composition in the centre which has increased from 

13.2% in 2014. While this is not significantly higher than 

the UK average, it is notable, and likely partly a result of 

the uncertainty surrounding the redevelopment of the 

Martlets Shopping Centre and aligns with findings around 

the reductions in market shares (Chapter 5); 

 Although Burgess Hill is one of the larger centres in the 

District, the range of shops, cafes, pubs and restaurants is 

limited as highlighted by responses to NEMS Household 

Survey. The evening economy was also found to be 

lacking. The ongoing uncertainty surrounding the 

redevelopment of the Martlets Shopping Centre is once 

again likely to be having an impact on the desire for 

leisure operators to commit to Burgess Hill Town Centre.  
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East Grinstead Town Centre 

Description & Status 

4.12 East Grinstead is a historic town centre in Mid Sussex and one of the oldest towns in the County. The 

ancient market town is the capital of the High Weald Area of Outstanding Natural Beauty (AONB). 

The retail provision in the centre is primarily located on London Road and the High Street is known 

for its row of 14th century timber framed Tudor and Medieval buildings. A large proportion of the 

High Street is located in the East Grinstead Conservation Area, for which a Conservation Area 

Appraisal was completed in 2019. East Grinstead is also known for the Bluebell Railway which runs a 

preserved steam train from East Grinstead to Sheffield Park Station, a return journey covering 20 

miles through the Sussex countryside.  

4.13 East Grinstead is defined as a ‘Town Centre’ within the Mid Sussex District Plan 2014-2031. The centre 

is located within the East Grinstead Neighbourhood Plan area which was made in 2016. 

Figure 11. Listed Buildings units along the High Street 

  

Figure 12. View of Scott Cinemas along King Street 
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Figure 13. East Grinstead Town Centre Composition Table 

Categories  

2014  2021      UK 

Average 
 

        (Oct-21)  

 
Units Floorspace Units  Units  Floorspace  Units  Floorspace  

(%) (%) (#) (%) (%) (%) (%) 

Convenience 4.3 11.4 18 7.9 12.2 9.2 15.4 

Comparison 35.1 37.3 62 27.1 34.2 27.1 30.5 

Retail Services 16.7 12.5 50 21.8 10.5 15.6 7.2 

Leisure Services 21.7 19.2 49 21.4 23.9 24.6 25.6 

Fin. & Bus. Services 14.4 12.6 33 14.4 12.5 9.1 6.9 

Vacant 7.7 7.2 17 7.4 6.3 14.2 13.9 

Total 100 100 229 100 100 100 100 

Source: Nexus Planning 2021, Experian Goad 2021 & Planning Perspectives 2014 

 

Figure 14. East Grinstead Town Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 
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Figure 15. East Grinstead Town Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition East Grinstead is one of three large town centres in Mid Sussex and has 

a good mix of uses comprising 229 units. During stakeholder sessions, 

it was noted that the centre is well served by independent and 

specialist stores.  

Figure 13 provides an overview of East Grinstead’s composition at the 

time of the site visits in November 2021, compared to the UK averages 

(2021). It also provides a comparison to previous health checks carried 

out in July 2014.  

Convenience East Grinstead has seen an increase in convenience units since 2014, 

from 4.3% to 7.9% of the overall units in the centre which is an increase 

in 3.6 percentage points. This is slightly below the UK average of 9.2%.  

Overall, convenience floorspace accounts for 12.2% of the centre’s 

total floorspace, which is slightly below the UK average of 15.4%.  The 

centre has a range of convenience stores with the main big name 

brands including Waitrose, Holland & Barrett, Iceland and Greggs. The 

remaining convenience stores are mainly independent which include a 

tobacconist, health food store, bakery, confectionary store, off licence 

and shoe repairs.  

Comparison The centre has seen a significant decrease in the number of 

comparison units since 2014, at which point, comparison units 

accounted for 35.1%. In 2021, comparison units made up 27.1% which 

is in line with the UK average. Notwithstanding, comparison units still 

make up the largest proportion of units in the centre.  

The comparison offer comprises of a mix of charity shops, florists, 

jewellers, banks and health food stores.  Stakeholders also identified 

that there is a positive mix of independent and specialist stores in East 

Grinstead which was considered to be an important draw to the centre.  

Services The overall number of services available in the centre has remained 

similar to the previous Study, which was published in 2014.  

Retail services account for 21.8% of units which is higher than the UK 

average of 15.6%. The majority of these broadly fall within the health 

and beauty sector, opticians and dry cleaners.  

Leisure services accounted for 21.4% which is slightly lower than the 

UK average of 24.6% and remain similar to the 2014 results of 21.7%. 
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During the stakeholder sessions, stakeholders highlighted that both 

the existing leisure centre and cinema complex would benefit from 

upgrading.  

The financial and business service units within the centre have 

remained the same in both 2014 (14.4%) and 2021 (14.4%). In terms of 

floorspace, financial and business service units account for 12.5%, 

compared to the UK average of 6.9%. These figures indicate that some 

of the financial and business services in the centre may have larger than 

average floorplates.  

Vacancies The number of vacant units in the centre have remained largely the 

same in both 2014 (7.7%) and 2021 (7.4%) which in any event is lower 

than the UK average of 14.2%. 

Pedestrian Flows During the site visits, there was limited footfall towards the northern 

end of the High Street. However there were noticeably higher levels of 

footfall along London Road which is consistent with the higher 

concentration of larger retailers such as Boots, WHSmith, Waterstones 

and Costa Coffee, as well as the Martell’s Department Store. 

The Visitor Insights Baseline Report 2021 revealed that 1,296,544 

people visited the centre between September 2020 and September 

2021 with the most popular day to visit being Thursdays. From the 

same report, the average dwell time was 167 minutes. 

Accessibility East Grinstead is served by a railway station situated north west of the 

centre which provides direct connections to London Victoria. The 

legibility from the train station to East Grinstead Town Centre is poor, 

due to lack of signage. 

The centre is accessible via bus services that have direct links to 

locations across the County. Stakeholders commented that public 

transport connections to Gatwick Airport could be improved, and that 

more buses would be beneficial.  

The NEMS Household Survey found that 1.2% of respondents who 

identified that they visited East Grinstead Town Centre the most, 

usually travelled by bus. Meanwhile, 76.5% usually travelled by car as 

either the driver or passenger, and 19.2% usually walked.  

In terms of availability of car parking, the Town Centre is serviced by 

the following key off-street car parks:  
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 Queensway – 163 spaces (Mon- Sat 8am-8pm at £0.80 per 

hour) 

 Christopher Road – 44 spaces (Mon-Sat 8am-6pm at 

£0.80 per hour) 

 King Street – 70 spaces (Mon-Sat 8am-6pm at £0.80 per 

hour) 

 Chequer – Mead – 122 spaces (Mon-Sat 8am-6:00pm at 

£1.20 per hour) 

 Vicarage – 153 space (Mon-Sat 8am-6:00pm at £1.20 per 

hour) 

 Waitrose car park – (free for 2 hours for customers) 

 

There is also on-street car parking available, much of which is ‘pay & 

display’ including the High Street. London Road and some other 

surrounding streets are part of the Controlled Parking Zone. 

Perception of Safety Stakeholders noted that generally speaking the town centre was a safe 

place, with limited occurrence of crime. It was, however, noted that the 

existing police station, which is located on De La Warr Road, is only 

open Monday to Friday between 10am-2:00pm. The town centre and 

wider area would therefore be better served by a police station that 

runs 24 hours 7 days a week.  

Opening Hours and the 

Evening Economy 

A high proportion of businesses open between the hours of 9am-

5:30/6:00pm on weekdays. There is however a cinema and restaurants 

along the High Street and London Road which make an important 

contribution to the night time offering of the area. 

It was noted during the stakeholder sessions that many of the retailers 

close between 5:30-6pm. Very few stores open later into the evening, 

other than traditional evening uses such as restaurants, bars and pubs. 

When asked how they would rate the evening and night time economy 

in East Grinstead Town Centre, 35.1% of respondents to the NEMS 

Household Survey rated the provision as either ‘plentiful’ or ‘good’.  

Environmental Quality and 

Public Realm 

East Grinstead benefits from an attractive High Street with historic 

shopfronts that are quaint. The Conservation Area Appraisal, which was 

completed in 2019, described East Grinstead as ‘one of the best 

surviving medieval market towns in Sussex, famous for its timber 

framed buildings and its ridgeline setting within the High Weald 

landscape’. However, further to the north along London Road, the 

quality begins to diminish.  
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It was also noted during consultation sessions that littering is 

considered a big issue on the High Street. Regular organised clean-ups 

or provision of larger bins may help to improve the appearance and 

cleanliness of the street scene.  Hanging baskets were empty at the 

time of visit although this may be due to the time of the year, and 

overall there was limited planting throughout the centre.  

Barriers to Entry There is a high concentration of listed buildings along the High Street. 

As Listed Building Consent would be required for alterations, the listed 

status of these building may be considered to be a potential barrier to 

entry for new businesses as alterations would need to demonstrate a 

lack of harm to the historic environment. The vacant units that are 

available are mainly small scale; a possible deterrent to larger retailers 

considering East Grinstead as an option.  

Customer Views & Behaviour The stakeholder sessions were attended by representatives from East 

Grinstead Town Council and East Grinstead Business Association. Some 

of the feedback provided included the following thoughts and key 

views: 

 The centre has a large range of independent and 

specialist shops which contribute to making the centre an 

attractive place for visitors;  

 Conversely it was noted that there is a shortage of larger 

nationals and upmarket retailers in the centre which could 

be considered a potential weakness; 

 There are concerns of a growth in discount stores which 

may create a negative perception of the town centre; 

 The northern end of London Road appears to be suffering 

from less footfall and dated appearance of shopfronts; 

 Key events for the Town Centre across the year include a 

French Market and Christmas lights and shop front 

window reveal event. Local events were generally very 

popular pre-Covid; 

 Shops need to be open past 6pm in order to provide a 

better night time economy; 

 Future developments should seek to highlight the unique 

heritage and create an experience to draw more visitors 

to the centre as a destination; 

 Recycling is not easily available to shoppers; 

 Public toilets are well kept; 

 Public transport connections to Gatwick Airport are poor; 

and 
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 Transport connections to Eastbourne are limited. 

 

When asked whether their main food shop was linked up with any 

other activity, the NEMS Household Survey identified that 78.3% of 

people living in Zone 6 (East Grinstead), linked their main food 

shopping trip with a visit to East Grinstead Town Centre. This indicates 

that the majority of those undertaking their main food shop at 

supermarkets in the Town Centre are also visiting other stores on the 

same trip. 

When asked in the NEMS Household Survey what would encourage 

them to visit East Grinstead more often, the common responses were 

‘increased general choice and range of shops’ (26.0%), ‘cheaper 

parking’ (19.0%), and ‘improved non-food shops within the town 

centre’ (11.6%).  

While stakeholders identified the provision of independent units in 

East Grinstead Town Centre to be an important strength, respondents 

to the NEMS Household Survey were less convinced, with 30.3% stating 

that they thought the provision of independent units was either ‘poor’ 

or ‘severely lacking’. 

Key Issues Having completed the health check assessment for East Grinstead 

Town Centre, the key takeaways include: 

 While the town centre is serviced by buses and a railway 

station, public transport links could be improved, and in 

particular, links to Gatwick Airport. As noted through the 

stakeholder engagement, stakeholders noted that public 

transport is relatively limited and bus provision is 

considered to be particularly poor. Bicycle facilities could 

be improved to help attract cyclists;  

 There is an opportunity to improve the link and 

wayfinding between the core town centre and the railway 

station; 

 The centre has a successful offering of independent units 

and this is seen to be a strength that should be harnessed 

as much as possible; 

 The historic environment provides an important platform 

to market the town as a destination with a particular focus 

on the unique historic character including linking the 

centre with existing tourist facilities such as the Bluebell 

Railway nearby; 
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 The quality and attractiveness of shopfronts decreases as 

you move northbound and away from the historic 

buildings on the High Street. A joined up approach to 

shopfront improvements could be a utilised as a strategy 

to improve the attractiveness of East Grinstead Town 

Centre; 

 The majority of the units in the centre close at 5:30pm, 

limiting the potential for an established night time 

economy. However 35.1% of respondents to the NEMS 

Household Survey rated the provision of evening 

economy as either ‘plentiful’ or ‘good’, which indicates 

that while there is room for improvement, the provision 

of evening uses is okay. 
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Haywards Heath Town Centre 

Description & Status 

4.14 Haywards Heath is located in the centre of the District providing a range of services and amenities 

that are not widely available to the smaller neighbouring villages. Retail units are concentrated along 

South Road, Sussex Road, the Broadway and the Orchards Shopping Centre which accommodates a 

number of national multiples. 

4.15 The Haywards Heath Town Centre Masterplan SPD was adopted by the Council in 2021. The 

Masterplan sets out the current baseline position and identifies key character areas that contribute 

to Haywards Heath’s unique character and opportunity areas and projects. The document has been 

designed to provide a framework for future planning decisions as well as investment, and focusses 

particularly on Council owned assets. 

4.16 Haywards Heath is defined as a ‘Town Centre’ within the Mid Sussex District Plan 2014-2031. The 

centre is located within the Haywards Heath Neighbourhood Plan area which was made in 2016. 

Figure 16. Stores along South Road 

  

Figure 17. Stores along Sussex Road  
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Figure 18. Haywards Heath Town Centre Composition Table 

Source: Nexus Planning 2021, Experian Goad 2021 & Planning Perspectives 2014 

 

Figure 19. Haywards Heath Town Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 

Categories  
2014  2021 

 
  UK Average  

        (Oct-21)  

 
Units Floorspace Units  Units  Floorspace  Units  Floorspace  

(%) (%) (#) (%) (%) (%) (%) 

Convenience 7.7 8.4 15 6.7 15.4 9.2 15.4 

Comparison 40.3 49.1 84 37.7 30.5 27.1 30.5 

Retail Services 14.9 9.2 38 17.0 7.2 15.6 7.2 

Leisure Services 17.2 14.9 39 17.5 25.6 24.6 25.6 

Fin. & Bus. Services 11.8 11.1 28 12.6 6.9 9.1 6.9 

Vacant 8.1 7.4 19 8.5 13.9 14.2 13.9 

Total 100 100 223 100 100 100 100 
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Figure 20. Haywards Heath Town Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 18 provides an overview of Haywards Heath Town Centre’s 

composition at the time of the site visits in November 2021 compared 

to the previous health checks in 2014 and the UK average for October 

2021. 

There are currently 223 units within Haywards Heath, which is anchored 

by a Marks and Spencer. There is a large car park adjacent to the 

Orchards Shopping Centre, which provides a focal point for retail. The 

town centre has a mix of independent and national multiples including 

Clarks, Fat Face, Waterstones, Next, Boots and Costa Coffee. 

The Haywards Heath Masterplan, which was published in 2021, 

identifies a series of objectives that range from strengthening the 

centre’s distinct character areas, improving the offer of car parking, 

integrating greenspaces and providing opportunities to live in the 

town centre. The Council is a significant landowner, and the masterplan 

identifies sites that present significant mixed-use development 

opportunities, including, notably, the Orchards Shopping Centre.  

Convenience The centre has seen a slight decrease of 1.0 percentage points in 

convenience stores (6.7%) compared to 2014 figures (7.7%). This 

proportion of convenience units in 2021 is lower than the UK average 

of 9.2%. In terms of convenience floorspace, the centre has the same 

proportion as the UK average of 15.4%.  

Haywards Heath has a number of national multiple convenience 

brands including M&S, Tesco Express, Iceland, Holland & Barrett, 

COOK and Greggs. The remaining convenience operators are 

independent including butchers, off licence, tobacconists and local 

grocer. During the stakeholder sessions it was discussed that one of 

the town centre’s weaknesses is that there is no other supermarket 

outside of the M&S. 

Notably however, there is a large Waitrose and a Sainsbury’s adjacent 

to the train station, both outside of the Town Centre boundary. The 

train station and supermarkets are less than a 10-minute walk from The 

broadways, which is within the town centre boundary, and improved 

pedestrian connections could provide opportunities for linked trips. 
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Comparison Comparison units account for the majority of the stores within 

Haywards Heath with 84 units, representing 37.7% of the overall 

composition. There has been a slight drop in comparison stores since 

2014, when comparison units accounted for 40.3% of the overall units.  

The centre comprises of a mix of independent stores and national 

comparison retailers, including Next, Accessorize, Superdrug, Fat Face, 

Waterstones, and Millets. The provision of fashion multiples could be 

improved, although it is noted that the centre competes with larger 

destinations including Crawley and Brighton due to their relative 

proximity. This is confirmed by the NEMS Household Telephone Survey 

result, which identified that 10.4% of respondents who visited 

Haywards Heath most often considered that an increased general 

choice and range of shops would encourage them to visit more 

frequently. 

Services The proportion of retail service units has risen from 14.8% of the total 

units in 2014, to 17.0% in the overall composition in 2021. This is 

slightly above the UK average of 15.6%.  

Leisure services account for 17.5% of units in the centre which has 

remained largely the same since 2014. However leisure floorspace has 

risen significantly from 14.9% in 2014 to 25.6% in 2021 which is aligned 

with the UK average. As identified by stakeholders, the centre has a 

good range of restaurants, bars and cafes, contributing to the growth 

in the proportion of leisure services over time. 

Financial and business services account for 12.6% of the centre’s units 

and 25.6% of floorspace which is slightly above the UK averages of 

9.1% for units and 6.9% for floorspace. The centre’s offer includes a 

wide range of banking options, as well as a notable number of estate 

agents, which specifically account for 60.7% of all financial and 

business services.   

Vacancies At the time of the site visits in November 2021, there were 19 vacant 

units (8.5%), a lower proportion than the UK average (14.2%). This 

demonstrates the success of the large number of independent retailers 

and services available in the centre. The majority of the vacant units 

were located on the southern end of the Broadway as well as a few 

along South Road.  
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Pedestrian Flows During the site visits, high pedestrian flows were observed throughout 

the centre. The Orchards was observed to be noticeably busier than 

along the Broadway where there are more leisure services.  

The Visitor Insights Baseline Report 2021 revealed that 1,181,497 

people visited the centre between September 2020 and September 

2021 with the average visit frequency of 10 times per annum. From the 

same report, the average dwell time was 174 minutes and the most 

popular day to visit was Wednesday. 

Accessibility Haywards Heath station is located north of the town centre boundary, 

and offers direct services to Brighton, Cambridge, London and 

Eastbourne. The station is served by Southern Rail trains and 

Thameslink. Stakeholders referenced an opportunity to have a ‘Hopper 

Bus’ service the town centre, to take shoppers between the main parts 

of the town centre and the train station. 

There is a good provision of car parking in Haywards Heath. Available 

spaces include: 

 The Orchards Shopping centre – 208 spaces (£1.20 for 2 

hours and free after 6pm) 

 Haywards West Car Park – 49 spaces (£1.20 for 2 hours 

and free after 6pm) 

 Hazelgrove Road – 118 spaces (£1.20 for 2 hours and free 

after 6pm) 

 Haywards East – 40 spaces (£1.20 for 2 hours and free 

after 6pm) 

 Gower Road – 20 spaces (£1.20 for 2 hours and free after 

6pm) 

 Franklynn Road – 75 spaces (£1.20 for 2 hours and free 

after 6pm) 

 

There is also free on-street parking available throughout the town 

centre.  

It was identified in the NEMS household survey that 73.5% of 

respondents who identified that they visited Haywards Heath the most 

often travelled to the centre by private vehicle as either a passenger or 

driver. Meanwhile 21.9% of respondents identified that they usually 

walk, and 1.2% arrived by bicycle. 
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Stakeholders advised that bicycle parking is currently lacking, and 

easily accessible bicycle racks/spaces may help to encourage visitors 

to cycle to the centre. 

Perception of Safety The centre was observed to be relatively busy at the time of the site 

visits, providing significant natural surveillance across the centre. The 

perception of crime in Haywards Heath was therefore low. 

Stakeholders also identified that formal CCTV has been an important 

deterrent for petty crime and anti-social behaviour. The presence of a 

security guard within the Orchards Shopping Centre has been an 

important step in reducing crime in that part of the town. 

Opening Hours and the 

Evening Economy 

Haywards Heath has a high portion of bars and restaurants along the 

Broadway that close between 9pm and 12am on the weekends, 

ensuring a good quality evening offer. However there are limited 

evening economy uses along South Road and in the Orchards 

Shopping Centre. 

When asked how they would rate the evening and night time economy, 

38.5% of respondents to the NEMS Household Survey thought the 

provision was either ‘plentiful’ or ‘good’. Meanwhile 14.3% stated that 

the evening economy was ‘poor’ or ‘severely lacking’.  

Environmental Quality and 

Public Realm 

Reasonably wide pavements provide a positive shopping experience 

for shoppers, and Victoria Park provides an attractive town centre 

backdrop. The Masterplan has identified an opportunity to make more 

of the park and church yard. Along South Road and Sussex Road, 

additional trees/planting would create an even nicer environment. 

Where planter boxes are present, they were noted to be in a poor state 

of disrepair, a fact confirmed by stakeholders. Shopfront 

improvements and a consistent shop front strategy would also make 

the centre appear more attractive. 

Barriers to Entry The Haywards Heath Town Centre Masterplan provides detailed 

analysis of potential development sites within Haywards Heath Town 

Centre. It also identifies a range of interventions that would make 

significant improvements to the vitality of the town centre, which 

would in turn have important positive knock on effects for future 

investment. 

Lack of available premises and potentially high cost of units are 

considered to be factors that may reduce the potential for new traders 

to enter the town centre in the near term. 
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Customer Views & Behaviour Comments received during stakeholder consultation included: 

 The retailers in the Orchards share the use of the security 

operators which makes the centre feel more safe; 

 The buildings are not well kept and many of the 

shopfronts need repainting to make the overall look of 

the town centre more inviting; 

 Soft landscaping around the town centre should be used 

to make the centre appear more attractive; 

 M&S is the only large town centre supermarket, and the 

town centre would benefit from another;  

 Although the Broadway has many restaurants, there are 

not enough bars to create vibrancy in the area in the 

evening and more night time uses would strengthen the 

centre’s offer; 

 South Road and the Broadway are very disjointed, and 

there is a clear distinct between the two sections; 

 Pavements and the public realm more generally need 

some improvement to create a more attractive 

environment; 

 Litter and rubbish from fast food outlets needs to be 

resolved; 

 There needs to be a better provision of cycle parking and 

routes; 

 There are not enough activities aimed at the younger 

generation, and as a result these groups are more likely 

to opt to go to other larger centres such as Brighton or 

Crawley. 

 

When asked in the NEMS Household Survey what respondents 

currently like about Haywards Heath, the most common responses 

were ‘close to home’ (30.6%), followed by ‘range of shops’ (18.5%).  

Conversely, when asked ‘are there any measures that would encourage 

you to visit more often’ the most common responses were ‘increased 

general choice and range of shops’ (10.4%) followed by ‘improved 

non-food shops within the town centre’ (7.9%). These responses 

indicate that while respondents are mostly satisfied with the range of 

shops available throughout the centre, there is still room for 

improvement.  
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Key Takeaways Having completed the health check assessment for Haywards Heath 

Town Centre, the key takeaways include: 

 Buildings in the centre would benefit from upgrading or 

repainting in order to improve the appearance and 

perception of the area, and overall environmental quality;  

 Public realm upgrades would also provide wider benefits 

in maximising development and investment 

opportunities, as well as improving the experience of 

pedestrians; 

 An opportunity exists related to the Orchards Shopping 

Centre, which is in Council ownership. The Masterplan 

identifies this site for possible improvements, and mixed-

use development. If viable, residential development could 

be incorporated; 

 Comments from stakeholders suggested that there was 

an under provision of supermarkets in the centre, and that 

more variety in convenience goods floorspace would 

benefit the town centre; 

 While the town has a railway station, this is located 

outside of the town centre, providing less opportunities 

for linked trips. However, the station and The Broadway 

are less than a 10 minute walk. Pedestrian and cycle links 

could be improved between the railway station and the 

town centre to connect the station and the surrounding 

retail offer with the town centre; 

 There is a concentration of leisure and retail services 

along the Broadway, while the majority of comparison 

goods shops are located along the South Road. This 

creates a disconnect between these two very distinct parts 

of the town centre. In order to capitalise on the distinct 

character areas, better pedestrian connections could be 

provided to provide a clear link, and attract movement 

between the two. 
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 Copthorne Village Centre 

Description & Status 

4.17 Copthorne is a small village in the northern part of Mid Sussex, but in close prxomity to Crawley and 

Gatwick Airport. The main retail offer is located along Copthorne Bank and includes a range of small 

convenience stores, services and a public house. There is also a small selection of shops at the corner 

of Copthorne Bank and Church Road, and a convenience store further to the south on Church Road.  

4.18 Copthorne is designated as a Category 2 settlement under Policy DP6 (Settlement Hierarchy) in the 

current Mid Sussex District Plan (2031). In respect of its retail function however, Copthorne is not 

defined as one of the five Village Centres under Policy DP3 (Village and Neighbourhood Centre 

Development). Worth Parish Council has prepared a Neighbourhood Plan for Copthorne village, 

which was made on 29 September 2021. 

Figure 21. Copthorne local shops 

 

Figure 22. McColl’s Convenience store 
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Figure 23. Copthorne Village Centre Composition Table 
 

Source: Nexus Planning 2021 and Experian 2021 

Figure 24. Copthorne Village Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 

  

Categories   2021   UK Average 

(Oct-21)     

 Units  Units 1 Units  

 (#) (%) (%) 

Convenience 3 25.0 9.2 

Comparison 2 16.7 27.1 

Retail Services 3 25.0 15.6 

Leisure Services 2 16.7 24.6 

Fin. / Bus. Services 2 16.7 9.1 

Vacant 0 0 14.2 

Total 12 100 100 
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Figure 25. Copthorne Village Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Copthorne is one of the smallest centres within the District, and the 

village centre comprises 12 units. The centre provides a range of 

services, mostly very local in nature. The units are predominantly 

independent stores, and there are three convenience stores that cater 

for the day-to-day needs of the local population.  

Figure 23 provides an overview of Copthorne’s composition at the time 

of the site visits in November 2021, compared to the UK averages 

(2021).  

Convenience Convenience units in Copthorne account for 25.0% of the overall 

composition of the centre which is significantly higher than the UK 

average of 9.2%. The three convenience stores include a McColl’s, 

Premier, and Kwik Mart.  

The convenience stores in Copthorne principally function as day-to-

day destinations, for more frequent top-up purchases rather than main 

shopping. 

Comparison Currently, there are two comparison units in Copthorne which account 

for 16.7% of the overall centre. Both comparison units are independent 

and consist of a florist and a fitted kitchens store.  

The lack of comparison goods stores is as would be expected when 

considering the centre’s status within the wider town centres hierarchy, 

and close proximity to larger centres including East Grinstead, Crawley, 

Horsham and Royal Turnbridge Wells.  

Services There are three retail service units in the centre which accounts for 

16.7% of the overall composition of the centre. All three retail services 

are independent hairdressers. 

There are two leisure services; the Prince of Albert Pub and takeaway 

pizza unit. Stakeholders suggested that there is a lack of places to meet 

and socialise in the centre and that a coffee shop or cafe would be a 

good addition. 

There are two financial and business service units, both real estate 

agents; Connells Estate Agent and Copthorne Nicholson Property 

Services. 
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Vacancies During the Nexus site visits, no vacancies were identified in Copthorne. 

Pedestrian Flows At the time of the Nexus site visits to Copthorne, footfall was observed 

to be fairly low, however, this is expected due to the predominantly 

residential and local nature of the centre, and limited offer.  

Accessibility Free on street parking is located in front of the cluster of shops on 

Copthorne Bank. There is also a public car park adjacent the Prince 

Albert Pub.  It was noted during the stakeholder sessions that the 

convenience stores do not have enough parking. 

The centre also benefits from bus services that connect residents to 

Gatwick Airport as well as the other neighbouring centres such as 

Crawley Down and East Grinstead.   

Copthorne is an 8 minute drive to Gatwick Airport and there is direct 

access to the M23.  

When asked how they usually travel to Copthorne Village Centre, 

54.0% of respondents identified that they walk, while the remaining 

46.0% travelled by car as either driver or passenger.   

Perception of Safety At the time of the Nexus site visits, the perception of safety in the 

centre was good. The presence of the residential dwellings along 

Copthorne Bank provides natural surveillance, though to a lesser 

degree than active frontages of commercial units would.  

During the stakeholder sessions it was discussed that anti-social 

behaviour peaked during the Covid-19 lockdowns due to a lack of local 

activities for the younger generation.  

Opening Hours and the 

Evening Economy 

The main source of evening economy within the centre is the public 

house. Notably, many of the convenience stores close at 10pm.  

When asked how they would rate the evening and night-time economy 

in Copthorne, 46.3% of respondents stated ‘average’, while 18.7% said 

it was ‘severely lacking’.  

Environmental Quality and 

Public Realm 

The centre has a reasonable environmental quality however some of 

the shopfronts would benefit from upgrades to the signage in order to 

create better consistency and visual appeal. The pavements along 

Copthorne Bank at its junction with Meadown Approach are relatively 

wide, and could present an opportunity for soft planting.  
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Barriers to Entry The overall composition of the centre comprises only 12 units with no 

available vacant units. There is also limited available development sites, 

meaning that expansion of the centre is unlikely.   

Customer Views & Behaviour Representatives of Copthorne village were consulted through the 

stakeholder sessions. The following thoughts and views were shared in 

relation to the health of the centre: 

 The stakeholders identified that retail provision is 

fragmented;  

 The centre is not well connected for commuting and other 

transport links and there is no direct walking or cycle 

route to connect Copthorne and Crawley; 

 Copthorne was considered to have a higher than average 

crime rate during the height of the pandemic, as there are 

limited available activities that cater towards the younger 

demographic in the area; 

 The stakeholders suggested that there is a lack of places 

to meet and socialise in the centre and that a coffee shop 

or cafe would be a good addition; 

 Street lighting should be improved to improve the visual 

attractiveness of the public realm; 

 The centre is local in nature and does not have a specific 

identify or uniqueness that would draw in visitors; 

 Stakeholders noted that there were too many 

convenience stores but not enough available parking.  

 

When asked in the NEMS Household Survey, what respondents like 

most about Copthorne Village Centre, the most common responses 

were ‘close to home’ (31.0%), followed by ‘close to work’ (28.7%). This 

is a clear indication that the centre’s role in the wider retail hierarchy is 

one of convenience. 

Key Takeaways Having completed the health check assessment for Copthorne Village 

Centre, the key takeaways include: 

 Despite the centre sufficiently providing for the 

immediate day to day essentials for the local residents, 

the centre lacks a community centre or sufficient places 

for people to gather; 

 There is a very limited offer of leisure services within the 

village, and therefore it is likely that local residents travel 

to neighbouring villages or areas that have more variety;  
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 It was identified by stakeholders that street lighting was 

not adequate in the area. Improvements to the street 

lighting and wider public realm would help to create a 

sense of place for the village.  
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Crawley Down Village Centre 

Description & Status 

4.19 Crawley Down is a small village, and together with Copthorne, forms Worth Parish Council. The retail 

provision of Crawley Down comprises of a series of stores that cater for the day-to-day needs of the 

local residents. The main centre is concentrated along the Western edge of Station Road and is 

predominantly surrounded by residential dwellings.  

4.20 Crawley Down is designated as a village centre by virtue of policy DP3 of the Mid Sussex District Plan 

2014-2031. The centre is located within the Crawley Down Neighbourhood Plan area which was made 

in 2016.  

Figure 26. Crawley Down shops 

  

Figure 27. The vacant Royal Oak Pub 
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Figure 28. Crawley Down Village Centre Composition Table 

Source: Nexus Planning 2021 and Experian 2021 

Figure 29. Crawley Down Village Centre Composition Plan 

 

NB: A full sized composition plan can be viewed at Appendix D. 

  

Categories   2021   UK Average 
     (Oct-21) 

 Units  Units Units  
 (#) (%) (%) 

Convenience 4 40.0 9.2 

Comparison 1 10.0 27.1 

Retail Services 2 20.0 15.6 

Leisure Services 2 10.0 24.6 

Fin. & Bus. Services 0 0 9.1 

Vacant 1 20.0 14.2 

Total 10 100 100 
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Figure 30. Crawley Down Village Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 28 provides an overview of Crawley Down’s composition at the 

time of the site visits in November 2021, compared to the UK averages 

from October 2021. 

The centre is currently made up of nine units, making it one of the 

smallest centres in the District. 

Convenience There are a total of four convenience units within Crawley Down which 

makes up 40.0% of all units. The centre features a Co-op Food, 

McColl’s, an independent butcher and delicatessens.  

The NEMS Household Survey results showed that 23.6% of 

respondents who live in Zone 5 do their top-up shopping in the Co-

operative on Station Road.  

Comparison There was one comparison unit identified within the centre at the time 

of the Nexus site visits, this being the pharmacy located on Old Station 

Close.  

Services Overall services make up 40.0% of the proportion of units in the village 

centre. Two retail services are present, a hairdressing salon and a 

barber. There are also two leisure service units, The Carriage restaurant 

and the Velvety Ginger Indian takeaway. There were no financial and 

business units identified within the centre. 

Vacancies At the time of the surveys, there was one vacant unit in Crawley Down, 

the Royal Oak pub. The pub, which comprises an impressive building, 

would contribute to the Crawley Down’s evening economy. 

Pedestrian Flows During the Nexus site visits, it was observed that footfall throughout 

the village centre was relatively low. The main focus of pedestrian flow 

was observed near the Co-op Food store. 

The Visitor Insights Baseline Report 2021 revealed that 157,846 people 

visited the centre between September 2020 and September 2021 with 

the average visit frequency of 9 times per annum. From the same 

report, the average dwell time was 265 minutes and the most popular 

day to visit was Wednesdays. 

Accessibility There is no train station to Crawley Down however it is in close 

proximity to the M23 and a ten minute drive to Gatwick Airport and 
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East Grinstead railway stations. There is a limited bus service that runs 

to Crawley, Copthorne and East Grinstead. 

There are two publicly accessible free car parks on Burleigh Way. One 

has 13 space, while the other has 16.  

The NEMS Household Survey asked respondents how they usually 

travel to the centre they visit most often. For Crawley Down, 54.9% of 

respondents travelled by car as either the driver or passenger, and 

39.3% walked.  

Perception of Safety During the Nexus site visits it was observed that Station Road had a 

good amount of natural surveillance and during the stakeholder 

consultation, it was not identified that crime is an issue. However it was 

identified during stakeholder sessions that CCTV cameras would be a 

good addition to increase the perception of safety in the centre.  

Opening Hours and the 

Evening Economy 

Many of the businesses within Crawley Down Village centre were 

observed to have varying closing times, beyond the usual 9am-5pm. 

The Co-op Food convenience store mainly has opening hours of 

between 7am-10pm and the McColl’s convenience store has opening 

hours of 6am to 9pm Monday to Saturday.   

Despite the centre being relatively small, there are two evening leisure 

services, including the Indian takeaway which closes at 11pm, as well 

as a British restaurant which closes at 11:30pm Fridays and Saturdays. 

The vacant public house, if brought back into use, would add further 

diversity to the village centre.  

Environmental Quality and 

Public Realm 

At the time of the Nexus site visits, it was observed that the pavement 

is fairly wide along the main parade of shops which allowed for ease of 

pedestrian accessibility. Shopfronts were observed to be slightly dated 

and could benefit from improvements. 

Barriers to Entry A clear barrier to entry includes the lack of commercial space as 

currently there is only one vacant unit in the centre. 

Customer Views & Behaviour The following thoughts and views were shared by stakeholders in 

relation to the health of the village centre: 

 It was noted that the Christmas lights reveal ceremony is 

a popular and successful, and there is a village fair each 

summer; 
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 It has been observed that the centre is not a destination 

for which people would travel a long way to visit, but 

rather a successful set of shops that serves a local role for 

convenience within the wider village; 

 There is a good amount of parking provided which is free 

to use, however better management would be beneficial;  

 The vacant Royal Oak pub is designated as an asset of 

community value and over the years has been subject to 

many planning applications. However none have come to 

fruition and the site remains vacant. The site is now falling 

into a state of disrepair; 

 The centre would benefit from more CCTV cameras to 

increase perception of safety and deter crime. 

 

The NEMS Household Survey showed that 30.1% of respondents from 

zone 5 visited the Crawley Down Village Centre the most of the centres 

assessed as part of this study. The centre clearly has an important role 

within the wider village.  

When asked what respondents like the most about Crawley Down, 

26.3% said it was ‘close to home’, 10.9% said it was ‘quiet/not too busy’ 

and 8.9% said it was ‘attractive environment/nice place’. 

When asked what would encourage them to visit Crawley Down Village 

Centre more often, 20.9% said ‘improved range of 

cafes/restaurants/pubs’, 15.2% said ‘improved general choice and 

range of shops’ and 11.7% said improved food shops’.  

Key Takeaways Having completed the health check assessment for Crawley Down 

Village Centre, the key takeaways include: 

 The centre’s offer is local in nature, and the diversity of 

uses is akin to its status as one of the smaller centres in 

the Study; 

 Stakeholders identified that there may need to be more 

CCTV cameras to improve the safety of crime in the area;  

 There is an opportunity present in the vacant Royal Oak 

pub, which could be renovated and reopened to provide 

more vibrancy to the centre; 

 It is acknowledged that there is a lack of development 

sites and available units for new businesses to enter the 

centre. 
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Cuckfield Village Centre 

Description & Status 

4.21 Cuckfield is a quaint village and civil parish in Mid Sussex District. The centre features a historic High 

Street which was once a market town. The streets are lined with attractive 16th century houses, many 

of which are listed buildings. The village is covered by a Conservation Area. The High Street has a 

range of independent boutique shops, vintage furniture stores, locally sourced produced etc.  

4.22 Cuckfield is designated as a village centre by virtue of policy DP3 of the Mid Sussex District Plan 

2014-2031 and is located within the Cuckfield Neighbourhood Plan area, which was made in 2014. 

Figure 31. The Old Barber Shop and Tom’s Food  

 

Figure 32. Willis & Co Household Textile store with traditional shopfront 
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Figure 33. Cuckfield Village Centre Composition Table 
 

Source: Nexus Planning 2021 and Experian 2021 

Figure 34. Cuckfield Village Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 

  

Categories  
 2021   UK Average 

   (Oct-21) 

 Units  Units  Units  

(#) (%) (%) 

Convenience 2 6.1 9.2 

Comparison 12 36.4 27.1 

Retail Services 8 24.2 15.6 

Leisure Services 8 24.2 24.6 

Fin. & Bus. Services 2 6.1 9.1 

Vacant 1 3.0 14.2 

Total 33 100 100 
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Figure 35. Cuckfield Village Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 33 provides an overview of Cuckfield’s composition at the time 

of the site visits in November 2021. 

There are currently 33 units within Cuckfield Village Centre providing a 

range of services though mostly local in nature. The units are 

predominantly independent. The village centre has a unique character 

that draws in visitors from further afield than the immediate residential 

areas. The NEMS Household Survey found that 57.0% of respondents 

who visited Cuckfield Village Centre the most, thought the provision of 

independent units was either ‘plentiful’ or ‘good’.  

Convenience Convenience stores account for two units, or 6.1% of stores in Cuckfield 

which is lower than the UK average of 9.2%. The convenience units 

comprise of a Nisa Local and an independent confectionary store.  

During the stakeholder sessions, participants identified that there is 

considered to be a gap in the market for another grocery store within 

Cuckfield Village Centre. Less mobile members of the population 

sometimes struggle to get basic essentials from local shops, and find 

it difficult to travel further afield to larger centres nearby.  

Comparison Comparison units accounts for the largest proportion of stores within 

the centre, with 12 units (36.4%). This exceeds the UK average of 27.1%.  

The centre comprises largely independent stores. There is a limited 

offer of national multiple comparison retailers, including Lloyd’s 

Pharmacy.   

The centre features a positive range of independent comparison units 

including boutique style clothing stores, interior decorations stores 

and an art gallery.  

Services The service units account for 54.5% of the overall composition of the 

village centre. The majority of services have been identified as 

independent businesses. 

Retail services account for 24.2% of units which is above the UK 

average of 15.6%. The eight retail services include five hairdressers, a 

dog groomers, an optician and a funeral director. 
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Leisure services account for 24.2% of units which is similar to the UK 

average by 0.4 percentage points (24.6%). The leisure services units 

include two pubs, two cafes, a fish and chip shop, an Indian restaurant 

and a British restaurant. 

There are two financial and business services units in the centre which 

accounts for 6.1% of the overall quantum. This is 3.0 percentage points 

below the UK average of 9.1%. 

Vacancies During the Nexus site visits, only one unit was observed to be vacant. 

This was located towards the central part of the High Street and was 

previously understood to be a saddlery store. 

Pedestrian Flows At the time of the Nexus site visits, the pedestrian footfall along the 

main high street had a steady flow of people.  

The Visitor Insights Baseline Report 2021 revealed that 300,238 people 

visited the centre between September 2020 and September 2021 with 

the average visit frequency of 9 times per annum. From the same 

report, the average dwell time was 251 minutes and the most popular 

day to visit is Thursdays. 

Accessibility Cuckfield does not benefit from a dedicated train station; the nearest 

being in Haywards Heath. However, a bus service does link Cuckfield 

and Haywards Heath, providing access to railways services. The centre 

also has easy access to the M23/A23 motorway. 

There is a limited amount of parking within the centre. Broad Street car 

park comprises 60 spaces and is free for 2 hours, There is also some on 

street parking which is only available to be used outside of operational 

hours, 8am-6pm Mon-Sat.  

When asked in the Household Survey how respondents usually travel 

to the centre, 65.7% travelled by car as either a driver or passenger, 

while 26.6% walked.  

Stakeholders identified that a lack of available parking is an issue for 

the centre. Congestion was also identified as an issue, along the High 

Street and South Road as they both are narrow. 

Perception of Safety During the Nexus site visits, it was observed that the main promenade 

is relatively safe with a good amount of natural surveillance from the 

shopfronts and houses. However, the narrow pavement towards the 
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southern end of the road did not allow for safe passing of pedestrians 

whereby users are forced to walk onto the main road.  

Additionally, it was identified during the stakeholder sessions that 

there have been some illegal activities outside of public toilets whereby 

CCTV cameras will be enforced to deter future crime. Furthermore 

stakeholders made reference to some instances of anti-social 

behaviour during the Covid-19 lockdown period due to a lack of 

activities within the local area for youth. 

Opening Hours and the 

Evening Economy 

The centre has two public houses, two takeaways units and the 

restaurants, ensuring that the centre has a vital evening economy.  

The remainder of the centre operates traditional opening hours with 

the exception of the Cuckfield Pantry and Tea Room as well as Tom’s 

Food café which both close at 3pm. 

The NEMS Household Survey found that 42.9% of respondents who 

visited Cuckfield Village Centre the most, rated the evening economy 

as either ‘plentiful’ or ‘good’. 

Environmental Quality and 

Public Realm 

Cuckfield benefits from an attractive traditional village style historic 

and well maintained environment. The shopfronts are kept to a high 

standard, with valuable character and architectural details.  

Due to the historic nature, the pavements are narrow towards the 

southern end of South Street though the pavements do get wider 

towards the north. A low level of street lighting was observed within 

the centre. 

On-street parking dominates the street scene in parts of the centre, 

especially along High Street. This could be considered to have a slight 

negative impact on the otherwise attractive environmental quality. 

Barriers to Entry At the time of the site visits, the centre had a low vacancy rate of only 

one unoccupied unit. The limited availability of vacant space could be 

considered to be a barrier to entry for new traders. 

Additionally, a high proportion of units within the centre are listed 

buildings, this is potentially a barrier to entry for new businesses as any 

alterations will have to demonstrate a lack of harm to the historic 

environment.  

Customer Views & Behaviour Notable comments received during the stakeholder sessions included: 
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 Overall, the centre has a good range of independent and 

niche stores with a unique character; 

 There needs to be a provision for recycling in public areas; 

 Anti-social behaviour such as vandalism was noted to be 

an issue during Covid-19 lockdowns as the youth 

provision is considered to be particularly poor in the area; 

 There is a large elderly population that struggle to get out 

of Cuckfield due to accessibility issues but these groups 

also cannot get everything they need from within the 

centre as there is a lack of convenience stores; 

 The large vacant unit was discussed as a potential space 

for a grocery or hardware store; 

 There are issues with traffic management due to a lack of 

parking. Traffic calming measures may assist in resolving 

this issue. 

 

The NEMS Household Survey asked respondents what would 

encourage respondents to visit the centre more often. The most 

common responses included ‘improved food shops within the town 

centre’ (11.4%) and ‘increased general choice and range of shops’ 

(11.1%). 

Key Takeaways Having completed the health check assessment for Cuckfield Village 

Centre, the key takeaways include: 

 Comparison stores are well represented, while the centre 

suffers from a lack of convenience stores with only two 

units identified in the overall composition. This was 

confirmed through the NEMS Household Survey and 

stakeholder engagement, when stakeholders identified 

that additional local grocery stores would provide 

increased diversity in the centre’s retail offer; 

 The centre benefits from an attractive environment, and it 

is a destination for both residents and tourists to visit; 

 There is a lack of car parking within the centre, and the 

current on street parking arrangement can create issues 

for congestion. Car parking management and traffic 

calming measures may need to be considered to assist in 

alleviating this issue.  
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Hassocks Village Centre 

Description & Status 

4.23 Hassocks village is located to the south of Burgess Hill around one mile east of Hurstpierpoint village. 

The main shopping area runs along Keymer Road (B2116), from the Budgen’s store on Orion’s’ Parade 

to the junction with Woodsland Road. The centre is serviced by a railway station. The retail offer is 

supplemented by a parade of shops in Keymer, a short distance to the east of the centre. 

4.24 Hassocks is designated as a village centre by virtue of policy DP3 of the Mid Sussex District Plan 

2014-2031. The centre is located within the Hassocks Neighbourhood Plan area which was made in 

2020. 

Figure 36. Clothing store, Indian restaurant and dry cleaners 

  
 

Figure 37. Bennett Oakley solicitors along Keymer Road with on street parking 
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Figure 38. Hassocks Village Centre Composition Table 

Source: Nexus 2021 and Experian 2021 

Figure 39. Hassocks Village Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 

  

Categories  

2021 
  

UK Average 

(Oct-21) 

 

 

   

 Units  Units  Floorspace  Units  Floorspace  

(#) (%) (%) (%) (%) 

Convenience 8 14.6 19.7 9.2 15.4 

Comparison 14 25.5 28.0 27.1 30.5 

Retail Services 14 25.5 23.5 15.6 7.2 

Leisure Services 7 12.7 9.6 24.6 25.6 

Fin. & Bus. Services 7 12.7 10.7 9.1 6.9 

Vacant 5 9.1 8.5 14.2 13.9 

Total 55 100 100 100 100 
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Figure 40. Hassocks Village Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 38 provides an overview of Hassocks’ composition at the time 

of the site visits in November 2021 compared to the UK average 2021. 

Hassocks performs an important role and function, serving the needs 

of the local community and neighbouring smaller villages in the area. 

The centre comprises a total of 55 units overall. 

The main shops in Hassocks run along Keymer Road. The operators are 

generally independent and offer a range of ‘top up’ convenience and 

key services, including post offices, banks, hairdressers and food and 

drink outlets. There are also a range of national multiples including 

Boots, Sainsbury’s Local and a Nationwide.  

Hassocks’ centre offer is supplemented by the offer of Keymer 

Neighbourhood Parade, a short distance to the east of Hassocks. This 

parade of shops is comprised of a convenience unit, two leisure 

services and two retail services. 

Convenience There are eight convenience units in Hassocks, making up 14.6% of all 

units, which is above the UK average of 9.2%.  

The centre has a wide range of convenience units including a butcher, 

delicatessen and an off licence. Four of these units are independent 

stores. The centre also features a Sainsbury’s Local, Premier, McColl’s 

and a Budgens.  

Comparison Comparison units account for 14 of the units or 25.5%, which is slightly 

lower than the UK average of 27.1%. 

Boots is the only ‘big name’ comparison store located in the centre. 

The remaining units are predominantly independent and include three 

charity shops, a clothing store, a florist and newsagent.   

Services Retail services account for 25.5% of all units which is significantly above 

the UK average of 15.6%. Hairdressers and beauty salons account for 

the majority of the retail services within the centre. Other retail services 

include an optician, post office, travel agent, vehicle repair store, an 

undertaker and dry cleaners.  

With seven units, leisure services accounts for 12.7% of all units in the 

centre, which is significantly below the UK average of 24.6%. The leisure 
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offer is generally limited, dominated by three cafes, two fast food 

takeaways and two restaurants (Indian and Chinese). 

Financial and business services account for 12.7% of all units in the 

centre, which is above the UK average of 9.1%. There are three estate 

agents and four solicitors.  

Vacancies During the site visits, five units were observed to be unoccupied which 

equates to 9.1% of units, and 8.5% of floorspace. Both figures are lower 

than the UK average. 

Pedestrian Flows At the time of the site visits, footfall was generally observed to be low 

within the centre. 

The Visitor Insights Baseline Report 2021 revealed that 392,970 people 

visited the centre between September 2020 and September 2021 with 

the average visit frequency of 10 times per annum. From the same 

report, the average dwell time was 249 minutes and the most popular 

day to visit is Wednesdays. It was also reported that the average 

number of indoor locations visited per trip was one store.  

Accessibility The main shopping area is in close proximity to Hassocks railway 

station, which provides connections to London and to Gatwick airport. 

By Road, the A273 runs past Hassocks, providing links to the south to 

Brighton and north to Burgess Hill and beyond to the north of the 

District. 

During the stakeholder session, it was acknowledged that the centre is 

a popular destination for cycling. However provision of cycle parking 

is limited which does not enable cyclists to safely store away their 

bicycles. Interestingly, the NEMS Household Survey did not find a high 

proportion of cyclists, with the majority of respondents usually 

travelling to the centre by private vehicle (54.1%) or walking (40.1%). 

There was an identified need for additional off street parking, and 

particularly for short stay visits. The main car parks are located at the 

railway station, charged at £2.50 for all day parking Mon-Fri, and free 

parking at Dale Avenue and the Orion car parks.  

Perception of Safety There was limited street lighting at the time of the visits. However, 

stakeholders did not identify any major issues with crime and safety, 

although noted that a more prominent police presence would assist in 

deterring anti-social behaviour. 
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Opening Hours and the 

Evening Economy 

There is a notable absence of a range of restaurants and other evening 

uses that means that Hassocks Village Centre does not currently have 

a particularly vibrant night time economy. The NEMS Household 

Survey found that 24.3% of respondents rated the evening economy in 

Hassocks as either ‘poor’ or ‘severely lacking’, while 24.8% rated it as 

‘average’.  

Environmental Quality and 

Public Realm 

Keymer Road was observed to have some soft landscaping with mature 

trees and greenery lining parts of the pavement. However some parts 

of the centre were observed to have limited architectural merit and 

some shopfronts are of poor quality. Stakeholders suggested that the 

public realm could be improved to create a nicer shopping 

environment. This sentiment has been notably carried through to the 

Neighbourhood Plan. 

Barriers to Entry Although, there are currently five vacant units within the centre, 

providing opportunities for new retailers to enter the centre, the 

majority of available units in the centre were observed to have smaller 

floorplates, which may not be attractive for larger operators. The centre 

is likely to be more attractive to smaller, independent retailers. 

Customer Views & Behaviour Comments received during stakeholder consultation include: 

 The location of the library is outside the village centre and 

would be better located in a more central location to 

maximise activity; 

 The public realm needs improvement; 

 Cycling is popular in the area, however cycle parking is 

lacking in the centre. The area would benefit from a better 

cycle route to link to neighbouring villages; 

 It was suggested to have traffic calming measures in place 

in order to reduce the speed of traffic; 

 More parking would benefit the village centre, however it 

was acknowledged that there is limited space to facilitate 

more parking spaces. 

 

The NEMS Household Survey asked respondents what they liked about 

Hassocks. The most common responses were ‘close to home’ (29.0%), 

‘choice and range of shops’ (12.2%), and ‘attractive environment / nice 

place’ (9.2%).   
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When asked what would encourage them to visit Hassocks more often 

the most common response was ‘more parking’ (10.2%), followed by 

‘increased general choice and range of shops’ (9.9%).  

Key Takeaways Having completed the health check assessment for Hassocks Village 

Centre, the key takeaways include: 

 The provision of cafes, restaurants and pubs is limited, 

and a more appealing offer would assist in contributing 

to a more vibrant evening economy; 

 Stakeholders and the NEMS Household Survey both 

identified a lack of parking as an issue for the vitality of 

the village centre. Parking and traffic management may 

assist in alleviating some of these concerns; 

 The environmental quality of the centre could be 

improved, and a public realm strategy may be beneficial 

in helping facilitate this; 

 The centre is a popular place for cycling, however cycle 

parking is lacking. Improving cycle facilities may further 

assist in drawing cyclists to the area.  
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Hurstpierpoint Village Centre 

Description & Status 

4.25 Hurstpierpoint is a small historic village southwest of Burgess Hill, which sits on the edge of the South 

Downs. Many of the buildings are from the 18th century or later which gives the centre a traditional 

village character. The main retail offer is located along the High Street, between its junction with 

Brighton Road in the west, and South Avenue in the east. The centre hosts mainly independent 

businesses with very few national multiples along the High Street.  

4.26 Hurstpierpoint is designated as a village centre by virtue of policy DP3 of the Mid Sussex District Plan 

2014-2031. The centre is also located within the Hurstpierpoint and Sayers Common Civil Parish. The 

centre is located within the area of the Hurstpierpoint Neighbourhood Plan which was made in 2015. 

Figure 41. Hurstpierpoint Alterations and Ashley & Thomas Jeweller  

 

Figure 42. Pierpoint Pet Store and Café 

  



 Mid Sussex Retail Study        

Mid Sussex District Council  92 

Figure 43. Hurstpierpoint Village Centre Composition Table 
 

Source: Nexus Planning 2021 and Experian 2021 

 

Figure 44. Hurstpierpoint Village Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 

  

Categories   2021   UK Average 
    (Oct-21) 

 Units  Units  Units  
 (#) (%) (%) 

Convenience 8 15.4 9.2 

Comparison 16 30.8 27.1 

Retail Services 11 21.2 15.6 

Leisure Services 10 19.2 24.6 

Fin. & Bus. Services 4 7.7 9.1 

Vacant 3 5.8 14.2 

Total 52 100 100 
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Figure 45. Hurstpierpoint Village Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 43 provides an overview of Hurstpierpoint Village Centre’s 

composition at the time of the site visits in November 2021 compared 

to the UK averages (2021).  

The main shopping offer within Hurstpierpoint is located along the 

High Street. The centre features 52 units, most of which are 

independent retailers. There is a very limited offer of national multiples. 

When asked in the NEMS Household Survey how they would rate the 

provision of independent stores in the village centre, 56.1% of 

respondents rated it ‘plentiful’ or ‘good’.  

Convenience There are eight convenience units in the centre including a Co-op Food 

store. The remaining are independent stores including a baker, 

greengrocer, delicatessen, butcher, and off licences. The offer is clearly 

local in nature, serving the local village and wider locality.  Convenience 

stores make up 15.4% of the overall composition in Hurstpierpoint 

which is above the UK average of 9.2%.  

Comparison Comparison units make up the largest proportion of the overall 

composition at 30.8% which is slightly higher than the UK average of 

27.1%. The majority of comparison units in the centre are independent 

stores, including a pet shop, florist, bridal wear store, clothing stores, 

gifts store and jeweller.  

Services Overall, services account for 48.1% of the overall composition. Retail 

services account for 21.2% of the centre which is above the UK average 

of 15.6%. The offer of retail units comprises four hairdressers, a private 

school agent, travel agent, two funeral directors, a watch repair shop 

and a clothing alterations shop. 

The centre also has a slightly lower proportion of leisure services 

(19.3%) compared to the UK average (24.6%). Leisure services include 

takeaways, restaurants, cafes and a small theatre.  

There are four financial and business services units which include three 

estate agents and a solicitor’s office. 
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Vacancies At the time of the site visits, five units were identified as being 

unoccupied, accounting for 8.8% of units within the village centre. The 

centre has a lower proportion of vacancy levels compared to the UK 

average of 14.2%. 

Pedestrian Flows At the time of the Nexus site visits, footfall was observed to be 

moderately high. A higher amount of footfall was observed near the 

Co-op Food store in the central part of the centre along the High 

Street, compared to the peripheries of the centre.  

The Visitor Insights Baseline Report 2021 revealed that 241,865 people 

visited the centre between September 2020 and September 2021 with 

the average visit frequency of 9 times per annum. From the same 

report, the average dwell time was 192 minutes and the most popular 

days to visit are Thursdays. It was also reported that the average 

number of indoor locations visited per trip was 1.1 store.  

Accessibility There is no train station in Hurstpierpoint though the centre is served 

by bus routes to Hassocks, Burgess Hill and Haywards Heath. 

Furthermore, cycle routes through the centre are limited. The provision 

of a well-designed cycle path might encourage more people to cycle 

into the centre rather than drive. Stakeholders identified that traffic 

congestion is a problem due to the narrow High Street, and at the time 

of the Nexus site visits, there was notable congestion.  

Free car parking is available for short stays and long stays at Trinity 

Road with 121 spaces, while a further 41 spaces are available at Brown 

Twins car park.  

When asked how they usually travel to Hurstpierpoint Village Centre, 

50.2% of respondents to the NEMS Household Survey identified that 

they walk, while 37.5% of respondents identified that they usually 

travelled by car as either the driver or passenger.  

Perception of Safety At the time of the site visits, it was observed that there was a low level 

of street lighting, which may result in a perception of poor safety, 

particularly in the winter months when daylight is limited. Stakeholders 

also identified that the combination of the speed at which cars 

sometimes travel through the centre and the narrow pavements, have 

raised concerns around pedestrian safety.   

Opening Hours and the 

Evening Economy 

There are three restaurants and two public houses in Hurstpierpoint, 

and the evening economy appears to function well. In addition, stores 

tend to shut later on the weekends, adding to the vibrancy of the 
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centre in the evenings. The remainder of the centre maintains 

traditional opening hours.  

The NEMS Household Survey asked respondents how they rated the 

evening economy in Hurstpierpoint. 41.0% of respondents rated the 

offer as either ‘plentiful’ or ‘good’.  

Environmental Quality and 

Public Realm 

Stakeholders noted that pavements are in need of attention in several 

places throughout the centre both in terms of visual appearance and 

safety concerns. In some locations pavements are very narrow, forcing 

pedestrians to walk on the High Street. 

Improvements could also be made by increasing the amount of street 

lighting in the centre, improving legibility and safety. 

Barriers to Entry There are currently vacant units within the centre, providing 

opportunities for new retailers to enter the centre. However, the 

majority of available units in the centre were observed to have smaller 

floorplates, which may not be attractive to larger operators. 

Stakeholders noted that the rents may be a barrier for entry for new 

businesses. 

Customer Views & Behaviour Written responses were received by stakeholders representing  

Hurstpierpoint Village Centre. Comments included: 

 Basic shops may be too expensive for some members of 

the community; 

 Post Office struggles to maintain opening hours; 

 No current provision for organic produce; 

 There are not enough cash points in the village centre; 

 The High Street can sometimes be dangerous and 

unpleasant for pedestrians due to the quantity and speed 

of traffic and behaviour of drivers; 

 A cycle route would encourage more people to cycle into 

the centre rather than drive as congestion is a prevalent 

issue. 

 

The NEMS Household survey asked respondents what they liked most 

about Hurstpierpoint Village Centre. The most common responses 

were ‘choice and range of shops’ (23.2%), ‘close to home’ (22.1%) and 

‘nice atmosphere/friendly people’ (19.0%).  
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When asked what would encourage respondents to visit the centre 

more often, the most common responses were ‘less traffic congestion’ 

(22.6%), ‘more parking’ (15.3%), and ‘increased general choice and 

range of shops’ (12.0%). 

Key Takeaways Having completed the health check assessment for Hurstpierpoint 

Village Centre, the key takeaways include: 

 Public realm improvements such as street lighting and 

repairs and widening of the public footpath would further 

enhance the attractiveness of the centre; 

 In centre parking is in short supply which detracts from 

the visitor experience. Implementing parking 

management measures may assist in improving the 

experience for motorists and pedestrians alike; 

 Congestion is an issue at peak times, and traffic calming 

measures might assist in improving the situation; 

 Additional signage within the centre and to the car park 

would assist in improving legibility.  
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Lindfield Village Centre 

Description & Status 

4.27 Lindfield is an attractive historic village situated to the north east of Haywards Heath. The core part 

of the centre is located along the High Street which includes a range of independent units. The centre 

also boasts a natural spring fed pond with ducks and fish as well as a water fountain feature. This is 

located a short walk south of the High Street. Lindfield is located within the High Weald Area of 

Outstanding Natural Beauty. 

4.28 Lindfield is designated as a village centres by virtue of policy DP3 of the Mid Sussex District Plan 

2014-2031. The centre is located within the area of the Lindfield and Lindfield Rural Neighbourhood 

Plan which was made in 2016. 

Figure 46. Ounce and other stores along the High Street  

  

Figure 47. The Co-op Food and Selby’s Pharmacy 
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Figure 48. Lindfield Village Centre Composition Table 

Source: Nexus Planning 2021 and Experian 2021 

Figure 49. Lindfield Village Centre Composition Plan 

 
NB: A full sized composition plan can be viewed at Appendix D. 

  

Categories   2021   UK Average 
    (Oct-21) 

 Units  Units  Units  
 (#) (%) (%) 

Convenience 7 17.5 9.2 

Comparison 11 27.5 27.1 

Retail Services 8 20.0 15.6 

Leisure Services 10 25.0 24.6 

Financial & Business Services 3 7.5 9.1 

Vacant 1 2.5 14.2 

Total 40 100 100 
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Figure 50. Lindfield Village Centre Health Check Assessment Table 

Health Check Indicator Summary 

Overall Composition Figure 48 provides an overview of Lindfield’s composition at the time 

of the site visits in November 2021 compared to the UK averages 

(October 2021).  

Lindfield comprises 40 units which provide a range of services. The 

offer is largely independent and caters for the day-to-day needs of the 

local population. The NEMS Household Survey found that 73.6% of 

respondents who visited Lindfield the most often, rated the provision 

of independent stores as either ‘plentiful’ or ‘good’. Lindfield is located 

a short distance from Haywards Heath and therefore plays a 

subordinate role in the wider hierarchy of town centres. 

Convenience There are seven convenience retailers in Lindfield, constituting 17.5% 

of the total number of units within the village centre. This proportion 

is higher than the UK average (9.2%).  

The centre is mainly comprised of independent retailers. However, the 

largest national multiple convenience store is the Co-Operative store 

located on the High Street, just south of Denman’s Lane. The remaining 

convenience retailers include a bakery, butcher, delicatessens, off 

licence and a greengrocers.  

Comparison Comparison units make up the largest proportion of stores in the 

centre. There are 11 comparison retailers amounting to 27.5% of the 

overall units in the centre. This proportion is similar to the UK average 

(27.1%). The offer includes two pharmacies, bridal wear store, three 

clothing stores, a toy shop, a musical instrument store, a homewares 

store and a fitted kitchen showroom. 

Services Retail services account for 20.0% of the overall units in the centre, 

which is above the UK average of 15.6%. These mainly consist of 

independent stores including three hairdressers, a beauty salon, a 

natural therapy store and an optician.  

Leisure services constitutes 25.0% of retailers in the centre which is very 

similar to the UK average of 24.6%. The range of leisure services are 

predominantly independent, and include three public houses, cafes 

and restaurants. 
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Vacancies At the time of the Nexus site visits, one vacant unit was observed 

towards the centre of the High Street.  

Pedestrian Flows At the time of the Nexus site visits in November, the centre was 

observed to have a relatively steady flow of footfall along the High 

Street, commensurate to that expected within a village centre. 

The Visitor Insights Baseline Report 2021 revealed that 451,216 people 

visited the centre between September 2020 and September 2021 with 

the average visit frequency of 10 times per annum. From the same 

report, the average dwell time was 217 minutes and the most popular 

day to visit is Thursdays. It was also reported that the average number 

of indoor locations visited per trip was 1.5 stores. 

Accessibility There is no train station in Lindfield however the centre is easily 

accessible by car and on foot. Additionally stakeholders highlighted 

that better provision of cycle lanes and cycle routes would assist in 

providing links to Haywards Heath and neighbouring villages. 

On street car parking is available throughout the main High Street. A 

small amount of free off-street car parking is available in two car parks 

behind the Co-operative store, one associated with the convenience 

shop, and the other a public car park – 27 spaces – and public toilet 

facility, Additional parking is available in two car parks Tollgate – 36 

spaces, and Wilderness – 15 spaces.  

The household survey identified that of those that visited Lindfield 

Village Centre the most often, 47.8% travelled by car as either a 

passenger or driver, followed by 41.4% of respondents who identified 

that they generally walk into the centre. The latter suggests that a large 

proportion of people that use the centre live or work within close 

proximity and easy walking distance. 

Perception of Safety The perception of safety of Lindfield was good at the time of visit, and 

stakeholders did not identify any particular issues of crime in the area. 

However, the benefits of having an occasional visible police presence 

on the High Street were acknowledged.   

Opening Hours and the 

Evening Economy 

Lindfield Village Centre features three public houses and three 

restaurants, and the evening economy functions well. Stakeholders 

confirmed that the food and beverage offer is successful, catering for 

both locals of Lindfield village, and those from further afield.  
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The NEMS Household Survey found that 41.0% of the respondents who 

visited Lindfield the most often rated the evening economy of Lindfield 

Village Centre as either ‘plentiful’ or ‘good’.  

The remainder of the centre maintains traditional opening hours with 

the majority of the retailers shutting at around 5pm. 

Environmental Quality and 

Public Realm 

The built environment in the village centre is attractive and the centre 

is generally well maintained. Retail shopfronts follow a consistent style, 

commensurate to the village centre’s location within the conservation 

area. 

The centre features an attractive village pond and fountain feature that 

acts as a focal point for the southern end of the village centre. Lindfield 

Common is located to the south of the village centre, providing 

attractive greenspace nearby. 

Barriers to Entry There is currently only one vacant unit within the village centre, 

indicating that the centre currently functions fairly well. However, the 

lack of vacant units also represents a lack of opportunity for new 

retailers to enter the local market.  

Many of the buildings along the High Street are listed, which may also 

be a perceived barrier to entry, as listed buildings can be expensive to 

maintain. 

Customer Views & Behaviour Comments received during the stakeholder sessions included: 

 There is only one vacant unit indicating that the centre 

has managed well during the pandemic; 

 Pubs and restaurants are successful and are actively used 

by local residents and visitors to the centre from further 

afield; 

 Whilst the centre is quaint and relatively attractive, 

stakeholders noted that in some parts of the centre, units 

appear dated. In addition, some of the residential 

accommodation located above the commercial units 

along the High Street have not been well maintained; 

 The perception of safety in the area is generally very good 

and incidences of crime are minimal; 

 The provision of cycle lanes and routes would help to 

connect the neighbouring villages and create more linked 

up trips. 
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When asked what respondents liked most about Lindfield, the most 

common responses were ‘choice and range of shops’ (23.6%),  

‘attractive environment/nice place’ (21.4%), and ‘close to home’ 

(21.4%).  

The NEMS Household Survey asked respondents what factors would 

encourage them to visit Lindfield Village Centre more often. The most 

common responses were ‘improved range of non-food shops’ (9.4% 

and ‘increased general choice and range of shops’ (3.6%).  

Key Takeaways Having completed the health check assessment for Lindfield Village 

Centre, the key takeaways include: 

 The centre is predominantly comprised of independent 

retailers and other operators, which is considered to be a 

strength of the centre; 

 The centre has a thriving evening economy as reported 

through the NEMS Household Survey and stakeholder 

sessions, and the pubs and restaurants trade strongly; 

 There is a lack of available vacant premises and very few 

clear development sites. This, combined with the cost of 

units when they do become available make it difficult for 

new businesses to enter the centre; 

 The provision of cycle lanes and routes would assist in 

connecting the neighbouring villages and creating more 

linked trips; 

 Parking provision is limited on the High Street and there 

are very few off street car parking spaces. However car 

parking was not raised as a major issue by stakeholders 

or by respondents to the Household Survey, and a high 

proportion of visitors generally walk to the centre. 
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5 Future Needs  

Introduction 

5.1 This section defines the Study Area and describes the Household Survey undertaken to inform this 

study. It summarises the key findings on internet shopping patterns, and delves into the survey-

derived market share analysis for convenience and comparison goods spending at ‘bricks and mortar’ 

locations.  

5.2 We also set out the results of our quantitative capacity assessment for new retail (comparison and 

convenience goods) floorspace in Mid Sussex District, covering the period from 2021 to 2038. This 

section also considers the future capacity for leisure floorspace over the same timeframe. 

Household Telephone Survey & Study Area 

5.3 Household Surveys are recognised across the retail industry, and within planning policy guidance, as 

an excellent means of understanding where people within a specified area carry out their retail and 

leisure expenditure. We have therefore commissioned a new Household Telephone Survey and utilise 

the results to inform our quantitative analysis of the turnover of specific retailers, towns and other 

destinations, as well as its qualitative findings on attitudes and perceptions of different centres.  

5.4 It is important to identify a Study Area that covers the area within which you would expect the 

resident population of the District to carry out the majority of its retail spending. This Study Area is 

shown on the plan in Figure 51 below, and at Appendix A. The Study Area is defined by postal sector 

geography in order to allow analysis by sub-areas (or ‘Zones’), and to allow NEMS to obtain accurate 

samples.  

5.5 In this instance, we have utilised broadly the same Study Area as the Mid Sussex Retail Study Update 

2014 (as further updated in 2016). This enables us to directly compare and contrast the results gained 

in 2014 with those found in 2021.  

5.6 We have identified a minor discrepancy between the mapping presented in the 2014 Study and the 

actual survey undertaken, which resulted in two postal sectors across Zones 6 & 10 being excluded 

from the interviews at the time. The only difference between the 2014 survey, and our own household 

survey in this respect, is that these have been restored. As such, the results for Zones 6 and 10 are 

not directly comparable to the 2014 results, but will nonetheless provide relevant trends. 
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Figure 51. Study Area Plan 

 
 

5.7 Accordingly, the Study Area comprises 10 Zones and a total of 1,002 household surveys interviews 

took place across the 10 Zones. This is corroborated for its statistical accuracy, relative to population, 

by NEMS in their report in Appendix B. Figure 52 below sets out the postcode sectors which comprise 

each Zone.  

5.8 The wording of the questions was also cognisant of the Covid-19 pandemic, as can be seen by the 

full questionnaire results in Appendix B. Respondents were asked where they ‘usually’ shop to avoid, 
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as far as possible, the recording of any unusual travel patterns, and a number of additional questions 

were asked about how people changed their shopping and leisure patterns as a result of Covid-19.  

5.9 A full description of the research methodology, sampling size, weightings and sample profiles is 

contained at the beginning of the NEMS report. NEMS quote their work as being within a 95% 

confidence range. 

Figure 52. Study Area Postal Sectors 
 

Zone Postal Sectors Interviews 

1 | Haywards Heath RH16 1, RH16 2, RH16 3, RH16 4 101 

2 | Burgess Hill RH15 8, RH15 9, RH15 0 100 

3 | Haywards Heath/ Burgess Hill RH17 5 100 

4 | Crawley/ Haywards Heath RH17 6, RH110 5, RH11 9 100 

5 | Crawley/ East Grinstead RH10 3, RH10 4, RH10 7 100 

6 | East Grinstead RH18 5, RH19 1, RH19 2, RH19 3, RH19 4, RH7 6 100 

7 | Haywards Heath/ Uckfield BN8 4, RH17 7, TN22 3 100 

8 | Burgess Hill/ Brighton BN6 8 101 

9 | Burgess Hill/ Hurstpierpoint/ Hassocks BN5 9, BN6 9 100 

10 | Brighton/ Hove BN1 5, BN1 8, BN1 9, BN45 7 100 

Study Area Total  1,002 

Source: Appendix B 

Study Area Population 

5.10 The population for each zone in 2021, 2026, 2031, 2036 and 2038 is sourced from Experian MMG3 

data (2020 report). We present the population projections on a Zone-by-Zone basis in Figure 53 

below. 

Figure 53. Study Area Postal Sectors 
 

Zone 2021 2025 2030 2035 2038 
Growth 

2021-2038 

Zone 1 39,297 41,116 42,446 43,553 43,913 11.7% 

Zone 2 35,243 36,663 37,917 39,002 39,399 11.8% 

Zone 3 7,204 7,474 7,698 7,878 7,962 10.5% 

Zone 4 27,348 28,223 28,952 29,638 29,890 9.3% 

Zone 5 40,084 41,217 42,017 42,752 43,073 7.5% 

Zone 6 50,622 52,516 54,031 55,407 55,945 10.5% 

Zone 7 19,149 19,981 20,749 21,470 21,742 13.5% 

Zone 8 9,460 9,735 9,949 10,121 10,142 7.2% 

Zone 9 17,978 18,604 19,117 19,498 19,652 9.3% 

Zone 10 36,224 37,231 38,597 39,819 40,225 11.0% 

Total Study Area 282,609 292,760 301,473 309,138 311,943 10.4% 

Source: Appendix B 
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Non-Store Retailing or Special Forms of Trading 

5.11 Special forms of trading (SFT) are defined by Experian as sales via the internet, mail order, stalls and 

markets, vending machines, door-to-door and telephone sales, including online sales by 

supermarkets, department stores and catalogue companies.  

Convenience Goods Online Shopping 

5.12 The household survey asked residents of the Study Area where they normally undertake their main 

food and grocery shopping.  

5.13 Across the Study Area, 20.1% of respondents usually shop online for their main food shop (Question 

1 of the Household Survey). As set out in Section 2, the UK average for online convenience shopping 

in 2021 is 18.1%. As such, the take-up of online convenience shopping in the Study Area is higher 

than the UK average. The online trade across the Study Area is dominated by Tesco (41.8%), 

Sainsbury’s (29.1%), as well as Asda (10.8%) and Ocado (7.9%), who together account for 89.7% of all 

online convenience goods spending.   

5.14 The household survey also asked residents of the Study Area about how their online convenience 

shopping habits have been affected by Covid-19. Before the first lockdown, 34.6% of Study Area 

residents had shopped for groceries online at some point. During the lockdowns, this number 

increased to 46.6%. Since the lockdown has been lifted, the number using online services has 

decreased slightly to 41.1%, but remains significantly higher than before lockdowns. This suggests 

that Covid-19, and in particular the lockdowns, had resulted in a lasting habitual change in the Study 

Area, whereby a preference for online grocery shopping has increased. 

 Comparison Goods Online Shopping  

5.15 The household survey also asked where respondents usually shop for different types of comparison 

goods. The findings are presented in Figure 54 which shows the take-up for online shopping varying 

across the categories from 10.3% (DIY) to 71.5% (Media). On average, within the Study Area, 41.2% 

of respondents shop online for comparison goods, compared with a UK average of 29.1%. 

5.16 The household survey also asked residents of the Study Area about how their online comparison-

shopping habits have been affected by Covid-19. Before the first lockdown, 82.5% of Study Area 

residents shopped for comparison goods online. During the lockdowns, this number increased 

slightly to 83.1%. Since the lockdowns have been lifted, this figure has risen slightly again to 84.7%.  
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5.17 Whilst the differences are marginal, and significantly less pronounced than the increase in 

convenience goods spending online, the base figures were already substantially higher with online 

comparison goods spend. The fact that online spend has increased since the lockdown was lifted is 

also notable, and confirms the general upwards trend in online comparison goods spend forecast by 

Experian (see Section 2).   

Figure 54. Online Comparison Goods Spending in the Study Area, 2021 
 

 
Source: NEMS Household Survey 

5.18 Overall, when comparing pre-lockdown and post-lockdown frequency of online shopping, 28.7% of 

Study Area residents now shop online more often; 53.7% shop with the same frequency; and 9.4% 

shop online less often (8.1% were not able to give an answer). As would be expected, as the overall 

preference for online shopping has increased, the frequency of online shopping has also increased. 

Retail Expenditure Forecasts 

5.19 Having examined where online spending is focused, we now examine that proportion of spending 

which is carried out at ‘bricks and mortar’ stores.   

5.20 Retail expenditure data has been sourced from our in-house Experian MicroMarketer G3 system. We 

obtain separate data for convenience and comparison goods, which in turn are broken down into 

multiple goods categories, as set out in our full statistical assessment in Appendix C. 
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5.21 The data takes account of the socio-economic characteristics of the local population to provide local 

consumer expenditure calculations. Experian is a robust source of population and expenditure data 

that is widely used for calculating retail capacity across the industry. 

5.22 Expenditure data from Experian is provided per capita in 2019 prices, as is every subsequent monetary 

value. Using the growth rates presented in Table 6 of Experian Retail Planner Briefing Note 18 

(October 2020), which are reproduced in Figure 55 below, the per capita expenditure is then projected 

forward to the base year (2021) and the relevant assessment years. Adjustments are made at every 

step to account for the growth in special forms of trading (SFT). 

5.23 There are two elements that should be noted here:  

 Experian notes that long-term forecasts should be treated with caution, and that they should 

be subject to regular reviews given the wide range of factors that can influence the broader 

national economy. Experian produces annual updates to reflect this. As we go on to discuss in 

our recommendations later in the report, the Council may wish to review some of the 

expenditure data inputs to this report (e.g. growth rates and base per capita spending figures) 

ahead of the Plan Examination to confirm that these do not change our current conclusions 

regarding the need for allocations (though we do not anticipate such significant changes at 

the time of writing). 

 Special forms of trading (SFT) are defined by Experian as sales via the internet, mail order, stalls 

and markets, vending machines, door-to-door and telephone sales, including online sales by 

supermarkets, department stores and catalogue companies. As we have mentioned previously. 

Experian Retail Planner Briefing Note 18 (October 2020) provides estimated year-on-year 

forecasts of internet and other SFT, which allows us to ‘strip out’ any expenditure that is, either 

now or in the future, diverted to SFT. This ensures that the increasing propensity to shop by 

SFT is accounted for in our modelling. These increasing deductions for SFT have the effect of 

off-setting some of the growth in expenditure in the Study Area derived from population 

increases. Furthermore, many brands offer online sales, but source the goods from their own 

stores' shelves. This is often the case for food stores where employees will pick online orders 

from stores’ shelves before, during or after opening hours. These orders are then delivered by 

dedicated vans from each store and as such, the online expenditure is attributed to tangible 

stores. Experian provides ‘adjusted’ figures to account for this. 
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Figure 55. ‘Adjusted’ Special Forms of Trading Market Share Forecasts 
 

Year 
Convenience growth rates 

(%) 

Comparison growth rates 

(%) 

2021 -5.3 8.1 

2022 0.2 2.9 

2023 -0.3 2.7 

2024 -0.2 2.0 

2025 -0.1 1.9 

2026 -0.2 2.0 

2027 -0.2 2.1 

2028 -0.1 2.3 

2029 -0.1 2.4 

2030 -0.2 2.5 

2031 -0.1 2.5 

2032 0.0 2.5 

2033 0.0 2.6 

2034 0.0 2.6 

2035 0.1 2.7 

2036 0.0 2.7 

2037 0.0 2.7 

2038 0.1 2.8 

2039 0.1 2.7 

2040 0.0 2.7 

Source: Figure 6, Experian Retail Planner Briefing Note 18, October 2020 

5.24 The expenditure per capita figures are then multiplied by the population of each zone at each of the 

assessment years. Figure 56 below sets out the resultant outcome of the total ‘brick and mortar’ 

comparison and convenience expenditure in the Study Area at the base and assessment years. 
 

Figure 56. Retail Expenditure Forecasts in the Study Area (£m) 
 

Zone 2021 2025 2030 2035 2038 
Growth 

2021-2038 

Convenience 673.3 693.4 709.1 727.8 735.2 9.2% 

Comparison 982.2 1,140.9 1320.3 1,540.8 1,641.5 67.0% 

          Source: Tables 2a & 8, Appendix C 

Convenience Goods Findings 

Market Shares 

5.25 Before considering the capacity for new convenience goods floorspace, we firstly examine the overall 

convenience goods spend by residents across the Study Area. Figure 57 specifically examines where 

Study Area residents are spending their money. 
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5.26 The results show that destinations in Mid Sussex District account for 63.1% (£425.1m) of the spending 

of all Study Area residents in 2021 (£673.3 m per annum). The remaining 36.9% (£248.2m) of spending 

carried out by residents of the Study Area, takes place at destinations beyond Mid Sussex District. 

Figure 57. Convenience Goods Market Share by Destination 
 

Destination 
Total Market Share 

Convenience (%) 

Total Market Share 

Convenience (£m at 2021) 

   

Burgess Hill Town Centre 2.5% £16.9m 

East Grinstead Town Centre 3.2% £21.7m 

Haywards Heath Town Centre 2.1% £14.3m 

Copthorne Village Centre 0.1% £0.6m 

Crawley Down Village Centre 0.9% £6.4m 

Cuckfield Village Centre 0.0% £0.2m 

Hassocks Village Centre 1.4% £9.4m 

Hurstpierpoint Village Centre 0.5% £3.7m 

Lindfield Village Centre 0.9% £5.8m 

In-centre Sub-total 11.7% £79.0m 

   

Burgess Hill out-of-centre 19.2% £129.5m 

East Grinstead out-of-centre 14.6% £98.3m 

Haywards Heath out-of-centre 16.4% £110.5m 

Other out-of-centre 1.2% £7.8m 

   

Mid Sussex District Total 63.1% £425.1m 

   

Brighton (stores located within the Study Area) 6.9% £46.6m 

Crawley (stores located within the Study Area) 2.2% £15.1m 

Others outside of Mid Sussex in the Study Area 3.7% £24.6m 

   

Crawley 12.8% £86.0m 

Brighton 2.8% £18.5m 

Lewes 1.9% £12.9m 

Hove 1.8% £12.2m 

Uckfield 1.5% £9.9m 

Others outside the Study Area 3.3% £22.4m 

   

Total 100.0% £673.3m 

          Source: Tables 3 & 4, Appendix C 

5.27 Of the £425.1m per annum spent in Mid Sussex, its town centres and villages account for £79.0m of 

spend. This equates to 11.7% of all spend carried out in the District.   

5.28 However, the majority of convenience goods spending in Mid Sussex is carried out in out-of-centre 

locations outside of the main centres of Burgess Hill, East Grinstead, and Haywards Heath (51.4%, or 

£346.1m).   
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5.29 The most popular destinations within the District are Tesco in Burgess Hill (£91.9m per annum), 

Sainsbury’s in Haywards Heath (£77.2m), Sainsbury’s in East Grinstead (£52.8m), Aldi in East Grinstead 

(£43.0m), and Lidl in Burgess Hill (£28.9m). Notably, each of these stores are located outside of the 

District’s centres. 

5.30 In terms of destinations outside the District (when combined with destinations within the Study Area, 

but outside of Mid Sussex’s administrative boundaries), the highest collective attractors of 

convenience goods spend from residents of the Study Area are foodstores in Crawley (£101.1m per 

annum), as well as Brighton (£65.1m). 

5.31 Importantly, we can also examine the destination of convenience goods spend within each Zone of 

Mid Sussex District. This is a key indicator and shows the amount of Mid Sussex District residents 

spend which is ‘retained’ within the District, and the amount which is ‘leaked’ elsewhere.   

5.32 This District very broadly aligns with Zones 1-6 and 9 of the survey. Figure 58 examines the amount 

of convenience goods spending carried out inside Mid Sussex District by residents of each Zone.  

Figure 58. Convenience Goods Market Share by Destination 
 

 
Source: Appendix C, Table 3 
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5.33 The results show that there are exceptional levels of retention in Zones 1, 2 and 3 (covering Haywards 

Heath and Burgess Hill), ranging from 97.4% to 91.5%.  

5.34 Zones 6 and 9 (covering East Grinstead, and Burgess Hill/ Hurstpierpoint/ Hassocks) also show a 

health level of retention of 83.6% and 67.5%, respectively. However, it should be noted that both 

zones extend outside of Mid Sussex. As such, the market shares demonstrate the significant draw of 

the District’s convenience retail offering. 

5.35 There is though a different picture in Zones 4 and 5 (Crawley, Haywards Heath and East Grinstead), 

where only 36.9% and 28.7% of convenience goods spend is retained within the District, respectively. 

The results in Table 4 at Appendix C highlight that 63.5% of all convenience goods spend by residents 

of Zones 4 and 5 are carried out in Crawley.  

5.36 Overall, the District retains 71.6% of the convenience goods spend of its residents from Zones 1-6 

and 9 (equating to £369.1m out of £515.6m per annum).   

5.37 Turning to individual retail destinations, where national company averages are available for 

benchmarking purposes, we are able to compare local turnover to the turnover of an average store 

of that size in order to identify where facilities may be trading over or below expectations. This is 

summarised at Figure 59.  

Figure 59. Convenience Goods Turnover Benchmarking 
 

Destination 

Benchmark 

Turnover 

(£m) 

Survey 

Turnover  

(£m) 

Trading Position 

against 

Benchmark (£m) 

Trading Position 

against 

Benchmark (%) 

Burgess Hill Town Centre £43.6m £16.9m -£26.7m -61.2% 

East Grinstead Town Centre £36.6m £21.7m -£14.9m -40.7% 

Haywards Heath Town Centre £22.0m £14.3m -£7.7m -35.1% 

Other Village Centres £16.6m £25.9m £9.4m 56.5% 

Burgess Hill out-of-centre £86.4m £129.5m £43.1m 49.9% 

East Grinstead out-of-centre £61.3m £98.3m £37.0m 60.4% 

Haywards Heath out-of-centre £99.7m £109.5m £9.8m 9.8% 

Mid Sussex District £369.7m £419.7m £50.0m 13.5% 

Source: Table 5, Appendix C  

5.38 The results show a clear trend that, whilst on the whole convenience floorspace in Mid Sussex District 

is performing well when considered cumulatively (trading at an average of 13.5% above benchmark), 

there is a distinct split in performance between facilities within the centres and out of centre stores. 
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5.39 This is largely driven by the very strong performance of the out-of-centre Aldi store in East Grinstead, 

Tesco in Burgess Hill, and Sainsbury’s in Hayward’s Heath. These three stores are trading at 317.2%, 

41.2% and 58.2% above company average trading levels, respectively. 

5.40 We also identify stores trading above average across the village centre, notably the Co-op in Crawley 

Down (436.0%), Budgens in Hassocks (140.9%), and Co-op in Lindfield (73.8%). Whilst the 

performance of these facilities is potentially indicative of the value of local and village centres to 

residents across the District, it also demonstrates a general trend toward increased use of local 

convenience stores since the lockdowns associated with the Covid-19 pandemic.  

5.41 Nonetheless, given the size of these local stores and their respective turnovers in the context of the 

much larger turnover of stores in and around the three key centres, the extent of their overtrading 

pales in comparison to the performance of out-of-centre store on the outskirts of Burgess Hill, East 

Grinstead and Haywards Heath, as would be expected. 

5.42 Each of the three key town centres themselves appear to be trading at below average levels.    

5.43 We summarise below the performance of individual stores in Mid Sussex, with Figure 60 setting out 

the ‘Top 5’ best and worst performing stores by monetary value. 

Figure 60. Best and Worst Performance Benchmarking 
 

Destination 

Benchmark 

Turnover 

(£m) 

Survey 

Turnover  

 (£m) 

Trading 

Position 

against 

Benchmark 

(£m) 

Trading 

Position 

against 

Benchmark  

(%) 

Best Performing     

Aldi, London Road, East Grinstead £10.3m £43.0m £32.7m 317.2% 

Sainsbury's Superstore, Bannister Way, 

Haywards Heath 
£48.8m £77.2m £28.4m 58.2% 

Tesco Superstore, Hammonds Farm,  

Burgess Hill 
£65.1m £91.9m £26.8m 41.2% 

Worst Performing     

Waitrose, Market Place Shopping Centre, 

Burgess Hill 
£37.7m £13.6m -£24.1m -64.0% 

Waitrose, Perrymount Road,  

Haywards Heath 
£44.7m £24.8m -£19.9m -44.4% 

Waitrose, West Street, East Grinstead £30.4m £19.6m -£10.8m -35.5% 

Source: Table 5, Appendix C (out-of-centre stores in italics) 

Local Market Share Trends – Convenience Goods 

5.44 Figure 61 sets out a comparison of 2021 market share data against the findings of the 2014 Mid 
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Sussex Retail Study Update (informed by 2014 survey data, corrected to remove online and other SFT 

spending).  

5.45 Overall, we identify a relatively consistent position over the past 7 years (2014-2021). There has been 

a very slight increase in the ‘retention’ of Study Area residents’ convenience goods spend, from 61.4% 

in 2014 to 63.1% in 2021. This has been driven by an increase in market share to out-of-centre 

foodstores, which now have a 51.4% market share, compared to 47.2% in 2014.    

5.46 By contrast, there has though been a overall reduction on the market share of residents’ convenience 

goods spending in its town and villages centres (11.7% of trade, down from 14.2% in 2014).   

5.47 The overall picture is therefore mixed. Whilst the District has retained an equivalent proportion of 

residents’ spend as a whole, that spend is increasingly being carried out in out-of-centre locations, 

to the likely detriment of town centre locations. 

Figure 61. Convenience Goods Market Share (2014-2021) 
 

Source: Appendix C & Mid Sussex Retail Study 2014 (Appendix 4, Table 2) 

5.48 Building on this, Figure 62 examines the market shares attracted to individual centres in 2021, against 

the comparative assessment in 2014. The results show that there has been a reduction in convenience 

goods market share over this period in Burgess Hill and East Grinstead Town Centres. In contrast, 

there has been no significant change in convenience goods market share in Haywards Heath Town 

Centre.   
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5.49 Looking at the larger foodstores which underpin Burgess Hill Town Centre and East Grinstead Town 

Centre, it is notable that the Waitrose in The Martlets has experienced a decrease in market share 

from 2.8% of Study Area spend in 2014, to 2.0% in 2021, whilst the Waitrose at West Street in East 

Grinstead has experienced a fall from 5.4% of Study Area spend in 2014, to 2.9% in 2021 (when 

adjusted to account for online spending). 

5.50 This in contrast to the performance of out-of-centre competitors over the same period. Whilst the 

Tesco Superstore outside of Burgess Hill has actually seen its market share reduce from 15.5% in 

2014, to 13.6% at 2021; the Lidl foodstore at Leyland Road in Burgess Hill (constructed in 2019) has 

gained 4.3% of market spend from a mix of town centre and out of centre facilities. Equally, on the 

outskirts of East Grinstead, the market share of the Sainsbury’s store has fallen over the last 7 years 

from 11.5% in 2014, to 7.8% in 2021. Conversely, Aldi’s market share has grown from 3.7% in 2014, 

to 6.4% in 2021. There is therefore evidence to suggest a transfer of market share from in-centre to 

out-of-centre discounter stores in the Burgess Hill and East Grinstead areas. 

Figure 62. Convenience Goods Market Share by Destination (2014-2021) 
 

 
Source: Appendix C & Mid Sussex Retail Study 2014 (Appendix 4, Table 2) 

Convenience Goods Capacity 

5.51 One of the key aims of this Study is to provide recommendations on the capacity for new retail 
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caution and reviewed regularly in order to test the accuracy of the forecasts against emerging 

datasets. External national and international factors can influence the wider performance of the 

economy, which can have trickle down effects on local shopping patterns.  As discussed in Section 2, 

one such example has been the economic implications of the United Kingdom leaving the European 

Union and the social distancing and lockdown measures necessitated current Covid-19 pandemic. 

5.52 Importantly, we also note that any quantitative retail capacity that we may identify across the Study 

Area does not necessarily equate to justification for new retail floorspace in itself (especially in out-

of-centre locations), and any such development would be required to be assessed in line with NPPF 

policy in terms of impacts on the vitality and viability of town centres, the potential to prejudice 

emerging town centre developments, and the ‘town centre first’ sequential approach to site selection.  

5.53 Equally, the converse also applies and a lack of identified capacity should not specifically rule out 

retail developments, where other material factors support such development. 

5.54 Detailed quantitative retail capacity tables are enclosed at Appendix C. 

5.55 Retail capacity modelling follows a consistent, robust methodology which incorporates a number of 

datasets and informed assumptions which we describe further below, but broadly speaking: 

Available Expenditure (£m) - Turnover of existing & proposed (£m) = Surplus or Deficit (£m) 

5.56 Experian MMG3 census software is used to provide localised expenditure per capita per annum for 

various forms of retail spending. These figures are then projected forwards based on population 

growth, changes in expenditure over time and Special Forms of Trading (SFT) such as internet 

shopping. 

5.57 The turnover of existing retailers across the Study Area is calculated based on average sales densities, 

or turnover, per square metre. Various retail planning sources provide average (or benchmark) sales 

densities for all national multiple retailers.  

5.58 The surplus or deficit equates to the difference between the available retail expenditure across the 

Study Area and the turnover of existing facilities within the Study Area. If the total turnover is greater 

than the available expenditure, then the model would identify an oversupply of existing retail 

floorspace, whilst a surplus of expenditure would suggest capacity for additional retail floorspace. 

5.59 Once the surplus or deficit of expenditure is calculated, it is then presented in floorspace figures 

(using average sales density assumptions) in order to demonstrate the findings within a ‘real world’ 
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context. Often surplus figures are presented under a number of different scenarios representing 

various retailers. For example, discount retailers (such as Aldi and Lidl amongst others) continue to 

operate at a lower sales density than the ‘big 4’ (Sainsbury’s, Tesco, Asda, and Morrisons). Given the 

same available ‘pot of expenditure’, a higher sales density would result in a lower floorspace capacity 

than a lower sales density, which would result in a higher floorspace capacity. 

5.60 Turning now to our detailed findings for Mid Sussex, as detailed in Figure 57 above, the household 

survey results show that facilities within the District have a 63.1% convenience goods market share 

of all spending carried out by residents of this Study Area. 

5.61 In keeping with standard retail study methodology, when assessing the capacity for new convenience 

retail floorspace we adopt a constant market share in line with findings of the latest household survey 

(i.e. that stores within the District will continue to draw 63.1% of all convenience goods spending 

from the Study Area). We consider maintaining a constant market share a sensible basis for analysis 

given the relative lack of planned developments across the Study Area. In coming to this view, we 

have analysed the level of commitments identified through correspondence with Council officers of 

both Mid Sussex and neighbouring authorities 

5.62 Based on a constant market share, we then allow for growth in retail expenditure over the period to 

2038, as well as utilising data provided within the latest Experian Retail Planner Briefing Note 18, in 

order to take account of forecast growth in retail efficiencies (for example, through the adoption of 

new technologies and more efficient use of available floorspace). Floorspace efficiencies are 

estimated to have a greater impact on comparison retailers than convenience retailers over the plan 

period as the rise of food discounting and disruptions to logistics continue to subdue projected 

efficiencies in turnover of existing convenience retail floorspace. 

5.63 We go on to make a number of statistical assumptions through the quantitative capacity exercise in 

order to account for the following variables. These are contained at Table 5 of Appendix C and can 

be summarised as: 

 Utilising a ‘goods based’ approach, we strip out expenditure for non-food comparison goods 

such as clothing, household goods, CDs, DVDs and other media that are now commonly sold 

at major foodstores so that only the convenience goods floorspace is being considered (i.e. on 

a like-for-like basis with available convenience expenditure). These deductions are made in line 

with floorspace figures sourced from publicly available databases or, where data is not 

available, Nexus’ professional judgement based on site visits. 
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 We also make assumptions as to the gross to net convenience goods sales floorspace of each 

store, again utilising online planning records where available, national business rates databases 

or Nexus’ professional judgement. 

 Finally, we consider whether foodstores are likely to attract any additional ‘inflow’ from outside 

of the Study Area.  In this instance, all Mid Sussex centres are assumed to draw their 

convenience goods custom from within the Study Area, a position reflected across the 

Council’s previous retail studies. 

5.64 We then go on to calculate the anticipated turnover of all major convenience goods operators based 

on the published company sales data, referred to as ‘benchmark’ turnover. ‘Benchmark’ turnover is 

calculated from national average ‘sales densities’ (turnover per square metre). By comparing the 

turnover estimates derived from the findings of the household survey (total available expenditure 

distributed on the basis of each destinations market share) to the benchmark turnovers, we are able 

to establish where stores are trading above (overtrading) or below (under-trading) company 

averages.  

5.65 Based on the household survey, we identify in Tables 3-5 of Appendix C that Mid Sussex’s 

convenience retailers within the Study Area turnover an estimated £425.0m of Study Area residents 

spend at 2021.  

5.66 This equates to an initial surplus of £54.3m against benchmark performance (see Table 5, Appendix 

C).   

5.67 Figure 63 below sets out the resultant surplus convenience goods expenditure at each assessment 

date.  This increases from £54.3m in 2021, to £73.9m by 2031, and to £90.4m by 2038 (see Table 6a). 

Figure 63. Gross Convenience Goods Surplus Expenditure in Mid Sussex 
 

Year 

Benchmark 

Turnover 

(£m) 

Survey 

Turnover 

(£m) 

Inflow 

(£m) 

Surplus 

Expenditure 

(£m) 

2021 370.7 425.0 0.0 54.3 

2026 373.7 437.7 0.0 64.0 

2031 373.7 447.6 0.0 73.9 

2036 373.7 459.4 0.0 85.7 

2038 373.7 464.1 0.0 90.4 

Source: Table 6a, Appendix C 

5.68 We then go on to consider committed and extant permissions for new convenience retail floorspace. 

This includes any developments that have not been built, are currently under construction, or have 
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opened or would not have been operating at the time of the household survey. We do not take into 

account proposed allocations for retail floorspace, but consider development proposals for which a 

formal planning application has either been submitted or approved. A complete list of the 

commitments considered in our capacity assessment is provided at Table 6c of the statistical tables 

presented at Appendix C. 

5.69 In total, these committed developments equate to a net convenience floorspace of 1,380 sq m and 

an estimated turnover of £12.1m. 

5.70 Taking account of committed turnover, we identify a surplus residual expenditure of £42.2m at 2021, 

rising to £78.2m by 2038. A significant proportion of this residual expenditure is made up over-

performance against benchmark in the District in the earlier years of the assessment, though over 

time, population and expenditure growth become more of a factor. 

5.71 Using average sales densities to calculate a minimum floorspace scenario (a large supermarket 

operator) and a maximum floorspace scenario (a combination of discount foodstores operators), we 

go on to calculate the net additional convenience goods capacity for Mid Sussex District. 

Figure 64. Net quantitative 'capacity' for new convenience goods facilities in Mid Sussex 
 

Year 

Surplus 

Expenditure 

(£m) 

Commitments 

(£m) 

Residual 

Expenditure 

(£m) 

Minimum 

Floorspace 

Capacity 

(sq m net) 

Maximum 

Floorspace 

Capacity 

(sq m net) 

2021 54.3 12.1 42.2 3,300 5,400 

2026 64.0 12.2 51.8 4,000 6,600 

2031 73.9 12.2 61.7 4,700 7,800 

2036 85.7 12.2 73.6 5,600 9,300 

2038 90.4 12.2 78.2 6,000 9,900 

Source: Table 6d, Appendix C 

5.72 This quantitative capacity is calculated to grow from a positive capacity of between 3,300 and 5,400 

sq m in 2021, to between 6,600 and 9,900 sq m by 2038. In purely quantitative terms, this capacity is 

sufficient to support the provision of extensive new convenience retail floorspace over the plan 

period.  

5.73 However, as we have previously identified, there is evidence of reducing market shares in the District’s 

Town Centres, and so there are important qualitative considerations before allocating and/or 

permitting new foodstore floorspace.  

5.74 Given current economic uncertainties and, more relevantly, pressures on the retail sector, we would 
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stress the need to treat long-term forecasts with caution. As highlighted within the PPG15: “Given the 

uncertainty in forecasting long-term retail trends and consumer behaviour, this assessment may need 

to focus on a limited period (such as the next five years) but will also need to take the lifetime of the 

plan into account and be regularly reviewed.” (our emphasis) 

5.75 Additionally, as referenced above, capacity does not equate to need. Need is more than just a 

quantitative measure; it should also involve qualitative considerations around issues such any 

residents’ dissatisfaction with the current level of provision, and the potential impacts of realising 

capacities on the ground from our health check work.  Fundamentally, capacity modelling should not 

be seen as an absolute; it is a guide to a Plan-led approach. 

5.76 Any consideration of allocations for new retail floorspace should take into account an assessment of 

the performance and vitality and viability of a centre in order to ensure that any identified capacity 

meets both a quantitative and qualitative need, and does not harm existing businesses. 

5.77 In this regard, we also note the extensive proportion of vacant retail floorspace identified within each 

of Mid Sussex’s key town centres, with 2,590 sq m, 3,080 sq m and 5,440 sq m available to support 

new operators across each of East Grinstead, Haywards Heath and Burgess Hill respectively. 

5.78 In light of the identified capacity largely having been generated through the strong performance of 

out-of-centre facilities, which has grown since 2014 in many instances, as well as the relative 

performance of existing convenience locations within the District’s centres, we consider that the 

additional spending generated by new and existing residents should be used to bolster existing or 

proposed stores within existing centres in the retail hierarchy, as well as to support the planned 

locations of residential and employment allocations in the development strategy in the emerging 

Local Plan.  

Comparison Goods Findings 

Market Shares 

5.79 Turning to consider comparison goods, we examine market shares across the range of categories 

defined by Experian. These eight categories cover all ranges of bulky and non-bulky items. The full 

results of our market shares analysis are set out in Tables 9-26 of Appendix C.  

                                                      
15 (Town Centres and Retail) Planning Practice Guidance, Paragraph: 004, Reference ID: 2b-004-20190722 
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5.80 To begin with, we look at the overall comparison goods spend by residents across the Study Area.  

5.81 The results show that destinations in Mid Sussex District account for 32.6% (£320.9m) of the spending 

of all Study Area residents in 2021 (£982.8m per annum).  The remaining 67.4% (£661.9m) of spending 

carried out by residents of the Study Area is spent at destinations beyond Mid Sussex District. 

5.82 Figure 65 specifically examines where residents of the Study Area are carrying out their comparison 

goods spending. The results show that, in contrast to the convenience goods findings, town centre 

locations are the most popular destination in Mid Sussex (accounting for 24.6% of the 32.6% market 

share). Within that grouping, Haywards Heath (11.4% market share) is the most popular comparison 

goods destination within Mid Sussex District, followed by East Grinstead (8.0%) and Burgess Hill 

(4.0%).  

5.83 Outside the District, a number of higher-order centres attract large proportions of comparison goods 

spend (combined with destinations within the Study Area, but outside of Mid Sussex’s administrative 

boundaries). Crawley leads the way (29.5%), followed by Brighton (15.9%). 

Figure 65. Comparison Goods Market Share by Destination 
 

Destination 
Total Market Share 

Comparison (%) 

Total Market Share 

Comparison (£m at 2021) 

   

Burgess Hill Town Centre 4.0% £39.5m 

East Grinstead Town Centre 8.0% £78.1m 

Haywards Heath Town Centre 11.4% £111.8m 

Copthorne Village Centre 0.1% £0.5m 

Crawley Down Village Centre 0.1% £0.6m 

Cuckfield Village Centre 0.2% £1.7m 

Hassocks Village Centre 0.6% £6.0m 

Hurstpierpoint Village Centre 0.2% £1.8m 

Lindfield Village Centre 0.2% £2.2m 

In-centre Sub-total 24.6% £242.2m 

   

Burgess Hill out-of-centre 3.4% £33.9m 

East Grinstead out-of-centre 1.8% £17.4m 

Haywards Heath out-of-centre 2.0% £19.5m 

Other out-of-centre 0.8% £7.9m 

   

Mid Sussex District Total 32.6% £320.9m 

   

Brighton (stores located within the Study Area) 3.1% £30.8m 

Crawley (stores located within the Study Area) 0.3% £3.0m 

Others outside of Mid Sussex in the Study Area 1.9% £18.2m 
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Crawley 29.2% £287.3m 

Brighton 12.8% £126.1m 

Horsham 5.0% £49.6m 

Hove 2.7% £26.4m 

Shoreham-by-Sea 2.0% £20.1m 

Tunbridge Wells 1.5% £15.1m 

Lewes 1.2% £12.2m 

Others outside the Study Area 7.4% £73.2m 

   

Total 100.0% £982.8m 

          Source: Tables 25a & 25b, Appendix C 

5.84 As with our previous assessment of convenience goods, we are also able to examine the degree of 

comparison goods spend within each Zone. Figure 66 examines the amount of comparison goods 

spending carried out inside Mid Sussex District by residents of the zones most aligned with the 

District itself. 

Figure 66. Comparison Goods Market Share by Destination 
 

 
Source: Appendix C, Table 25b 
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5.85 The survey findings for comparison goods show that, whilst around half of trade across Zones 1, 2, 3 

and 6 is retained within the District, residents of Zones 4, 5 and 9 have a noticeably higher proportion 

of leakage outside of the District.  

5.86 Overall, residents of the District (defined as Zones 1-6 and 9) carry out 35.8% of their comparison 

goods spending within the District itself, with 64.2% of spending carried out elsewhere. In terms of 

the latter, this is reflective of proximity to Crawley, which offers a substantial comparison goods offer 

(along with Brighton) within relatively easy commuting distances. 

5.87 In Figure 67, we also analyse the market share of different types of comparison goods, considering 

which items are purchased from stores and centres inside Mid Sussex District, and what the 

propensity is to travel further afield for certain items. 

Figure 67. Comparison Goods Market Share by Goods Category 
 

Source: Appendix C 

5.88 The survey results show that there is a considerable variance between spending on different goods 

categories. The amount of spend retained within the District varies from 71.4% of spending on 

chemist goods, to just 20.4% of spending on electrical goods.   
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Local Market Share Trends – Comparison Goods 

5.89 In Figure 68 below, we examine the comparison goods spending patterns across 2021 and the 

findings of the Council’s previous study from 2014 (again, corrected to remove online and other SFT 

spending). 

Figure 68. Comparison Goods Market Share (2014-2021) 
 

Source: Appendix C & Mid Sussex Retail Study 2014 (Appendix 5, Table 1) 

5.90 The results show that in-centre facilities have experienced a notable reduction in market share, while 

the draw of out-of-centre destinations have grown, albeit from a much lower starting point. As such, 

the District has reduced its market share of comparison goods spend from 35.3% in 2014 to 32.6% 

in 2021.  

Figure 69. Comparison Goods Market Share by Town Centres (2014-2021) 
 

 Destination 
2014 Comparison 

Market Share (%) 

2021 Comparison 

Market Share (%) 

Burgess Hill Town Centre 9.6% 4.0% 

East Grinstead Town Centre 8.1% 8.0% 

Haywards Heath Town Centre 7.8% 11.4% 

Source: Appendix C & Mid Sussex Retail Study 2014 (Appendix 5, Table 1) 

5.91 Figure 69 above, demonstrates that whilst East Grinstead has shown relative resilience in retaining 

comparison goods spend, Burgess Hill has seen a notable drop-off of more than half. This is likely 
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due to the delays associated with the town centre regeneration scheme, which has likely reduced the 

attractiveness of the centre for new operators whilst awaiting works to commence. Conversely, 

Haywards Heath’s market share has grown over the same period.  

5.92 In light of the above, our comparison goods market share analysis shows that the District has, overall, 

fared reasonably well over the period 2014-2021. The likelihood is that the District has broadly 

retained its market share, despite the strength of regional competitors in Crawley and Brighton, 

because of minimal internal competition from out-of-centre destinations within Mid Sussex District. 

However, the findings clearly show that the centres do not provide significant comparison goods 

destinations in their own rights and highlights the current importance of a diverse range of 

convenience and service uses to support the District’s centres.   

Comparison Goods Capacity 

5.93 The methodology for calculating capacity for comparison goods floorspace differs from that used to 

model capacity for convenience goods floorspace. The principal reason for this is that there are no 

robust, industry standard benchmark sales densities for calculating the turnover of smaller 

independent retailers that typically make up the majority of the comparison provision of town centres 

(although it is noted that sales densities are published for national multiple comparison retailers). 

Moreover, the trading levels of comparison retailers can fluctuate significantly depending on a 

number of localised variables, most notably the location of the retailer relative to similar providers 

(as customers are more likely to link multiple comparison goods trips to retailers in close proximity 

to each other). 

5.94 As such, we adopt a standard approach that comparison goods retailers across the Study Area are 

trading ‘at equilibrium’ at 2021, meaning that we adopt the survey derived turnover of each facility, 

and examine capacity by measuring the growth in available expenditure to 2038. For the purposes of 

our assessment, we have assumed that the District’s attraction to Study Area residents will remain 

constant at 32.6% of all spending proportionate to population growth (Table 26a). Based on the 

limited scale of planned comparison goods led developments inside and around the District, we 

consider this a robust basis for analysis.  

5.95 Figure 70 sets out the resultant gross comparison goods capacity forecasts over time. The early years 

forecast shows negative capacity. This is because Experian forecasts show that the near-term sales 

efficiency of existing retailers will actually grow faster than the forecast growth in spending, meaning 
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that the limited expenditure generated by the growth in local population will be consumed by 

existing retailers, rather than being made available to support new floorspace. Only by 2031 does a 

positive surplus expenditure arise.    

Figure 70. Gross Comparison Goods Surplus Expenditure in Mid Sussex 
 

Year 

Benchmark 

Turnover 

(£m) 

Survey 

Turnover 

(£m) 

Inflow 

(£m) 

Surplus 

Expenditure 

(£m) 

2026 377.4 372.5 0.0 -4.9 

2031 430.8 431.1 0.0 0.3 

2036 489.8 503.1 0.0 13.3 

2038 515.6 535.9 0.0 20.4 

Source: Table 26a, Appendix C 

5.96 We then consider committed and extant planning permissions for new comparison retail floorspace 

across the Study Area that are likely to come forward over the plan period, again informed by our 

discussions with Council officers. This includes any developments that are currently under 

construction, or would not have been operating at the time of the household survey. In the same way 

as we viewed convenience goods, we do not take into account proposed allocations for retail 

floorspace from the current Local Plan that are not likely to come forward over the emerging plan 

period. 

5.97 In total, these committed developments are minor and equate to a net 580 sq m of comparison 

goods floorspace and an estimated turnover of £3.1m (see Table 26c at Appendix C). The 

commitments are then projected forwards and deducted from the surplus expenditure. Once 

accounted for, we are able to calculate the net comparison goods capacity. 

Figure 71. Net quantitative 'capacity' for new comparison goods facilities in Mid Sussex 
 

Year 

Surplus 

Expenditure 

(£m) 

Commitments 

(£m) 

Residual 

Expenditure 

(£m) 

Minimum 

Floorspace 

Capacity 

(sq m net) 

Maximum 

Floorspace 

Capacity 

(sq m net) 

2026 -4.9 3.7 -8.6 -1,100 -1,500 

2031 0.3 4.2 -3.9 -400 -600 

2036 13.3 4.8 8.5 800 1,100 

2038 20.4 5.0 15.3 1,400 1,900 

Source: Table 26d, Appendix C 

5.98 Taking account of committed turnover, we identify an initial negative residual expenditure of -£8.6m 

at 2026, rising to £15.3m by 2038. However, this equates to a very small floorspace equivalent of 

between 1,400-1,900 sq m net over the full plan period.   
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5.99 In terms of future planning, it is evident that macro-economic conditions in general, and retail trends 

towards online shopping, have re-shaped the viability of the sector. As a result, our forecasts show 

negative floorspace capacity up to 2031, showing only minimal growth from that point onwards. On 

this basis, we do not recommend that the Council seeks to allocate any floorspace for additional 

comparison goods over the short-medium term, and instead formulates a policy base on which to 

preserve and enhance existing floorspace in its town centres.   

Leisure Goods Findings 

5.100 The results of the NEMS Household Telephone offer an indication of locations/facilities where 

residents of the Study Area satisfy their leisure and cultural needs. As such, the survey enables us to 

analyse patterns of travel and potential deficiencies (those that are qualitative in nature) within the 

District. 

5.101 The modelling of future commercial leisure needs cannot necessarily be based upon the same 

quantitative model used to estimate retail need. This is because leisure spending is not undertaken 

regularly and is often influenced by cultural shifts and technological advances. Nevertheless, we 

appraise the existing provision of leisure facilities across the District, and compare this against 

recognised sector ‘standards’ or ‘benchmarks’. The completion of this ‘benchmarking exercise’ allows 

us to establish deficits and where gaps in the provision of existing facilities may be. 

Existing Market Shares 

5.102 The NEMS Household Survey asked respondents to describe their leisure and cultural activities and 

habits. The responses to these questions (Questions 33-43) inform our understanding of leisure 

trends and needs. The breakdown of the answers to these questions is set out in full within Appendix 

D and we extrapolate the key results here. 

5.103 It is important to acknowledge that residents outside the District may visit facilities within the District 

for leisure, recreation and cultural activities, as well as vice-versa. However, whilst we are cognisant 

of inflows and outflows of residents, the purpose of this section is to review the leisure patterns of 

District residents in order to assist the Council in planning for residents’ requirements over the plan 

period. Therefore, whilst we focus our review of the results of the household survey across the full 

Study Area, we undertake our benchmark analysis on the basis of the population across District 

derived from Experian MMG3. 

5.104 In the first instance, it is important to have an understanding of the participation rates and general 
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popularity of leisure activities across the Study Area. In Question 42 of the Household Survey NEMS 

asked respondents to identify all of the leisure activities in which they participated (respondents were 

allowed to identify as many options as they wished). We summarise the results in Figure 72.  

Figure 72. Participation in Leisure Activities (%) 

Activity 
Study Area 

Participation (%) 

Indoor sports or health and fitness activity 30.8% 

Cinema 58.3% 

Restaurant 81.3% 

Pub / bars / nightclubs 58.1% 

Ten pin bowling 25.4% 

Bingo 3.9% 

Theatres / concert halls / museums / art galleries and other cultural facilities 54.2% 

(None mentioned) 11.0% 

Source: Q42, Appendix D 

5.105 The most popular leisure activity across the Study Area is to go to a restaurant, which 81.3% of 

respondents indicated they do on at least an occasional basis. The second most popular activity is a 

cinema trip (58.3%), closely followed by going to pubs/bars/nightclubs (58.3%), and visits to cultural 

facilities such as theatres’/museums/art galleries (54.2%). Playing bingo (3.9%), is the least popular 

activity. Generally speaking, these visitation rates are similar to those we have experienced in most 

parts of the UK.  

5.106 NEMS also asked a series of questions to understand where residents of each zone usually undertake 

their chosen leisure activity.  

Figure 73. Most Popular Leisure Destinations (%) 

Activity 1st choice 2nd choice 3rd choice 

Indoor health & fitness 
Triangle Leisure Centre, 

Burgess Hill (14.5%) 

The Dolphin Leisure Centre, 

Haywards Heath (14.2%) 

PureGym,  

Burgess Hill (7.5%) 

Cinema 
Cineworld, Crawley 

Leisure Park (40.9%) 

Scott Cinemas,  

East Grinstead (15.6%) 

Orion Cinema,  

Burgess Hill (19.5%) 

Restaurant 
Haywards Heath Town 

Centre (13.6%) 

Brighton City Centre 

(9.3%) 
East Grinstead Town 

Centre (8.9%) 

Pub / bars / nightclubs 
Burgess Hill Town Centre 

(11.5%) 

Haywards Heath Town 

Centre (10.6%) 

East Grinstead Town 

Centre (10.5%) 

Ten pin bowling 
Hollywood Bowl, Crawley 

Leisure Park (71.6%) 
Hollywood Bowl, 

Brighton (22.7%) 
The Rec, Horsham (1.4%) 

Bingo 
Buzz Bingo, Crawley 

(38.5%) 

Buzz Bingo, Brighton 

(32.0%) 
Central London (8.4%) 

Cultural facilities Central London (45.6%) 
Brighton City Centre 

(25.1%) 
East Grinstead Town 

Centre (5.3%) 
Note: Facilities outside of the District in grey italics; facilities in the District in green 

Source: Q34-40, Appendix C 
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5.107 We examine the most popular destinations for Study Area residents in Figure 73, which generally 

highlights that Study Area residents will typically travel outside of the District for their leisure and 

cultural trips, with the exception of indoor health & fitness, restaurants and pubs / bars / nightclubs 

that benefit from being closer to home. 

5.108 Beyond Mid Sussex, facilities in Crawley (cinema, bowling and bingo) take the top spots in the 

majority of categories, whilst Brighton is also well represented.  

Need for Additional Leisure Facilities 

5.109 Questions 50 and 52 of the household survey found that over half of respondents across the Study 

Area (58.9%) did not identify any leisure facilities which they wished to see more, and over two thirds 

(67.2%) did not have any suggestions for additional cultural facilities. This suggests that residents are 

generally happy with the provision of facilities, though this does not necessarily suggest that 

residents would not support additional leisure facilities, just that there is no pressing need. Such a 

response is typical of our surveys across the UK.  

5.110 In Figures 74 and 75, we isolate the responses in order to identify the main requests for new facilities, 

and whether there are any easily identifiable gaps in provision. More than one suggestion was 

allowed. 

Figure 74. Leisure Facilities residents wish to see more of (%) 

Facilities 
Study Area 

Desires (%) 

None/Don’t know 58.9% 

Cinema 8.4% 

Bowling alley (ten-pin bowling) 6.3% 

Leisure facilities / activities for young children 5.4% 

Ice rink 4.8% 

Leisure facilities / activities for teenagers 4.3% 

Theatres 4.1% 

Indoor swimming pool 3.6% 

Restaurants 3.5% 

Better shopping facilities 3.5% 

Source: Q50, Appendix C 

Figure 75. Cultural Facilities residents wish to see more of (%) 

Facilities 
Study Area 

Desires (%) 

None/Don’t know 67.2% 

Cultural centres 15.5% 

Tourist attractions 13.7% 

Hotels 5.7% 

Conference venue 5.5% 

Source: Q52, Appendix C 
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5.111 There are no particularly popular request for any of the leisure facilities listed, with the 8.4% of 

respondents requesting a local cinema and 6.3% for a bowling alley. This may be reflective of the 

proposals for such facilities as part of The Martlets redevelopment, which has raised the expectation 

of new cinema and bowling destinations.  

5.112 Whilst there was also a higher proportion of responses for new cultural facilities (with 15.5% and 

13.7% requesting a cultural centre and tourist attractions, respectively). Whilst we may not identify 

any specific need for allocations for such facilities, there may be opportunities for such applications 

to come forward as standalone applications or proposals over the plan period. 

5.113 Overall, the range of responses points towards a general satisfaction with local provision and that 

there is no significant latent demand for new leisure or cultural facilities. This does not mean that 

qualitative or quantitative improvements would not be welcome, or required over time due to a 

growing population, and we examine below the capacity which might arise to the end of the plan 

period at 2038. 

Capacity for Additional Leisure Facilities 

5.114 Having identified existing market shares and examined the demand for new facilities from the 

District’s residents, we consider here the potential supply-side issues for the provision of new leisure 

facilities. The purpose of this assessment is to examine the realism and viability of actually providing 

for new facilities through the Local Development Plan process in particular. 

5.115 The findings of the NEMS household survey allow us to assess market shares within the District for a 

variety of leisure sectors. As such, we have undertaken a ‘benchmarking’ exercise by referencing the 

estimated increases in the District population. The results of the ‘benchmarking’ exercise have been 

used to inform our conclusions with regards to the prospective future need for additional commercial 

leisure facilities. 

Health and Fitness Capacity  

5.116 The Leisure Database Company16 (May 2019) identify that the level of health and fitness clubs in the 

UK is higher than it has ever been before, with more clubs and more members. In terms of 

membership rates across the whole of the UK, the Leisure Data Base Company outlines that 15.6% of 

the UK’s population are registered members at private health and fitness clubs meaning that 1 in 

                                                      
16 State of the UK Fitness Industry 2019, Leisure Database Company, May 2019 



 Mid Sussex Retail Study        

Mid Sussex District Council  131 

every 7 people is a member of a gym. In 2019, there were in the region of 7,239 health and fitness 

clubs operating across the UK (up from 7,038 in 2018). The biggest area of growth has come from 

low-cost gyms, which account for over 35% of memberships in the private sector. 

5.117 In 2016, Statista reported that the average size of mainstream gym, health-club and leisure centre 

membership in the UK was approximately 5,250 members per club. Building on this, our household 

survey results showed that approximately 30.8% of Study Area residents participate in health and 

fitness activities (Q42). Of those, the survey results suggest that around 63.6% of residents currently 

carry out their health & fitness activities within the District itself (Q43). We term this the ‘District 

attraction rate’, and use it as a benchmark (assumed to be constant) to underpin our assessment of 

the number of additional facilities that can be supported in the District over time.  

5.118 Experian identifies that Mid Sussex has an identified estimated population of 155,660 at 2021, 

increasing to 172,877 by 2038. Based on the current participation rates, attraction rates, and average 

club size membership identified above, we calculate in Figure 76 below that the District’s residents 

could support 5 to 6 health and fitness centres over the plan period. 

Figure 76. Health and fitness centre capacity 

Year 
District 

Population 

Regular 

Participants 

@ 30.8% 

District 

Attraction 

Rate @ 63.6%  

Average 

Membership 

No. of Clubs 

Supported 

2021 155,660 47,943 30,492 5250 5.8  

2026 161,901 49,866 31,714 5250 6.0  

2031 166,961 51,424 32,706 5250 6.2  

2036 171,299 52,760 33,555 5250 6.4  

2038 172,877 53,246 33,865 5250 6.5  

Source: Typical population to support a health and fitness club derived from the Leisure Database Company Research (2019) 

5.119 Comparing capacity to supply, we consider that there is only likely to be limited opportunities to 

expand supply over the plan period. Our survey results showed there to be four large publicly owned 

leisure centres within the District at Haywards Heath (The Dolphin), Burgess Hill (The Triangle) and 

East Grinstead (Kings Centre), as well as Hassocks Sports Centre. There are also a number of 

commercial gymnasiums and health clubs at Burgess Hill (PureGym), East Grinstead (Puregym, as well 

as the Chartham Park Country Club) and Crawley Down (Nuffield). Beyond that, provision is made up 

of a number of smaller facilities across the District that attract market share from the resident 

population (e.g. village halls, hotels, sports clubs etc.).  

5.120 Moreover, the qualitative results of our survey (Figure 74) did not point to any significant degree of 

concern over a perceived lack of health and fitness facilities in Mid Sussex. Only 3.7% combined 
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responses flagged health and fitness clubs or leisure centres as a request. We therefore recommend 

that the Council remains welcoming of commercial competition in general, not least because of the 

health and well-being benefits for residents, but that there is unlikely to be a requirement to allocate 

any specific site for this purpose. 

 Cinema Capacity 

5.121 The District has two mainstream cinemas, providing a total of 5 screens (624 seats), at an average of 

125 seats per screen:  

 Orion Cinema, Burgess Hill – 2 screens (239 seats) 

 Scott Cinemas, East Grinstead – 3 screens (385 seats) 

5.122 Notably, The Martlets permission includes a 10 screen cinema (alongside a 16 lane bowling alley), 

which have yet to be constructed, and so are not reflected in the current market share considerations. 

5.123 The NEMS Household Survey outlines that existing cinemas across Mid Sussex attract 27.8% of all 

cinema trips made by Study Area residents (Q44).  

5.124 In 2019, the UK Cinema Association identified that total UK cinema admissions were 176.1 million, 

equating to 2.7 trips per person. They also identified 840 cinema facilities with 4,564 screens in the 

UK, equating to 937,161 cinema seats in the UK. Based on this data, the UK yearly average was 38,585 

cinema trips per screen. 

5.125 As shown in Figure 77, in order to gauge the number of cinema screens that can be supported in the 

District over the plan period, we have calculated the anticipated cinema attendance (based on the 

national average of 2.7 trips per person). We also account for the District’s current cinema trip 

attraction rate and assume that this will persist over the plan period (29.8% of all cinema trips). 

Figure 77. Cinema screen capacity 

Year 
District 

Population 

No. of 

Cinema Visits 

Per Person 

Total 

Cinema 

Attendance 

District 

Attraction 

Rate 

@ 29.8% 

Trips per 

Screen 

Cinema 

Screens 

Supported 

2021 155,660 2.7 420,282 116,838 38,585 3.0 

2026 161,901 2.7 437,133 121,523 38,585 3.1 

2031 166,961 2.7 450,795 125,321 38,585 3.2 

2036 171,299 2.7 462,507 128,577 38,585 3.3 

2038 172,877 2.7 466,768 129,761 38,585 3.4 

Source: Nexus analysis 

5.126 Our benchmarking exercise suggests that the current provision of 5 screens is adequate to serve the 
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needs of the resident population to the end of the plan period, on the basis of the current attraction 

rate. 

5.127 We are mindful though that current cinemas in the District are smaller than the UK average size in 

terms of seat numbers – 125 seats in Mid Sussex, as opposed to 205 across the UK17. Taking this into 

account, in addition to the plans for The Martlets redevelopment, we would not recommend the 

Council actively seek a further cinema in the District. 

 Restaurants, Pubs, Bars and Café Capacity 

5.128 We have undertaken an assessment of the potential capacity for additional food and beverage 

floorspace across the District, utilising current market shares as identified through the household 

survey, population and spending growth rates and benchmarking against current levels of provision.  

5.129 This exercise identifies the future spending available to support additional food and beverage 

floorspace (in the form of restaurants, pubs, bars, café etc.) over the plan period to 2038. This 

approach is not prescriptive, but instead provides an indication of the scope for future development 

to be supported, in addition to the findings of the assessments of the key centres.  

5.130 Experian provides localised data on spending on restaurants and cafés per capita, which includes 

spending on alcoholic drinks (away from home) and take-away meals. This spending was shown to 

be £1,603 per annum for residents in the District (2019 prices). 

5.131 Taking into account the population growth, and anticipated leisure spending growth rates (Experian 

Retail Planner 18, Figure 1a18), we calculate in Figure 78 a total spend across the District of £254.5m 

at 2021, increasing to £334.8m by 2038. 

5.132 This spending is then attributed to the restaurant, café and bar facilities across the District. The 

household survey results (Q45 and Q46) showed that restaurants, cafés etc. in Mid Sussex attracted 

49.2% of total food spending, whilst the District’s pubs and bars attracted 53.7% of beverage 

spending. Accordingly, it is reasonable to assume that around 50% of all food and beverage spending 

by residents is currently spent in the District itself. 

5.133 Growing the ‘benchmark’ turnover of facilities from current levels on the basis of 1% per annum19 to 

account for growth through extensions and trading efficiencies over the plan period, we find the 

                                                      
17 Approximately 205 as per UK Cinema Association Findings, 2019 
18 Note that this accounts for a substantial short-term decline in leisure spending as a result of the Covid pandemic 
19 We are not aware of any published data for restaurant, pub, bar and café sales efficiency growth and so have assumed a 

figure of 1%.  
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anticipated spending surplus (or deficit) as follows: 

Figure 78. Restaurants, Pubs, Bars and Café Spending 

Year 
District 

Population 

Spend Per 

Capita 

Total Spend 

(£m) 

Retention 

Rate  

@ 50% 

Growth in 

Spending 

(£m) 

Benchmark 

Turnover 

(£m) 

Benchmark 

Growth 

(£m) 

Residual 

Spending 

(£m) 

2021 155,660 £1,635 £254.5 £127.27 - - - - 

2026 161,901 £1,719 £278.2 £139.12 £11.9 £133.8 £6.5 £5.4 

2031 166,961 £1,806 £301.6 £150.79 £23.5 £140.6 £13.3 £10.2 

2036 171,299 £1,898 £325.2 £162.60 £35.3 £147.8 £20.5 £14.8 

2038 172,877 £1,937 £334.8 £167.40 £40.1 £150.7 £23.5 £16.7 

Source: Nexus analysis 

5.134 We find a total food and beverage spending surplus across Mid Sussex District of £16.7m by 2038.  

Figure 79. Restaurants, Pubs, Bars and Café Capacity 

Year Residual Spending Sales Density Floorspace (sq m) 

2021 - - - 

2026 £5.4 £5,255 1,000  

2031 £10.2 £5,523 1,800  

2036 £14.8 £5,805 2,600  

2038 £16.7 £5,922 2,800  

Source: Nexus analysis 

5.135 Adopting an average sales density of £5,000 per sq m at 2021 (again, projected to grow in line with 

a 1% sales efficiency) we calculate the typical restaurant, pub and café floorspace that could be 

supported by the identified surplus expenditure. This is shown as being up to 2,800 sq m by 2038. 

This should be treated only as a rough guide. 

5.136 We are also highly cognisant of the fact that the recent pandemic will have resulted in the closure of 

a large amount of restaurant, bar and café floorspace across the District. Whilst our figures show that 

there is likely to be a substantial pent-up consumer demand for additional spending this area, this 

does not mean that all of that demand should be met through new floorspace. The potential re-

occupation of vacant floorspace should be accounted for in the first instance.  

5.137 The food and beverage sector has been hard-hit by the pandemic and there have been a number of 

vacancies created as national multiple chains have been forced to close. Our observation is that Mid 

Sussex has not seen the brunt of this, as much of its food and beverage offer is independent.  

5.138 Notwithstanding, our expectation is that there will be a quantum of vacant café, restaurant and bar 

floorspace that can be used to accommodate new start-ups, given the national ‘town centre first’ 

policy. The development of main town centre uses such as cafes and restaurants are unlikely to be 

supported in out of centre locations, and we would expect any applications for such developments 
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to include a proportionate assessment of impact, as well as a sequential search of existing suitable 

and available locations within the relevant town or village centre. 

5.139 Taking this into account, the relatively small quantum of floorspace capacity we have identified does 

not, in our view, warrant any specific allocations in the emerging Plan. 
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6 Policy Approaches 

Introduction 

6.1 In this section of the report, and based on our findings in the preceding sections, we provide 

commentary that responds to the following topics: 

 Current and potential place in sub-regional hierarchy of the three main towns; 

 District wide town centre hierarchy; 

 Identification of town centre boundaries and primary shopping areas; 

 Consideration of a lower threshold for Retail Impact Assessments;  

6.2 Where relevant we provide policy recommendations for each, specifically in the context of adopted 

policies DP2 (Town Centre development) and DP3 (Village and Neighbourhood Development).  

6.3 We also go on to provide non-policy, wider recommendations for tools the Council may be able to 

utilise to help enhance the vitality and viability of the District’s centres.  

Sub-Regional Hierarchy 

6.4 The brief asked us to commentary about the current potential place within the sub-regional hierarchy 

of the three main towns. We have therefore undertaken a benchmarking exercise. 

6.5 In order to undertake this exercise we have examined a range of key indicators at Figure 80, including 

the following: 

 Centre classification | Centre classification used to understand each centre’s role in the overall 

retail hierarchy. Classifications have been taken from the relevant local authority designation.  

 Number of retail outlets | Utilised to understand the extent of the retail offer in each centre. 

Data gathered from a combination of Experian Goad, and the most recent retail study in each 

case. 

 Proportion of comparison units | The proportion of comparison good retailers in each centre 

is analysed to understand the type of retail on offer and the prominence of traditional 

comparison goods shopping in each centre. Data gathered from a combination of Experian 

Goad, and the most recent retail study in each case. Where only historical data is available (in 
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the case of Brighton and Horsham, these figures are likely to be have reduced over time in line 

with wider retail trends, and should be considered a broad guide only).  

 Visitors | Where we have been able to find comparable estimates for the annual number of 

visitors to the town centres, these have been provided. These figures provide allow us to 

compare the popularity of the centres.  

6.6 Figure 80 provides the full suite of data. We have selected a range of centres from within the 

immediate region. There is a recent retail study and therefore health check in each case, with the 

exception of Horsham and Brighton, which allows us to pull comparable data for each of the 

indicators. In particular, the recent health checks have in most cases included town centre 

composition information that categorises the outlets by Goad category.  

Figure 80. Benchmarking Exercise for Sub-Regional Hierarchy Commentary 

Centre Centre Class Units (#) Comparison  

(%) 

Estimated 

Annual Visitors 

Burgess Hill Main Town 

Centre 

198 25.8 857,101 

East Grinstead Main Town 

Centre 

229 27.1 1,296,544 

Haywards Heath Main Town 

Centre 

223 37.7 1,181,497 

Royal Tunbridge 

Wells 

Primary 

Regional Centre 

670 34.6 4,700,000 

Crawley Town Centre 399 32.1 - 

Horsham Town Centre 361 41.2 - 

Brighton Regional Town 

Centre 

1,205 48.0 9,500,000 

Uckfield District Centre 193 32.6 - 

Sources: Tunbridge Wells Retail and Leisure Study Update, Nexus Planning 2020 

Crawley Retail Study, Nexus Planning 2019 

Horsham Retail Needs Study, GVA Grimley 2010 & 2017 

Brighton Retail Study Update, CBRE 2011 

Wealden Town Centre Study, Nexus Planning (yet to be published) 

 

6.7 The benchmarking exercise confirms that Brighton Regional Town Centre has by far the largest town 

centre offer with 1,205 units, and also the largest proportion of comparison units. While this 

proportion is likely to have reduced since the Retail Study update was completed in 2011, with all 

likelihood the revised proportion will still be relatively high. The estimated annual visitors is also head 

and shoulders above the rest.  
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6.8 Royal Tunbridge Wells also has an offer that exceeds the remaining centres by some distance, 

including 670 units, a 34.6% proportion of comparison goods retailers, and 4.7m estimated annual 

visitors. Meanwhile, Crawley and Horsham each have between 350 and 400 retail units within their 

town centres, with Horsham having a greater proportion of comparison goods retailers. Annual visitor 

data is not available at the current time for either.  

6.9 All three Mid Sussex centres are directly comparable to Uckfield in Wealden District in terms of overall 

quantum of units. Of the three, East Grinstead has the highest number of units and the highest 

number of annual visitors. Haywards Heath has the largest comparison goods offer, even higher than 

that of Royal Tunbridge Wells. With time and regeneration, the District’s centres may be able to 

compete with the likes of Crawley and Horsham, but are unlikely to ever compete with Royal 

Tunbridge Wells or Brighton.  

Town Centre Hierarchy 

Discussion 

6.10 The brief asks that we identify the town centre hierarchy within the District. The PPG sets out that for 

planning purposes, town centres comprise a location where main town centre uses are concentrated, 

including city and town centres, district centres and local centres. 

6.11 Annexe 2 of the NPPF defines a ‘town centre’ as an: 

Area defined on the local authority’s policies map, including the primary shopping area and areas 

predominantly occupied by main town centre uses within or adjacent to the primary shopping area. 

References to town centres or centres apply to city centres, town centres, district centres and local 

centres but exclude small parades of shops of purely neighbourhood significance. Unless they are 

identified as centres in the development plan, existing out-of-centre developments, comprising or 

including main town centre uses, do not constitute town centres. 

6.12 The adopted Mid Sussex District Plan does not provide a retail or town centres hierarchy, but does 

set out a settlement hierarchy for the towns and villages within the District. The Settlement Hierarchy, 

included at Policy DP6 of the District Plan, includes five tiers, or settlements types, as set out below 

at Figure 81.  

6.13 As set out in Chapter 5, we have undertaken health checks assessments for all centres in Category 1 

and Category 2 as outlined below. The process of preparing the health checks provides a good base 

of data to be able to consider an appropriate town centres hierarchy.  
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Figure 81. Mid Sussex Adopted Settlement Hierarchy 

 

6.14 Figure 82 provides a breakdown of key indicators including the number of retail units within each 

centre, footfall data provided through the Visitor Insights Baseline Report, instructed by Mid Sussex 

District Council in 2021, and broad market share figures distilled through the capacity assessment. 

The indicators allow us to compare and contrast the performance of each centre, and form 

recommendations for a town centre hierarchy. 

Figure 82. Centres Comparison Table 

Centre Units (#)1 Visitors2 Market Share 

Burgess Hill 198 857,101 4.0% 

East Grinstead 229 1,296,544 8.0% 

Haywards Heath 223 1,181,497 11.4% 

Copthorne 12 N/A 0.1% 

Crawley Down 10 157,846 0.1% 

Cuckfield 33 300,238 0.2% 

Hassocks 55 392,970 0.6% 

Hurstpierpoint 52 251,865 0.2% 

Lindfield 40 451,216 0.2% 

1 As established through the health check composition surveys 

2 Annual Footfall September 2020-September 2021, Visitor Insights Baseline Report 2021  
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6.15 As expected, the three main town centres of Burgess Hill, East Grinstead and Haywards Heath sit head 

and shoulders above the rest in terms of number of units, annual visitors and market share.  

6.16 Each of these centres contains between 190-230 retail units and receive between 800,000 and 1.3m 

visitors per year. These centres would clearly form Tier 1 of any future hierarchy.  

6.17 The next clear grouping of centres comprises Cuckfield, Hassocks, Hurstpierpoint and Lindfield, all of 

which comprise between 30-60 retail units, and between 200,000 and 500,000 visitors each year. 

These centres currently fulfil their role as large village centres, providing a broad offer of retail options 

and services, and comfortable fit into Tier 2 of any future hierarchy. 

6.18 The remaining centres of Copthorne and Crawley Down are less clear cut.  

6.19 Starting with Copthorne, while our composition surveys have recorded 12 retail units, the offer is 

disjointed, across three clusters that have limited connection to each other. The main central ‘hub’ is 

located at the junction of Copthorne Bank and Brookhill Road, and is comprised of six units between 

the public house on the corner and the beauty salon to the east. Copthorne’s offer and function has 

been assessed as being more akin to a neighbourhood parade than a village centre, and therefore 

Copthorne has not been included in the recommended Town Centres Hierarchy illustrated at Figure 

83.  

6.20 Crawley Down Village Centre is comprised of 10 retail units in a clear hub at the junctions of Station 

Road, Old Station Close and Burleigh Way. Despite having only 10 units, the offer is broadly what 

would be expected from a local centre, providing a range of shops and services. While the centre 

does not have the same level of provision as Cuckfield, Hassocks, Hurstpierpoint and Lindfield Village 

Centres, it does clearly perform an important localised role in the wider hierarchy. With further 

enhancement of the existing offer, and particularly the regeneration of the vacant public house, the 

centre may have the potential to serve a function similar to the large village centres. To retain 

consistency with the adopted settlement hierarchy, our recommendation is to include Crawley Down 

as a ‘Local Centre’, but within Tier 2.  

Policy Guidance 

6.21 We recommend that a town centres hierarchy is included within the future District Plan Review, 

including a description of the role of each tier, similar to that included at Figure 81.  
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Figure 83. Recommended Town Centres Hierarchy 

Tier Description Centres 

Tier 1 – Main Town 

Centres 

Provides a significant range of shops, 

services, businesses, community facilities, 

employment opportunities, serving a broad 

area including smaller neighbouring towns. 

Burgess Hill, East Grinstead 

and Haywards Heath 

Tier 2 – Large 

Village and Local 

Centres  

Provides, or has the potential to provide, a 

range of shops, services, businesses and 

community facilities, to serve the immediate 

local area. 

Cuckfield, Hassocks, 

Hurstpierpoint and 

Lindfield 

Crawley Down 

 

6.22 Furthermore, we recommend that wording is included in any future policy that appropriately ensures 

that future development within each of the centres is proportionate to the status of that centre within 

the hierarchy. Both adopted policies DP2 and DP3 go some way to doing this already, where text is 

included that states: 

 DP2 – ‘…development, including mixed use and tourism related development, will be permitted 

providing it: is appropriate in scale and function to its location including the character and 

amenities of the surrounding area...’ 

 DP3 – ‘…development, including for mixed uses, will be permitted providing it: helps maintain 

and develop the range of shops and services to enable the village centre to meet local needs; 

and is appropriate in scale and function to its location including the character and amenities 

of the surrounding area…’ 

Town Centre Boundaries 

Discussion 

6.23 The brief asks us to provide advice to assist the Council in identifying the extent of town centre 

boundaries and primary shopping areas for the main town centres in the district. Our 

recommendations are contained at Appendix E.  

6.24 As described above, the NPPF defines town centres as the ‘Area defined on the local authority’s 

policies map, including the primary shopping area and areas predominantly occupied by main town 

centre uses within or adjacent to the primary shopping area’. 
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6.25 The NPPF defines a primary shopping area as a ‘defined area where retail development is 

concentrated’. The primary shopping area is also relevant in establishing what constitutes ‘edge-of-

centre’, and ‘out-of-centre’, as the 300 metre measurement is calculated from the edge of the primary 

shopping area. 

6.26 Using the definitions of a ‘primary shopping area’ (PSA) and ‘town centre’, we have provided 

recommendations for defining the extent of town centre boundaries and primary shopping areas for 

each of the District’s main town centres. We have then made recommendations for village centre 

boundaries for the remaining centres. The village centre boundary is intended to be attributed the 

same policy recognition as a PSA. A description of our town centre boundary and PSA 

recommendations for each town and village centre is included in the table below.  

Figure 84. Town Centre Boundary and Primary Shopping Area Recommendations  

Town Centre Adopted Description 

Burgess Hill Y The proposed Burgess Hill Town Centre boundaries remain 

similar to those adopted in the Mid Sussex District Plan 2014-

2031, with key justified contractions, including: 

 The existing protrusion along Lower Church Road, 

which functions more as a small parade of shops, 

and is isolated from the remainder of the centre; 

 The residential building at the corner of Crescent 

Road and Crescent Way; 

 The triangular protrusion to the east, including Mill 

Road, Middle Way and Cyprus Road, which is 

predominantly residential in form and function;  

 The residential building at Wolstonbury Way; 

 The parade at Junction Road which functions more 

as a small parade of shops, and is relatively isolated 

from the remainder of the centre. 

The new boundaries would focus on the areas of the town centre 

that contribute to its function as one of the main town centres of 

the district. 

A PSA is also proposed that encompasses the town centre’s core 

shopping areas including the retail units fronting Church Walk 
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Town Centre Adopted Description 

and Church Road, and the shopping centres to the south. The 

proposed PSA is similar to the adopted primary retail frontages. 

East Grinstead Y Minor amendments are proposed to the adopted East Grinstead 

Town Centre boundary to more accurately reflect the areas that 

make a positive contribution to the function of the town centre. 

Minor contractions are proposed to exclude clearly residential 

areas including: 

 Cantelupe Road between Institute Walk and High 

Street, which contains a mix of residential and 

employment uses; 

 Residential units north of Christopher Road; 

 Residential development north of Railway Approach 

to the west of The Railway Pub; 

 Residential development at the corner of Railway 

Approach and Glen Vue; 

A PSA is also proposed which encompasses the majority of the 

units fronting the London Road, as well as the retail provision 

along the western portion of High Street. The PSA will promote 

and enhance the provision of a more traditional retail offer.  

Haywards Heath Y Only one minor change is proposed to the adopted Haywards 

Heath Town Centre boundary, which is to exclude the residential 

strip and small car park between South Road Service Road and 

Gower Road. The strip typically comprised two storey detached 

dwellings. There is also a small existing car park which is included 

as a development site in the Haywards Heath Masterplan, with a 

proposal for residential development. 

A PSA is proposed that encompasses the offer of units with 

frontage to South Road, including the development site 

highlighted in the Masterplan at the corner of South Road and 

Sussex Road. It also incorporates The Orchards, an important 

contributor to the vitality and viability of the centre. 
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Town Centre Adopted Description 

Crawley Down Y A village centre boundary for Crawley Down Village Centre is 

included on the adopted policies map. Our recommendation 

contracts that boundaries slightly to remove the village green and 

the care home at the south side of Burleigh Way.  

Cuckfield N Our recommendation for the village centre boundary for 

Cuckfield Village Centre is that it would incorporate the retail 

offer fronting High Street, between its junctions with South Street 

and Church Street in the south, and its junction with Broad Street 

in the north. It would also incorporate the Broad Street car park 

and the retail and leisure uses along the northern side of Broad 

Street. 

Hassocks N Hassocks Village Centre is clearly delineated by the existing offer 

of shops and services with frontage to Keymer Road. Our 

recommended boundary incorporates the area between 

Woodland Road in the west and Orion Parade in the east. 

Hurstpierpoint N Hurstpierpoint Village Centre provides a linear string of shops 

and services in three clusters. Our recommendation is to include 

all three clusters within a future village centre boundary, as each 

contributes to the overall Hurstpierpoint Village Centre offer. The 

recommended boundary incorporates the majority of units with 

frontage to Hassocks Road, between Brighton Road in the west 

and South Avenue in the east, with the exception of some 

sections where the predominant form of development is 

detached residential houses.  

Lindfield Y The main retail offer provided by Lindfield Village Centre is 

located along the High Street between Alma Road in the north, 

and Slake cafe in the south. Our recommendations for Lindfield 

Village Centre boundaries propose contractions to the previously 

adopted boundaries included in the Policies Map. Where the 

adopted boundaries included all properties with frontage to High 

Street up to Brushed Lane, our recommendation proposes to stop 
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Town Centre Adopted Description 

the boundary at Alma Road. The justification for this amendment 

is that the majority of properties north of Alma Road are 

residential, with the exception of four units including a clothing 

shop, The Bent Arms public house, and Italian restaurant and a 

barber.  

 

Policy Guidance 

6.27 Both Policy DP2 and Policy DP3 contain wording that sets out the uses that are considered to be 

appropriate within the town or village centre. Policy DP2 also provides guidance specific to each of 

the primary and secondary frontages. As national policy has moved away from adopting primary and 

secondary frontages within town centres, we have recommended that a primary shopping area is 

adopted in each of the three main Town Centres. Similarly, where boundaries are adopted for the 

lower tier centres, these should be treated as the equivalent to a PSA. Any future policy should 

therefore provide direction for the uses that are considered appropriate in the town centre and the 

PSA.  

6.28 In this regard, we recommend the following in relation to the policy position for town centres and 

primary shopping areas: 

 Within the defined PSA: 

o Class E should be the predominant use in the PSA. Where a change of use is proposed, 

support for main town centre uses that would sustain and enhance the vitality and 

viability of the centre and would not result in adverse impact of the amenity of nearby 

occupiers; 

o Only support the loss of Class E uses to alternative uses that are not town centre uses 

where evidence can be provided that the alternative use would enhance the vitality and 

viability of the centre, not result in adverse amenity impacts, and it can be demonstrated 

that a Class E use is no longer viable, through evidence of long term vacancy (to be 

defined) and/or proactive marketing; 
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o Encourage uses that would provide an active frontage at ground floor level. This is 

unlikely to include residential uses, which should be resisted at ground floor level, but 

supported on upper storeys; 

o Ensure development proposals do not result in a concentration of uses that harms the 

vitality and viability of the centre;  

 Within the defined town centre boundaries: 

o Main town centre uses, as defined by the NPPF, should be supported; 

 Outside of defined town centre boundaries: 

o Small neighbourhood centres and parades of five or more20 main town centre uses 

should be protected to meet the needs of their own communities and countryside areas, 

except where the existing use is no longer viable, and the proposed use is appropriate 

in scale and function, will not result in adverse amenity impacts, or is in accordance with 

a relevant Neighbourhood Plan; 

6.29 In tandem with the policy guidance above, a range of other policy tools could be used to strengthen 

the town and village centre offer, including the following: 

 Restrictive conditions: 

o For new retail, food and beverage, and associated services uses (Use Class E(a), (b), (c)) 

within the PSA, restrict change of use across Use Class E through the implementation of 

conditions and/or planning obligations; 

o Similarly, a policy suggesting that non-retail development (Use Class E(b-g)) should be 

restricted from change of use to retail (Use Class E(a)), in locations outside of the town 

centre; 

 Amalgamations/subdivision 

o Introduce policy support for amalgamation or subdivision of units within town centres 

where the changes would result in high quality premises and allowing for a 

proportionate net loss in floorspace, subject to consideration of heritage impacts; 

                                                      
20 DCLG publication ‘Parades to be Proud of’ defines local neighbourhood parades as: ‘Typically located in the heart of a residential 

community, urban and rural, often with around 5-10 units, providing walk in convenience shopping and limited local services.’ 
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 Meanwhile uses: 

o Proposals for appropriate temporary ‘meanwhile uses’ should be supported where they 

deliver community benefits, do not harm amenity and do not compromise the future 

redevelopment of the site; 

 Delivery lockers: 

o Delivery lockers should be permitted within town centres where it can be demonstrated 

that their installation would enhance the vitality and viability of the centre, and would 

not restrict accessibility. 

Retail Impact Assessment 

Discussion 

6.30 In accordance with the NPPF, retail, office and leisure developments greater than 2,500 sq m 

proposed in edge-of-centre and out-of-centre locations will be subject to the assessment of the 

impact criteria set out by Paragraph 90. 

6.31 Where appropriate, Local Authorities are entitled to identify local thresholds in accordance with the 

following considerations identified within the PPG (‘Town centres and retail’, Paragraph 15): 

 scale of proposals relative to town centres; 

 the existing viability and vitality of town centres; 

 cumulative effects of recent developments; 

 whether local town centres are vulnerable; 

 likely effects of development on any town centre strategy; and 

 impact on any other planned investment. 

6.32 The adopted policy position for retail impact assessments is set out at Policy DP2. The policy requires 

that ‘planning applications proposing the construction of 500m² or more gross floorspace for the 

sale of convenience or comparison goods outside a town centre must be accompanied by a Retail 

Impact Assessment in order to demonstrate that they would not have a significant adverse impact 

on a town centre, either on their own or cumulatively in the area’. 
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6.33 The Council’s 2014 Study (Mid Sussex District Council Retail Study Update) recommends the locally 

set threshold of 500 sq m (gross) for new retail developments outside of the District’s town centre 

boundaries. This is primarily based on the scale of small format retail stores operated by the national 

multiple convenience retailers, though consideration is also given to modern town centre comparison 

goods formats. 

6.34 In addition to the guidance within the PPG, in order to robustly test and justify local thresholds, we 

have considered the overall scale and draw of the centre, the scale of out-of-centre overtrading and 

market patterns to establish what scale of proposal would be likely to impact upon the vitality and 

viability of the centre. 

6.35 Where Experian Goad data is available, we have calculated the average size of occupied town centre 

units across the relevant centres. The average unit size within Mid-Sussex’s centres (where Goad data 

is available) is 165 sq m, almost identical to the average vacant unit at 167 sq m. This broadly suggests 

that vacant units across the District are not specifically related to their size, particularly when 

considered against the scale of the out of centre stores that are shown to be overtrading. 

6.36 Ultimately, we do not identify any changes in the wider context that would alter our 

recommendations for setting a local impact threshold, requiring the submission of a proportionate 

Retail Impact Assessment for developments greater than 500 sq m (gross) for proposals outside of 

designated primary shopping areas (for retail proposals) and town centre boundaries for other main 

town centre uses. 

6.37 We would stress that whilst a locally set threshold would require the submission of an impact 

assessment for all edge-of-centre and out-of-centre developments exceeding the recommended 

thresholds, national guidance dictates that the impact test should be undertaken in a proportionate 

and locally appropriate way, commensurate to the scale of development proposed.  

6.38 The level of detail would typically be agreed with Council officers during the pre-application process 

in order to avoid overly onerous requirements that may otherwise restrict and delay development 

opportunities from coming forward. 

Wider Recommendations  

6.39 In addition to the recommendations provided for retail and town centres policies, we have identified 

some further longer term recommendations that the Council may wish to consider as resources 

become available: 
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 Retail Liaison / Town Centre Manager role – this is something that the Council may wish to 

consider, whose role may include: 

o Supporting local businesses in the development of BIDs; 

o Liaison with retailers and community/business groups, to create a forum for cross 

District discussions; 

o Approaching / liaising with potential future occupiers to assist in filling key vacancies 

within the authorities main town centres; 

o Facilitating a consistent strategy for events; 

 Preparation of an up to date shopfront strategy – this could be implemented for each 

individual centre, providing guidance to owners and occupiers for consistent colours and styles 

for upgrades. The document could also set out funding options and an implementation 

strategy; 

 Preparation of an opening hours strategy – an open hours strategy for each town would assist 

in recommending a blanket approach to opening hours, allowing for provision of ‘late night 

shopping’ days, or extended opening hours at key times of year (e.g. in the build up to 

Christmas, or for sales period e.g. Black Friday/Boxing Day). 

Monitoring 

6.40 Nexus carried out town centre health checks across Mid Sussex in November 2021. These exercises 

were completed following the resumption of trading retail stores following successive ‘lockdowns’ 

across 2020 and 2021 and social distancing measures associated with the Covid-19 pandemic.  

6.41 Notwithstanding our up-to-date empirical evidence, the global and UK economy is undergoing a 

significant change at the time of writing, on the back of the Covid-19 pandemic, and the impact of 

Brexit, which is not yet fully known. Due to the changing circumstances affecting both retail and 

leisure markets during the course of 2020 and 2021, we recommend that the Council seeks to monitor 

the overall situation regarding its retail centres carefully. The Council may seek to put in place a 

further ‘light touch’ review of both the health of its centres, and the prevailing economic data 

available, to support the emerging Local Plan ahead of an Examination in Public. 

6.42 Finally, we note the few retail commitments identified demonstrate a relative lack of market interest 

in utilising Permitted Development rights for the conversion of retail floorspace to residential 



 Mid Sussex Retail Study        

Mid Sussex District Council  150 

accommodation at this time. Nonetheless, the Council may also wish to include this search criteria 

within future town centre monitoring exercises.   
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Glossary of Terms  

Bulky goods: Goods of a large physical nature (for example DIY, furniture, carpets) that 

sometimes require large areas for storage or display. 

  Source: Planning Portal 

Capacity: Forecast resident spending within the catchment area, with which to 

support existing and additional retail floorspace. 

  Source: Planning Portal 

Comparison Goods: Retail items not bought on a frequent basis, for example televisions and 

white goods (fridges, dishwashers etc.) 

  Source: Planning Portal 

Convenience Goods: Everyday essential items, such as food. 

  Source: Planning Portal 

Edge-of-Centre: For retail purposes, a location that is well connected to, and up to 300 

metres from, the primary shopping area. For all other main town centre 

uses, a location within 300 metres of a town centre boundary. For office 

development, this includes locations outside the town centre but within 

500 metres of a public transport interchange. In determining whether a site 

falls within the definition of edge of centre, account should be taken of 

local circumstances. 

  Source: NPPF 

Expenditure per Capita: The amount of money spent on retail goods per person in each Zone across 

the Study Area. 

Expenditure: Average annual expenditure levels for various forms of goods, multiplied 

by the population within the defined Study Area.  

Experian Goad: Experian Goad is a retail property intelligence system that helps retail 

developers, property investors, planning professionals, and commercial 

agents to identify profitable locations for retail property development and 

investment projects. It offers comprehensive retail location plans and easy 

to use reports covering over 3,000 shopping areas in the UK and Ireland. 

Experian (MMG3): A population, expenditure and socio-demographic dataset that utilises the 

2011 Census release, projected forward by using growth rates derived from 

Office for National Statistics projections and current age and gender 

estimates. 

Financial & Business Services:  An Experian Goad category comprising the likes of banks, building 

societies, employment agencies, legal services, estate agents and business 

services.  

  Source:  Experian Goad 
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Floorplate: Defined as the physical rentable area over a single floor; sometimes called 

the footprint. 

Goad Plans: A plan showing a bird’s eye view of a retail centre including the exact 

location of all retail outlets and vacant premises, fascia name, retail 

category, and floor space. Key location factors such as pedestrian zones, 

road crossings, bus stops and car parks are also featured, allowing you to 

instantly assess the site quality of existing or prospective store locations.  

  Source: Experian 

Independent Retailers: Retailers with less than ten outlets/ stores.  

  Source: Experian 

Leisure Services: An Experian Goad category for town centre leisure units which includes 

bars, cafes, cinemas, nightclubs, takeaways, hotels, public houses and 

restaurants. For clarity, it does not include facilities for leisure pursuits e.g. 

sports centres, swimming pools or health & fitness clubs.   

  Source: Experian Goad 

Main Town Centre Uses: Retail development (including warehouse clubs and factory outlet centres); 

leisure, entertainment and more intensive sport and recreation uses 

(including cinemas, restaurants, drive-through restaurants, bars and pubs, 

nightclubs, casinos, health and fitness centres, indoor bowling centres and 

bingo halls); offices; and arts, culture and tourism development (including 

theatres, museums, galleries and concert halls, hotels and conference 

facilities). 

  Source: NPPF 

Market Share: The proportion of residents that visit a particular retail destination, derived 

from household survey results. 

National Multiple: Defined as retailers with ten or more outlets/ stores.  

  Source: Experian 

Prime Unit: ’Prime’ is a widely used term within real estate investment circles to 

describe building and location quality. There are no universally agreed 

definition, however, and no consistency in the distinctions applied to prime 

or non-prime property.  

  Source: Colliers 

Primary shopping area: Defined area where retail development is concentrated. 

  Source: NPPF 

Retail Floorspace: Total floor area of the property that is associated with all retail uses in 

square metres. May be expressed as a net figure (the sales area) or in gross 

(including storage, preparation and staff areas). 

  Source: Planning Portal 
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Retail Impact: The potential effects of proposed retail development upon existing shops. 

  Source: Planning Portal 

Retail Services: An Experian Goad category comprising the likes of dry cleaners, health & 

beauty, opticians, photo processing, post offices and travel agents. 

  Source: Experian Goad 

Sequential Approach: A planning principle that seeks to identify, allocate or develop certain types 

or locations of land before others. For example, brownfield housing sites 

before greenfield sites, or town centre retail sites before out-of-centre 

sites. 

  Source: Planning Portal 

Sales Density: Turnover, per square metre. Various retail planning sources such as 

GlobalData UK Food & Grocery Company Briefing Reports and Mintel 

Retail Rankings provide average (or ‘benchmark’) sales densities for 

national multiple convenience retailers. 

Special Forms of Trading: Special forms of trading (SFT) are defined as sales via the internet, mail 

order, stalls and markets, vending machines, door-to-door and telephone 

sales, including online sales by supermarkets, department stores and 

catalogue companies. 

  Source: Experian 

Study Area: The geographical area where the household survey is carried out, based on 

postal sectors that make up the defined Zones that cover Mid Sussex 

District and its surrounding hinterland. 

Trade draw: The proportion of trade that a development is likely to receive from 

customers within and outside its catchment area. It is likely that trade draw 

will relate to a certain geographic area (i.e. the distance people are likely to 

travel) and for a particular market segment (e.g. convenience retail). The 

best way of assessing trade draw where new development is proposed is 

to look at existing proxies of that type of development in other areas. 

  Source: PPG Paragraph: 018 Reference ID: 2b-018-20190722 

Turnover: Amount of sales per unit area of retail floorspace 

  Source: Planning Portal 

Town Centre: Area defined on the local authority’s proposal map, including the primary 

shopping area and areas predominantly occupied by main town centre 

uses within or adjacent to the primary shopping area. References to town 

centres or centres apply to city centres, town centres, district centres and 

local centres but exclude small parades of shops of purely neighbourhood 

significance. Unless they are identified as centres in Local Plans, existing 

out-of-centre developments, comprising or including main town centre 

uses, do not constitute town centres.  

  Source: NPPF 
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Introduction 

1.1 Research Background & Objectives 
To conduct a survey amongst residents in and around the Mid 
Sussex District Council area to assess shopping habits for main food 
and grocery, top-up food, non-food shopping and leisure activities. 

1.2 Research Methodology 
A total of 1001 interviews were conducted between Friday 15th and 
Wednesday 27th October 2021. Interviews were conducted using 
NEMS in-house CATI (Computer Assisted Telephone Interviewing) 
Unit and Face to Face interviewing to ensure the sample is as 
representative as possible.  Respondents were contacted during the 
day and in the evening. All respondents were the main shopper in 
the household, determined using a preliminary filter question. 
 

1.3 Sampling 

1.3.1 Survey Area 
The survey area was segmented into 6 zones defined by postcode 
sector. The zone details were: 

Zone Postcode Sectors  Number of 
Interviews 

1 RH16 1, RH16 2, RH16 3, RH16 4 101 

2 RH15 8, RH15 9, RH15 0 100 

3 RH17 5 100 

4 RH17 6, RH110 5, RH11 9 100 

5 RH10 3, RH10 4, RH10 7 100 

6 RH18 5, RH19 1, RH19 2, RH19 3, RH19 4,  
RH7 6 

100 

7 BN8 4, RH17 7, TN22 3 100 

8 BN6 8 101 

9 BN5 9, BN6 9, 100 

10 BN1 5, BN1 8, BN1 9, BN45 7 100 

Total  1002 
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1.3.2 Telephone Numbers 
The landline numbers are generated through a process known as 
Random Digit Dialling (RDD), whereby we start with known ‘seed’ 
numbers and then generate all possible number combinations 
around these. Known business numbers are removed and the 
remaining numbers are randomly sorted to give each number the 
same and equal chance of being selected.  
The benefit of using RDD numbers (as opposed to those generated 
from pre-existing lists such as telephone directories and Electoral 
Register entries) is that ex-directory numbers are also included in 
the survey sample. In practice, this means that the sample provided 
is in no way preselected, and that consumers who had opted-out of 
providing their telephone contact details to directory operators had 
the opportunity to take part in the research, thereby removing 
potential bias in the sample. 
Mobile numbers were also included in the survey sample to further 
increase the inclusivity of the survey, given the increase in the 
number of mobile-only households amongst certain demographic 
groups (especially younger people and lower income households). 
These numbers are generated from a variety of commercial sources, 
where permission has been given to use such contact information 
for research and marketing purposes. 
We don’t screen against the TPS (Telephone Preference Service) 
database, again because the demographic profile of TPS registered 
numbers is slightly different to the rest of the population. In addition, 
there is no legal requirement to screen against TPS registered 
numbers; market research is not classified as unsolicited sales and 
marketing. 

1.3.3 Time of Interviewing 
Approximately two-thirds of all calls are made outside normal 
working hours. 
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1.3.4 Sample Profile 
It should be noted that as per the survey’s requirements, the profile 
of respondents is that of the main shopper / person responsible for 
most of the food shopping in the household. As such it will always 
differ from the demographic profile of all adults within the survey 
area. With any survey among the main shopper / person responsible 
for most of the food shopping in the household the profile is typically 
biased more towards females and older people. The age of the main 
shopper / person responsible for most of the food shopping in the 
household is becoming older due to the financial constraints on 
young people setting up home. 
A number of measures are put in place to ensure the sample is 
representative of the profile of the person responsible for most of the 
food / shopping in the household. 
First of all, interviewing is normally spread over a relatively long 
period of time, certainly longer than the theoretical minimum time it 
would take. This allows us time to call back people who weren't in 
when we made the first phone call. If we only interview people who 
are at home the first time we call, we over-represent people who 
stay at home the most; these people tend to be older / less 
economically active. 
We also control the age profile of respondents; this is a two-stage 
process. First of all, we look at the age profile of the survey area 
according to the latest Census figures. Using a by-product from 
additional data we collect from a weekly telephone survey of a 
representative sample of all adults across the country we know the 
age profile of the main shopper in any given area. This information is 
from data based on in excess of 100,000 interviews and is regularly 
updated and is therefore probably the most accurate and up to date 
information of its kind. 
Stratified random sampling helps ensure that the sample is as 
representative as possible. While the system dials the next randomly 
selected number for interviewers, all calls are made by interviewers; 
no automated call handling systems are used. 

1.3.5 Monitoring of Calls 
At least 5% of telephone interviews are randomly and remotely 
monitored by Team Leaders to ensure the interviewing is conducted 
to the requisite standard. Both the dialogue and on-screen entries 
are monitored and evaluated. Interviewers are offered re-training 
should these standards not be met. 
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1.4 Weightings 
To correct the small differences between the sample profile and 
population profile, the data was weighted. The population is of the 
main shopper in the household. Weightings have been applied to 
age bands based on an estimated age profile of main shoppers (see 
section 1.3.3 for details). The weighted totals differ occasionally from 
the adjusted population due to rounding error. Details of the age 
weightings are given in the table below: 

Age Main Shopper 
Profile (%) 

Interviews 
Achieved 

Age 
Weightings 

18-34 20.4% 65 3.1448 

35-44 18.7% 92 2.0358 

45-54 18.7% 220 0.8494 

55-64 18.3% 199 0.9195 

65+ 24.0% 426 0.5642 

Total  1002  

 

Further weightings were then applied to the zone date, to adjust 
zone samples to be representative by population. Details of those 
weightings are given in the table below: 

Zone Population * Interviews 
Achieved 

Interviews 
Achieved 
(Weighted 

by Age) 

Zone 
Weightings 

1 33,550 101 131 1.0612 

2 31,545 100 123 0.8863 

3 6,813 100 27 0.3103 

4 26,081 100 101 1.0159 

5 36,829 100 143 1.2733 

6 47,154 100 183 1.8035 

7 17,172 100 67 0.7396 

8 8,684 101 34 0.4246 

9 15,822 100 62 0.7054 

10 33,853 100 132 1.5746 

Total 257,503  1002 1002  

* Source: 2011 Census 
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1.5 Statistical Accuracy 
As with any data collection where a sample is being drawn to 
represent a population, there is potentially a difference between the 
response from the sample and the true situation in the population as 
a whole. Many steps have been taken to help minimise this 
difference (e.g. random sample selection, questionnaire construction 
etc) but there is always potentially a difference between the sample 
and population – this is known as the standard error. 
The standard error can be estimated using statistical calculations 
based on the sample size, the population size and the level of 
response measured (as you would expect you can potentially get a 
larger error in a 50% response than say a 10% response simply 
because of the magnitude of the numbers). 
To help understand the significance of this error, it is normally 
expressed as a confidence interval for the results. Clearly to have 
100% accuracy of the results would require you to sample the entire 
population. The usual confidence interval used is 95% - this means 
that you can be confident that in 19 out of 20 instances the actual 
population behaviour will be within the confidence interval range. 
For example, if 50% of a sample of 1002 answers “Yes” to a 
question, we can be 95% sure that between 47.9% and 53.1% of the 
population holds the same opinion (i.e., +/- 3.1%). The following is a 
guide showing confidence intervals attached to various sample sizes 
from the study: 

%ge Response 95% confidence interval 

10% ±1.9% 

20% ±2.5% 

30% ±2.8% 

40% ±3.0% 

50% ±3.1% 
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1.6 Data Tables 
Tables are presented in question order with the question number 
analysed shown at the top of the table. Those questions where the 
respondent is prompted with a list of possible answers are indicated 
in the question text with a suffix of [PR]. 
The sample size for each question and corresponding column 
criteria is shown at the base of each table. A description of the 
criteria determining to whom the question applies is shown in italics 
directly below the question text; if there is no such text evident then 
the question base is the full study sample. If the tabulated data is 
weighted (indicated in the header of the tabulations), in addition to 
the sample base, the weighted base is also shown at the bottom of 
each table. 
Unless indicated otherwise in the footer of the tabulations, all 
percentages are calculated down the column. Arithmetic rounding to 
whole numbers may mean that columns of percentages do not sum 
to exactly 100%. Zero per cent denotes a percentage of less than 
0.05%. 
Percentages are calculated on the number of respondents and not 
the number of responses. This means that where more than one 
answer can be given to a question the sum of percentages may 
exceed 100%. All such multi-response questions are indicated in the 
tabulated by a suffix of [MR] on the question text. 
Where appropriate to the question, means are shown at the bottom 
of response tables. These are calculated in one of two ways: if the 
data is captured to a coded response a weighted mean is calculated 
and the code weightings are shown as a prefix above the question 
text; if actual specific values were captured from respondents these 
individual numbers are used to calculate the mean. 
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Q01 Where do you usually undertake your main food and grocery shopping? 
 Excl. Nulls & SFT 
 
Zone 1   
Budgens, Perrymount Road, 

Haywards Heath, RH16 
3DT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Franklynn Road, 
Haywards Heath, RH16 
4DN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, 
Lindfield, Haywards 
Heath, RH16 2HJ 

0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Middle Village, 
Bolnore Village, RH16 
4GH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottenham's of Lindfield, 
High Street, Lindfield, 
RH16 2HL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hart Country Stores, South 
Road, Haywards Heath, 
RH16 4LL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Haywards Road, 
Haywards Heath, RH16 
4HT 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0

K&A Enterprise 
Convenience Store, South 
Road, Haywards Heath, 
RH16 4LT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local market, Haywards 
Heath Town Centre, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Haywards 
Heath Town Centre, RH16 
3TH 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Lindfield 
Village Centre, RH16 2HL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, The Orchards, 
Haywards Heath, RH16 
3TH 

0.3% 2 0.9% 1 0.0% 0 2.9% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

McColl's, America Lane, 
Haywards Heath, RH16 
3QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons (Daily), America 
Lane, Haywards Heath, 
RH16 3QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Poundland, South Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Haywards Heath, RH16 
4LQ 

Sainsbury's Local, 
Wivelsfield Road, 
Haywards Heath, RH16 
4EF 

0.3% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

13.7% 109 55.6% 60 5.8% 5 43.8% 8 21.8% 19 0.0% 0 0.7% 1 28.0% 15 2.5% 1 0.0% 0 0.0% 0

Tesco Express, Orchards 
Shopping Centre, 
Haywards Heath, RH16 
3PH 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Walnut Park, 
Haywards Heath, RH16 
3TG 

0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 
3DP 

4.0% 32 14.0% 15 0.0% 0 18.3% 3 6.0% 5 0.0% 0 0.0% 0 15.2% 8 0.0% 0 0.0% 0 0.0% 0

Zone 2   
Co-op, Junction Road, 

Burgess Hill, RH15 0JP 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, London Road, 
Burgess Hill, RH15 9RD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Sheddingdean, 
Burgess Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Terracotta Lane, 
Kings Weald, Burgess 
Hill, RH15 0NT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, The Martlets 
Shopping Centre, Burgess 
Hill, RH15 9DU 

0.1% 1 0.0% 0 0.5% 1 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

4.5% 36 9.1% 10 17.2% 16 3.9% 1 3.4% 3 0.0% 0 0.0% 0 6.1% 3 2.8% 1 5.7% 2 0.0% 0

Local shops, Burgess Hill 
Town Centre, RH15 9NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, London Road, 
Burgess Hill, RH15 8NE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Royal Food & Wine, Royal 
George Road, Burgess 
Hill, RH15 9TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scrapless, The Martlets 
Shopping Centre, Burgess 
Hill, RH15 9NN 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

St Andrews Newsagents, St 
Andrews Road, Burgess 
Hill, RH15 0PF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Tesco Express, Gatehouse 
Lane, Burgess Hill, RH15 
9XB 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

15.8% 126 13.8% 15 67.6% 63 21.4% 4 0.7% 1 1.0% 1 0.0% 0 6.9% 4 52.9% 14 43.6% 19 5.8% 6

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

1.9% 15 0.6% 1 3.3% 3 1.5% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 14.0% 4 15.5% 7 0.0% 0

Zone 3   
Bolney Cross Service 

Station, Cowfold Road, 
Bolney, RH17 5QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Whitemans Green, 
Cuckfield, RH17 5BY 

0.3% 2 0.0% 0 0.0% 0 1.5% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Cuckfield 
Village Centre, RH17 5JU 

0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Ansty Cross Service 
Station), B2036, Ansty, 
RH17 5AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nisa, High Street, Cuckfield, 
RH17 5JU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Select, Jobs Lane (off 
A23) Hickstead, RH17 
5NZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Stores, Haywards 

Heath Road, Balcombe, 
RH17 6PA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Tilgate Parade, 
Crawley, RH10 5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Butchers, High 
Street, Handcross, RH17 
6BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Broadfield Barton, 
Crawley, RH11 9BA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Ardingly 
Village Centre, RH17 6TB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Balcombe 
Village Centre, RH17 
6NY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Handcross 
Village Centre, RH17 6BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Handcross Service 
Station), Brighton Road, 
Handcross, RH17 6BL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Simply Food), Pease 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Pottage Motorway 
Services Area, M23, 
Crawley, RH11 9YA 

Premier (Broadfield 
Convenience Store), 
Barton, Crawley, RH11 
9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar (Tilgate BP Garage), 
Ashdown Drive, Tilgate, 
Crawley, RH10 5DU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar, High Street, 
Handcross, RH17 6BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Central Stores, North Street, 

Turners Hill, Crawley, 
RH10 4NS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Balcombe Road, 
Pound Hill, Crawley, 
RH10 7RU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Maidenbower 
Village, Crawley, RH10 
7QH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Pound Hill Parade, 
Crawley, RH10 7EA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Shire Parade, 
Crawley, RH10 7XR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Crawley Down, RH10 
4HZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Costcutter (Shell Garage), 
(off A264) Snow Hill, 
Copthorne, Felbridge, 
RH10 3EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Grange Farm Shop, Turners 
Hill Road, Crawley Down, 
RH10 4EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Crawley Down 
Village Centre, RH10 4HZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Shire Parade, 
Crawley, RH10 7XR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Turners Hill 
Village Centre, RH10 4NS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Woodside Services 
Station), Copthorne Road, 
Poundhill, Crawley, RH10 
3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Crawley Down, RH10 4JD 
McColl's, Vigars Corner, 

Church Road, Copthorne, 
RH10 3RA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Copthorne Village 
Stores), Copthorne Bank, 
Copthorne, RH10 3QZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar (Esso Garage), 
Copthorne Common, 
Copthorne, RH10 3LF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Peterhouse 
Parade, Pound Hill, 
Crawley, RH10 3BA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
7.7% 61 0.0% 0 0.0% 0 0.0% 0 1.0% 1 10.8% 12 32.8% 48 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Hartfield Road, 
Forest Row, RH18 5DN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, 
Lingfield, RH7 6AA 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Costcutter, Top Road, 
Sharpthorne, RH19 4PH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathcote Express, 
Heathcote Drive, East 
Grinstead, RH19 1NB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Dormansland 
Village Centre, RH7 6PY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, East Grinstead 
Town Centre, RH19 1AL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Anish's Mini 
Supermarket) Lingfield, 
East Grinstead, RH19 2EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, London Road, East 
Grinstead, RH19 1EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, Railway Approach, 
East Grinstead, RH19 1BP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (North End BP 
Garage), The Parade, 
Felbridge, East Grinstead, 
RH19 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nisa Local, Maypole Road, 
Ashurstwood, RH19 3QY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Potters Stores, High Street, 
Dormansland, RH7 6PY. 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Sunnyside 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Convenience Store), 
Dunnings Road, East 
Grinstead, RH19 4AQ 

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

9.9% 79 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 11 45.8% 68 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Stone's Family Butchers, 
Lingfield Road, East 
Grinstead, RH19 2EP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tablehurst Farm Shop, 
London Road, Forest Row, 
RH18 5DP 

0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Lewes Road, 
Forest Row, RH18 5EP 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Plaistow 
Street, Lingfield, RH7 
6AU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

2.7% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 4 11.9% 18 0.8% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Alderman Butchers, The 

Green, Newick, BN8 4LA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Esso Garage, Lewes Road, 
Scaynes Hill, Haywards 
Heath, RH17 7NX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heaven Farm Shop, Furner's 
Green, Uckfield, TN22 
3RG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Newick Village 
Centre, BN8 4LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Wivelsfield Green 
Post Office), North 
Common Road, 
Wivelsfield Green, RH17 
7RH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, South Street, 
South Chailey, Lewes, 
BN8 4BG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

Newick News, Newick 
Drive, Newick, Lewes, 
BN8 4NY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Old Spot Farm Shop, 
Piltdown, Uckfield, TN22 
3XN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Sussex Village 
Store), The Green, 
Newick, BN8 4LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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The Cottage Bakery, The 
Green, Newick, BN8 4LB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Townings Farm Shop, 
Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Budgens, Orion Parade, 

Hassocks, BN6 8QA 
0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.8% 4 0.9% 0 0.0% 0

Local shops, Ditchling 
Village Centre, BN6 8TT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Hassocks 
Village Centre, BN6 8AR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, Keymer Road, 
Hassocks, BN6 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Local, Keymer 
Road,  Hassocks, BN6 
8AN 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.9% 0 0.0% 0

The Oaks Farm Shop, 
Common Lane, Ditchling, 
BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 9   
Budgens, High Street, 

Henfield, BN5 9DB 
0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 3 0.0% 0

Co-op, High Street, 
Hurstpierpoint, Hassocks, 
BN6 9RE 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0

Jeremy's, High Street, 
Henfield, BN5 9DA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Henfield 
Village Centre, BN5 9DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Hurstpierpoint 
Village Centre, BN6 9RE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

One Stop, High Street, 
Henfield, BN5 9HP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sayers Common Community 
Shop, London Road, 
Sayers Common, BN6 
9HX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Select, Golden Square, 
Henfield, BN5 9DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop, 
Woodmancote, Henfield, 
BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 

6.7% 54 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 8.6% 2 0.9% 0 44.5% 49
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BN1 8AS 
Co-op, Old London Road, 

Patcham, Brighton, BN1 
8XR 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2

Co-op, Refectory Road, 
Falmer, BN1 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 5

Premier (Coldean 
Convenience 02), Beatty 
Avenue, Brighton, BN1 
9ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Eldred 
Convenience Store), 
Eldred Avenue, Brighton, 
BN1 5EG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Premier Supermarket, 
Mackie Avenue, Brighton, 
BN1 8SB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Local, Carden 
Avenue, Brighton, BN1 
8LE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar (Texaco Garage), 
London Road, Pyecombe, 
BN45 7ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Woodbourne Mini Market, 
Woodbourne Avenue, 
Brighton, BN1 8EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Aldi, Acorn Retail Park, 

Betts Way, Crawley, 
RH10 9BN 

2.8% 22 0.0% 0 0.0% 0 0.0% 0 8.0% 7 13.3% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

1.9% 15 2.0% 2 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.8% 5 0.9% 0 0.0% 0 4.5% 5

Aldi, Carlton Terrace, 
Portslade, Brighton, BN41 
1XF 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2

Aldi, London Road, 
Brighton, BN1 4JA 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 3.3% 4

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2

Aldi, Rustington Retail Park, 
Rustington, Littlehampton, 
BN16 3FH 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

Asda, Brighton Marina, 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 5
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Brighton, BN2 5UT 
Asda, Pegler Way, Crawley, 

RH11 7AH 
2.3% 18 0.0% 0 0.0% 0 0.0% 0 20.9% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Budgens, The Riddens, 
Station Road, Lewes, BN7 
2YY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cook Frozen Food Store, 
Carfax, Horsham, RH12 
1DR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Bewbush 
Neighbourhood Centre, 
Dorsten Square, Crawley, 
RH11 8XW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Dyke Road, Seven 
Dials, Brighton, BN1 3JD 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Co-op, Fitzalan Road, 
Roffey, Horsham, RH13 
6AA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, Partridge 
Green, RH13 8HR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Ifield Drive, Crawley, 
RH11 0DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Langley Green, 
Crawley, RH11 7RS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, The Street, Cowfold, 
RH13 8BT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Fiveways Fruits, Ditchling 
Road, Brighton, BN1 6JG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Iceland, Boundary Road, 
Portslade, Hove, BN3 5TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Haslett Avenue, 
Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, The Pavilion Centre, 
Queens Square, Crawley, 
RH10 1DE 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jeremy's Two, Henfield 
Road, Cowfold, RH13 
8DU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0

Lidl, Goldstone Retail Park, 
Hove, BN3 7PN 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 5

Lidl, Hazelwick Avenue, 
Three Bridges, Crawley, 
RH10 1NP 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
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Lidl, Station Road, 
Edenbridge, TN8 6EJ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Plumpton 
Green Village Centre, 
BN7 3BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Royal 
Tunbridge Wells Town 
Centre, TN1 1JP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Anna Food & 
Wine), The Boulevard, 
Crawley, RH10 1XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Mount Harry 
Lewes), Mount Harry 
Road, Lewes, BN7 1NS 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Shell Ifield Service 
Station), Overdene Drive, 
Ilfield, Crawley, RH11 
0JP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, Northgate, Crawley, 
RH10 8DT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market), 
BN1 4JG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Acorn 
Retail Park, Betts Way, 
Crawley, RH10 9GG 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 1.1% 1 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, Furnace Parade, 
Crawley, RH10 6NX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, Gossops Parade, 
Crawley, RH11 8HH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, East Hill, Oxted, 
RH8 9AE 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.2% 2 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Nisa Local, Hyde Square, 
Upper Beeding, Steyning, 
BN44 3JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 20 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Nisa Local, Station Road, 
Plumpton Green, BN7 
3BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

One Stop, Lambs Farm 
Road, Horsham, RH12 
4JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

One Stop, Station Road, 
Horsham, RH13 5EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Crawley 
Autopoint), Woodfield 
Road, Crawley, RH10 8EP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Furnace Green 
Supermarket), Furnace 
Parade, Crawley, RH10 
6NX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (KVK Mini Market), 
The Boulevard, Crawley, 
RH10 1XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (North Road 
Superstore), North Road, 
Three Bridges, Crawley, 
RH10 1SW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Three Bridges 
Convenience Store), Three 
Bridges, Crawley, RH10 
1LG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Local, 147-148 
Western Road, Brighton, 
BN1 2DA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Local, Preston 
Road, Brighton, BN1 6SA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Broadwater Way, 
Eastbourne, BN22 9PW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

3.3% 26 0.0% 0 0.0% 0 1.0% 0 22.4% 20 5.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Downland Business Park, 
Worthing, BN14 9LA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 5

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 21 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Brighton, BN1 4GQ 
Sainsbury's Superstore, Old 

Shoreham Road, West 
Hove, BN3 7GD 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 4.8% 2 4.4% 5

Sainsbury's Superstore, 
Southend Lane, 
Sydenham, SE26 4PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Westhampnett Road, 
Chichester, PO19 7YR 

0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.3% 2 0.0% 0 0.0% 0 2.4% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Selfridges, Oxford Street, 
London, W1C 1JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Garage, Oxford House, 
Brighton Road, Tadworth, 
KT20 6UP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Select (Little 
Waitrose), Maresfield 
Bypass, Black Down 
Roundabout, TN22 5EP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar, Fleming Way, Black 
Corner, Crawley, RH10 
9NS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sunny Foods, Beaconsfield 
Road, Brighton, BN1 6DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express (Esso 
Garage), Redkiln Way, 
Littlehaven, Horsham, 
RH13 5QH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Betts Way, 
Fleming Way Roundabout, 
London Road, Crawley, 
RH10 9UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Brighton 
Road, Horsham, RH13 
6EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Browns 
Lane, Uckfield, TN22 
1UN 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Dobbins 
Place, Ifield, Crawley, 
RH11 0SZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Downland 
Drive, Crawley, RH11 
8SW 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Tesco Express, Dyke Road, 
Hove, BN3 6NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Tomlin 
Court, Commonwealth 
Drive (off Haslett Avenue 
East), Crawley, RH10 
1AH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

6.9% 55 0.0% 0 0.0% 0 0.0% 0 5.0% 4 41.5% 47 2.4% 4 0.0% 0 0.0% 0 0.9% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 3 2.4% 3

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.4% 8 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0 0.0% 0 2.1% 2

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Tesco Superstore, London 
Road, Pulborough, RH20 
1AS 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

Waitrose, Albion Way, 
Horsham, RH12 1AJ 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0

Waitrose, Eastgate Street, 
Lewes, BN7 2LP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, High Street, 
Uckfield, TN22 1PU 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 4 0.0% 0 0.0% 0 0.0% 0

Waitrose, Mont St Aignan 
Way, Edenbridge, TN8 
5LN 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.7% 1 5.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Western Road, 
Brighton, BN1 2LA 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 3

Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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shopping) 
Weighted base:  801 108 94 18 88 113 148 53  26 43 110
Sample:  792 83 75 72 83 80 79 82  80 75 83
 
Q02 Which retailer do you purchase your main food internet / home delivery shopping from? 
 Those that said 'Internet / delivery' at Q01 
 
Abel & Cole 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Amazon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda 10.8% 22 9.7% 2 15.8% 5 0.0% 0 6.3% 1 0.0% 0 0.0% 0 17.1% 2 4.8% 0 14.3% 3 40.3% 9
Co-op 2.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gousto 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HelloFresh 0.1% 0 0.0% 0 0.0% 0 3.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland 3.0% 6 14.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0 3.0% 0 3.6% 1 4.1% 1
Morrisons 1.1% 2 0.0% 0 0.0% 0 0.0% 0 4.2% 1 0.0% 0 4.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ocado 7.9% 16 11.1% 2 9.0% 3 13.3% 1 0.0% 0 8.5% 3 8.9% 3 0.0% 0 19.7% 2 13.4% 2 0.0% 0
Poundland 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Riverford 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury’s 29.1% 59 40.9% 9 9.7% 3 37.8% 3 36.5% 5 30.3% 9 39.3% 14 29.9% 4 3.0% 0 33.4% 6 22.5% 5
Tesco 41.8% 84 23.4% 5 63.7% 18 24.6% 2 53.1% 7 48.0% 15 34.4% 12 50.0% 7 63.6% 5 32.1% 6 29.1% 6
Waitrose 3.0% 6 0.0% 0 1.7% 1 18.6% 2 0.0% 0 0.0% 0 7.1% 3 3.1% 0 5.9% 0 3.3% 1 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hello Fresh 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 1
Infinity Foods Wholesale 0.1% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  201 22 29 8 14 30 36 14  8 18 22
Sample:  210 18 25 28 17 20 21 18  21 25 17
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Q03 What is the main reason you choose (STORE MENTIONED AT Q01) for your main food and grocery shopping? 
 
Near to home 30.5% 306 27.5% 36 39.2% 48 26.7% 7 28.9% 29 26.8% 38 32.1% 59 28.3% 19 14.5% 5 27.1% 17 36.4% 48
Lower prices 10.2% 103 14.0% 18 7.5% 9 6.4% 2 8.7% 9 15.3% 22 12.6% 23 6.8% 5 4.0% 1 4.0% 2 8.7% 11
Online shopping is 

convenient 
8.2% 82 5.2% 7 12.0% 15 10.7% 3 3.8% 4 12.1% 17 4.8% 9 3.2% 2 8.3% 3 17.0% 10 9.6% 13

Quality of food goods 
available 

6.5% 65 6.8% 9 3.6% 4 4.1% 1 8.2% 8 8.3% 12 3.1% 6 7.4% 5 8.1% 3 6.6% 4 9.9% 13

Habit / always use it 6.3% 63 9.6% 13 2.1% 3 9.7% 3 14.9% 15 7.2% 10 3.4% 6 6.3% 4 4.0% 1 5.8% 4 3.7% 5
Choice of food goods 

available 
6.0% 60 4.2% 5 9.2% 11 4.3% 1 2.9% 3 5.4% 8 6.9% 13 4.6% 3 20.8% 7 7.7% 5 2.7% 4

Delivery service 4.2% 42 6.1% 8 2.9% 4 2.3% 1 4.4% 4 2.3% 3 4.2% 8 6.3% 4 10.9% 4 2.0% 1 4.2% 6
Value for money 3.7% 37 0.7% 1 2.1% 3 3.7% 1 6.4% 7 3.3% 5 7.2% 13 4.1% 3 1.4% 0 4.0% 2 2.0% 3
Parking provision is good / 

easy to park 
3.3% 33 3.0% 4 4.5% 6 6.0% 2 1.1% 1 0.8% 1 8.0% 15 1.3% 1 3.5% 1 2.7% 2 1.1% 1

Use online shopping due to 
the pandemic / because it's 
covid safe 

1.9% 19 0.5% 1 4.1% 5 10.7% 3 1.5% 2 0.8% 1 3.1% 6 1.0% 1 0.7% 0 2.9% 2 0.0% 0

Small / quiet store 1.4% 14 1.4% 2 0.0% 0 0.7% 0 1.4% 1 0.0% 0 3.6% 7 1.6% 1 1.4% 0 2.3% 1 0.7% 1
Staff discount / work there 1.3% 13 1.4% 2 0.6% 1 0.7% 0 5.5% 6 3.1% 4 0.0% 0 0.6% 0 0.7% 0 0.0% 0 0.0% 0
Large store 1.3% 13 1.1% 2 0.0% 0 0.0% 0 0.0% 0 3.1% 4 1.4% 3 5.1% 3 1.2% 0 1.1% 1 0.0% 0
Started online shopping due 

to the pandemic and kept 
using it 

1.1% 11 0.0% 0 2.1% 3 3.0% 1 0.0% 0 0.0% 0 2.8% 5 1.3% 1 0.7% 0 2.6% 2 0.0% 0

Good layout / easy to get 
around 

1.1% 11 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.3% 2 1.4% 0 0.0% 0 5.1% 7

Can get everything I need 
there 

1.1% 11 3.2% 4 0.6% 1 0.0% 0 0.6% 1 1.3% 2 1.4% 3 0.0% 0 0.7% 0 1.0% 1 0.0% 0

Nice shopping environment 1.0% 10 1.7% 2 0.0% 0 1.7% 0 0.0% 0 0.5% 1 0.0% 0 1.0% 1 0.0% 0 2.3% 1 3.8% 5
Preference for retailer 1.0% 10 0.0% 0 0.0% 0 2.3% 1 0.6% 1 2.8% 4 0.8% 2 4.3% 3 0.7% 0 0.6% 0 0.0% 0
Loyalty card / points scheme 0.9% 9 0.7% 1 2.3% 3 1.7% 0 0.0% 0 0.8% 1 0.0% 0 3.5% 2 4.0% 1 0.0% 0 0.0% 0
Easy to get to by car 0.8% 8 0.7% 1 0.0% 0 3.2% 1 0.6% 1 0.0% 0 0.0% 0 1.3% 1 5.0% 2 1.7% 1 1.8% 2
Near to work 0.7% 7 0.7% 1 1.3% 2 1.1% 0 0.9% 1 0.0% 0 0.8% 2 1.0% 1 1.2% 0 1.7% 1 0.0% 0
Quality of shops selling food 

goods 
0.6% 6 0.0% 0 0.0% 0 0.0% 0 3.7% 4 0.0% 0 1.1% 2 0.9% 1 0.0% 0 0.0% 0 0.0% 0

Only one in the area / no 
other choice 

0.6% 6 1.7% 2 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 3.5% 2 0.0% 0 0.6% 0 0.0% 0

Good service / friendly staff 0.5% 5 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.9% 1 2.1% 1 1.0% 1 1.3% 2
Use store / location because 

it has good covid safety 
measures 

0.5% 5 2.6% 3 0.0% 0 0.0% 0 0.6% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Cleanliness 0.4% 4 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.7% 1
On school run 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 2.4% 3
Choice of shops selling food 

goods 
0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Like to support local 
business 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
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Familiar / know where 
everything is 

0.2% 2 0.7% 1 0.6% 1 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Use online because no Asda 
store locally 

0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parking is free 0.2% 2 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 1.9% 1 0.0% 0 0.0% 0
Get a lift there 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2
Good choice of leisure 

facilities nearby 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 1.1% 1

Easy to get to by public 
transport 

0.2% 2 0.7% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Good choice of services 
nearby, such as banks and 
other financial services 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Feels safe (during the day) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Has a petrol station 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good offers 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Near to family / friends 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Offers scan-as-you-shop 

service 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0

Good Click & Collect 
service 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.6% 0 0.0% 0

Choice of shops nearby 
selling non-food goods 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Good opening hours 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(No reason in particular) 1.5% 15 3.6% 5 0.0% 0 0.0% 0 3.4% 3 1.8% 3 0.6% 1 0.6% 0 1.4% 0 0.6% 0 1.8% 2
(Don’t know / varies) 0.3% 3 0.0% 0 0.6% 1 0.0% 0 0.6% 1 0.0% 0 0.8% 2 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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Q04 What, if anything, is the one thing you most dislike about (STORE MENTIONED AT Q01)? 
 
Poor choice of food goods 

available 
7.8% 78 10.3% 13 6.7% 8 3.8% 1 2.3% 2 12.0% 17 6.0% 11 8.0% 5 2.9% 1 3.2% 2 12.3% 16

Difficult to park / lack of 
parking 

4.8% 48 2.5% 3 0.0% 0 3.3% 1 0.6% 1 6.9% 10 17.3% 32 1.6% 1 0.0% 0 1.1% 1 0.0% 0

Expensive prices 3.5% 36 8.5% 11 2.7% 3 4.1% 1 4.7% 5 0.0% 0 3.1% 6 10.0% 7 3.0% 1 3.0% 2 0.0% 0
Online - you can’t choose the 

goods yourself 
2.9% 29 2.1% 3 3.6% 4 11.0% 3 0.6% 1 2.0% 3 1.7% 3 6.4% 4 7.9% 3 3.6% 2 2.4% 3

Too small 2.7% 27 0.0% 0 0.6% 1 4.1% 1 3.0% 3 0.8% 1 6.5% 12 3.5% 2 0.0% 0 2.3% 1 3.8% 5
Online - missing items / 

getting swaps 
2.5% 25 2.6% 3 2.9% 4 1.0% 0 1.8% 2 0.5% 1 2.8% 5 1.3% 1 4.4% 2 3.3% 2 4.5% 6

Poor choice of shops selling 
food goods 

1.8% 18 3.3% 4 0.0% 0 0.0% 0 2.9% 3 2.8% 4 3.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Online - short use-by dates 
on items 

1.8% 18 2.3% 3 1.5% 2 1.3% 0 0.0% 0 4.4% 6 2.0% 4 0.9% 1 0.0% 0 3.6% 2 0.0% 0

Poor quality of food goods 
available 

1.2% 12 0.7% 1 3.3% 4 0.7% 0 0.0% 0 1.3% 2 0.8% 2 0.0% 0 5.5% 2 2.8% 2 0.0% 0

Too busy 0.9% 9 0.5% 1 0.7% 1 1.7% 0 3.1% 3 1.6% 2 0.0% 0 0.0% 0 4.7% 2 0.0% 0 0.0% 0
Poor layout / hard to get 

around 
0.7% 7 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.5% 1 1.1% 2 0.9% 1 3.3% 1 0.0% 0 0.0% 0

Online - they don't turn up 
when they're supposed to 

0.7% 7 1.7% 2 2.9% 4 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lack of stock on the shelves 0.6% 6 0.7% 1 3.7% 5 1.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Traffic congestion 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0
Staff rude / unhelpful 0.4% 4 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.6% 1 0.0% 0 1.2% 0 0.0% 0 0.7% 1
Can't get a phone signal 

inside the store 
0.4% 4 2.6% 3 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Too far away 0.4% 4 0.0% 0 0.6% 1 0.0% 0 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Don't like the company's 

ethics 
0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Online - they don't put goods 
in carrier bags 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Online - there isn't as much 
choice 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 3 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Change layout too often 0.3% 3 0.0% 0 0.4% 1 2.8% 1 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
They don't offer a delivery 

service 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 2.3% 2 0.0% 0 0.0% 0 0.0% 0

Queues at the checkouts 0.2% 2 1.1% 2 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
No cafe 0.2% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
They use halal butchers 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clothing range is poor 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Online - you miss out on 

offers 
0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

They don't have any electric 
car charging points 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1

They pressure customers to 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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use their self-scanners 
Unattractive shopping 

environment 
0.2% 2 0.0% 0 0.0% 0 1.1% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0

They don't employ enough 
staff 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Their vouchers run out too 
quickly 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0

Expensive parking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0
Unclean 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0
Poor quality of shops selling 

food goods 
0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Difficult to get to by car 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Customers don't wear masks 0.1% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
They have a negative impact 

on independent stores 
0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

They use too much plastic 
packaging 

0.1% 1 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Online - you end up buying 
the same items everytime 

0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

They don't enforce covid 
rules correctly 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1

Self-scanners are often not 
charged 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Online - hard to get the slot 
you want 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Poor in-store cafe 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lighting is too bright 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No independent alternatives 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Online - their website doesn't 

save my full order 
0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Online - they use too much 
packaging 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Need a pound to use the 
trollies 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Online - it takes too long to 
do / ordering is a chore 

0.1% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Shelves are too high 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Annoying in-store music 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Poor choice of leisure 

facilities nearby 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0

Store is too big 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0
They don't deliver their full 

product range 
0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Online - end up buying 
things you don't need 

0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Nothing) 59.9% 601 52.6% 69 61.5% 75 58.4% 15 65.7% 67 61.5% 88 49.3% 90 60.8% 41 64.1% 22 66.3% 41 70.3% 93
(Don’t know / varies) 1.2% 12 3.0% 4 0.6% 1 1.0% 0 2.3% 2 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.6% 0 2.8% 4
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Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [Number of times per week] 
 
Q05 How often do you normally do your main food shopping at (STORE MENTIONED AT Q01)? 
 
7 times a week 0.3% 3 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.7% 0 0.6% 0 0.0% 0
5 - 6 times a week 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 - 4 times a week 2.0% 20 1.9% 2 2.9% 4 2.3% 1 3.7% 4 0.8% 1 0.8% 2 0.6% 0 5.8% 2 1.6% 1 3.1% 4
Twice a week 7.7% 77 8.0% 10 9.6% 12 8.9% 2 9.0% 9 7.1% 10 9.3% 17 1.6% 1 1.4% 0 6.3% 4 8.1% 11
Once a week 67.0% 671 74.9% 98 66.8% 82 64.4% 17 61.5% 62 65.6% 94 68.7% 126 80.1% 54 59.0% 20 58.8% 36 62.6% 83
Once every two weeks 16.7% 167 11.5% 15 17.9% 22 18.1% 5 15.6% 16 18.1% 26 18.1% 33 14.8% 10 28.0% 9 20.9% 13 13.8% 18
Once a month 4.5% 45 2.4% 3 2.2% 3 4.5% 1 8.1% 8 2.3% 3 1.4% 3 1.3% 1 5.1% 2 10.1% 6 11.2% 15
Once every 2 months 0.4% 4 0.0% 0 0.6% 1 0.7% 0 0.0% 0 0.0% 0 0.9% 2 0.9% 1 0.0% 0 1.0% 1 0.0% 0
Less often 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.3% 13 0.0% 0 0.0% 0 0.0% 0 2.1% 2 6.2% 9 0.0% 0 0.6% 0 0.0% 0 0.6% 0 1.1% 1
Mean:   1.03 1.09 1.06 1.07 1.05 0.98 1.06 0.94  1.03 0.96 1.01
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
Q06 How do you normally travel to (STORE MENTIONED AT Q01)? 
 Not those that said 'Internet / delivery' at Q01 
 
Car / van (as driver) 84.9% 680 89.7% 97 78.1% 73 89.4% 16 83.3% 73 94.8% 107 88.4% 131 88.8% 47 81.6% 21 88.3% 38 69.4% 76
Car / van (as passenger) 6.8% 55 4.0% 4 7.3% 7 8.2% 2 12.5% 11 1.3% 1 4.5% 7 6.4% 3 6.2% 2 4.3% 2 14.7% 16
Bus (including the busway or 

guided bus), minibus or 
coach 

2.1% 17 0.6% 1 0.0% 0 0.0% 0 1.3% 1 1.9% 2 0.0% 0 2.0% 1 0.0% 0 0.0% 0 10.6% 12

Motorcycle, scooter or 
moped 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.8% 1

Walk 5.3% 42 4.0% 4 14.6% 14 2.4% 0 1.6% 1 2.0% 2 7.1% 10 0.0% 0 9.4% 2 5.6% 2 4.4% 5
Taxi 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.9% 0 0.0% 0
Train 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / disability 

vehicle 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.4% 3 0.8% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.6% 1 0.9% 0 0.0% 0 0.0% 0
Weighted base:  801 108 94 18 88 113 148 53  26 43 110
Sample:  792 83 75 72 83 80 79 82  80 75 83
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 Meanscore: [Time in minutes] 
 
Q07 How long did your last journey to (STORE MENTIONED AT Q01) take? 
 Not those that said 'Internet / delivery' at Q01 
 
1 - 10 minutes 70.5% 565 77.9% 84 82.9% 78 64.8% 12 74.1% 65 67.4% 76 77.9% 115 35.5% 19 69.7% 18 46.5% 20 70.8% 78
11 - 20 minutes 26.0% 208 18.3% 20 16.6% 16 31.4% 6 23.2% 20 31.6% 36 20.1% 30 59.2% 31 27.9% 7 46.9% 20 20.6% 23
21 - 30 minutes 2.6% 20 3.8% 4 0.0% 0 3.8% 1 0.7% 1 0.0% 0 2.1% 3 2.8% 1 1.5% 0 6.6% 3 6.6% 7
31 - 40 minutes 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
41 - 50 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
51 - 60 minutes 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.8% 1
Over an hour 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / can’t 

remember) 
0.4% 3 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.3% 1 0.9% 0 0.0% 0 1.2% 1

(Refused) 0.1% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean:   10.02 8.31 7.48 10.62 10.74 10.56 8.59 14.55  10.32 13.12 11.09
Weighted base:  801 108 94 18 88 113 148 53  26 43 110
Sample:  792 83 75 72 83 80 79 82  80 75 83
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 Meanscore: [£] 
 
Q08 How much on average does your household normally spend on main food and grocery shopping in a week? 
 
£1 - £5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£6 - £10 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.7% 1
£11 - £15 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.1% 1 0.6% 0 2.0% 3
£16 - £20 1.6% 16 0.0% 0 0.8% 1 3.5% 1 4.6% 5 0.8% 1 0.6% 1 1.6% 1 1.4% 0 0.0% 0 4.5% 6
£21 - £25 1.7% 17 0.7% 1 1.0% 1 0.7% 0 1.4% 1 2.1% 3 0.6% 1 1.3% 1 4.0% 1 2.3% 1 4.4% 6
£26 - £30 2.5% 25 0.5% 1 5.4% 7 2.4% 1 3.3% 3 1.8% 3 1.1% 2 2.6% 2 1.4% 0 4.7% 3 3.4% 4
£31 - £35 1.9% 19 0.0% 0 2.1% 3 1.7% 0 2.0% 2 0.5% 1 3.1% 6 2.3% 2 2.6% 1 1.9% 1 2.7% 4
£36 - £40 4.1% 41 5.7% 7 5.2% 6 1.7% 0 0.0% 0 6.8% 10 3.9% 7 1.3% 1 0.7% 0 0.6% 0 6.5% 9
£41 - £45 2.1% 21 0.5% 1 4.4% 5 2.0% 1 2.5% 3 1.0% 1 1.9% 4 1.6% 1 5.8% 2 2.6% 2 1.8% 2
£46 - £50 5.3% 53 1.7% 2 0.0% 0 8.9% 2 3.9% 4 7.1% 10 9.1% 17 2.9% 2 8.2% 3 5.7% 3 7.1% 9
£51 - £60 8.1% 81 16.1% 21 8.8% 11 9.9% 3 6.7% 7 3.1% 4 6.0% 11 4.1% 3 7.1% 2 7.3% 4 11.0% 14
£61 - £70 8.8% 88 4.0% 5 13.7% 17 5.2% 1 13.2% 13 7.9% 11 6.3% 11 7.0% 5 10.4% 4 7.5% 5 12.0% 16
£71 - £80 7.4% 74 7.3% 10 10.6% 13 6.7% 2 4.5% 5 6.4% 9 4.7% 9 17.7% 12 10.7% 4 6.3% 4 6.4% 8
£81 - £90 5.2% 52 6.5% 9 7.1% 9 6.0% 2 6.3% 6 5.2% 7 5.6% 10 2.5% 2 6.7% 2 5.3% 3 1.3% 2
£91 - £100 17.2% 172 20.1% 26 24.3% 30 13.0% 3 18.5% 19 16.1% 23 15.5% 28 26.1% 17 15.7% 5 17.6% 11 6.5% 9
£101 - £110 1.3% 13 3.2% 4 0.0% 0 1.7% 0 1.5% 2 2.3% 3 0.0% 0 2.0% 1 1.9% 1 0.6% 0 0.7% 1
£111 - £120 7.6% 76 8.9% 12 6.7% 8 4.1% 1 4.9% 5 5.7% 8 16.5% 30 2.6% 2 3.7% 1 6.9% 4 3.1% 4
£121 - £130 2.6% 26 3.9% 5 2.1% 3 3.1% 1 4.1% 4 3.4% 5 2.8% 5 2.0% 1 0.7% 0 2.3% 1 0.0% 0
£131 - £140 1.9% 19 0.0% 0 0.7% 1 3.7% 1 3.2% 3 3.9% 6 1.7% 3 5.4% 4 2.1% 1 1.6% 1 0.0% 0
£141 - £150 7.3% 73 12.2% 16 4.5% 6 7.8% 2 5.5% 6 9.3% 13 6.5% 12 3.8% 3 0.0% 0 2.0% 1 11.1% 15
£151 - £175 1.9% 19 1.4% 2 0.6% 1 1.7% 0 0.9% 1 2.3% 3 1.7% 3 3.1% 2 1.2% 0 8.3% 5 1.1% 1
£176 - £200 2.1% 21 2.4% 3 0.0% 0 6.0% 2 1.4% 1 3.1% 4 1.7% 3 1.6% 1 1.4% 0 5.3% 3 2.1% 3
£201 - £225 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.6% 6 0.0% 0 0.6% 1 2.4% 1 0.0% 0 0.8% 1 0.8% 2 0.9% 1 0.0% 0 0.0% 0 0.7% 1
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£301+ 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.8% 2 0.0% 0 0.0% 0 1.1% 1 0.0% 0
(Don't know / varies) 5.0% 50 4.2% 5 0.4% 1 7.8% 2 10.3% 10 5.9% 8 3.8% 7 5.2% 3 6.8% 2 5.0% 3 5.9% 8
(Refused) 2.8% 28 0.7% 1 1.0% 1 0.0% 0 0.6% 1 3.5% 5 4.6% 8 0.6% 0 4.7% 2 4.2% 3 5.2% 7
Mean:   90.72 96.94 82.19 97.34 87.65 97.07 98.12 93.78  74.82 97.26 75.55
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 31 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Q09 When you do your main food shopping at (STORE MENTIONED AT Q01) is your trip linked with any other activity? 
 Not those that said 'Internet / delivery' at Q01 
 
Yes – NON-FOOD shopping 6.0% 48 2.0% 2 3.3% 3 12.1% 2 8.7% 8 1.7% 2 8.4% 12 8.8% 5 12.9% 3 2.4% 1 8.7% 10
Yes – other FOOD shopping 4.6% 37 6.2% 7 0.9% 1 4.5% 1 6.3% 6 6.0% 7 5.2% 8 1.6% 1 5.8% 2 5.3% 2 3.7% 4
Yes – visiting services such 

as banks and other 
financial institutions 

1.3% 11 2.2% 2 0.9% 1 1.5% 0 0.0% 0 0.0% 0 0.7% 1 1.6% 1 1.5% 0 1.8% 1 3.6% 4

Yes – leisure activity 2.1% 16 0.8% 1 0.8% 1 4.5% 1 2.4% 2 1.7% 2 0.0% 0 6.8% 4 0.0% 0 11.6% 5 1.3% 1
Yes – travelling to/from 

work 
4.5% 36 4.8% 5 11.2% 11 4.6% 1 4.5% 4 2.0% 2 6.8% 10 3.2% 2 6.7% 2 0.0% 0 0.0% 0

Yes – travelling to/from 
school/college/university 

1.9% 15 0.8% 1 3.0% 3 1.5% 0 2.4% 2 0.0% 0 3.5% 5 0.8% 0 0.0% 0 0.0% 0 2.9% 3

Yes – getting petrol 3.2% 26 0.0% 0 11.2% 10 3.4% 1 1.6% 1 1.3% 1 0.0% 0 1.3% 1 9.8% 3 7.7% 3 4.8% 5
Yes – visiting café / pub / 

restaurant 
3.9% 32 5.7% 6 0.8% 1 5.8% 1 8.3% 7 7.4% 8 0.7% 1 4.8% 3 1.9% 0 1.5% 1 2.9% 3

Yes – visiting family/friends 1.9% 16 0.8% 1 1.1% 1 1.0% 0 2.0% 2 2.6% 3 1.8% 3 6.1% 3 0.0% 0 3.3% 1 1.3% 1
Yes – visiting health service 

such as doctor, dentist, 
hospital 

0.4% 3 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 4.1% 2 0.8% 1

Yes – visiting other service 
such as laundrette, 
hairdresser, recycling 

0.9% 7 0.0% 0 2.5% 2 1.4% 0 1.0% 1 0.0% 0 1.1% 2 0.8% 0 5.7% 1 0.0% 0 0.0% 0

Yes – other activity 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes – school run 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0
Yes – visiting church 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0
Yes – visiting library 0.1% 1 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Yes – window shop / browse 0.3% 2 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.6% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(No activity) 64.6% 517 76.5% 83 64.5% 60 53.6% 10 60.0% 53 71.5% 81 65.0% 96 54.1% 29 54.6% 14 57.9% 25 60.8% 67
(Don’t know / varies) 4.1% 33 0.0% 0 0.0% 0 1.5% 0 2.9% 3 5.2% 6 5.7% 8 8.3% 4 0.0% 0 3.3% 1 9.0% 10
Weighted base:  801 108 94 18 88 113 148 53  26 43 110
Sample:  792 83 75 72 83 80 79 82  80 75 83
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Q10 Where do you normally do this linked trip? 
 Those who said 'Non-Food', "other Food' or 'Services' at Q09 AND Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

10.3% 10 34.6% 4 0.0% 0 25.5% 1 16.9% 2 13.6% 1 0.0% 0 18.4% 1 12.1% 1 0.0% 0 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.5% 0 0.0% 0 0.0% 0 14.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

2.3% 2 19.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

2.3% 2 19.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
1.7% 2 0.0% 0 0.0% 0 5.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.2% 1

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 7.0% 7 0.0% 0 44.1% 2 18.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 3 9.6% 0 5.0% 1
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

2.0% 2 8.0% 1 0.0% 0 9.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.7% 1 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

2.3% 2 19.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

1.5% 1 0.0% 0 17.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 0 9.6% 0 0.0% 0

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
4.0% 4 0.0% 0 0.0% 0 0.0% 0 30.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 19.7% 19 0.0% 0 0.0% 0 0.0% 0 7.0% 1 13.6% 1 78.3% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.3% 0 0.0% 0 0.0% 0 8.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

3.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.1% 1 0.0% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.3% 0 0.0% 0 0.0% 0 9.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.5% 1 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

1.9% 2 0.0% 0 38.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Retail Park, Carden 
Avenue, Brighton 

0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 1

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.3% 2

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
5.7% 5 0.0% 0 0.0% 0 0.0% 0 16.8% 2 38.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 1
Brighton Marina 5.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.1% 5
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 1.4% 1 0.0% 0 0.0% 0 0.0% 0 4.7% 1 8.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 0.7% 1 0.0% 0 0.0% 0 8.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 0 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

3.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.7% 1 15.1% 3

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

2.2% 2 0.0% 0 0.0% 0 0.0% 0 16.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

2.1% 2 0.0% 0 0.0% 0 0.0% 0 7.0% 1 12.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.7% 1 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 3.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53.5% 3 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  94 11 5 3 12 9 21 6  5 4 18
Sample:  111 9 5 13 12 7 13 13  18 8 13
 
Q11 Do you make ‘top up’ shopping trips in between your main food shopping trip? Top up grocery shopping includes ‘basket shops’ in foodstores, purchases from speciality retailers such as bakers, 

butchers and greengrocers, and snacks bought from shops. 
 
Yes 71.6% 717 79.2% 103 75.5% 93 70.1% 19 65.0% 66 69.9% 100 72.7% 133 64.1% 43 82.2% 28 65.3% 40 70.2% 92
No 28.4% 285 20.8% 27 24.5% 30 29.9% 8 35.0% 36 30.1% 43 27.3% 50 35.9% 24 17.8% 6 34.7% 21 29.8% 39
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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Q12 Where do you usually undertake your ‘top up’ shopping? 
 Those that said 'Yes' at Q11 AND Excl. Nulls & SFT 
 
Zone 1   
Budgens, Perrymount Road, 

Haywards Heath, RH16 
3DT 

0.3% 2 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Franklynn Road, 
Haywards Heath, RH16 
4DN 

1.4% 9 8.3% 8 0.0% 0 1.5% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, 
Lindfield, Haywards 
Heath, RH16 2HJ 

2.7% 18 10.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 3 11.0% 4 0.0% 0 1.5% 1 0.0% 0

Co-op, Middle Village, 
Bolnore Village, RH16 
4GH 

0.6% 4 4.0% 4 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottenham's of Lindfield, 
High Street, Lindfield, 
RH16 2HL 

0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hart Country Stores, South 
Road, Haywards Heath, 
RH16 4LL 

0.1% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Haywards Road, 
Haywards Heath, RH16 
4HT 

0.6% 4 1.0% 1 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 7.1% 3 0.0% 0 0.0% 0 0.0% 0

K&A Enterprise 
Convenience Store, South 
Road, Haywards Heath, 
RH16 4LT 

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local market, Haywards 
Heath Town Centre, RH16 
3TH 

0.3% 2 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Haywards 
Heath Town Centre, RH16 
3TH 

0.2% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Local shops, Lindfield 
Village Centre, RH16 2HL 

0.3% 2 1.0% 1 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, The Orchards, 
Haywards Heath, RH16 
3TH 

1.1% 8 5.3% 5 0.0% 0 5.0% 1 0.9% 1 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0

McColl's, America Lane, 
Haywards Heath, RH16 
3QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons (Daily), America 
Lane, Haywards Heath, 
RH16 3QB 

0.4% 3 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Poundland, South Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
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Haywards Heath, RH16 
4LQ 

Sainsbury's Local, 
Wivelsfield Road, 
Haywards Heath, RH16 
4EF 

0.4% 3 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

3.8% 25 15.1% 15 0.9% 1 18.1% 3 4.9% 3 0.0% 0 0.0% 0 9.1% 3 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Orchards 
Shopping Centre, 
Haywards Heath, RH16 
3PH 

2.0% 14 13.9% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Walnut Park, 
Haywards Heath, RH16 
3TG 

2.4% 16 11.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.4% 5 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 
3DP 

2.4% 16 11.2% 11 0.9% 1 11.3% 2 3.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 2   
Co-op, Junction Road, 

Burgess Hill, RH15 0JP 
0.8% 5 0.0% 0 5.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, London Road, 
Burgess Hill, RH15 9RD 

0.2% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Sheddingdean, 
Burgess Hill, RH15 8UA 

0.8% 5 0.0% 0 6.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Terracotta Lane, 
Kings Weald, Burgess 
Hill, RH15 0NT 

0.8% 5 0.0% 0 6.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, The Martlets 
Shopping Centre, Burgess 
Hill, RH15 9DU 

1.1% 8 0.0% 0 8.1% 7 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

3.2% 22 4.4% 4 13.9% 12 1.6% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 5.0% 1 0.0% 0 4.1% 3

Local shops, Burgess Hill 
Town Centre, RH15 9NN 

0.3% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0

Londis, London Road, 
Burgess Hill, RH15 8NE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Royal Food & Wine, Royal 
George Road, Burgess 
Hill, RH15 9TD 

0.3% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scrapless, The Martlets 
Shopping Centre, Burgess 
Hill, RH15 9NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

St Andrews Newsagents, St 
Andrews Road, Burgess 
Hill, RH15 0PF 

0.4% 3 0.0% 0 3.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Tesco Express, Gatehouse 
Lane, Burgess Hill, RH15 
9XB 

2.2% 15 0.0% 0 16.0% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

4.1% 27 0.0% 0 22.1% 19 3.1% 1 1.5% 1 0.0% 0 0.0% 0 1.6% 1 4.1% 1 11.9% 5 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

1.8% 12 0.0% 0 11.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 0 3.7% 1 0.0% 0

Zone 3   
Bolney Cross Service 

Station, Cowfold Road, 
Bolney, RH17 5QU 

0.0% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Whitemans Green, 
Cuckfield, RH17 5BY 

1.1% 7 0.0% 0 0.0% 0 27.7% 5 3.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Cuckfield 
Village Centre, RH17 5JU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Ansty Cross Service 
Station), B2036, Ansty, 
RH17 5AG 

0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nisa, High Street, Cuckfield, 
RH17 5JU 

0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Select, Jobs Lane (off 
A23) Hickstead, RH17 
5NZ 

0.0% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Stores, Haywards 

Heath Road, Balcombe, 
RH17 6PA 

1.1% 8 0.0% 0 0.0% 0 0.0% 0 12.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Tilgate Parade, 
Crawley, RH10 5EQ 

1.6% 11 0.0% 0 0.0% 0 0.0% 0 17.1% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Butchers, High 
Street, Handcross, RH17 
6BN 

0.2% 1 0.0% 0 0.0% 0 1.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Broadfield Barton, 
Crawley, RH11 9BA 

1.2% 8 0.0% 0 0.0% 0 0.0% 0 12.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Ardingly 
Village Centre, RH17 6TB 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 2.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Balcombe 
Village Centre, RH17 
6NY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Handcross 
Village Centre, RH17 6BJ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Handcross Service 
Station), Brighton Road, 
Handcross, RH17 6BL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Simply Food), Pease 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Pottage Motorway 
Services Area, M23, 
Crawley, RH11 9YA 

Premier (Broadfield 
Convenience Store), 
Barton, Crawley, RH11 
9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar (Tilgate BP Garage), 
Ashdown Drive, Tilgate, 
Crawley, RH10 5DU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar, High Street, 
Handcross, RH17 6BJ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Central Stores, North Street, 

Turners Hill, Crawley, 
RH10 4NS 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Balcombe Road, 
Pound Hill, Crawley, 
RH10 7RU 

1.5% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.4% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Maidenbower 
Village, Crawley, RH10 
7QH 

2.2% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Pound Hill Parade, 
Crawley, RH10 7EA 

0.7% 5 0.9% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1

Co-op, Shire Parade, 
Crawley, RH10 7XR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Crawley Down, RH10 
4HZ 

3.3% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.6% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Costcutter (Shell Garage), 
(off A264) Snow Hill, 
Copthorne, Felbridge, 
RH10 3EQ 

1.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 4.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Grange Farm Shop, Turners 
Hill Road, Crawley Down, 
RH10 4EY 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Crawley Down 
Village Centre, RH10 4HZ 

0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Shire Parade, 
Crawley, RH10 7XR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Turners Hill 
Village Centre, RH10 4NS 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Woodside Services 
Station), Copthorne Road, 
Poundhill, Crawley, RH10 
3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Crawley Down, RH10 4JD 
McColl's, Vigars Corner, 

Church Road, Copthorne, 
RH10 3RA 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Copthorne Village 
Stores), Copthorne Bank, 
Copthorne, RH10 3QZ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar (Esso Garage), 
Copthorne Common, 
Copthorne, RH10 3LF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Peterhouse 
Parade, Pound Hill, 
Crawley, RH10 3BA 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
3.0% 20 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 14.7% 19 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Co-op, Hartfield Road, 
Forest Row, RH18 5DN 

2.7% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.9% 18 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, 
Lingfield, RH7 6AA 

1.5% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Costcutter, Top Road, 
Sharpthorne, RH19 4PH 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathcote Express, 
Heathcote Drive, East 
Grinstead, RH19 1NB 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Dormansland 
Village Centre, RH7 6PY 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, East Grinstead 
Town Centre, RH19 1AL 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Anish's Mini 
Supermarket) Lingfield, 
East Grinstead, RH19 2EU 

0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, London Road, East 
Grinstead, RH19 1EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, Railway Approach, 
East Grinstead, RH19 1BP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (North End BP 
Garage), The Parade, 
Felbridge, East Grinstead, 
RH19 1QL 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nisa Local, Maypole Road, 
Ashurstwood, RH19 3QY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Potters Stores, High Street, 
Dormansland, RH7 6PY. 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Sunnyside 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Convenience Store), 
Dunnings Road, East 
Grinstead, RH19 4AQ 

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

2.3% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Stone's Family Butchers, 
Lingfield Road, East 
Grinstead, RH19 2EP 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tablehurst Farm Shop, 
London Road, Forest Row, 
RH18 5DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Lewes Road, 
Forest Row, RH18 5EP 

1.5% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Plaistow 
Street, Lingfield, RH7 
6AU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

3.8% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 18.3% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Alderman Butchers, The 

Green, Newick, BN8 4LA 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Esso Garage, Lewes Road, 
Scaynes Hill, Haywards 
Heath, RH17 7NX 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2 0.0% 0 0.0% 0 0.0% 0

Heaven Farm Shop, Furner's 
Green, Uckfield, TN22 
3RG 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Newick Village 
Centre, BN8 4LA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0

Londis (Wivelsfield Green 
Post Office), North 
Common Road, 
Wivelsfield Green, RH17 
7RH 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0

McColl's, South Street, 
South Chailey, Lewes, 
BN8 4BG 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 2 0.0% 0 0.0% 0 0.0% 0

Newick News, Newick 
Drive, Newick, Lewes, 
BN8 4NY 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 2 0.0% 0 0.0% 0 0.0% 0

Old Spot Farm Shop, 
Piltdown, Uckfield, TN22 
3XN 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Sussex Village 
Store), The Green, 
Newick, BN8 4LA 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 2 0.0% 0 0.0% 0 0.0% 0
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The Cottage Bakery, The 
Green, Newick, BN8 4LB 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0

Townings Farm Shop, 
Plumpton Road, North 
Chailey, BN8 4EJ 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Budgens, Orion Parade, 

Hassocks, BN6 8QA 
2.3% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.8% 14 4.2% 2 0.0% 0

Local shops, Ditchling 
Village Centre, BN6 8TT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

Local shops, Hassocks 
Village Centre, BN6 8AR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 1.0% 0 0.0% 0

McColl's, Keymer Road, 
Hassocks, BN6 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Local, Keymer 
Road,  Hassocks, BN6 
8AN 

1.5% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34.2% 9 3.2% 1 0.0% 0

The Oaks Farm Shop, 
Common Lane, Ditchling, 
BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

Zone 9   
Budgens, High Street, 

Henfield, BN5 9DB 
1.6% 11 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.9% 10 1.1% 1

Co-op, High Street, 
Hurstpierpoint, Hassocks, 
BN6 9RE 

1.3% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.8% 9 0.0% 0

Jeremy's, High Street, 
Henfield, BN5 9DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Local shops, Henfield 
Village Centre, BN5 9DB 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0

Local shops, Hurstpierpoint 
Village Centre, BN6 9RE 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 3 0.0% 0

One Stop, High Street, 
Henfield, BN5 9HP 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.1% 4 0.0% 0

Sayers Common Community 
Shop, London Road, 
Sayers Common, BN6 
9HX 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0

Shell Select, Golden Square, 
Henfield, BN5 9DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop, 
Woodmancote, Henfield, 
BN5 9RP 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 

2.1% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.9% 14
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BN1 8AS 
Co-op, Old London Road, 

Patcham, Brighton, BN1 
8XR 

2.3% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.3% 15

Co-op, Refectory Road, 
Falmer, BN1 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.4% 5

Premier (Coldean 
Convenience 02), Beatty 
Avenue, Brighton, BN1 
9ED 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2

Premier (Eldred 
Convenience Store), 
Eldred Avenue, Brighton, 
BN1 5EG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier Supermarket, 
Mackie Avenue, Brighton, 
BN1 8SB 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Sainsbury's Local, Carden 
Avenue, Brighton, BN1 
8LE 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2

Spar (Texaco Garage), 
London Road, Pyecombe, 
BN45 7ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Woodbourne Mini Market, 
Woodbourne Avenue, 
Brighton, BN1 8EJ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Outside Survey Area   
Aldi, Acorn Retail Park, 

Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Aldi, Carlton Terrace, 
Portslade, Brighton, BN41 
1XF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 4

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Aldi, Rustington Retail Park, 
Rustington, Littlehampton, 
BN16 3FH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Brighton Marina, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Brighton, BN2 5UT 
Asda, Pegler Way, Crawley, 

RH11 7AH 
1.0% 7 0.0% 0 0.0% 0 0.0% 0 7.0% 4 2.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Budgens, The Riddens, 
Station Road, Lewes, BN7 
2YY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cook Frozen Food Store, 
Carfax, Horsham, RH12 
1DR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Bewbush 
Neighbourhood Centre, 
Dorsten Square, Crawley, 
RH11 8XW 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Dyke Road, Seven 
Dials, Brighton, BN1 3JD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1

Co-op, Fitzalan Road, 
Roffey, Horsham, RH13 
6AA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, Partridge 
Green, RH13 8HR 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 1.7% 1

Co-op, Ifield Drive, Crawley, 
RH11 0DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Langley Green, 
Crawley, RH11 7RS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, The Street, Cowfold, 
RH13 8BT 

0.2% 2 0.0% 0 0.0% 0 6.2% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Fiveways Fruits, Ditchling 
Road, Brighton, BN1 6JG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Boundary Road, 
Portslade, Hove, BN3 5TD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Haslett Avenue, 
Three Bridges, Crawley, 
RH10 1LX 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, The Pavilion Centre, 
Queens Square, Crawley, 
RH10 1DE 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jeremy's Two, Henfield 
Road, Cowfold, RH13 
8DU 

0.1% 1 0.0% 0 0.0% 0 5.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Goldstone Retail Park, 
Hove, BN3 7PN 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 3

Lidl, Hazelwick Avenue, 
Three Bridges, Crawley, 
RH10 1NP 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Lidl, Station Road, 
Edenbridge, TN8 6EJ 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Plumpton 
Green Village Centre, 
BN7 3BS 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Royal 
Tunbridge Wells Town 
Centre, TN1 1JP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0

Londis (Anna Food & 
Wine), The Boulevard, 
Crawley, RH10 1XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Mount Harry 
Lewes), Mount Harry 
Road, Lewes, BN7 1NS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis (Shell Ifield Service 
Station), Overdene Drive, 
Ilfield, Crawley, RH11 
0JP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Londis, Northgate, Crawley, 
RH10 8DT 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market), 
BN1 4JG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Acorn 
Retail Park, Betts Way, 
Crawley, RH10 9GG 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

1.0% 7 1.0% 1 0.0% 0 0.0% 0 6.6% 4 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

M&S, Western Road, 
Brighton, BN1 2BJ 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 5

McColl's, Furnace Parade, 
Crawley, RH10 6NX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

McColl's, Gossops Parade, 
Crawley, RH11 8HH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, East Hill, Oxted, 
RH8 9AE 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0

Nisa Local, Hyde Square, 
Upper Beeding, Steyning, 
BN44 3JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Nisa Local, Station Road, 
Plumpton Green, BN7 
3BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

One Stop, Lambs Farm 
Road, Horsham, RH12 
4JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

One Stop, Station Road, 
Horsham, RH13 5EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Crawley 
Autopoint), Woodfield 
Road, Crawley, RH10 8EP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Furnace Green 
Supermarket), Furnace 
Parade, Crawley, RH10 
6NX 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (KVK Mini Market), 
The Boulevard, Crawley, 
RH10 1XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (North Road 
Superstore), North Road, 
Three Bridges, Crawley, 
RH10 1SW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Premier (Three Bridges 
Convenience Store), Three 
Bridges, Crawley, RH10 
1LG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Local, 147-148 
Western Road, Brighton, 
BN1 2DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Sainsbury's Local, Preston 
Road, Brighton, BN1 6SA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Sainsbury's Superstore, 
Broadwater Way, 
Eastbourne, BN22 9PW 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 2.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Downland Business Park, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Brighton, BN1 4GQ 
Sainsbury's Superstore, Old 

Shoreham Road, West 
Hove, BN3 7GD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1

Sainsbury's Superstore, 
Southend Lane, 
Sydenham, SE26 4PU 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Westhampnett Road, 
Chichester, PO19 7YR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selfridges, Oxford Street, 
London, W1C 1JS 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Garage, Oxford House, 
Brighton Road, Tadworth, 
KT20 6UP 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shell Select (Little 
Waitrose), Maresfield 
Bypass, Black Down 
Roundabout, TN22 5EP 

0.0% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar, Fleming Way, Black 
Corner, Crawley, RH10 
9NS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sunny Foods, Beaconsfield 
Road, Brighton, BN1 6DD 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Tesco Express (Esso 
Garage), Redkiln Way, 
Littlehaven, Horsham, 
RH13 5QH 

0.0% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Betts Way, 
Fleming Way Roundabout, 
London Road, Crawley, 
RH10 9UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Brighton 
Road, Horsham, RH13 
6EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Browns 
Lane, Uckfield, TN22 
1UN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Dobbins 
Place, Ifield, Crawley, 
RH11 0SZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Downland 
Drive, Crawley, RH11 
8SW 

0.7% 4 0.0% 0 0.0% 0 0.0% 0 4.3% 3 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Tesco Express, Dyke Road, 
Hove, BN3 6NF 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1

Tesco Express, Tomlin 
Court, Commonwealth 
Drive (off Haslett Avenue 
East), Crawley, RH10 
1AH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

2.3% 15 0.0% 0 0.0% 0 0.0% 0 4.3% 3 13.2% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, London 
Road, Pulborough, RH20 
1AS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Albion Way, 
Horsham, RH12 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Eastgate Street, 
Lewes, BN7 2LP 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2 0.0% 0 0.0% 0 0.0% 0

Waitrose, High Street, 
Uckfield, TN22 1PU 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 2 0.0% 0 0.0% 0 0.0% 0

Waitrose, Mont St Aignan 
Way, Edenbridge, TN8 
5LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.4% 5

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.1% 1 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Western Road, 
Brighton, BN1 2LA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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shopping) 
Weighted base:  672 99 88 17 62 95 128 39  27 40 79
Sample:  658 77 71 60 60 63 70 56  78 65 58
 
 Meanscore: [Number of times per week] 
 
Q13 How often do you make ‘top up’ shopping trips to (STORE MENTIONED AT Q12)? 
 Those that said 'Yes' at Q11 excluding those that said '(Don't know / varies)' at Q12 
 
Daily 5.4% 38 4.6% 5 4.6% 4 2.0% 0 11.3% 7 1.8% 2 8.4% 11 2.2% 1 0.0% 0 8.3% 3 5.1% 5
At least two times a week 28.5% 198 30.1% 30 37.5% 34 41.6% 7 28.4% 18 21.3% 21 21.4% 28 20.4% 8 42.3% 12 40.7% 16 27.0% 24
At least once a week 45.0% 313 46.7% 47 45.4% 41 33.2% 6 39.3% 25 52.3% 51 45.7% 59 51.1% 20 36.3% 10 38.7% 15 43.1% 39
At least once a fortnight 14.7% 102 12.5% 13 12.4% 11 8.8% 2 15.9% 10 21.2% 21 12.9% 17 15.9% 6 14.8% 4 6.7% 3 18.4% 17
At least once a month 3.9% 27 5.2% 5 0.0% 0 6.5% 1 4.2% 3 1.2% 1 4.8% 6 5.4% 2 5.7% 2 2.6% 1 6.5% 6
At least every two months 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 1.8% 1 0.0% 0 0.0% 0 0.0% 0
Less often 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0
Have only visited once 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 1.9% 13 0.9% 1 0.0% 0 8.0% 1 0.9% 1 2.2% 2 4.4% 6 2.2% 1 0.9% 0 3.0% 1 0.0% 0
Mean:   1.52 1.48 1.59 1.48 1.86 1.21 1.65 1.20  1.31 1.88 1.44
Weighted base:  694 100 90 18 63 98 129 39  28 40 90
Sample:  675 79 73 61 62 66 71 56  80 65 62
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 Meanscore: [£] 
 
Q14 Thinking more generally, how much does your household spend on average on 'top up' food and grocery shopping in a week?  Once again, top up grocery shopping includes ‘basket shops’ in 

foodstores, purchases from speciality retailers such as bakers, butchers and greengrocers, and snacks bought from shops. 
 Those that said 'Yes' at Q11 
 
£1 - £5 14.7% 105 12.3% 13 17.8% 16 14.6% 3 14.7% 10 19.5% 19 15.5% 21 14.4% 6 4.8% 1 11.6% 5 12.3% 11
£6 - £10 19.4% 139 26.3% 27 25.7% 24 7.7% 1 20.5% 14 28.5% 29 7.4% 10 26.3% 11 31.2% 9 21.1% 8 7.3% 7
£11 - £15 13.2% 95 12.6% 13 13.3% 12 6.4% 1 15.4% 10 8.1% 8 13.3% 18 11.5% 5 15.9% 4 17.2% 7 17.4% 16
£16 - £20 17.5% 125 24.3% 25 16.0% 15 10.7% 2 8.9% 6 15.6% 16 20.5% 27 2.6% 1 18.5% 5 28.3% 11 18.4% 17
£21 - £25 5.5% 39 6.3% 7 8.6% 8 6.2% 1 4.4% 3 3.3% 3 7.6% 10 4.6% 2 5.4% 2 3.0% 1 2.9% 3
£26 - £30 6.0% 43 8.3% 9 4.4% 4 9.7% 2 1.7% 1 5.6% 6 3.5% 5 11.7% 5 6.2% 2 6.1% 2 8.8% 8
£31 - £35 2.1% 15 2.1% 2 0.0% 0 4.6% 1 2.3% 2 1.8% 2 4.9% 7 1.5% 1 0.9% 0 1.0% 0 1.0% 1
£36 - £40 4.4% 32 0.0% 0 3.6% 3 12.5% 2 3.0% 2 3.4% 3 12.0% 16 5.1% 2 1.4% 0 1.0% 0 1.9% 2
£41 - £45 1.4% 10 0.0% 0 2.8% 3 4.6% 1 0.0% 0 0.7% 1 3.5% 5 0.0% 0 0.0% 0 0.0% 0 1.0% 1
£46 - £50 2.8% 20 4.8% 5 1.9% 2 4.3% 1 4.0% 3 2.2% 2 0.0% 0 5.9% 3 3.0% 1 1.0% 0 4.3% 4
£51 - £60 0.6% 5 0.0% 0 0.0% 0 0.9% 0 4.8% 3 0.0% 0 0.0% 0 1.9% 1 0.0% 0 1.0% 0 0.0% 0
£61 - £70 1.2% 9 0.9% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 2.4% 3 1.5% 1 0.0% 0 0.0% 0 3.5% 3
£71 - £80 0.4% 3 0.0% 0 0.8% 1 3.4% 1 0.9% 1 0.7% 1 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
£81 - £90 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
£91 - £100 0.6% 4 0.0% 0 0.0% 0 0.9% 0 1.4% 1 1.2% 1 1.1% 2 1.5% 1 0.0% 0 0.0% 0 0.0% 0
£101 - £110 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£111 - £120 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
£121 - £130 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£131 - £140 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£141 - £150 0.2% 2 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
£151 - £175 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£176 - £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201 - £225 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0
£301+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 8.0% 58 2.0% 2 3.8% 4 6.8% 1 16.3% 11 9.5% 9 6.2% 8 9.6% 4 7.0% 2 6.2% 2 14.8% 14
(Refused) 1.3% 10 0.0% 0 0.5% 1 6.7% 1 0.0% 0 0.0% 0 2.0% 3 1.0% 0 5.7% 2 1.0% 0 3.0% 3
Mean:   20.56 17.78 17.96 27.34 21.46 17.21 22.97 21.98  16.85 21.55 25.34
Weighted base:  717 103 93 19 66 100 133 43  28 40 92
Sample:  703 81 76 64 66 68 74 64  80 66 64
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 Meanscore: [Number of times per week] 
 
LOCK1 BEFORE the first Covid lockdown how often were you shopping online for groceries? 
 
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
4-6 days a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2-3 days a week 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
One day a week 15.5% 156 17.5% 23 22.8% 28 10.8% 3 10.2% 10 17.5% 25 12.2% 22 9.3% 6 19.6% 7 17.5% 11 15.6% 21
Every two weeks 4.4% 44 6.3% 8 1.5% 2 1.7% 0 3.3% 3 4.9% 7 5.6% 10 4.8% 3 4.7% 2 8.9% 6 2.0% 3
Every three weeks 0.3% 3 0.7% 1 0.4% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0
Monthly 5.2% 52 5.6% 7 4.6% 6 4.1% 1 2.1% 2 4.4% 6 6.8% 12 11.2% 7 1.4% 0 5.3% 3 4.8% 6
Once every two months 1.5% 15 0.0% 0 2.3% 3 4.8% 1 1.4% 1 0.8% 1 3.1% 6 0.6% 0 5.1% 2 1.0% 1 0.0% 0
Three-four times a year 1.7% 17 2.1% 3 3.3% 4 4.5% 1 0.9% 1 1.6% 2 2.0% 4 1.6% 1 0.7% 0 2.0% 1 0.0% 0
Twice a year 1.1% 11 0.0% 0 3.6% 4 4.8% 1 0.0% 0 0.8% 1 1.7% 3 0.6% 0 0.7% 0 0.0% 0 0.7% 1
Once a year 1.1% 11 0.7% 1 0.0% 0 5.8% 2 0.0% 0 0.0% 0 3.1% 6 3.3% 2 0.0% 0 1.1% 1 0.0% 0
Less often 2.9% 30 0.0% 0 1.8% 2 5.4% 1 2.4% 2 6.9% 10 5.3% 10 2.7% 2 0.0% 0 1.1% 1 1.0% 1
Never 64.9% 650 67.0% 88 59.2% 73 57.5% 15 76.6% 78 57.9% 83 59.7% 110 66.0% 44 66.6% 22 62.1% 38 75.9% 100
(Don’t know) 0.5% 5 0.0% 0 0.0% 0 0.7% 0 0.0% 0 2.8% 4 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
(Varies) 0.5% 5 0.0% 0 0.6% 1 0.0% 0 3.1% 3 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean:   0.21 0.23 0.26 0.14 0.13 0.27 0.18 0.15  0.23 0.24 0.18
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [Number of times per week] 
 
LOCK2 DURING the Covid lockdowns how often did you shop online for groceries? 
 
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
4-6 days a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2-3 days a week 0.8% 8 1.7% 2 0.0% 0 5.8% 2 0.0% 0 1.8% 3 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.7% 1
One day a week 25.8% 258 33.8% 44 25.9% 32 21.5% 6 26.0% 26 28.0% 40 24.2% 44 24.8% 17 26.4% 9 33.4% 21 15.0% 20
Every two weeks 6.9% 69 4.7% 6 5.4% 7 17.7% 5 8.1% 8 6.7% 10 7.5% 14 9.0% 6 6.8% 2 8.2% 5 4.9% 6
Every three weeks 0.6% 6 0.5% 1 1.9% 2 0.7% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.7% 1
Monthly 4.4% 44 3.0% 4 0.0% 0 2.1% 1 6.3% 6 4.4% 6 5.5% 10 4.1% 3 5.4% 2 1.0% 1 8.9% 12
Once every two months 1.4% 14 1.7% 2 5.2% 6 1.7% 0 0.9% 1 0.8% 1 0.8% 2 1.0% 1 2.9% 1 0.0% 0 0.0% 0
Three-four times a year 1.0% 10 0.7% 1 2.1% 3 2.2% 1 0.9% 1 0.8% 1 0.8% 2 0.0% 0 0.7% 0 3.7% 2 0.0% 0
Twice a year 2.0% 20 0.7% 1 4.4% 5 4.0% 1 6.3% 6 0.8% 1 0.0% 0 1.0% 1 4.0% 1 0.0% 0 2.2% 3
Once a year 0.6% 6 0.0% 0 1.2% 2 4.3% 1 0.0% 0 0.0% 0 0.0% 0 2.3% 2 1.9% 1 0.0% 0 1.1% 1
Less often 1.9% 19 0.7% 1 1.8% 2 1.1% 0 0.0% 0 4.6% 7 2.6% 5 2.0% 1 0.0% 0 0.0% 0 2.1% 3
Never 52.9% 530 52.6% 69 50.8% 62 34.5% 9 51.7% 52 48.0% 69 55.6% 102 55.1% 37 50.8% 17 50.0% 31 62.0% 82
(Don’t know) 0.5% 5 0.0% 0 0.0% 0 2.4% 1 0.0% 0 2.8% 4 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
(Varies) 1.2% 12 0.0% 0 1.2% 2 2.1% 1 0.0% 0 0.8% 1 2.9% 5 0.6% 0 0.0% 0 0.6% 0 2.4% 3
Mean:   0.33 0.42 0.30 0.48 0.32 0.39 0.31 0.31  0.35 0.40 0.23
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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QA Online grocery shopping DURING lockdown compared to BEFORE lockdown: 
 
More 25.7% 257 28.2% 37 21.3% 26 43.5% 12 32.0% 33 26.2% 37 24.5% 45 24.3% 16 27.3% 9 30.1% 19 18.0% 24
Same 62.8% 629 62.0% 81 65.3% 80 42.5% 11 59.6% 60 58.0% 83 59.0% 108 69.7% 47 69.5% 23 60.5% 37 74.3% 98
Less 9.3% 93 9.8% 13 12.2% 15 9.5% 3 5.2% 5 12.3% 18 13.1% 24 5.4% 4 3.2% 1 6.6% 4 5.2% 7
(Don't know / varies) 2.3% 23 0.0% 0 1.2% 2 4.5% 1 3.1% 3 3.5% 5 3.5% 6 0.6% 0 0.0% 0 2.8% 2 2.4% 3
Mean:   0.17 0.18 0.09 0.36 0.28 0.14 0.12 0.19  0.24 0.24 0.13
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [Number of times per week] 
 
LOCK3 NOW THAT the lockdowns are lifted, how often do you think you will be shopping online for groceries? 
 
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
4-6 days a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2-3 days a week 0.6% 6 0.5% 1 0.0% 0 1.0% 0 1.8% 2 1.8% 3 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
One day a week 20.3% 204 23.4% 31 23.4% 29 25.5% 7 14.7% 15 21.1% 30 20.0% 37 18.1% 12 24.0% 8 25.4% 16 15.2% 20
Every two weeks 5.3% 53 4.7% 6 2.7% 3 7.5% 2 3.5% 4 5.9% 8 9.5% 17 3.5% 2 6.1% 2 8.6% 5 2.0% 3
Every three weeks 0.7% 7 2.1% 3 1.5% 2 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
Monthly 5.7% 57 7.0% 9 6.9% 8 7.8% 2 6.4% 7 3.5% 5 4.2% 8 5.8% 4 2.1% 1 8.0% 5 6.8% 9
Once every two months 2.4% 24 4.2% 5 2.3% 3 1.7% 0 1.7% 2 0.8% 1 0.9% 2 3.5% 2 4.0% 1 1.6% 1 4.9% 6
Three-four times a year 2.1% 21 1.4% 2 2.7% 3 1.1% 0 0.9% 1 1.5% 2 4.8% 9 0.9% 1 0.0% 0 3.0% 2 0.7% 1
Twice a year 0.4% 4 0.0% 0 1.3% 2 3.5% 1 0.0% 0 0.5% 1 0.0% 0 0.6% 0 0.0% 0 1.1% 1 0.0% 0
Once a year 1.4% 14 0.7% 1 3.1% 4 0.0% 0 0.0% 0 0.0% 0 3.1% 6 2.3% 2 5.1% 2 0.0% 0 0.0% 0
Less often 0.7% 7 0.0% 0 0.6% 1 0.0% 0 1.5% 2 0.0% 0 1.5% 3 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Never 57.1% 572 53.4% 70 53.5% 66 49.8% 13 61.1% 62 58.0% 83 54.3% 100 62.4% 42 53.2% 18 51.3% 32 66.3% 87
(Don’t know) 1.9% 19 0.0% 0 1.5% 2 2.1% 1 4.0% 4 3.3% 5 1.1% 2 0.6% 0 5.5% 2 0.0% 0 2.4% 3
(Varies) 1.4% 14 2.6% 3 0.6% 1 0.0% 0 4.6% 5 2.8% 4 0.0% 0 1.3% 1 0.0% 0 1.1% 1 0.0% 0
Mean:   0.28 0.31 0.28 0.35 0.25 0.32 0.28 0.23  0.30 0.33 0.19
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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 Meanscore: [More = 1, Same = 0, Less = -1] 
 
QB Online grocery shopping AFTER lockdown compared to DURING lockdown: 
 
More 8.7% 88 13.0% 17 9.1% 11 5.3% 1 6.5% 7 7.0% 10 14.1% 26 3.4% 2 1.9% 1 5.3% 3 7.0% 9
Same 68.7% 689 62.8% 82 71.3% 88 55.9% 15 63.3% 64 67.4% 97 67.0% 123 77.3% 52 73.1% 25 73.6% 45 75.0% 99
Less 17.9% 180 21.6% 28 16.2% 20 32.2% 9 21.6% 22 18.7% 27 14.9% 27 17.4% 12 19.5% 7 18.3% 11 13.1% 17
(Don't know / varies) 4.6% 46 2.6% 3 3.3% 4 6.5% 2 8.6% 9 6.8% 10 4.0% 7 1.9% 1 5.5% 2 2.8% 2 4.9% 6
Mean:   -0.10 -0.09 -0.07 -0.29 -0.17 -0.13 -0.01 -0.14  -0.19 -0.13 -0.06
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [More = 1, Same = 0, Less = -1] 
 
QC Online grocery shopping AFTER lockdown compared to BEFORE lockdown: 
 
More 17.0% 171 16.4% 21 14.6% 18 30.7% 8 16.9% 17 11.5% 17 24.2% 44 15.2% 10 15.5% 5 23.6% 15 11.6% 15
Same 70.7% 709 69.3% 90 70.9% 87 51.3% 14 71.4% 72 69.5% 100 67.9% 124 76.8% 51 74.7% 25 68.4% 42 77.7% 102
Less 8.7% 87 11.7% 15 11.8% 15 15.3% 4 3.2% 3 12.9% 18 6.3% 12 6.2% 4 4.4% 1 5.9% 4 8.2% 11
(Don't know / varies) 3.5% 35 2.6% 3 2.7% 3 2.7% 1 8.6% 9 6.1% 9 1.7% 3 1.9% 1 5.5% 2 2.1% 1 2.4% 3
Mean:   0.09 0.05 0.03 0.16 0.15 -0.01 0.18 0.09  0.12 0.18 0.04
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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Q15 Where do you usually buy clothing or footwear goods? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

8.8% 45 26.6% 12 6.8% 4 17.8% 2 20.7% 15 0.0% 0 0.0% 0 26.5% 10 5.2% 1 2.0% 1 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

1.7% 9 8.6% 4 1.7% 1 8.2% 1 0.8% 1 0.0% 0 0.0% 0 1.2% 0 0.0% 0 5.3% 2 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

0.6% 3 1.9% 1 0.0% 0 2.0% 0 1.3% 1 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 1.7% 9 0.0% 0 7.9% 5 2.5% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 1 2.9% 0 3.3% 1 1.1% 1
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.1% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.1% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 65 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 5.9% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 37.1% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 1 0.0% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

1.6% 8 4.7% 2 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 5

Brighton Retail Park, Carden 
Avenue, Brighton 

0.4% 2 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 1 1.3% 0 0.0% 0

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 2.1% 2

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 3.2% 3

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
1.2% 6 0.0% 0 0.0% 0 0.0% 0 2.9% 2 5.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
2.0% 10 3.9% 2 1.3% 1 0.0% 0 0.0% 0 3.0% 2 6.3% 5 1.7% 1 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 23.0% 117 16.4% 8 35.2% 21 28.3% 4 7.6% 5 3.1% 2 0.0% 0 15.3% 6 37.6% 6 42.4% 13 62.7% 53
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 1.8% 9 1.3% 1 1.3% 1 3.1% 0 0.8% 1 4.4% 3 0.0% 0 1.2% 0 0.0% 0 0.0% 0 3.8% 3
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
2.5% 13 0.0% 0 0.0% 0 3.1% 0 3.7% 3 8.8% 7 3.3% 3 0.0% 0 0.0% 0 2.0% 1 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 27.7% 141 29.5% 14 34.8% 20 16.9% 2 48.2% 34 49.8% 38 32.4% 25 10.6% 4 9.0% 1 6.3% 2 1.1% 1
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 3.8% 3
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 1.3% 0 1.7% 1
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.2% 1 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 5.7% 29 3.9% 2 0.0% 0 12.1% 2 7.0% 5 11.1% 8 7.4% 6 3.8% 1 1.4% 0 17.1% 5 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 1.3% 7 1.9% 1 3.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 4 2.9% 0 0.0% 0 0.0% 0
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

3.4% 17 1.3% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 13.7% 2 11.4% 3 11.2% 9

M&S, Western Road, 
Brighton, BN1 2BJ 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.4% 2 0.0% 0 3.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 1 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.4% 2 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

0.9% 5 0.0% 0 0.0% 0 0.0% 0 2.5% 2 3.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

2.5% 12 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 12.1% 9 7.2% 3 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  509 46 59 14 71 76 77 36  17 30 84
Sample:  557 40 53 52 67 59 45 59  54 57 71
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Q16 How often do you make shopping trips for clothing or footwear to (LOCATION MENTIONED AT Q15)? 
 Not those that said 'Abroad', 'Internet / delivery', '(Don't know / varies)' or '(Don't do this type of shopping)' at Q15 
 
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0
At least once a week 2.5% 13 0.0% 0 2.7% 2 1.9% 0 2.1% 2 3.5% 3 5.3% 4 0.0% 0 1.4% 0 0.0% 0 3.2% 3
At least once a fortnight 4.4% 23 6.6% 3 4.4% 3 5.8% 1 5.7% 4 5.0% 4 2.0% 2 5.2% 2 1.4% 0 8.0% 2 2.8% 2
At least once a month 22.2% 113 16.2% 8 22.5% 13 14.9% 2 19.2% 14 47.9% 36 16.3% 12 18.9% 7 12.7% 2 19.7% 6 15.8% 13
At least every two months 13.5% 69 13.1% 6 11.7% 7 12.2% 2 7.9% 6 16.5% 12 23.3% 18 8.7% 3 13.4% 2 18.4% 6 8.7% 7
At least every 3 months 24.6% 125 34.2% 16 30.9% 18 25.7% 4 11.1% 8 8.9% 7 23.2% 18 25.5% 9 27.9% 5 21.6% 6 41.2% 35
At least every 6 months 17.3% 88 9.2% 4 15.8% 9 15.4% 2 22.8% 16 14.3% 11 19.8% 15 18.3% 7 24.7% 4 14.8% 4 17.6% 15
Less often than once every 6 

months 
9.4% 48 13.5% 6 9.6% 6 18.6% 3 12.7% 9 1.0% 1 6.1% 5 20.0% 7 11.7% 2 8.0% 2 9.1% 8

Have only visited once 0.3% 1 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 5.6% 28 7.2% 3 2.6% 2 3.8% 1 17.7% 13 3.0% 2 2.7% 2 2.3% 1 6.7% 1 9.6% 3 1.7% 1
Mean:   0.65 0.53 0.63 0.56 0.71 0.88 0.67 0.58  0.46 0.61 0.56
Weighted base:  509 46 59 14 71 76 77 36  17 30 84
Sample:  557 40 53 52 67 59 45 59  54 57 71
 
Q17 How do you normally travel to (LOCATION MENTIONED AT Q15)? 
 Not those that said 'Abroad', 'Internet / delivery', '(Don't know / varies)' or '(Don't do this type of shopping)' at Q15 
 
Car / van (as driver) 69.9% 356 71.3% 33 64.4% 38 84.0% 12 64.5% 46 81.9% 62 77.8% 60 90.6% 33 72.2% 12 84.4% 25 43.0% 36
Car / van (as passenger) 3.9% 20 6.6% 3 5.2% 3 4.6% 1 6.9% 5 1.0% 1 1.3% 1 1.7% 1 6.5% 1 4.8% 1 4.2% 4
Bus (including the busway or 

guided bus), minibus or 
coach 

12.5% 64 1.3% 1 6.0% 4 1.3% 0 5.7% 4 6.8% 5 10.1% 8 3.5% 1 4.3% 1 6.6% 2 45.7% 39

Motorcycle, scooter or 
moped 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 1.1% 1

Walk 6.7% 34 12.9% 6 2.2% 1 0.0% 0 17.6% 12 2.9% 2 10.8% 8 0.0% 0 1.4% 0 0.0% 0 4.4% 4
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 6.1% 31 7.9% 4 22.2% 13 8.2% 1 4.5% 3 7.5% 6 0.0% 0 2.3% 1 14.1% 2 4.2% 1 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Mobility scooter / disability 

vehicle 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.2% 1 0.0% 0 0.0% 0 2.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0
Weighted base:  509 46 59 14 71 76 77 36  17 30 84
Sample:  557 40 53 52 67 59 45 59  54 57 71
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Q18 When you usually go shopping for clothing or footwear, do you link this trip with another activity? 
 Not those that said 'Abroad', 'Internet / delivery' or '(Don't do this type of shopping)' at Q15 
 
Yes – FOOD shopping 7.4% 39 3.2% 2 3.8% 2 6.2% 1 4.9% 4 4.6% 4 5.0% 4 7.6% 3 1.4% 0 14.4% 4 18.0% 15
Yes – other NON-FOOD 

shopping 
9.0% 47 10.5% 5 5.6% 3 2.4% 0 10.7% 8 7.9% 6 15.3% 12 1.1% 0 5.1% 1 7.3% 2 10.4% 9

Yes – visiting services such 
as banks and other 
financial institutions 

1.7% 9 1.9% 1 0.0% 0 1.2% 0 0.0% 0 3.3% 3 1.9% 2 4.0% 2 1.4% 0 0.0% 0 2.1% 2

Yes – leisure activity 4.6% 24 1.9% 1 5.7% 3 11.0% 2 2.8% 2 4.7% 4 7.7% 6 7.9% 3 1.4% 0 9.5% 3 0.0% 0
Yes – travelling to/from 

work 
2.0% 11 3.9% 2 6.0% 4 1.2% 0 1.3% 1 0.0% 0 0.0% 0 1.1% 0 0.0% 0 2.0% 1 3.8% 3

Yes – travelling to/from 
school/college/university 

0.1% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Yes – getting petrol 0.3% 2 0.0% 0 1.4% 1 5.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes – visiting café / pub / 

restaurant 
17.8% 93 27.8% 13 19.0% 11 28.0% 4 19.9% 14 13.6% 11 9.7% 8 24.2% 9 25.0% 4 29.1% 9 11.1% 9

Yes – visiting family/friends 4.7% 25 11.1% 5 3.1% 2 5.0% 1 3.6% 3 4.2% 3 1.3% 1 5.8% 2 11.7% 2 2.7% 1 5.9% 5
Yes – visiting health service 

such as doctor, dentist, 
hospital 

0.9% 5 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0 0.0% 0 1.1% 0 3.8% 1 0.0% 0 2.1% 2

Yes – visiting other service 
such as laundrette, 
hairdresser, recycling 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 1.1% 1

Yes – other activity 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No 48.5% 253 38.3% 18 53.7% 32 25.4% 4 53.7% 39 58.8% 46 56.6% 46 40.0% 15 47.3% 8 32.4% 10 42.3% 36
Yes – visiting church 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes – visiting library 0.6% 3 0.0% 0 0.8% 1 1.2% 0 0.8% 1 0.0% 0 1.3% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Yes – window shop / browse 0.6% 3 0.0% 0 0.0% 0 8.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2
Yes – visiting market 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 1.2% 6 1.3% 1 0.0% 0 3.6% 1 0.0% 0 1.5% 1 1.3% 1 4.4% 2 2.9% 0 0.0% 0 1.1% 1
Weighted base:  522 46 59 15 73 79 81 38  17 30 84
Sample:  571 40 54 55 68 62 48 62  54 57 71
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Q19 Where do you usually buy books, CDs, DVDs? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

23.7% 49 75.7% 23 10.6% 2 83.4% 6 35.5% 8 0.0% 0 0.0% 0 49.9% 9 33.0% 2 0.0% 0 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

2.2% 4 11.0% 3 0.0% 0 6.1% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 1 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 5.5% 11 0.0% 0 49.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 0 18.9% 1 0.0% 0 5.5% 2
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

2.5% 5 0.0% 0 26.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.5% 1 0.0% 0 0.0% 0 2.3% 0 4.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 19.6% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 1 82.0% 39 6.0% 1 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

1.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.1% 1 0.0% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.5% 2

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 0 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 1 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 0 0.0% 0 5.5% 2

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 8.2% 3

Brighton Retail Park, Carden 
Avenue, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1
Asda, Pegler Way, Crawley, 

RH11 7AH 
2.9% 6 0.0% 0 0.0% 0 0.0% 0 9.6% 2 18.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 11.5% 24 0.0% 0 13.7% 2 0.0% 0 0.0% 0 0.0% 0 3.5% 2 6.0% 1 18.9% 1 23.6% 1 50.4% 16
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1

Broadbridge Heath Retail 
Park, Horsham 

1.0% 2 7.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.7% 3 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 7.6% 16 3.2% 1 0.0% 0 0.0% 0 21.6% 5 36.1% 8 3.2% 2 0.0% 0 0.0% 0 10.6% 1 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 1 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 2.3% 5 0.0% 0 0.0% 0 8.2% 1 12.3% 3 3.2% 1 0.0% 0 0.0% 0 0.0% 0 13.0% 1 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 1.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.4% 1 6.9% 2
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 2.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.3% 3 0.0% 0 0.0% 0 2.7% 1
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 1.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 1
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.5% 1 0.0% 0 0.0% 0 0.0% 0 4.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

1.1% 2 0.0% 0 0.0% 0 0.0% 0 4.3% 1 6.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 0 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.9% 2 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  207 30 16 8 22 22 47 17  6 6 32
Sample:  224 21 17 27 25 17 23 28  21 13 32
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Q20 Where do you usually buy small household goods such as home furnishings, jewellery, glass and china items? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

4.8% 19 19.2% 9 3.2% 2 22.8% 2 4.7% 2 0.0% 0 0.0% 0 11.6% 3 5.7% 1 1.8% 0 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.8% 3 0.0% 0 0.9% 1 5.3% 1 0.0% 0 0.0% 0 0.0% 0 8.2% 2 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

3.2% 13 11.2% 5 1.4% 1 2.8% 0 6.6% 2 0.0% 0 0.0% 0 15.0% 4 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
0.2% 1 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 4.6% 18 0.0% 0 25.4% 14 4.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.1% 2 0.0% 0 3.7% 2
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

1.0% 4 0.0% 0 4.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 0 0.0% 0 1.8% 1

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.4% 2 0.0% 0 0.0% 0 0.0% 0 4.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 8.7% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 2 41.0% 32 1.5% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 1 0.0% 0 0.0% 0
Hassocks Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 1 1.8% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 1 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

0.2% 1 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

3.6% 14 0.0% 0 6.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 7.9% 1 0.0% 0 19.6% 9

Brighton Retail Park, Carden 
Avenue, Brighton 

0.1% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
1.1% 5 0.0% 0 1.4% 1 0.0% 0 0.0% 0 3.3% 2 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 9.2% 37 9.8% 5 3.8% 2 11.3% 1 2.5% 1 0.0% 0 0.0% 0 4.6% 1 13.4% 1 14.2% 3 46.7% 22
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

1.0% 4 0.0% 0 6.1% 3 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 1.7% 7 7.2% 3 0.0% 0 1.7% 0 0.0% 0 4.0% 3 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
11.5% 46 9.3% 4 16.8% 9 6.1% 1 12.8% 5 27.4% 18 11.3% 9 0.0% 0 0.0% 0 2.7% 1 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 9.7% 39 6.6% 3 2.8% 2 4.5% 0 36.6% 13 23.9% 15 6.0% 5 0.0% 0 2.2% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

1.8% 7 1.9% 1 2.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 3 0.0% 0 4.5% 1 1.8% 1

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.2% 1 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 2.9% 1 1.8% 1
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 1.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.7% 3 0.0% 0 0.0% 0 1.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.2% 2 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1

Horley Town Centre 0.9% 3 0.0% 0 0.0% 0 0.0% 0 1.6% 1 4.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 9.2% 37 15.0% 7 4.2% 2 28.8% 3 20.5% 8 8.4% 5 8.5% 7 0.0% 0 3.6% 0 20.5% 5 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.3% 1 0.0% 0 1.4% 1 2.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

4.7% 19 4.6% 2 0.0% 0 1.7% 0 0.0% 0 11.9% 8 4.1% 3 10.6% 3 0.0% 0 12.7% 3 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 1.5% 6 0.0% 0 3.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 3 10.1% 1 0.0% 0 0.0% 0
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

1.9% 8 0.0% 0 0.0% 0 2.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 1 6.5% 1 11.1% 5

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 1 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.2% 1 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.5% 2 0.0% 0 3.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 1 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

1.7% 7 0.0% 0 0.0% 0 0.0% 0 2.5% 1 9.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

1.9% 8 7.2% 3 3.3% 2 1.7% 0 2.5% 1 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

1.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.5% 4

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 1.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

2.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.8% 8 3.7% 1 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 2 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  401 46 55 10 37 65 79 28  11 22 48
Sample:  393 37 48 43 41 51 39 32  30 33 39
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Q21 Where do you normally buy goods such as toys, games, bicycles and recreational goods? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

11.2% 29 28.7% 9 19.6% 6 55.3% 4 5.3% 2 0.0% 0 0.0% 0 36.8% 7 13.1% 1 9.2% 1 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

0.9% 2 7.2% 2 0.0% 0 4.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 105 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 4.9% 13 3.0% 1 27.0% 9 2.5% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 14.5% 1 14.8% 2 0.0% 0
Halfords, London Road, 

Burgess Hill, RH15 9RD 
3.0% 8 7.2% 2 4.6% 2 2.5% 0 0.0% 0 0.0% 0 0.0% 0 19.5% 4 3.6% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

1.2% 3 0.0% 0 0.0% 0 0.0% 0 9.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.3% 1 0.0% 0 0.0% 0 2.5% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.4% 1 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 9.4% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2 41.0% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 2.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 1 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.2% 0 0.0% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.1% 1 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 20.3% 4

Brighton Retail Park, Carden 
Avenue, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
6.8% 18 0.0% 0 8.6% 3 3.8% 0 12.6% 4 18.3% 9 0.0% 0 0.0% 0 0.0% 0 17.0% 2 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 110 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 9.3% 24 7.2% 2 24.4% 8 6.6% 0 2.9% 1 0.0% 0 0.0% 0 8.1% 2 37.6% 2 6.0% 1 40.7% 8
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 3.4% 1 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
14.0% 37 19.4% 6 5.6% 2 3.8% 0 28.5% 9 31.8% 15 6.6% 4 0.0% 0 0.0% 0 6.0% 1 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 21.2% 55 25.5% 8 0.0% 0 10.8% 1 34.2% 11 23.8% 11 33.5% 19 2.2% 0 7.2% 0 3.7% 0 23.0% 5
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.5% 1 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 1.3% 3 0.0% 0 2.3% 1 4.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.6% 2 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 2.0% 5 0.0% 0 7.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 2 0.0% 0 0.0% 0 4.4% 1
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

1.0% 3 0.0% 0 0.0% 0 3.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.6% 2

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.3% 1 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 0.0% 0 3.7% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

2.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 2.2% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  262 30 32 7 32 48 56 19  7 11 20
Sample:  251 25 27 27 28 34 29 25  22 19 15
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Q22 Where do you normally buy chemist goods, including health and beauty products? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

14.1% 113 55.7% 64 4.1% 4 28.2% 6 25.9% 21 0.0% 0 0.0% 0 31.4% 16 2.2% 1 2.8% 1 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 1.8% 15 7.7% 9 0.0% 0 0.0% 0 0.7% 1 0.0% 0 2.9% 4 1.6% 1 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

5.5% 44 24.6% 28 1.7% 2 9.1% 2 8.2% 7 0.0% 0 0.0% 0 10.5% 5 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.6% 5 3.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 11.8% 95 0.8% 1 69.0% 75 9.9% 2 0.7% 1 0.0% 0 0.0% 0 4.9% 3 5.9% 2 13.5% 6 5.6% 6
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.3% 3 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.4% 3 0.8% 1 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

3.6% 29 4.5% 5 14.9% 16 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 1 11.7% 5 0.8% 1

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 1.3% 11 0.0% 0 0.0% 0 41.9% 9 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
1.3% 10 0.0% 0 0.0% 0 0.8% 0 12.8% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 2.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 12.5% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 8 62.6% 91 3.3% 2 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 1.4% 11 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 7.1% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

2.4% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 11.8% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.9% 7 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 4 0.0% 0 0.0% 0
Hassocks Town Centre 3.0% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74.4% 21 5.6% 2 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.7% 6 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.9% 6 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.6% 10 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

1.8% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.5% 14

Brighton Retail Park, Carden 
Avenue, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coldean Local Centre, 
Brighton 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 4

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 5

Patcham Local Centre, 
Brighton 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 4

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 5

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.3% 3 0.0% 0 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 7.4% 60 0.0% 0 1.7% 2 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.5% 5 50.3% 53
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
1.2% 10 0.0% 0 0.0% 0 1.4% 0 3.7% 3 6.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 8.3% 67 0.8% 1 0.0% 0 0.0% 0 27.8% 22 37.4% 39 2.1% 3 0.0% 0 0.0% 0 2.4% 1 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 1.2% 10 0.0% 0 0.0% 0 2.1% 0 4.0% 3 2.5% 3 0.0% 0 0.0% 0 0.0% 0 7.9% 3 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 4
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 5 0.0% 0 0.0% 0 0.8% 1
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.2% 2 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 1.9% 2 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 4

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.2% 2 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

2.6% 21 0.0% 0 0.0% 0 0.0% 0 1.8% 1 17.7% 19 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.8% 1

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.3% 2 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.4% 7 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  803 115 109 21 80 105 145 52  29 43 105
Sample:  810 88 83 78 76 81 77 80  90 77 80
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Q23 Where do you normally electrical items, such as televisions, washing machines and computers? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

10.6% 37 26.3% 11 16.9% 7 52.7% 5 7.5% 3 1.3% 1 0.0% 0 39.4% 8 12.3% 2 2.6% 0 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.2% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.8% 3 4.7% 2 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

2.0% 7 8.8% 4 4.3% 2 8.0% 1 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 1.4% 5 0.0% 0 5.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 14.1% 2 2.6% 0 0.0% 0
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.6% 2 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 0 5.3% 1 0.0% 0

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.1% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 2.3% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.5% 2 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.3% 1 0.0% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

1.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 1 12.4% 5

Brighton Retail Park, Carden 
Avenue, Brighton 

1.2% 4 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 7.9% 1 0.0% 0 5.8% 2

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
1.9% 7 8.0% 3 0.0% 0 0.0% 0 2.3% 1 1.3% 1 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
1.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 6.7% 23 7.5% 3 12.7% 5 0.0% 0 2.3% 1 0.0% 0 0.0% 0 0.0% 0 3.7% 0 7.9% 1 30.2% 12
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 1 2.2% 1

Central London / West End 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
48.2% 167 35.4% 15 33.4% 14 26.1% 2 73.0% 29 86.4% 49 76.1% 52 22.8% 5 1.9% 0 7.0% 1 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 1.7% 6 1.4% 1 1.8% 1 0.0% 0 3.6% 1 1.9% 1 1.5% 1 5.1% 1 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.4% 1 0.0% 0 0.0% 0 3.2% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

5.3% 19 0.0% 0 12.1% 5 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.5% 3 5.3% 1 23.9% 10

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 2.8% 10 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 1 4.9% 1 16.2% 2 12.4% 5
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 3.3% 11 4.3% 2 3.6% 2 4.9% 0 5.0% 2 2.1% 1 0.0% 0 0.0% 0 6.1% 1 24.2% 4 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.5% 2 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 0 4.3% 1 0.0% 0
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.4% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.1% 0 0.0% 0 0.0% 0 3.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 1.9% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.7% 2 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.3% 1 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  348 42 42 9 40 56 68 22  13 15 40
Sample:  390 33 38 35 45 46 42 39  41 31 40
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Q24 Where do you normally buy DIY or gardening goods? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

2.6% 20 11.4% 12 0.0% 0 6.7% 1 3.6% 3 0.0% 0 0.0% 0 8.0% 4 0.0% 0 0.0% 0 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.3% 2 2.1% 2 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
25.2% 195 47.6% 50 73.7% 82 40.5% 8 1.3% 1 0.0% 0 0.0% 0 20.7% 10 36.0% 11 49.2% 25 10.1% 8

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.1% 1 0.0% 0 0.0% 0 4.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 2.3% 18 2.7% 3 9.9% 11 0.9% 0 0.8% 1 0.0% 0 0.0% 0 0.9% 0 6.7% 2 2.0% 1 0.0% 0
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.2% 1 0.9% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.8% 6 0.0% 0 0.0% 0 2.8% 1 2.8% 2 0.0% 0 0.0% 0 0.0% 0 4.5% 1 3.6% 2 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.1% 1 0.0% 0 0.5% 1 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

1.9% 15 6.7% 7 2.3% 3 3.1% 1 0.0% 0 0.0% 0 0.0% 0 3.2% 2 7.5% 2 2.0% 1 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.3% 2 0.9% 1 0.0% 0 6.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

3.8% 30 0.0% 0 0.0% 0 0.0% 0 6.7% 5 10.5% 11 9.3% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

1.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 4 4.1% 2 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 3.5% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2 16.4% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

11.1% 85 0.9% 1 0.0% 0 0.0% 0 1.3% 1 10.1% 10 48.3% 72 2.8% 1 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

1.1% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 4 4.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

1.4% 11 4.7% 5 0.0% 0 4.9% 1 0.8% 1 0.0% 0 0.0% 0 9.8% 5 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.3% 3 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 2 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 1.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.6% 6 5.1% 3 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

5.2% 40 14.8% 15 7.2% 8 15.2% 3 1.6% 1 0.0% 0 0.0% 0 9.3% 4 3.0% 1 8.3% 4 3.2% 3

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Henfield Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 2 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

2.7% 21 1.4% 2 3.7% 4 1.4% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 14.1% 4 6.7% 3 7.0% 6

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 6.0% 5

Brighton Retail Park, Carden 
Avenue, Brighton 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2

Rushfields Plant Centre, 1.1% 9 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 4 4.3% 4
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.5% 4 0.0% 0 0.0% 0 0.0% 0 4.1% 3 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 1.1% 1

B&Q, London Road, 
Crawley, RH10 8JD 

11.1% 85 0.0% 0 0.0% 0 1.4% 0 44.4% 33 48.6% 50 1.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

4.6% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 42.1% 35

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bell Lane, Uckfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 2 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 3
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 2.9% 1 1.3% 1 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
1.0% 8 0.0% 0 0.0% 0 0.0% 0 4.9% 4 1.8% 2 1.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 1.7% 13 0.6% 1 0.0% 0 0.0% 0 5.6% 4 7.3% 7 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 5.5% 4 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 2 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.2% 2 0.0% 0 1.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.3% 3 0.0% 0 0.0% 0 6.2% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.3% 8

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, West Quay, 
Southampton, SO15 1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.2% 2 0.9% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1

Scunthorpe Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.7% 6 0.0% 0 0.0% 0 0.0% 0 6.2% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 2 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.3% 7 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2

Worthing Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  771 105 111 20 74 102 148 47  29 51 83
Sample:  788 82 92 76 70 78 83 71  86 83 67
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Q25 Where do you normally buy furniture, carpets and floor coverings? 
 Excl. Nulls & SFT 
 
Zone 1   
Brewers Decorator Centres, 

Bridge Road, Haywards 
Heath, RH16 1UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Sussex Gate, 
Haywards Heath, RH16 
4DZ 

1.8% 8 4.6% 3 4.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.2% 2 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Railway 
Station, Commercial 
Square, Haywards Heath, 
RH16 1DJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

12.3% 55 47.5% 32 7.9% 5 37.6% 4 7.8% 3 0.0% 0 0.0% 0 27.8% 8 14.4% 1 6.5% 2 0.0% 0

Jewson, Bridge Road 
Industrial Estate, 
Haywards Heath, RH16 
1TX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Bolding 
Way, Haywards Heath, 
RH16 4SY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Enterprise Park, 
Lewes Road, Haywards 
Heath, RH16 2LH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.2% 2 0.0% 0 0.0% 0 0.0% 0
M&S, The Orchards, 

Haywards Heath, RH16 
3TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Northlands Wood Surgery, 
Walnut Park, Haywards 
Heath, RH16 3TG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Optimum, Burrell Road, 
Haywards Heath, RH16 
1TW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Bannister Way, Haywards 
Heath, RH16 1DG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Station Road Carpets, Sussex 
Road, Haywards Heath, 
RH16 4DZ 

0.1% 0 0.0% 0 0.0% 0 2.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Texaco Garage, Market 
Place, Haywards Heath, 
RH16 1DB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Perrymount Road, 
Haywards Heath, RH16 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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3DP 
Zone 2   
B&Q, Jane Murray Way, 

Burgess Hill, RH15 9UG 
1.0% 4 3.3% 2 2.8% 2 2.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brewers Decorator Centres, 
William Way, Burgess 
Hill, RH15 9AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 6.5% 29 0.0% 0 35.7% 23 4.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.3% 2 10.9% 3 0.0% 0
Halfords, London Road, 

Burgess Hill, RH15 9RD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jessica's Chemist, 
Sheddingdean, Burgess 
Hill, RH15 8UA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Leylands Road, 
Burgess Hill, RH15 8AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pets at Home, Jane Murray 
Way, Burgess Hill, RH15 
9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, York Road, 
Burgess Hill, RH15 9AD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, 
Hammonds Farm, Burgess 
Hill, RH15 9QT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Triangle Leisure Centre, 
Triangle Way, Burgess 
Hill, RH15 8WA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Trading Estate, 
Burgess Hill, RH15 9NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Market Place 
Shopping Centre, Burgess 
Hill, RH15 9NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, London Road, 
Burgess Hill, RH15 9QU 

0.6% 3 0.0% 0 4.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Bolney Nursery, Cowfold 

Road, Bolney, RH17 5QR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cuckfield Village Centre 1.0% 4 0.0% 0 0.0% 0 3.6% 0 9.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
KR Braine Carpets, London 

Road, Haywards Heath, 
RH17 5LZ 

0.0% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Balcombe Village Centre 1.0% 4 5.0% 3 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cottesmore Golf & Country 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Club, Pease Pottage, 
Crawley, RH11 9AT 

Handcross Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, Broadfield 

Community Centre, 
Crawley, RH11 9BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tilgate Shopping Parade, 
Tilgate, Crawley, RH10 
5EQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Garden Centre, 
Copthorne Road, 
Copthorne, RH10 3PD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haskins Garden Centre, 
Snowhill, Copthorne, 
Crawley, RH10 3HG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Aldi, London Road, East 

Grinstead, RH19 1HA 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, London Road, 
East Grinstead, RH19 1HF 

1.3% 6 0.0% 0 0.0% 0 0.0% 0 3.3% 1 3.3% 2 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Coolings Wych Cross 
Garden Centre, Forest 
Row, Wych Cross, RH18 
5JW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Doves Barn 
Nursery,Felbridge, East 
Grinstead, RH19 2PB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Recycling 
Centre, High Grove, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 11.7% 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.9% 8 53.1% 44 2.2% 1 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase, London Road, 

East Grinstead, RH19 
1HA 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Howdens, Imberhorne Lane, 
East Grinstead, RH19 1TU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Iceland, Queens Walk, East 
Grinstead, RH19 4DW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Imberhorne Lane Nursery, 
Imberhorne Lane, East 
Grinstead, RH19 1TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orchard Nursery, Holtye 

Road, East Grinstead, 
RH19 3PP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Brooklands Way, East 
Grinstead, RH19 1DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Birches Industrial 
Estate, East Grinstead, 
RH19 1XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Bridge Park, 
London Road, East 
Grinstead, RH19 1QX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Townings Farm Shop, 

Plumpton Road, North 
Chailey, BN8 4EJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Up Country Garden & 
Country Store, Scaynes 
Hill, Haywards Heath, 
RH17 7NG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Centre 0.2% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 0 0.0% 0 0.0% 0
Homecall Carpets, Tidy 

Industrial Estate, 
Ditchling, BN6 8SG 

1.0% 4 0.0% 0 4.3% 3 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 2.6% 0 2.3% 1 0.0% 0

Mid Sussex Golf Club, 
Spatham Lane, Ditchling, 
BN6 8XJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Middleton Common Farm 
Shop & Plant Centre, 
Ditchling Common, BN6 
8SF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Notcutts Garden Pride 
Garden Centre, Ditchling, 
Hassocks, BN6 8TN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parker Building Supplies, 
Station Goods Yard, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hassocks, BN6 8JA 
Zone 9   
Garden Sage Garden Centre, 

London Road, Henfield, 
BN5 9AB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 1.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.8% 8 0.0% 0
Hurstpierpoint College, 

College Lane, 
Hurstpierpoint, BN6 9JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hurstpierpoint Village 
Centre 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0

South Down Nurseries, 
Brighton Road, Hassocks, 
BN6 9LY 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0

Swains Farm Shop & Garden 
Centre, Woodmancote, 
Henfield, BN5 9RP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Asda, Crowhurst Road (off 

Carden Avenue), 
Hollingbury, Brighton, 
BN1 8AS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Retail Park, Carden 
Avenue, Brighton 

2.6% 11 6.5% 4 0.0% 0 4.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 5.1% 1 10.8% 5

Coldean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Medical Centre, 
Carden Hill, Brighton, 
BN1 8DD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Post Office, 
Carden Avenue, Brighton, 
BN1 8LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollingbury Local Centre, 
Brighton 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Foodhall) Brighton 
Retail Park, Carden 
Avenue, Brighton, BN1 
8LW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, Carden Avenue, 
Brighton, BN1 8NA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matlock Pharmacy, Matlock 
Road, Brighton, BN1 5BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rushfields Plant Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Henfield Road, Poynings, 
Brighton, BN45 7AY 

TC Starns, Old London 
Road, Brighton, BN1 8XQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westdean Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Acorn Retail Park, 
Betts Way, Crawley, 
RH10 9BN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Brooks Road, Lewes, 
BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, London Road, 
Brighton, BN1 4JA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Pavilion Retail Park, 
Brighton, BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arundel Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Pegler Way, Crawley, 

RH11 7AH 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashford Trade Centre, 
Sevington, Ashford, TN24 
0SP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0

Avensys Superstore, Fleming 
Way, Crawley, RH10 9JY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Brighton Road, 
Shoreham-by-Sea, BN43 
6RJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, London Road, 
Crawley, RH10 8JD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Lyons Way, 
Worthing, BN14 9LA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

B&Q, Pavilion Retail Park, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balfe's Bikes, Camino Park, 
James Watt Way, 
Crawley, RH10 9TZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barker & Stonehouse, Old 
Shoreham Road, Brighton, 
BN3 7EX 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.9% 2 1.9% 1

Bell Lane, Uckfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0
Bellbrook Industrial Estate, 

Uckfield, TN22 1QL 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0

Bewbush Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bognor Regis Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 

Centre, Prince Charles 
Drive, Brent Cross, NW4 
3FP 

0.2% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton Carpet Centre, 
Preston Drove, Brighton, 
BN1 6EW 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Brighton City Centre 5.1% 23 8.0% 5 7.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 3.7% 1 23.8% 11
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Racecourse Market, 

Freshfield Road, Brighton, 
BN2 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

British Heart Foundation, 
London Road, Brighton, 
BN1 4JB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Broadbridge Heath Retail 
Park, Horsham 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0

Camelia Botnar Garden 
Centre, Maple Hurst Road, 
Cowfold, RH13 8DQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Lewes Road, 
Brighton, BN2 4AF 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Carpetright, London Road, 
Crawley, RH10 8JD 

1.5% 7 0.0% 0 0.0% 0 0.0% 0 9.3% 4 3.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carpetright, Old Shoreham 
Road, Hove, BN3 7ES 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Carters Domestic 
Appliances, Preston Road, 
Brighton, BN1 4QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.9% 4 0.0% 0 0.0% 0 2.7% 0 2.2% 1 0.0% 0 2.0% 2 0.0% 0 3.9% 0 3.5% 1 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
15.0% 67 11.2% 7 13.8% 9 1.8% 0 11.5% 5 33.6% 23 20.9% 17 2.4% 1 0.0% 0 0.0% 0 9.9% 5

Cowfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Carpet Warehouse, 

Little Park Centre, 
Charlwood, RH11 0JZ 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 7.2% 32 1.4% 1 0.0% 0 0.0% 0 27.1% 12 26.7% 18 0.0% 0 5.3% 2 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys, Albion Way, 

Horsham, RH12 1AJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Broadwater Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hampden Park, 
Eastbourne, BN22 9PW 

Currys, Lyons Way, 
Worthing, BN14 9FB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Old Shoreham Road, 
Hove, BN3 7EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Denvale Trade Park, Haslett 
Avenue East, Crawley, 
RH10 1SS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Downlands Retail Park, 
Lyons Way, Worthing, 
BN14 9FB 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0

Dunelm, Eastern Avenue, 
Shoreham-by-Sea, BN43 
6PD 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2

Dunelm, Marshall Road, 
Eastbourne, BN23 6QU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 1.3% 6 0.9% 1 0.0% 0 0.0% 0 7.4% 3 1.7% 1 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fountains Retail Park, 

Dowding Way, Tunbridge 
Wells, TN2 3UY 

0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furnace Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Furniture Village, Old 
Shoreham Road, Hove, 
BN3 7BD 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Gardner & Scardifield, 
Penhill Road, Lancing, 
BN15 8HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Godstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldcliff Garden Centre, 

Ringmer, Lewes, BN8 
5RY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 3.3% 15 3.7% 2 4.5% 3 2.9% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 5.1% 0 9.7% 3 10.9% 5
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells, TN2 
3UE 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green DIY, Bell Lane, 
Uckfield, TN22 1QL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.2% 1 0.0% 0 0.0% 0 2.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 0 0.0% 0 0.0% 0
Hailsham Retail Park, 

Diplocks Way, Hailsham, 
BN27 3JF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halfords, Brighton Road, 
Shoreham-by-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Halland Car Boot Sale, 

Eastbourne Road, Halland, 
BN8 6PG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0

Halland Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hillier Garden Centre 

Eastbourne, Hailsham 
Road, Stone Cross, BN24 
5BS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hillier Garden Centre 
Horsham, Brighton Road, 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hills Radio, Station Road, 
Portslade, BN41 1AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holmbush Shopping Centre, 
Upper Shoreham Road, 
Shoreham-by-Sea, BN43 
6TD 

0.7% 3 0.0% 0 2.8% 2 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Homebase, Brooks Road, 
Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Old Shoreham 
Road, Hove, BN3 7EX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 1.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 2.4% 11 2.3% 2 2.3% 2 13.8% 1 5.9% 3 3.3% 2 0.0% 0 1.5% 0 5.1% 0 2.8% 1 0.0% 0
Hospice in the Weald 

Furniture Shop, Sundridge, 
Sevenoaks, TN14 6ED 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 1.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0 9.0% 4
Iceland, Haslett Avenue, 

Three Bridges, Crawley, 
RH10 1LX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Eastgate Road, 
Bristol, BS5 6XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Lakeside, Grays, 
RM20 3WJ 

0.6% 3 0.0% 0 4.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

IKEA, Purley Way, 
Croydon, CR0 4UZ 

4.4% 20 1.5% 1 0.8% 1 8.3% 1 4.6% 2 3.2% 2 7.5% 6 13.4% 4 4.2% 0 3.5% 1 3.9% 2

IKEA, West Quay, 
Southampton, SO15 1GY 

0.4% 2 0.0% 0 2.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kamsons Pharmacy, Preston 
Road, Brighton, BN1 6AG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ladymead Retail Park, 
Europa Park Road, 
Guildford, GU1 1AJ 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lakeside Shopping Centre, 0.2% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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West Thurrock, Grays, 
RM20 2ZP 

Lancing Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 0 0.0% 0 1.9% 1
Lidl, Hazelwick Avenue, 

Three Bridges, Crawley, 
RH10 1NP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lloyds Pharmacy, Lady 
Margaret Road, Crawley, 
RH11 0BF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, near to 
Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lyons Farm Retail Park, 
Worthing, BN14 9EY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Queensway, Crawley, 
RH10 1EE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S, Upper Shoreham 
Road, Holmbush Centre, 
Shoreham-by-Sea, BN43 
6TD 

0.2% 1 0.0% 0 0.0% 0 4.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 0 0.0% 0 0.0% 0

M&S, Western Road, 
Brighton, BN1 2BJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Royal Business 
District, Metcalf Way, 
Crawley, RH11 7XX 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marshall's Flooring, Tarring 
Road, West Worthing, 
BN11 4HW 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Matalan, London Road, 
Crawley, RH10 8JD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Pine Grove, 
Crowborough, TN6 1DP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newbridge Nurseries Garden 
Centre, Broadbridge 
Heath, Horsham, RH12 
3LN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oak Furnitureland, Newtown 

Road, Hove, BN3 6AB 
0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 0 1.4% 0 3.2% 1

Oakwood Trade Park, 
Gatwick Road, Crawley, 
RH10 9AZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Old Barn Garden Centre, 
Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacock Industrial Estate, 
Davigdor Road, Hove, 
BN3 1SF 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0

Portfield Retail Park, 
Portfield Way, Chichester, 
PO19 7YH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Portslade Town Centre 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 3.2% 1
Purley Way Retail Park, 

Croydon, CR0 4XG 
0.1% 0 0.0% 0 0.0% 0 2.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Purley Way, Croydon 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RHS Wisley Garden Centre, 

Wisley Lane, Wisley, 
GU23 6QB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Richer Sounds, London 
Road, Brighton, BN1 4JE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rustington Retail Park, New 
Road, Rustington, BN16 
3RT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Crawley Avenue, West 
Green, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Lewes Road, Brighton, 
BN2 3QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
London Road, Redhill, 
RH1 1NN 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, New 
England Street (Near 
London Road Car Park), 
Brighton, BN1 4GQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, Old 
Shoreham Road, West 
Hove, BN3 7GD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's Superstore, 
Worthing Road, Horsham, 
RH12 1SQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Screwfix, Brighton Road, 
Shoreham-By-Sea, BN43 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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6RJ 
Screwfix, Freshfield 

Industrial Estate, Brighton, 
BN2 0DF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Scunthorpe Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 1 0.0% 0 0.0% 0

Silvermere Golf Store, 
Redhill Road, Cobham, 
KT11 1EF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.2% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sovereign Harbour Retail 

Park, Pevensey Bay Road, 
Eastbourne, BN23 6JH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 
Horsham Road, Crawley, 
RH11 8PL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 
Eastbourne Road, Halland, 
BN8 6PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superdrug, London Road, 

Brighton, BN1 4JD 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Hazelwick 
Avenue, Crawley, RH10 
1GY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Reigate Road, 
Hookwood, Horley, RH6 
0AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Upper 
Shoreham Road, 
Holmbush Centre, BN43 
6TD 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Bell Farm 
Road, Uckfield, TN22 
1BA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Brooks 
Road, Lewes, BN7 2BY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Superstore, Church 
Road, Hove, BN3 2DL 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Crawley 
Avenue, Crawley, RH10 
8NF 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Range, Pages Corner, 
Worthing, BN11 2QL 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

TLC Electrical Distributors, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Newtown Road, Hove, 
BN3 7BA 

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toolstation, Portland Road, 

Hove, BN3 5RY 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Travis Perkins, Crawley 
Road, Faygate, Horsham, 
RH12 4SE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tunbridge Wells Town 
Centre 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 5.4% 2 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 3 0.0% 0 0.0% 0 0.0% 0
Valley Park Retail Centre, 

Purley Way, Croydon, 
CR0 4YJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Nevill Road, 
Hove, BN3 7BZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose, Victoria Road, 
Horley, RH6 7PZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Peacock Industrial 
Estate, Davigdor Road, 
Hove, BN3 1SF 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Worthing Town Centre 0.3% 1 0.0% 0 0.0% 0 2.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0 1.9% 1
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't do this type of 

shopping) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weighted base:  446 66 65 10 43 68 82 28  9 28 46
Sample:  426 49 51 38 38 51 53 35  33 43 35
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 Meanscore: [Number of times per week] 
 
LOCK4 BEFORE the first Covid lockdown how often were you doing non-food shopping online? 
 
Daily 0.9% 9 3.3% 4 0.6% 1 0.0% 0 0.9% 1 0.0% 0 0.8% 2 0.0% 0 0.0% 0 2.3% 1 0.0% 0
4-6 days a week 1.9% 19 2.6% 3 1.5% 2 0.0% 0 0.0% 0 1.8% 3 3.1% 6 0.0% 0 0.7% 0 0.0% 0 3.8% 5
2-3 days a week 4.3% 43 3.8% 5 10.4% 13 4.1% 1 2.6% 3 5.4% 8 2.8% 5 6.4% 4 3.3% 1 4.1% 3 0.7% 1
One day a week 18.0% 181 15.0% 20 15.1% 18 16.8% 4 21.7% 22 14.2% 20 30.2% 55 13.6% 9 16.9% 6 22.3% 14 9.0% 12
Every two weeks 15.6% 156 17.6% 23 23.2% 28 10.4% 3 10.6% 11 13.9% 20 14.2% 26 11.3% 8 16.5% 6 16.5% 10 16.8% 22
Every three weeks 1.1% 12 0.0% 0 2.1% 3 0.0% 0 0.9% 1 0.0% 0 2.8% 5 1.0% 1 1.1% 0 0.0% 0 1.3% 2
Monthly 21.2% 212 29.7% 39 16.8% 21 24.4% 6 14.9% 15 23.0% 33 27.6% 51 22.1% 15 14.4% 5 17.2% 11 13.3% 18
Once every two months 4.9% 49 8.1% 11 7.9% 10 5.4% 1 2.6% 3 6.1% 9 1.4% 3 8.8% 6 2.1% 1 3.0% 2 3.8% 5
Three-four times a year 4.9% 49 5.1% 7 7.4% 9 5.1% 1 5.5% 6 3.1% 4 2.2% 4 3.2% 2 9.1% 3 6.3% 4 6.7% 9
Twice a year 3.2% 32 3.0% 4 4.4% 5 7.4% 2 3.3% 3 4.4% 6 1.5% 3 4.5% 3 4.7% 2 4.3% 3 0.7% 1
Once a year 0.4% 4 0.0% 0 0.0% 0 4.3% 1 0.0% 0 0.8% 1 0.0% 0 1.6% 1 0.7% 0 1.0% 1 0.0% 0
Less often 1.1% 11 0.5% 1 0.6% 1 1.1% 0 1.5% 2 1.3% 2 0.9% 2 1.3% 1 1.8% 1 0.0% 0 2.4% 3
Never 15.7% 157 7.2% 9 7.4% 9 17.7% 5 28.0% 28 17.3% 25 5.6% 10 14.6% 10 19.7% 7 18.9% 12 32.4% 43
(Don’t know) 1.8% 18 0.0% 0 0.0% 0 2.3% 1 0.9% 1 2.8% 4 0.9% 2 2.3% 2 1.4% 0 1.7% 1 5.9% 8
(Varies) 5.0% 50 4.2% 5 2.7% 3 1.1% 0 6.7% 7 5.9% 8 6.0% 11 9.4% 6 7.7% 3 2.3% 1 3.2% 4
Mean:   0.64 0.83 0.73 0.42 0.49 0.56 0.81 0.49  0.47 0.66 0.48
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [Number of times per week] 
 
LOCK5 DURING the Covid lockdowns how often were you doing non-food shopping online? 
 
Daily 2.1% 21 4.7% 6 2.9% 4 0.0% 0 0.9% 1 1.8% 3 0.8% 2 0.0% 0 0.0% 0 2.3% 1 3.8% 5
4-6 days a week 3.1% 31 0.0% 0 8.5% 10 2.7% 1 2.0% 2 4.1% 6 3.9% 7 0.0% 0 2.6% 1 6.6% 4 0.0% 0
2-3 days a week 8.1% 82 7.7% 10 10.4% 13 11.9% 3 8.0% 8 7.3% 10 8.0% 15 11.8% 8 1.4% 0 11.6% 7 5.2% 7
One day a week 19.1% 192 22.6% 30 22.5% 28 18.2% 5 12.0% 12 16.9% 24 29.4% 54 21.6% 14 17.6% 6 17.6% 11 6.2% 8
Every two weeks 13.5% 135 19.3% 25 13.4% 16 6.0% 2 12.3% 13 12.8% 18 11.9% 22 8.0% 5 15.8% 5 14.5% 9 14.8% 19
Every three weeks 3.1% 31 3.2% 4 0.7% 1 1.7% 0 0.9% 1 0.8% 1 7.0% 13 1.6% 1 6.4% 2 1.9% 1 4.4% 6
Monthly 14.6% 147 10.9% 14 10.9% 13 20.1% 5 20.3% 21 13.1% 19 19.4% 36 16.3% 11 12.3% 4 6.6% 4 14.9% 20
Once every two months 5.4% 54 4.5% 6 9.1% 11 4.8% 1 3.4% 3 5.6% 8 2.2% 4 8.6% 6 2.8% 1 6.7% 4 7.3% 10
Three-four times a year 3.1% 31 3.8% 5 3.6% 4 1.1% 0 4.2% 4 4.4% 6 1.7% 3 1.3% 1 8.2% 3 4.0% 2 1.3% 2
Twice a year 3.3% 33 6.6% 9 4.8% 6 7.8% 2 1.8% 2 5.2% 7 0.6% 1 1.9% 1 2.6% 1 0.6% 0 3.1% 4
Once a year 0.9% 9 0.0% 0 0.7% 1 1.3% 0 0.6% 1 2.6% 4 0.9% 2 1.6% 1 0.7% 0 0.0% 0 0.7% 1
Less often 1.1% 11 0.9% 1 1.2% 2 0.0% 0 1.5% 2 1.0% 1 0.0% 0 1.0% 1 2.2% 1 1.3% 1 2.4% 3
Never 15.5% 155 8.9% 12 7.1% 9 22.4% 6 22.0% 22 15.7% 23 7.3% 13 13.6% 9 18.3% 6 21.8% 13 31.7% 42
(Don’t know) 1.5% 15 0.0% 0 1.5% 2 1.0% 0 1.7% 2 2.8% 4 0.9% 2 1.6% 1 0.7% 0 1.7% 1 2.1% 3
(Varies) 5.5% 55 6.8% 9 2.7% 3 1.1% 0 8.4% 9 5.9% 8 6.0% 11 10.9% 7 8.4% 3 2.6% 2 2.1% 3
Mean:   0.89 0.97 1.28 0.73 0.68 0.88 0.96 0.70  0.54 1.12 0.62
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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 Meanscore: [More = 1, Same = 0, Less = -1] 
 
QD Non-food shopping online DURING lockdown compared to BEFORE lockdown: 
 
More 28.7% 287 33.6% 44 37.4% 46 36.0% 10 23.7% 24 24.9% 36 24.6% 45 33.0% 22 18.1% 6 38.4% 24 23.7% 31
Same 53.7% 538 43.0% 56 49.0% 60 49.7% 13 63.9% 65 55.4% 79 60.3% 111 47.4% 32 66.3% 22 45.4% 28 54.8% 72
Less 9.4% 95 16.0% 21 9.5% 12 9.9% 3 0.6% 1 10.9% 16 8.2% 15 5.4% 4 4.7% 2 10.8% 7 12.4% 16
(Don't know / varies) 8.1% 82 7.4% 10 4.2% 5 4.4% 1 11.9% 12 8.7% 13 6.9% 13 14.2% 9 10.9% 4 5.3% 3 9.1% 12
Mean:   0.21 0.19 0.29 0.27 0.26 0.15 0.18 0.32  0.15 0.29 0.12
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [Number of times per week] 
 
LOCK6 NOW THAT the lockdowns are lifted, how often do you think you will be doing non-food shopping online? 
 
Daily 0.8% 8 1.7% 2 0.6% 1 0.0% 0 0.9% 1 1.8% 3 0.0% 0 0.6% 0 0.0% 0 2.3% 1 0.0% 0
4-6 days a week 1.8% 18 1.7% 2 3.3% 4 0.0% 0 0.0% 0 1.8% 3 3.1% 6 0.0% 0 1.4% 0 5.6% 3 0.0% 0
2-3 days a week 7.5% 76 8.2% 11 11.2% 14 7.8% 2 2.0% 2 7.7% 11 8.0% 15 9.6% 6 1.9% 1 10.1% 6 6.1% 8
One day a week 17.9% 179 18.0% 24 19.6% 24 18.9% 5 17.9% 18 16.1% 23 26.4% 48 18.0% 12 19.3% 7 15.1% 9 7.0% 9
Every two weeks 14.5% 145 17.3% 23 9.0% 11 10.0% 3 14.4% 15 10.0% 14 18.6% 34 6.8% 5 17.3% 6 21.9% 13 16.9% 22
Every three weeks 2.6% 26 3.2% 4 0.7% 1 0.0% 0 2.6% 3 0.8% 1 7.9% 15 2.0% 1 1.8% 1 0.0% 0 0.7% 1
Monthly 18.5% 185 23.3% 30 22.0% 27 22.8% 6 18.0% 18 18.4% 26 16.4% 30 19.5% 13 11.6% 4 14.0% 9 16.4% 22
Once every two months 6.1% 61 4.8% 6 9.8% 12 5.8% 2 2.3% 2 9.2% 13 2.8% 5 8.8% 6 4.7% 2 2.7% 2 8.7% 11
Three-four times a year 4.0% 40 7.0% 9 4.6% 6 3.5% 1 3.0% 3 3.6% 5 2.2% 4 2.2% 1 9.4% 3 6.3% 4 2.4% 3
Twice a year 3.1% 31 2.6% 3 5.8% 7 9.8% 3 1.8% 2 5.4% 8 1.5% 3 2.9% 2 2.8% 1 1.3% 1 1.3% 2
Once a year 0.6% 6 0.0% 0 0.0% 0 1.3% 0 0.0% 0 1.5% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.4% 3
Less often 1.6% 16 0.5% 1 0.6% 1 0.0% 0 1.5% 2 1.8% 3 0.6% 1 2.6% 2 2.5% 1 1.3% 1 4.9% 6
Never 13.1% 131 5.1% 7 6.4% 8 19.0% 5 20.6% 21 13.6% 19 5.6% 10 15.8% 11 19.0% 6 12.6% 8 27.5% 36
(Don’t know) 2.2% 22 2.6% 3 1.9% 2 0.0% 0 5.2% 5 3.3% 5 0.9% 2 1.0% 1 1.2% 0 0.6% 0 2.8% 4
(Varies) 5.5% 55 4.3% 6 4.4% 5 1.1% 0 10.0% 10 4.9% 7 6.0% 11 9.0% 6 7.2% 2 6.2% 4 2.8% 4
Mean:   0.72 0.82 0.87 0.52 0.50 0.75 0.85 0.64  0.49 1.08 0.39
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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 Meanscore: [More = 1, Same = 0, Less = -1] 
 
QE Non-food shopping online AFTER lockdown compared to DURING lockdown: 
 
More 9.4% 94 14.1% 18 4.7% 6 4.7% 1 3.5% 4 8.6% 12 14.2% 26 6.4% 4 5.8% 2 11.2% 7 10.2% 13
Same 61.9% 620 55.7% 73 59.4% 73 67.4% 18 62.5% 63 64.0% 92 61.6% 113 56.6% 38 67.6% 23 62.3% 38 67.8% 89
Less 19.8% 199 22.8% 30 29.1% 36 25.9% 7 15.1% 15 17.4% 25 17.4% 32 23.8% 16 15.7% 5 18.6% 11 16.5% 22
(Don't know / varies) 8.9% 90 7.5% 10 6.9% 8 2.1% 1 18.9% 19 10.1% 14 6.9% 13 13.2% 9 10.9% 4 7.9% 5 5.6% 7
Mean:   -0.12 -0.09 -0.26 -0.22 -0.14 -0.10 -0.04 -0.20  -0.11 -0.08 -0.07
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
 Meanscore: [More = 1, Same = 0, Less = -1] 
 
QF Non-food shopping online AFTER lockdown compared to BEFORE lockdown: 
 
More 17.5% 176 25.3% 33 16.3% 20 18.5% 5 10.3% 10 12.9% 19 23.4% 43 16.7% 11 10.0% 3 27.5% 17 11.1% 15
Same 62.3% 624 50.1% 65 63.6% 78 70.3% 19 67.5% 68 68.1% 98 57.7% 106 63.4% 42 74.8% 25 58.6% 36 65.9% 87
Less 10.7% 107 17.2% 22 13.3% 16 7.8% 2 5.6% 6 8.9% 13 12.1% 22 6.9% 5 4.3% 1 4.9% 3 12.7% 17
(Don't know / varies) 9.4% 95 7.5% 10 6.9% 8 3.4% 1 16.7% 17 10.1% 14 6.9% 13 12.9% 9 10.9% 4 9.0% 6 10.4% 14
Mean:   0.08 0.09 0.03 0.11 0.06 0.05 0.12 0.11  0.07 0.25 -0.02
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
Q26 Which of the following forms of shopping do you carry out? [MR/PR] 
 
Internet 66.4% 665 69.0% 90 57.6% 71 62.9% 17 58.1% 59 65.8% 94 83.3% 153 66.0% 44 71.2% 24 64.7% 40 55.9% 74
Portable internet shopping 

(through mobile phone) 
55.7% 558 72.7% 95 70.5% 87 45.8% 12 53.9% 55 52.7% 75 56.9% 104 45.7% 31 42.7% 14 53.9% 33 39.2% 52

TV Shopping 2.8% 28 1.1% 2 6.6% 8 2.7% 1 4.7% 5 5.4% 8 0.8% 2 1.6% 1 0.7% 0 0.6% 0 1.3% 2
Catalogue 9.5% 95 9.8% 13 8.4% 10 6.0% 2 8.2% 8 10.4% 15 6.2% 11 11.9% 8 8.7% 3 13.5% 8 12.3% 16
(None of these) 10.7% 108 2.5% 3 3.7% 5 16.4% 4 20.1% 20 12.8% 18 5.1% 9 10.2% 7 19.4% 7 10.7% 7 20.7% 27
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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Q27 Which goods or services do you currently purchase via the internet, TV shopping or catalogue? [MR] 
 Those who said a form of shopping at Q26 
 
Clothes / shoes 52.7% 472 57.3% 73 56.8% 67 56.4% 12 48.3% 39 49.2% 61 60.5% 105 49.3% 30 48.3% 13 55.0% 30 38.3% 40
Books 40.4% 361 55.0% 70 30.1% 36 44.9% 10 27.9% 23 32.4% 40 49.2% 86 35.7% 21 32.6% 9 47.6% 26 39.1% 41
Domestic electrical 

appliances (white goods) 
24.2% 216 31.4% 40 20.7% 24 26.0% 6 23.2% 19 24.6% 31 23.9% 42 31.2% 19 16.9% 5 24.8% 14 17.2% 18

Small electrical items (e.g. 
kettles / toasters / 
hairdryers etc) 

22.8% 204 31.5% 40 28.5% 34 18.1% 4 18.2% 15 19.0% 24 21.9% 38 11.5% 7 18.8% 5 23.8% 13 23.4% 24

CDs, DVDs, Vinyl (physical 
products) 

21.5% 192 42.9% 55 9.6% 11 11.9% 3 16.1% 13 15.8% 20 28.0% 49 19.1% 11 17.1% 5 15.2% 8 16.9% 18

Gifts 19.4% 173 13.6% 17 9.0% 11 13.3% 3 19.9% 16 21.0% 26 20.9% 36 20.1% 12 19.9% 5 29.8% 16 28.3% 30
Food / groceries / alcohol / 

coffee pods (not 
takeaways) 

18.5% 165 17.5% 22 22.9% 27 30.6% 7 20.9% 17 13.4% 17 13.8% 24 12.4% 7 21.5% 6 27.0% 15 22.5% 23

Furniture / soft furnishings / 
floor coverings / carpets 

17.8% 160 23.3% 30 15.3% 18 17.1% 4 11.7% 9 16.2% 20 24.8% 43 21.7% 13 9.6% 3 11.5% 6 12.6% 13

Small household goods 17.6% 158 23.8% 30 15.5% 18 6.0% 1 17.5% 14 15.9% 20 12.8% 22 20.8% 12 27.1% 7 16.2% 9 21.7% 23
TVs, Hi-Fi's, computers 16.5% 147 18.8% 24 20.2% 24 15.7% 3 4.3% 4 12.9% 16 16.4% 29 15.3% 9 15.4% 4 20.7% 11 22.1% 23
Toys 15.7% 141 11.5% 15 16.9% 20 12.2% 3 11.2% 9 8.3% 10 27.3% 48 22.8% 14 10.0% 3 21.1% 12 8.1% 9
Cosmetics / health / beauty / 

chemist goods 
13.7% 123 12.0% 15 9.2% 11 13.8% 3 27.2% 22 12.5% 16 14.7% 26 11.8% 7 6.7% 2 12.6% 7 13.9% 15

DIY / hardware goods / tools 9.5% 85 5.3% 7 4.7% 6 13.2% 3 8.3% 7 14.9% 19 12.0% 21 6.9% 4 9.9% 3 8.6% 5 11.8% 12
Craft / hobby items 

(including stationary) 
9.4% 84 11.1% 14 11.5% 14 11.7% 3 9.1% 7 6.7% 8 9.8% 17 4.3% 3 2.3% 1 13.3% 7 9.8% 10

Garden items / flowers / 
plants 

6.0% 54 6.7% 8 3.0% 4 5.2% 1 7.3% 6 5.6% 7 3.3% 6 10.1% 6 5.8% 2 6.7% 4 10.3% 11

Pet food / products 5.8% 52 5.3% 7 0.0% 0 5.7% 1 11.2% 9 0.6% 1 10.1% 18 4.8% 3 8.3% 2 4.2% 2 9.0% 9
Downloadable / streaming 

content (e.g. music / 
movies / tv / games / apps) 

5.8% 52 1.4% 2 11.0% 13 7.8% 2 6.1% 5 5.9% 7 7.5% 13 3.5% 2 5.4% 1 1.1% 1 6.0% 6

Banking / finance 5.7% 51 0.7% 1 4.6% 5 2.9% 1 12.2% 10 0.0% 0 12.6% 22 4.3% 3 0.0% 0 8.9% 5 4.8% 5
Sports goods (includes 

fishing & cycling items) 
5.7% 51 7.3% 9 9.5% 11 4.9% 1 3.5% 3 3.5% 4 7.7% 13 2.3% 1 1.8% 0 4.0% 2 4.7% 5

Holiday and / or Travel / 
Event Tickets 

4.0% 36 4.1% 5 2.8% 3 0.0% 0 2.6% 2 5.1% 6 3.7% 6 3.5% 2 1.4% 0 8.1% 4 5.1% 5

Computer / printer 
accessories 

3.2% 29 0.9% 1 2.6% 3 4.1% 1 1.4% 1 0.9% 1 6.8% 12 5.3% 3 8.7% 2 2.6% 1 2.2% 2

Jewellery 2.7% 24 0.8% 1 2.4% 3 0.0% 0 2.6% 2 2.1% 3 5.0% 9 3.2% 2 0.0% 0 7.1% 4 0.9% 1
Insurance / utilities 2.7% 24 0.7% 1 0.6% 1 0.0% 0 1.8% 1 0.0% 0 8.4% 15 2.2% 1 1.4% 0 4.9% 3 1.7% 2
Console / PC games 2.3% 21 5.7% 7 5.4% 6 0.0% 0 3.9% 3 0.9% 1 0.9% 2 2.5% 2 0.0% 0 0.0% 0 0.0% 0
Takeaway food 1.9% 17 2.2% 3 1.5% 2 0.0% 0 0.0% 0 2.9% 4 1.8% 3 3.6% 2 0.0% 0 0.0% 0 3.5% 4
Mobile phone / tablet / pad 

accessories 
1.8% 17 1.9% 2 2.4% 3 3.6% 1 0.7% 1 4.1% 5 0.0% 0 3.3% 2 0.9% 0 0.7% 0 2.1% 2

Vehicle parts 1.5% 14 0.8% 1 2.4% 3 4.9% 1 0.0% 0 2.1% 3 2.3% 4 1.8% 1 0.0% 0 1.8% 1 0.0% 0
Cleaning products 0.7% 7 0.7% 1 0.0% 0 1.2% 0 4.6% 4 0.0% 0 0.0% 0 0.7% 0 1.4% 0 0.0% 0 0.9% 1
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Baby items 0.6% 6 1.7% 2 2.4% 3 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Musical instruments / 

accessories 
0.5% 4 2.6% 3 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Photographs 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0
(Don’t know) 4.5% 40 3.8% 5 3.7% 4 4.4% 1 5.1% 4 9.9% 12 1.8% 3 6.1% 4 1.8% 0 4.1% 2 3.5% 4
Weighted base:  894 127 118 22 81 125 174 60  27 55 104
Sample:  854 96 93 85 78 83 94 90  78 84 73
 



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 174 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Q28 Excluding what you've already mentioned - Which other goods or services are you likely to purchase in the future via the internet, TV shopping or catalogue? [MR] 
 Those who said a form of shopping at Q26 excluding those who said '(Don’t know)' at Q27 
 
Gifts 6.1% 52 5.0% 6 1.6% 2 0.8% 0 4.3% 3 11.9% 13 9.3% 16 7.7% 4 0.9% 0 6.5% 3 3.2% 3
Holiday and / or Travel / 

Event Tickets 
4.6% 39 2.8% 3 2.2% 3 2.2% 0 5.4% 4 11.4% 13 5.2% 9 3.9% 2 4.9% 1 1.1% 1 2.6% 3

Clothes / shoes 2.2% 19 3.2% 4 0.0% 0 0.0% 0 2.3% 2 2.3% 3 4.0% 7 0.0% 0 1.8% 0 3.5% 2 1.4% 1
Small household goods 1.1% 10 0.7% 1 0.4% 1 0.0% 0 2.7% 2 2.3% 3 1.6% 3 0.7% 0 0.0% 0 1.2% 1 0.0% 0
Small electrical items (e.g. 

kettles / toasters / 
hairdryers etc) 

1.1% 9 2.7% 3 0.7% 1 1.2% 0 2.2% 2 0.0% 0 1.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Domestic electrical 
appliances (white goods) 

1.0% 8 0.7% 1 0.0% 0 0.0% 0 1.1% 1 2.0% 2 0.6% 1 0.0% 0 1.5% 0 3.5% 2 0.9% 1

Furniture / soft furnishings / 
floor coverings / carpets 

0.8% 7 1.5% 2 0.7% 1 0.0% 0 3.1% 2 0.0% 0 0.0% 0 1.9% 1 0.0% 0 2.3% 1 0.0% 0

Insurance / utilities 0.8% 7 0.0% 0 1.6% 2 0.0% 0 1.2% 1 0.0% 0 1.9% 3 1.2% 1 1.5% 0 0.0% 0 0.0% 0
DIY / hardware goods / tools 0.7% 6 1.8% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 2 1.1% 1 0.9% 0 0.0% 0 0.0% 0
Garden items / flowers / 

plants 
0.6% 6 0.0% 0 0.4% 1 0.0% 0 2.6% 2 0.0% 0 0.9% 2 1.1% 1 1.8% 0 0.8% 0 0.0% 0

Food / groceries / alcohol / 
coffee pods (not 
takeaways) 

0.6% 5 0.7% 1 0.7% 1 0.0% 0 1.1% 1 0.0% 0 1.0% 2 1.1% 1 1.3% 0 0.0% 0 0.0% 0

Craft / hobby items 
(including stationary) 

0.5% 4 0.7% 1 0.0% 0 0.8% 0 0.7% 1 1.0% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Books 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.6% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Sports goods (includes 

fishing & cycling items) 
0.4% 3 0.0% 0 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.9% 1

Vehicles 0.4% 3 1.8% 2 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cosmetics / health / beauty / 

chemist goods 
0.3% 2 0.0% 0 0.7% 1 0.0% 0 1.2% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TVs, Hi-Fi's, computers 0.3% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Takeaway food 0.3% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 1.1% 1 0.0% 0
Mobile phone / tablet / pad 

accessories 
0.2% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Vehicle parts 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Toys 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Jewellery 0.2% 2 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 0.0% 0
Computer / printer 

accessories 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.9% 0 0.0% 0 0.0% 0

Baby items 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
(Nothing else new) 75.2% 642 76.5% 94 83.9% 95 93.2% 20 67.2% 52 64.4% 72 76.9% 131 75.4% 43 79.0% 21 58.1% 31 83.0% 84
(Don’t know) 6.9% 59 4.8% 6 7.5% 8 1.2% 0 5.0% 4 10.2% 11 1.8% 3 7.3% 4 7.4% 2 22.9% 12 8.0% 8
Weighted base:  854 122 114 21 77 112 171 56  27 53 101
Sample:  817 92 90 84 74 76 92 83  76 80 70
 



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 175 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Q29 For your last internet, TV order or catalogue purchase - how did you receive your goods? 
 Those who said a form of shopping at Q26 excluding those who said '(Don’t know)' at Q27 
 
Home delivery 95.6% 817 96.0% 118 94.6% 108 92.6% 20 98.9% 76 93.5% 105 97.5% 167 92.0% 52 94.4% 25 96.9% 51 95.5% 96
Delivery to place of work 1.1% 10 0.0% 0 1.6% 2 2.7% 1 0.0% 0 4.5% 5 1.0% 2 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Collection at store 2.2% 18 2.2% 3 3.8% 4 2.2% 0 0.0% 0 1.0% 1 0.6% 1 6.1% 3 4.3% 1 1.1% 1 3.6% 4
Collection at click and 

collect hub 
0.6% 5 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 1.0% 2 1.2% 1 1.3% 0 0.8% 0 0.9% 1

Collection at other location 0.5% 4 1.8% 2 0.0% 0 2.5% 1 0.0% 0 1.0% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  854 122 114 21 77 112 171 56  27 53 101
Sample:  817 92 90 84 74 76 92 83  76 80 70
 
Q30 Which click and collect hub did you collect your order from? 
 Those that said 'Collection at click and collect hub' at Q29 
 
(PLEASE WRITE IN FULL 

ADDRESS DETAILS OF 
THE CLICK AND 
COLLECT HUB) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

BP Petrol Station, Ashdown 
Drive, Crawley, RH10 
5DU 

17.8% 1 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

John Lewis & Partners, 
Albion Way, Horsham, 
RH12 1LP 

8.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 0.0% 0

Shell Petrol Station, Preston 
Road, Preston, Brighton, 
BN1 6SA 

18.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1

Village Pizza Kitchen, High 
Street, Hurstpierpoint, 
BN6 9PX 

7.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.1% 0 0.0% 0 0.0% 0

Waitrose, West Street, East 
Grinstead, RH19 4YZ 

34.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / can't 
remember) 

14.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0

Weighted base:  5 0 0 0 1 0 2 1  0 0 1
Sample:  6 0 0 0 1 0 1 1  1 1 1
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Q31 Do you ever visit the following Town Centres? [MR/PR] 
 
Burgess Hill 38.9% 389 57.2% 75 95.3% 117 47.4% 13 26.1% 26 6.2% 9 4.0% 7 47.1% 31 77.7% 26 77.9% 48 27.9% 37
East Grinstead 32.4% 325 8.3% 11 7.7% 10 7.9% 2 16.1% 16 60.7% 87 99.2% 182 17.8% 12 2.1% 1 2.3% 1 2.7% 4
Haywards Heath 49.4% 495 98.9% 129 82.0% 101 85.1% 23 43.7% 44 21.8% 31 19.1% 35 86.9% 58 63.6% 21 55.7% 34 14.0% 18
Copthorne 6.5% 65 2.1% 3 2.3% 3 2.1% 1 2.4% 2 26.4% 38 9.1% 17 1.3% 1 0.0% 0 0.0% 0 0.7% 1
Crawley Down 14.0% 140 11.5% 15 11.6% 14 6.1% 2 9.0% 9 46.5% 67 12.3% 23 2.9% 2 0.0% 0 10.2% 6 2.0% 3
Cuckfield 14.6% 146 37.2% 49 10.6% 13 67.9% 18 25.6% 26 5.9% 8 2.6% 5 22.0% 15 12.2% 4 8.3% 5 2.4% 3
Hassocks and Keymer 19.0% 190 18.3% 24 43.5% 53 18.2% 5 2.7% 3 5.4% 8 0.0% 0 8.5% 6 92.8% 31 56.2% 35 19.6% 26
Hurstpierpoint 12.6% 127 9.8% 13 25.7% 32 11.7% 3 3.2% 3 2.8% 4 0.0% 0 6.1% 4 37.5% 13 59.0% 36 14.4% 19
Lindfield 23.5% 235 69.6% 91 13.5% 17 31.7% 8 25.0% 25 19.7% 28 10.2% 19 50.1% 33 11.4% 4 10.6% 7 2.7% 4
(Don't visit any of these 

centres) 
17.4% 174 1.1% 2 2.9% 4 9.7% 3 41.7% 42 20.6% 29 0.8% 2 4.8% 3 4.0% 1 16.2% 10 59.9% 79

Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
Q32 Which of those centres do you visit the most? [PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Burgess Hill 20.9% 173 1.9% 2 74.5% 89 12.5% 3 13.1% 8 1.0% 1 0.0% 0 13.4% 8 17.6% 6 45.6% 24 61.1% 32
East Grinstead 28.5% 236 0.0% 0 0.0% 0 0.0% 0 5.0% 3 44.1% 50 98.9% 180 3.4% 2 0.0% 0 0.8% 0 0.0% 0
Haywards Heath 27.3% 226 79.0% 102 18.4% 22 56.9% 14 55.5% 33 4.9% 6 1.1% 2 61.6% 39 4.9% 2 3.5% 2 10.3% 5
Copthorne 2.3% 19 0.0% 0 2.3% 3 0.0% 0 0.0% 0 14.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down 5.2% 43 0.8% 1 1.5% 2 0.7% 0 8.9% 5 30.1% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Cuckfield 1.7% 14 1.4% 2 0.6% 1 24.5% 6 5.4% 3 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 2.7% 1
Hassocks and Keymer 5.4% 44 0.0% 0 1.9% 2 0.0% 0 1.6% 1 0.0% 0 0.0% 0 1.1% 1 77.5% 25 14.6% 8 14.7% 8
Hurstpierpoint 3.1% 26 0.0% 0 0.6% 1 1.9% 0 1.5% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 35.5% 18 9.4% 5
Lindfield 5.6% 46 16.9% 22 0.0% 0 3.4% 1 9.1% 5 5.8% 7 0.0% 0 18.2% 12 0.0% 0 0.0% 0 0.0% 0
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
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 Meanscore: [Number of times per week] 
 
Q33 How often do you visit (CENTRE MENTIONED AT Q32)? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Daily 8.7% 72 11.8% 15 3.9% 5 7.1% 2 1.6% 1 17.6% 20 8.9% 16 0.7% 0 10.3% 3 9.1% 5 9.4% 5
At least two times a week 21.2% 175 24.4% 31 23.8% 28 34.5% 8 17.4% 10 8.8% 10 23.8% 43 17.5% 11 52.4% 17 23.2% 12 6.1% 3
At least once a week 26.5% 219 24.5% 32 23.3% 28 33.2% 8 27.4% 16 19.1% 22 38.8% 71 28.7% 18 19.2% 6 22.1% 11 13.7% 7
At least once a fortnight 17.7% 146 27.6% 36 28.7% 34 10.2% 2 12.8% 8 10.3% 12 13.2% 24 21.4% 14 11.7% 4 13.6% 7 11.8% 6
At least once a month 14.4% 119 9.6% 12 15.6% 19 7.0% 2 18.4% 11 17.0% 19 9.9% 18 22.3% 14 2.2% 1 19.9% 10 24.0% 13
At least every two months 3.0% 25 0.0% 0 3.4% 4 4.2% 1 4.4% 3 5.8% 7 0.6% 1 6.1% 4 0.0% 0 1.2% 1 9.5% 5
At least every 3 months 1.7% 14 0.7% 1 1.3% 2 1.2% 0 5.7% 3 1.7% 2 0.6% 1 1.1% 1 0.0% 0 3.1% 2 5.0% 3
At least every 6 months 2.0% 17 0.0% 0 0.0% 0 1.2% 0 6.4% 4 5.8% 7 0.0% 0 0.0% 0 0.0% 0 1.9% 1 9.5% 5
Less often than once every 6 

months 
1.9% 15 0.0% 0 0.0% 0 0.0% 0 3.5% 2 4.9% 6 0.6% 1 0.7% 0 0.0% 0 4.3% 2 7.8% 4

Have only visited once 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
(Don’t know / varies) 2.8% 24 1.4% 2 0.0% 0 1.5% 0 2.5% 2 8.0% 9 3.7% 7 1.7% 1 4.1% 1 1.5% 1 1.7% 1
Mean:   1.48 1.75 1.18 1.62 0.88 1.88 1.64 0.88  2.12 1.48 1.10
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
 
Q34 How do you usually travel to (CENTRE MENTIONED AT Q32)? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Car / van (as driver) 63.4% 525 40.2% 52 53.0% 63 68.1% 16 80.8% 48 70.8% 81 69.3% 126 93.8% 60 41.8% 14 65.7% 34 60.7% 32
Car / van (as passenger) 4.3% 36 3.3% 4 1.1% 1 2.7% 1 9.9% 6 1.0% 1 2.0% 4 1.7% 1 3.7% 1 4.8% 2 27.3% 14
Bus (including the busway or 

guided bus), minibus or 
coach 

1.8% 15 2.1% 3 3.0% 4 0.0% 0 3.9% 2 0.6% 1 1.1% 2 2.3% 1 0.7% 0 0.8% 0 3.4% 2

Motorcycle, scooter or 
moped 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Walk 26.4% 218 51.6% 67 36.1% 43 19.0% 5 5.4% 3 23.1% 26 23.6% 43 2.1% 1 50.4% 16 27.2% 14 0.0% 0
Taxi 0.1% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.8% 0 0.0% 0
Train 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.6% 5
Bicycle 0.5% 4 2.1% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.7% 0 0.8% 0 0.0% 0
Mobility scooter / disability 

vehicle 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.8% 23 0.7% 1 6.9% 8 9.5% 2 0.0% 0 3.5% 4 4.0% 7 0.0% 0 1.9% 1 0.0% 0 0.0% 0
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
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Q35 What do you like MOST about (CENTRE MENTIONED AT Q32)? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Close to home 28.0% 232 40.4% 52 24.9% 30 27.2% 7 16.2% 10 15.7% 18 38.6% 70 24.6% 16 40.6% 13 30.8% 16 1.7% 1
Choice and range of shops 14.7% 121 12.7% 16 19.5% 23 10.4% 2 10.7% 6 18.6% 21 8.8% 16 22.1% 14 14.3% 5 8.3% 4 24.0% 13
Attractive environment / nice 

place 
6.9% 57 6.8% 9 2.2% 3 3.8% 1 4.8% 3 10.3% 12 9.6% 18 4.1% 3 6.7% 2 6.4% 3 8.4% 4

Good range of cafés / 
restaurants / pubs 

4.5% 38 4.5% 6 5.7% 7 6.4% 2 1.6% 1 7.2% 8 5.9% 11 4.1% 3 0.0% 0 0.0% 0 1.7% 1

Good range of supermarkets 3.3% 27 1.5% 2 2.1% 3 0.0% 0 1.6% 1 2.6% 3 5.9% 11 0.7% 0 1.9% 1 10.5% 5 3.4% 2
Nice atmosphere / friendly 

people 
2.9% 24 2.4% 3 3.2% 4 3.8% 1 0.0% 0 2.9% 3 2.2% 4 1.7% 1 6.6% 2 10.8% 6 0.0% 0

Good layout / shops close 
together / compact 

2.7% 22 0.7% 1 2.1% 3 3.4% 1 7.0% 4 1.0% 1 3.1% 6 2.1% 1 0.7% 0 0.8% 0 9.4% 5

Traditional / quaint 2.6% 21 0.0% 0 0.6% 1 1.2% 0 1.0% 1 9.0% 10 3.4% 6 1.0% 1 1.1% 0 0.0% 0 4.2% 2
Quiet / not too busy 2.3% 19 0.0% 0 1.5% 2 8.3% 2 3.9% 2 8.0% 9 0.0% 0 1.1% 1 1.2% 0 2.7% 1 2.7% 1
I can get everything I need 

there 
2.2% 19 0.7% 1 3.0% 4 1.8% 0 1.0% 1 1.0% 1 2.9% 5 1.6% 1 7.7% 2 4.3% 2 1.7% 1

Familiar / know where 
everything is 

2.0% 17 0.5% 1 0.4% 1 2.7% 1 8.3% 5 1.0% 1 3.4% 6 0.7% 0 4.2% 1 1.9% 1 0.0% 0

Choice of leisure facilities 
(leisure centres, gyms, 
cinemas etc) 

1.7% 14 0.8% 1 3.0% 4 0.0% 0 3.5% 2 2.7% 3 2.0% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Easy to get to by car 1.3% 11 0.8% 1 2.3% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 2.0% 1 9.3% 5
Close to work 1.3% 10 0.0% 0 2.3% 3 0.0% 0 2.5% 2 2.3% 3 0.9% 2 1.1% 1 3.8% 1 0.0% 0 0.0% 0
Easy to find a parking space 1.2% 10 0.0% 0 0.0% 0 4.6% 1 0.0% 0 1.0% 1 0.9% 2 3.8% 2 1.2% 0 1.5% 1 4.2% 2
Good independent shops 1.1% 9 2.7% 3 0.0% 0 4.1% 1 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.7% 0 1.2% 1 0.0% 0
Good charity shops 1.0% 9 3.3% 4 0.0% 0 1.1% 0 5.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Choice of services 

(hairdressers, banks etc) 
1.0% 8 0.0% 0 3.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 3.5% 2 1.7% 1

Close to family / friends 0.9% 7 0.0% 0 2.1% 3 1.5% 0 1.6% 1 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.8% 0 2.7% 1
Easily accessible by public 

transport 
0.8% 7 0.8% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.8% 0 9.4% 5

M&S store is there 0.7% 6 1.7% 2 0.4% 1 1.9% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0
Free car parking 0.5% 4 0.5% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 1.2% 0 1.3% 1 0.0% 0
Conveniently located car 

parking 
0.3% 3 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 1.7% 1

Good range of butchers / 
bakers 

0.3% 3 0.7% 1 0.0% 0 1.2% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0

Good play areas for children 0.3% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-op store is there 0.3% 2 0.0% 0 0.0% 0 0.0% 0 3.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wilko store is there 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good pet shop 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1
Good market 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheap car parking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Good garden centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shops allow dogs inside 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
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Offers undercover shopping 0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waitrose store is there 0.1% 1 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Place of worship is there 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0
Good range of takeaways 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Next store is there 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good DIY store is there 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland store is there 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
(Nothing in particular) 12.8% 106 11.7% 15 18.4% 22 9.1% 2 24.0% 14 9.9% 11 11.4% 21 13.8% 9 3.7% 1 10.5% 5 9.4% 5
(Don't know / varies) 1.4% 12 4.3% 5 0.4% 1 2.4% 1 0.0% 0 2.3% 3 0.8% 2 1.3% 1 0.7% 0 0.0% 0 0.0% 0
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
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Q36 Are there any measures that would encourage you to visit (CENTRE MENTIONED AT Q32) more often? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
  1st Mention 
 
Increased general choice and 

range of shops 
13.6% 113 10.4% 13 24.5% 29 15.8% 4 6.6% 4 10.0% 11 16.3% 30 11.7% 7 11.1% 4 13.8% 7 6.1% 3

Improved non-food shops 
within the town centre 

5.6% 46 7.9% 10 6.7% 8 1.8% 0 16.9% 10 2.9% 3 4.7% 9 4.1% 3 3.8% 1 3.5% 2 0.0% 0

Cheaper parking 5.6% 46 4.4% 6 3.2% 4 0.0% 0 1.6% 1 4.6% 5 13.7% 25 5.0% 3 2.4% 1 1.2% 1 1.7% 1
More parking 4.6% 38 3.6% 5 2.3% 3 8.2% 2 5.9% 4 6.7% 8 4.1% 7 3.7% 2 10.2% 3 5.5% 3 2.7% 1
Improved quality of shops 3.4% 29 4.1% 5 2.8% 3 10.9% 3 1.6% 1 4.8% 5 2.3% 4 6.7% 4 0.7% 0 0.0% 0 4.2% 2
If it was updated / got a 

revamp 
3.3% 27 0.7% 1 10.0% 12 4.6% 1 2.9% 2 0.0% 0 3.1% 6 2.0% 1 4.9% 2 4.2% 2 1.7% 1

Less empty shops 2.2% 18 7.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3 5.0% 3 4.1% 1 2.3% 1 0.0% 0
Improved food shops within 

the town centre 
2.0% 17 0.7% 1 0.7% 1 7.2% 2 0.0% 0 5.5% 6 1.8% 3 5.1% 3 2.2% 1 0.0% 0 0.0% 0

More independent shops 1.9% 16 4.3% 5 2.1% 3 4.2% 1 1.0% 1 0.0% 0 2.3% 4 0.0% 0 1.5% 0 1.3% 1 1.7% 1
Improved range of cafés / 

restaurants / pubs 
1.9% 16 1.7% 2 3.0% 4 3.8% 1 0.0% 0 4.5% 5 0.0% 0 0.0% 0 4.1% 1 4.8% 2 0.0% 0

Less traffic congestion 1.7% 14 0.7% 1 0.0% 0 0.7% 0 0.0% 0 4.9% 6 0.6% 1 0.0% 0 4.2% 1 8.4% 4 1.7% 1
Improved leisure facilities 

(leisure centres, gyms, 
cinemas etc) 

1.7% 14 6.6% 9 2.6% 3 1.2% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0

Free parking 1.6% 13 1.7% 2 2.1% 3 0.0% 0 0.0% 0 1.0% 1 2.6% 5 1.3% 1 0.0% 0 2.8% 1 0.0% 0
More clothing shops 1.4% 11 1.5% 2 2.3% 3 3.3% 1 0.0% 0 0.0% 0 1.4% 3 4.6% 3 0.7% 0 0.0% 0 0.0% 0
Better choice of services 

(hairdressers, banks etc) 
1.3% 10 2.6% 3 2.1% 3 0.7% 0 1.0% 1 0.0% 0 1.7% 3 0.0% 0 2.2% 1 0.0% 0 0.0% 0

Better environment 1.0% 8 0.0% 0 0.4% 1 0.0% 0 6.4% 4 0.0% 0 0.8% 2 1.1% 1 1.8% 1 2.0% 1 0.0% 0
Increased public transport 0.8% 7 0.0% 0 0.0% 0 0.7% 0 3.5% 2 0.0% 0 0.8% 2 0.7% 0 0.7% 0 4.3% 2 0.0% 0
More entertainment / an 

entertainment centre 
0.7% 6 1.7% 2 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Better road surfaces 0.6% 5 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 1 0.0% 0 0.0% 0
M&S store 0.5% 5 0.0% 0 1.5% 2 0.0% 0 0.0% 0 1.0% 1 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More pedestrianisation 0.5% 4 0.7% 1 0.0% 0 1.2% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 0.5% 4 1.7% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less coffee shops 0.5% 4 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.4% 4 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
More cycle lanes 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Less hairdressers / barbers / 

salons 
0.3% 3 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Discount foodstores within 
the town centre 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0

More department stores 0.3% 3 0.0% 0 0.6% 1 1.2% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More undercover shopping 0.3% 2 0.0% 0 1.5% 2 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More specialist markets (e.g. 

farmers / craft) 
0.3% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 181 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Better pavements 0.2% 2 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.6% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Less busy 0.2% 2 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.8% 0 0.0% 0
More cultural facilities (e.g. 

theatres / museums / 
galleries) 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 1.7% 1

Improved street cleaning 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Longer opening hours 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More cycle lock-up areas 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less roadworks 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / nothing else) 38.1% 315 26.1% 34 23.3% 28 28.4% 7 48.2% 29 49.6% 56 32.2% 59 42.3% 27 39.7% 13 43.1% 22 78.6% 41
(Don't know) 1.9% 15 2.1% 3 2.8% 3 2.2% 1 3.5% 2 0.6% 1 3.1% 6 0.0% 0 0.0% 0 0.8% 0 0.0% 0
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
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  2nd Mention 
 
Increased general choice and 

range of shops 
5.5% 46 11.5% 15 3.4% 4 6.1% 1 2.4% 1 2.9% 3 7.1% 13 4.3% 3 4.5% 1 1.2% 1 5.0% 3

Improved range of cafés / 
restaurants / pubs 

3.0% 25 1.7% 2 9.7% 12 1.1% 0 1.9% 1 3.5% 4 0.0% 0 5.3% 3 3.1% 1 0.8% 0 2.5% 1

Improved non-food shops 
within the town centre 

3.0% 25 5.0% 6 0.6% 1 0.0% 0 2.4% 1 0.6% 1 5.4% 10 5.4% 3 1.9% 1 1.3% 1 1.7% 1

More parking 2.7% 23 7.1% 9 1.1% 1 4.6% 1 1.6% 1 0.0% 0 2.3% 4 0.7% 0 1.8% 1 3.6% 2 6.1% 3
Improved quality of shops 2.2% 18 0.7% 1 2.6% 3 4.4% 1 1.6% 1 1.0% 1 3.7% 7 7.0% 4 0.0% 0 0.0% 0 0.0% 0
Improved leisure facilities 

(leisure centres, gyms, 
cinemas etc) 

1.8% 15 4.5% 6 2.3% 3 1.8% 0 0.0% 0 0.0% 0 2.9% 5 0.0% 0 0.0% 0 1.2% 1 0.0% 0

Cheaper parking 1.6% 13 0.0% 0 0.6% 1 0.0% 0 1.0% 1 3.5% 4 3.9% 7 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Less charity shops 1.4% 11 5.7% 7 2.1% 3 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
If it was updated / got a 

revamp 
1.2% 10 2.1% 3 4.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 3.6% 2 0.0% 0

More clothing shops 1.0% 8 0.7% 1 3.9% 5 2.9% 1 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Less empty shops 1.0% 8 0.0% 0 1.9% 2 0.7% 0 0.0% 0 0.0% 0 2.6% 5 0.7% 0 0.7% 0 0.0% 0 0.0% 0
Improved food shops within 

the town centre 
1.0% 8 1.4% 2 0.6% 1 3.8% 1 0.0% 0 1.0% 1 0.9% 2 1.0% 1 1.2% 0 1.3% 1 0.0% 0

Better choice of services 
(hairdressers, banks etc) 

0.7% 6 1.4% 2 0.6% 1 4.8% 1 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0

More independent shops 0.6% 5 0.0% 0 2.1% 3 3.6% 1 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper shops 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 4 0.0% 0 2.7% 1 0.0% 0 0.0% 0
Free parking 0.3% 3 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
More pedestrianisation 0.3% 3 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 0.2% 2 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0
Better security 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less traffic congestion 0.2% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 1.2% 1 0.0% 0
More cycle lanes 0.2% 2 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Less coffee shops 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.7% 0 1.2% 1 0.0% 0
Better road surfaces 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0
Increased public transport 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less hairdressers / barbers / 

salons 
0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local market 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More specialist markets (e.g. 

farmers / craft) 
0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better layout / more compact 0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More department stores 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
More entertainment / an 

entertainment centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0

(Nothing / nothing else) 67.2% 556 52.7% 68 56.5% 67 61.3% 15 83.2% 49 82.3% 94 62.0% 113 72.0% 46 72.5% 24 70.5% 36 84.7% 45
(Don't know) 2.9% 24 1.2% 2 3.8% 5 4.8% 1 4.5% 3 5.2% 6 0.6% 1 1.3% 1 6.2% 2 7.8% 4 0.0% 0
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Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
 
  3rd Mention 
 
Increased general choice and 

range of shops 
2.3% 19 0.0% 0 2.8% 3 3.4% 1 0.0% 0 0.0% 0 7.4% 13 1.0% 1 3.6% 1 0.0% 0 0.0% 0

Improved non-food shops 
within the town centre 

1.8% 15 3.3% 4 3.6% 4 0.0% 0 0.0% 0 0.0% 0 2.9% 5 1.0% 1 0.0% 0 0.0% 0 0.0% 0

More parking 0.9% 7 2.4% 3 0.0% 0 1.1% 0 1.0% 1 2.9% 3 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Improved range of cafés / 

restaurants / pubs 
0.8% 7 2.6% 3 3.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cheaper parking 0.8% 7 0.0% 0 1.5% 2 1.2% 0 0.0% 0 0.0% 0 2.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better choice of services 

(hairdressers, banks etc) 
0.8% 6 0.7% 1 1.3% 2 0.0% 0 0.0% 0 3.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less hairdressers / barbers / 
salons 

0.5% 4 3.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less charity shops 0.4% 4 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More entertainment / an 

entertainment centre 
0.4% 4 0.0% 0 3.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less empty shops 0.4% 3 0.0% 0 2.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.8% 0 0.0% 0
Less coffee shops 0.3% 3 0.8% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More clothing shops 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.4% 2 0.0% 0 0.0% 0 0.0% 0
If it was updated / got a 

revamp 
0.3% 3 0.0% 0 0.0% 0 0.7% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 1.9% 1 0.0% 0

Increased public transport 0.3% 3 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved leisure facilities 

(leisure centres, gyms, 
cinemas etc) 

0.3% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More department stores 0.3% 2 1.7% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 0.2% 2 0.7% 1 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.8% 0 0.0% 0
Local market 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved food shops within 

the town centre 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Improved quality of shops 0.2% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More pedestrianisation 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Better road surfaces 0.1% 1 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better disabled access 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0
Free parking 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / nothing else) 84.1% 696 77.1% 100 73.2% 87 83.1% 20 90.7% 54 88.6% 101 84.0% 153 93.0% 59 87.7% 28 88.7% 46 92.2% 49
(Don't know) 3.5% 29 3.8% 5 6.6% 8 4.8% 1 4.5% 3 2.9% 3 0.0% 0 0.7% 0 4.2% 1 7.8% 4 6.1% 3
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
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  Any mention 
 
Increased general choice and 

range of shops 
21.4% 177 21.9% 28 30.7% 37 25.4% 6 9.0% 5 12.9% 15 30.8% 56 17.0% 11 19.2% 6 15.0% 8 11.1% 6

Improved non-food shops 
within the town centre 

10.3% 85 16.2% 21 10.9% 13 1.8% 0 19.3% 11 3.5% 4 13.1% 24 10.5% 7 5.7% 2 4.7% 2 1.7% 1

More parking 8.2% 68 13.1% 17 3.4% 4 13.9% 3 8.5% 5 9.7% 11 6.4% 12 4.3% 3 12.8% 4 9.1% 5 8.8% 5
Cheaper parking 7.9% 66 4.4% 6 5.3% 6 1.2% 0 2.5% 2 8.1% 9 20.2% 37 5.0% 3 2.4% 1 2.3% 1 1.7% 1
Improved quality of shops 5.8% 48 5.2% 7 5.4% 6 15.3% 4 3.2% 2 5.8% 7 6.0% 11 15.0% 10 0.7% 0 0.0% 0 4.2% 2
Improved range of cafés / 

restaurants / pubs 
5.8% 48 5.9% 8 15.6% 19 4.9% 1 1.9% 1 8.0% 9 0.0% 0 5.3% 3 7.1% 2 5.6% 3 2.5% 1

If it was updated / got a 
revamp 

4.8% 40 2.8% 4 14.1% 17 5.3% 1 4.4% 3 0.0% 0 3.1% 6 2.0% 1 7.9% 3 9.7% 5 1.7% 1

Improved leisure facilities 
(leisure centres, gyms, 
cinemas etc) 

3.7% 31 11.2% 14 5.6% 7 3.0% 1 1.0% 1 0.0% 0 3.7% 7 2.0% 1 0.0% 0 1.2% 1 0.0% 0

Less empty shops 3.5% 29 7.1% 9 4.1% 5 0.7% 0 0.0% 0 0.0% 0 4.3% 8 5.6% 4 5.5% 2 3.1% 2 0.0% 0
Improved food shops within 

the town centre 
3.2% 26 2.1% 3 1.3% 2 10.9% 3 2.4% 1 6.4% 7 2.7% 5 6.1% 4 3.4% 1 1.3% 1 0.0% 0

Better choice of services 
(hairdressers, banks etc) 

2.7% 22 4.7% 6 4.0% 5 5.6% 1 1.0% 1 3.5% 4 2.6% 5 0.0% 0 3.0% 1 0.0% 0 0.0% 0

More clothing shops 2.6% 22 2.2% 3 6.2% 7 6.2% 1 0.0% 0 1.0% 1 2.2% 4 7.0% 4 1.5% 0 0.0% 0 0.0% 0
More independent shops 2.5% 21 4.3% 5 4.3% 5 7.8% 2 1.0% 1 0.0% 0 3.2% 6 0.0% 0 1.5% 0 1.3% 1 1.7% 1
Less charity shops 2.4% 20 9.1% 12 2.1% 3 0.0% 0 0.0% 0 1.0% 1 2.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less traffic congestion 1.9% 16 0.7% 1 0.7% 1 0.7% 0 0.0% 0 4.9% 6 0.6% 1 0.0% 0 4.9% 2 9.6% 5 1.7% 1
Free parking 1.9% 16 3.3% 4 2.1% 3 1.2% 0 0.0% 0 1.0% 1 2.6% 5 2.0% 1 0.0% 0 2.8% 1 0.0% 0
Better environment 1.5% 12 0.7% 1 1.5% 2 1.1% 0 6.4% 4 0.0% 0 0.8% 2 1.7% 1 1.8% 1 4.3% 2 0.0% 0
Increased public transport 1.2% 10 0.8% 1 0.0% 0 0.7% 0 3.5% 2 0.0% 0 2.3% 4 0.7% 0 0.7% 0 4.3% 2 0.0% 0
More entertainment / an 

entertainment centre 
1.2% 10 1.7% 2 5.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 1.2% 0 0.0% 0 0.0% 0

Less coffee shops 1.0% 8 2.4% 3 0.6% 1 0.0% 0 0.0% 0 0.0% 0 2.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less hairdressers / barbers / 

salons 
1.0% 8 4.0% 5 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More pedestrianisation 0.9% 8 2.1% 3 0.0% 0 1.2% 0 0.0% 0 0.0% 0 2.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better road surfaces 0.8% 7 2.6% 3 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 1 2.8% 1 0.0% 0
Better security 0.8% 6 1.7% 2 1.5% 2 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.7% 1
More department stores 0.6% 5 1.7% 2 0.6% 1 1.9% 0 0.0% 0 0.0% 0 0.8% 2 0.7% 0 0.0% 0 0.0% 0 0.0% 0
More cycle lanes 0.6% 5 0.8% 1 0.0% 0 0.0% 0 0.0% 0 2.3% 3 0.0% 0 0.7% 0 0.0% 0 1.2% 1 0.0% 0
M&S store 0.5% 5 0.0% 0 1.5% 2 0.0% 0 0.0% 0 1.0% 1 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper shops 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 4 0.0% 0 2.7% 1 0.0% 0 0.0% 0
Longer opening hours 0.5% 4 0.8% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More specialist markets (e.g. 

farmers / craft) 
0.4% 3 1.7% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local market 0.3% 3 0.0% 0 1.5% 2 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 

the town centre 
0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Improved street cleaning 0.3% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 1.5% 0 1.2% 1 0.0% 0
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More undercover shopping 0.3% 2 0.0% 0 1.5% 2 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better pavements 0.2% 2 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.6% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Less busy 0.2% 2 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.8% 0 0.0% 0
More cultural facilities (e.g. 

theatres / museums / 
galleries) 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 1.7% 1

More cycle lock-up areas 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better layout / more compact 0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better disabled access 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0
Less roadworks 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
 
 Meanscore: [Plentiful = 2, Good = 1, Average = 0, Poor = -1, Severely lacking = -2] 
 
Q37 How would you rate the provision of independent stores in (CENTRE MENTIONED AT Q32)? [PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Plentiful 9.5% 78 18.6% 24 3.0% 4 10.2% 2 4.0% 2 11.3% 13 9.4% 17 5.2% 3 11.0% 4 10.3% 5 7.0% 4
Good 26.9% 223 25.6% 33 26.1% 31 20.7% 5 24.2% 14 29.5% 34 26.8% 49 21.2% 14 31.7% 10 32.5% 17 31.3% 17
Average 32.9% 272 28.4% 37 32.5% 39 26.1% 6 39.6% 23 27.8% 32 34.8% 63 35.6% 23 39.2% 13 30.2% 16 40.3% 21
Poor 15.1% 125 19.9% 26 21.4% 26 17.6% 4 13.9% 8 4.5% 5 15.6% 28 16.5% 10 12.5% 4 12.9% 7 12.0% 6
Severely lacking 10.2% 84 6.5% 8 16.6% 20 20.8% 5 7.9% 5 12.5% 14 10.3% 19 12.8% 8 1.5% 0 7.4% 4 1.7% 1
(Don't know / no opinion) 5.5% 45 0.9% 1 0.4% 1 4.6% 1 10.5% 6 14.4% 16 3.1% 6 8.7% 6 4.1% 1 6.6% 3 7.8% 4
Mean:   0.11 0.30 -0.23 -0.19 0.03 0.27 0.10 -0.11  0.40 0.27 0.32
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
 
 Meanscore: [Plentiful = 2, Good = 1, Average = 0, Poor = -1, Severely lacking = -2] 
 
Q38 How would you rate the 'evening and night-time economy' in (CENTRE MENTIONED AT Q32)? The evening and night-time economy includes restaurants, pub, bars and other nightlife, as well as 

entertainment facilities such as cinemas, theatres, live music and events. [PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Plentiful 6.5% 54 15.4% 20 3.2% 4 10.8% 3 1.6% 1 8.0% 9 6.9% 13 3.7% 2 0.0% 0 5.6% 3 0.0% 0
Good 23.5% 194 29.6% 38 22.7% 27 31.3% 7 19.8% 12 18.0% 20 28.0% 51 26.5% 17 9.8% 3 24.9% 13 10.3% 5
Average 19.5% 161 27.5% 36 17.3% 21 18.2% 4 19.7% 12 19.7% 22 22.5% 41 8.2% 5 27.4% 9 13.0% 7 8.6% 5
Poor 12.0% 99 14.7% 19 23.4% 28 8.3% 2 3.0% 2 4.1% 5 8.8% 16 16.1% 10 20.9% 7 9.2% 5 11.1% 6
Severely lacking 7.4% 61 3.5% 5 17.8% 21 3.3% 1 1.6% 1 7.4% 8 5.8% 11 7.3% 5 15.2% 5 1.9% 1 7.8% 4
(Don't know / no opinion) 31.2% 258 9.2% 12 15.6% 19 28.0% 7 54.3% 32 42.8% 49 27.9% 51 38.1% 24 26.7% 9 45.4% 23 62.2% 33
Mean:   0.14 0.43 -0.35 0.53 0.37 0.26 0.30 0.05  -0.57 0.42 -0.43
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
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Q39 As well as visiting (CENTRE MENTIONED AT Q32), do you ever visit any of these other large centres? [MR/PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Brighton 68.8% 569 83.6% 108 81.9% 98 62.5% 15 65.5% 39 58.9% 67 56.6% 103 58.4% 37 64.3% 21 69.7% 36 87.2% 46
Eastbourne 22.4% 186 24.3% 31 14.8% 18 6.5% 2 13.0% 8 17.7% 20 25.9% 47 32.0% 20 13.4% 4 19.4% 10 48.3% 26
Crawley 58.8% 486 62.5% 81 73.3% 87 31.5% 8 73.9% 44 75.7% 86 67.2% 122 33.1% 21 17.6% 6 32.9% 17 28.2% 15
Worthing 16.8% 139 18.9% 24 11.0% 13 5.0% 1 14.8% 9 16.5% 19 12.7% 23 9.9% 6 5.4% 2 33.4% 17 45.8% 24
Horsham 39.0% 322 47.5% 61 30.6% 36 64.3% 15 71.6% 42 62.5% 71 20.3% 37 24.2% 15 16.8% 5 52.9% 27 20.6% 11
Royal Tunbridge Wells 28.1% 232 20.9% 27 7.7% 9 10.9% 3 18.1% 11 23.2% 26 64.7% 118 38.9% 25 8.0% 3 9.8% 5 11.8% 6
Lewes 33.7% 279 43.8% 57 26.6% 32 24.5% 6 33.9% 20 15.1% 17 21.5% 39 60.6% 39 45.6% 15 43.8% 23 60.9% 32
Chichester 11.2% 93 13.6% 18 4.9% 6 11.9% 3 17.1% 10 14.9% 17 8.5% 16 9.0% 6 13.4% 4 14.9% 8 11.8% 6
Portsmouth 15.9% 132 15.5% 20 17.3% 21 16.1% 4 22.3% 13 21.0% 24 11.0% 20 5.7% 4 9.6% 3 17.9% 9 26.5% 14
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arundel 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0
Ashford 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central London 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dartford 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Guildford 0.5% 4 0.7% 1 1.5% 2 1.1% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0
Littlehampton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0
Maidstone 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea 0.1% 1 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
(Don't visit any large centres) 7.6% 63 5.5% 7 4.2% 5 14.2% 3 2.9% 2 7.1% 8 11.2% 20 10.3% 7 17.2% 6 7.9% 4 1.7% 1
Weighted base:  828 129 119 24 59 114 182 64  32 52 53
Sample:  845 99 98 95 63 74 99 93  98 83 43
 
Q40 Why don’t you visit any of those Town Centres? [MR] 
 Those that said '(Don't visit any of these centres)' at Q31 
 
Too far away from home 26.8% 47 0.0% 0 0.0% 0 0.0% 0 23.4% 10 30.2% 9 0.0% 0 0.0% 0 0.0% 0 45.4% 5 29.7% 23
Lack of choice and range of 

non-food shops 
5.6% 10 60.1% 1 21.3% 1 0.0% 0 5.6% 2 12.8% 4 0.0% 0 0.0% 0 0.0% 0 6.0% 1 1.7% 1

Health / disability reasons 3.8% 7 0.0% 0 0.0% 0 6.8% 0 4.7% 2 2.4% 1 0.0% 0 0.0% 0 17.9% 0 8.0% 1 3.4% 3
Lack of choice and range of 

food shops 
2.0% 4 0.0% 0 0.0% 0 0.0% 0 2.2% 1 8.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hard to find a parking space 1.6% 3 39.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.2% 2 0.0% 0
Covid reasons 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2
Too far away from work 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34.5% 1 0.0% 0 0.0% 0 0.0% 0
Unattractive environments 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Poor public transport access 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.1% 0 0.0% 0 0.0% 0 0.0% 0
(No reason to visit) 59.0% 103 0.0% 0 78.7% 3 93.2% 2 66.2% 28 48.1% 14 100.0% 2 52.4% 2 82.2% 1 18.4% 2 62.4% 49
(Don't know) 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  174 2 4 3 42 29 2 3  1 10 79
Sample:  157 2 2 5 37 26 1 7  3 17 57
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Q41 Instead of those Town Centre's, which other centres or villages do you usually visit? [MR] 
 Those that said '(Don't visit any of these centres)' at Q31 
 
Brighton 66.2% 115 60.1% 1 78.7% 3 0.0% 0 54.7% 23 48.0% 14 100.0% 2 60.7% 2 0.0% 0 50.6% 5 83.4% 66
Eastbourne 14.1% 25 0.0% 0 0.0% 0 0.0% 0 13.8% 6 4.0% 1 0.0% 0 47.6% 2 0.0% 0 6.0% 1 19.5% 15
Crawley 40.8% 71 60.1% 1 0.0% 0 0.0% 0 84.1% 36 89.9% 26 0.0% 0 13.1% 0 0.0% 0 17.0% 2 7.8% 6
Worthing 23.3% 41 60.1% 1 0.0% 0 0.0% 0 9.0% 4 13.6% 4 0.0% 0 13.1% 0 0.0% 0 38.9% 4 35.1% 28
Horsham 35.5% 62 0.0% 0 0.0% 0 13.6% 0 71.7% 30 56.1% 17 0.0% 0 13.1% 0 0.0% 0 70.1% 7 9.2% 7
Royal Tunbridge Wells 4.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 2 0.0% 0 47.6% 2 0.0% 0 0.0% 0 5.8% 5
Lewes 18.6% 32 60.1% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 73.8% 2 0.0% 0 10.5% 1 34.8% 27
Chichester 11.2% 20 0.0% 0 0.0% 0 0.0% 0 4.1% 2 3.7% 1 100.0% 2 0.0% 0 0.0% 0 10.0% 1 18.0% 14
Portsmouth 10.8% 19 0.0% 0 0.0% 0 0.0% 0 11.6% 5 9.8% 3 100.0% 2 0.0% 0 0.0% 0 0.0% 0 12.1% 10
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bournemouth 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Croydon 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horley 0.9% 2 0.0% 0 0.0% 0 0.0% 0 1.4% 1 3.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leatherhead 0.5% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't visit any centres) 9.8% 17 39.9% 1 21.3% 1 86.3% 2 4.7% 2 0.0% 0 0.0% 0 26.2% 1 100.0% 1 12.0% 1 10.2% 8
Weighted base:  174 2 4 3 42 29 2 3  1 10 79
Sample:  157 2 2 5 37 26 1 7  3 17 57
 
Q42 Outside of the lockdowns, which of these leisure activities do you participate in? [MR/PR] 
 
Indoor sports or health and 

fitness activity, including 
gyms 

30.8% 308 41.6% 54 34.6% 42 41.1% 11 24.5% 25 39.2% 56 27.0% 50 32.3% 22 26.2% 9 34.4% 21 14.1% 19

Cinema 58.3% 584 63.9% 83 64.6% 79 48.5% 13 50.2% 51 63.2% 91 63.1% 116 64.7% 43 49.5% 17 47.5% 29 47.2% 62
Restaurant 81.3% 814 93.4% 122 87.1% 107 74.5% 20 71.8% 73 81.5% 117 78.6% 144 83.8% 56 76.5% 26 78.3% 48 77.1% 102
Pub / bars / nightclubs 58.1% 583 74.0% 97 73.6% 90 63.5% 17 44.0% 45 56.3% 81 52.2% 96 64.6% 43 54.7% 18 60.1% 37 44.9% 59
Ten pin bowling 25.4% 255 31.7% 41 40.4% 50 14.9% 4 28.6% 29 31.6% 45 19.0% 35 17.8% 12 13.6% 5 18.4% 11 17.3% 23
Bingo 3.9% 39 4.9% 6 7.4% 9 0.0% 0 9.1% 9 5.4% 8 0.0% 0 5.0% 3 0.0% 0 2.3% 1 1.3% 2
Theatres / concert halls / 

museums / art galleries 
and other cultural facilities 

54.2% 543 58.2% 76 53.6% 66 63.2% 17 51.5% 52 51.7% 74 54.7% 100 57.9% 39 47.8% 16 50.3% 31 54.4% 72

(None mentioned) 11.0% 111 3.7% 5 4.2% 5 16.4% 4 18.7% 19 11.4% 16 13.2% 24 9.5% 6 11.1% 4 13.0% 8 14.3% 19
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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Q43 Which location or facility did you last visit for indoor sports or health and fitness activity, including gyms? 
 Those that said 'Indoor sports or health and fitness activity, including gyms' at Q32 AND Excl. Nulls & SFT 
 
Zone 1   
Be-Yoga, Sussex Road, 

Haywards Heath, RH16 
4DZ 

0.8% 2 4.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Franklands Village Hall, 
Franklands Village, 
Haywards Heath, RH16 
3RS 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

2.7% 8 8.7% 5 6.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 0 0.0% 0 0.0% 0

Lindfield Golf Club, East 
Mascalls Lane, Haywards 
Heath, RH16 2QN 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Linear Health & Fitness 

Limited, Borde Hill 
Gardens, Haywards Heath, 
RH16 1XP 

0.8% 2 1.8% 1 0.0% 0 7.9% 1 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oathall Community College, 
Appledore Gardens, 
Haywards Heath, RH16 
2AQ 

0.3% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Performance Project 
Personal Training Gym, 
Burrell Road, Haywards 
Heath, RH16 1TW 

0.7% 2 1.7% 1 1.9% 1 4.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Potential Personal Training, 
Lewes Road, Lindfield, 
RH16 2LH 

0.1% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Dolphin Leisure Centre, 
Pasture Hill Road, 
Haywards Heath, RH16 
1LY 

14.2% 41 50.1% 27 0.0% 0 29.6% 3 30.0% 6 0.0% 0 0.0% 0 23.2% 4 0.0% 0 2.9% 1 0.0% 0

Zone 2   
All Saints URC Church, 

Junction Road, Burgess 
Hill, RH15 0JS 

0.2% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 0 3.2% 1 0.0% 0
Jumpin Fun, Jubilee Road, 

Burgess Hill, RH15 9TL 
0.8% 2 4.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

PureGym, London Road, 
Burgess Hill, RH15 9RD 

7.5% 21 14.2% 8 29.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 1 10.4% 1 0.0% 0 0.0% 0

The Burgess Hill Academy, 
Station Road, Burgess 

0.1% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hill, RH15 9EA 
The Triangle Leisure Centre, 

Triangle Way, Burgess 
Hill, RH15 8WA 

14.5% 42 5.1% 3 43.4% 18 16.9% 2 0.0% 0 0.0% 0 0.0% 0 34.9% 7 17.6% 1 46.5% 9 8.2% 1

Ultimate Training, Victoria 
Road, Burgess Hill, RH15 
9LH 

0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 1 0.0% 0

Zone 3   
Ansty Village Centre 0.2% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bolney Village Centre 0.1% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cuckfield Town Centre 0.2% 1 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0
Cuckfield Village Hall, 

London Lane, Cuckfield, 
RH17 5BD 

0.1% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TFW Sussex, Cuckfield Golf 
Centre, Haywards Heath, 
RH17 5HY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Rawson Hall, The 
Street, Bolney, RH17 5PF 

0.3% 1 0.0% 0 0.0% 0 6.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4   
Ardingly Village Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 4.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
K2 Crawley, Pease Pottage 

Hill, Crawley, RH11 9BQ 
1.9% 6 0.0% 0 6.6% 3 2.4% 0 0.0% 0 3.4% 2 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0

Staplefield Village Centre 0.3% 1 0.0% 0 0.0% 0 1.6% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Forest Gym, Tilgate 

Drive, Crawley, RH10 
5PH 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Acorns Health and Leisure 

Club, Copthorne Road, 
Copthorne, RH10 3SQ 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Copthorne Village Centre 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Healthy Balanced Generation 
Fitness Centre, Oriel High 
School, Maidenbower, 
RH10 7XW 

0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Le Club Health & Fitness, 
Copthorne Hotel, Crawley, 
RH10 3EU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuffield Health Gym, 2.0% 6 4.0% 2 1.8% 1 0.0% 0 0.0% 0 5.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Crabbet Park, Crawley 
Down, RH10 4ST 

Spindles Health & Leisure 
Club, Balcombe Road, 
Crawley, RH10 7ZR 

0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tulleys Farm, Turners Hill 
Road, Crawley, RH10 4PE 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6   
BeMoore Pilates, London 

Road, East Grinstead, 
RH19 1AW 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridge Retail Park, London 
Road, East Grinstead 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Chartham Park Golf & 
Country Club, Felcourt 
Road, East Grinstead, 
RH19 2JT 

3.8% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.5% 10 3.3% 1 0.0% 0 0.0% 0 0.0% 0

Connect Within Yoga, 
Sharpthorne, East 
Grinstead, RH19 4SJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Sports Club, 
Saint Hill Road, East 
Grinstead, RH19 4JU 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Energie Fitness, London 

Road, East Grinstead, 
RH19 1EQ 

0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Forest Row Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jubilee Community Centre, 

Charlwoods Road, East 
Grinstead, RH19 2HL 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kings Centre, Moat Road, 
East Grinstead, RH19 3LN 

3.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.9% 6 12.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Meridian Hall, College Lane, 
East Grinstead, RH19 3LT 

0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

PureGym, King Street, East 
Grinstead, RH19 3DJ 

1.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sharpthorne Village Centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Volume 1 Climbing, 

Felbridge, East Grinstead, 
RH19 1XZ 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Yard Yoga, Lewes Road, 
Forest Row, RH18 5AA 

1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7   
Newick Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0
Scaynes Hill Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield Leisure Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0
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Uckfield College, 
Uckfield, TN22 3DJ 

Zone 8   
Blackbrook Strength, 

Ditchling Common, 
Hassocks, BN6 8SG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ditchling Village Centre 0.6% 2 0.0% 0 4.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Sports Centre, 

Keymer, Hassocks, BN6 
8LP 

1.0% 3 0.0% 0 3.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.4% 1 2.9% 1 0.0% 0

Hassocks Town Centre 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.2% 2 0.0% 0 0.0% 0
The Weald Tennis and 

Squash Club, South Bank, 
Hassocks, BN6 8JP 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 0 0.0% 0 0.0% 0

Zone 9   
Albourne Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0
Henfield Leisure Centre, 

Northcroft, Henfield, BN5 
9QB 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 1 0.0% 0

Henfield Village Centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.3% 2 0.0% 0
Hurstpierpoint Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickwoods Country Club, 
Hotel & Spa, Shaves 
Wood Lane, Albourne, 
BN6 9DY 

1.4% 4 0.0% 0 0.0% 0 5.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.4% 1 10.0% 2 5.0% 1

Zone 10   
Brighton Retail Park, Carden 

Avenue, Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Falmer Sports Centre, 
Village Way, Falmer, BN1 
9PH 

0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 1

Hollingbury Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.1% 3

Virgin Active, Village Way, 
Falmer, Brighton, BN1 
9SG 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Withdean Sports Complex, 
Withdean, Brighton, BN1 
5JD 

1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 12.6% 2

Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

AK's Gym, Kelvin Way, 
Crawley, RH10 9SE 

1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton City Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.5% 1 0.0% 0 0.0% 0
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadbridge Heath Retail 

Park, Horsham 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cisswood Leisure Club, 

Plummers Plain, Horsham, 
RH13 6NF 

0.1% 0 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

County Oak Retail Park, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Lawn Tennis Club, 
Hazelwick Avenue, 
Crawley, RH10 1NP 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Leisure Park, 
London Road, Crawley 

1.1% 3 0.0% 0 0.0% 0 0.0% 0 2.9% 1 4.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 0.6% 2 1.8% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 1 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
David Lloyd Worthing, 

Romany Road, Worthing, 
BN13 3DL 

0.1% 0 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Sussex National Hotel, 
Golf Resort & Spa, 
Uckfield, TN22 5ES 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edenbridge Town Centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Energie Fitness, Haslett 

Avenue East, Crawley, 
RH10 1SS 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gatwick Footgolf, Antlands 
Lane, Copthorne, Horley, 
RH6 9TF 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Guildford Spectrum Leisure 

Complex, Parkway, 
Guildford, GU1 1UP 

0.7% 2 0.0% 0 0.0% 0 0.0% 0 10.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horley Leisure Centre, 

Anderson Way, Horley, 
RH6 8SP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hustle, Rusper Road, Ifield, 
Crawley, RH11 0HL 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Isenhurst Health Club, Bell 
Lane, Uckfield, TN22 
1QL 

0.8% 2 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.2% 2 0.0% 0 0.0% 0 0.0% 0

King Alfred Leisure Centre, 
Kingsway, Hove, BN3 
2WW 

0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.2% 2

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0
Moulsecoomb Community 

Leisure Centre, Brighton, 
BN2 4PB 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nourishment Academy, 

Tilburstow Hill Road, 
Godstone, RH9 8LY 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuffield Health Gym, 
Crawley Leisure Park, 
Crawley, RH10 8LR 

5.4% 16 1.7% 1 0.0% 0 1.6% 0 2.9% 1 25.2% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pavilion Retail Park, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Plumpton Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0
Portslade Sports Centre, 

Portslade, Brighton, BN41 
2WS 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0

Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Preston Village Local 

Centre, Brighton 
0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH10 Fitness, Royce Road, 

Crawley, RH10 9NX 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shoreham-by-Sea Town 
Centre 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Lodge Hotel & Spa, 
Lower Beeding, Crabtree, 
RH13 6PS 

0.6% 2 0.0% 0 0.0% 0 8.2% 1 4.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southwick Leisure Centre, 
Southwick, Brighton, 
BN42 4NT 

1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.2% 3

St Paul's Methodist Church, 
Woodfield Road, 
Northgate, Crawley, RH10 
8ER 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Steyning Leisure Centre, 
Horsham Road, Steyning, 
BN44 3AA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Bewbush Centre, 

Dorsten Square, Crawley, 
RH11 8XW 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Ghyll Southwater, 
Pevensey Road, 
Southwater, RH13 9XZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Gym, Albion Way, 
Horsham, RH12 1AH 

1.1% 3 0.0% 0 0.0% 0 0.0% 0 16.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Gym, The Pavilions 
Queens Square, Crawley, 
RH10 1DE 

2.7% 8 0.0% 0 0.0% 0 0.0% 0 19.3% 4 7.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0
Varndean College, 

Surrenden Road, Brighton, 
BN1 6WQ 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1

Worthing Town Centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  288 53 42 11 20 55 42 19  8 20 18
Sample:  275 36 31 43 15 37 23 25  20 30 15
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Q44 Which cinema did you last visit? 
 Those that said 'Cinema' at Q32 AND Excl. Nulls & SFT 
 
Zone 2   
Orion Cinema, Cyprus Road, 

Burgess Hill, RH15 8DX 
11.5% 65 14.3% 12 48.7% 37 31.2% 4 1.8% 1 0.0% 0 0.0% 0 10.7% 5 21.2% 4 11.8% 3 0.0% 0

Zone 4   
South of England 

Showground, Selsfield 
Road, Ardingly, RH17 
6TL 

0.5% 3 2.7% 2 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6   
Scott Cinemas, King Street, 

East Grinstead, RH19 3DJ 
15.6% 87 1.2% 1 0.0% 0 0.0% 0 1.9% 1 8.7% 8 74.3% 77 1.5% 1 0.0% 0 0.0% 0 0.0% 0

Zone 8   
Ditchling Village Hall, 

Lewes Road, Ditchling, 
BN6 8TT 

0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 9   
Henfield Hall, Coopers Way, 

Henfield, BN5 9DB 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0

Hurst Village Cinema, High 
Street, Hurstpierpoint, 
Hassocks, BN6 9PU 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Players Theatre, High Street, 
Hurstpierpoint, Hassocks, 
BN6 9PU 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 0 1.4% 0 0.0% 0

Outside Survey Area   
Central London / West End 0.4% 2 1.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 2.3% 0 0.0% 0 0.0% 0
Cineworld, Brighton Marina, 

Brighton, BN2 5UF 
9.3% 52 5.4% 4 3.4% 3 2.1% 0 4.2% 2 0.0% 0 0.0% 0 2.6% 1 15.6% 3 24.3% 7 51.9% 32

Cineworld, Crawley Leisure 
Park, Crawley, RH10 8LR 

40.9% 230 59.2% 48 42.2% 32 32.8% 4 76.9% 38 81.9% 73 15.2% 16 17.3% 7 17.4% 3 27.5% 8 1.4% 1

Cineworld, Rutherford Road, 
Ashford, TN25 4BN 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0

Cineworld, The Old Dairy, 
Victoria Road, Ruislip, 
HA4 0EU 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Depot Cinema, Pinwell 
Road, Lewes, BN7 2JS 

4.6% 26 6.1% 5 1.0% 1 9.2% 1 1.9% 1 0.0% 0 0.0% 0 23.5% 10 18.3% 3 10.5% 3 3.6% 2

Dome Cinema, Marine 
Parade, Worthing, BN11 
3PT 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 3

Duke of York's Picturehouse, 
Preston Road, Brighton, 
BN1 4NA 

1.4% 8 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 1 5.8% 2 6.6% 4

Everyman Horsham, Piries 2.4% 14 0.0% 0 0.0% 0 16.4% 2 8.3% 4 2.5% 2 0.0% 0 4.2% 2 0.0% 0 8.4% 2 1.4% 1
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Place, Horsham, RH12 
1EH 

Everyman Oxted, Station 
Road West, Oxted, RH8 
9EE 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham Pavilion Theatre & 
Cinema, George Street, 
Hailsham, BN27 1AE 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Harbour Lights Picturehouse, 
Southampton, SO14 3TL 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Odeon, Kingswest, Brighton, 
BN1 2RE 

4.4% 25 2.3% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0 9.7% 2 2.2% 1 29.0% 18

Picture House Cinema and 
Restaurant, High Street, 
Uckfield, TN22 1AS 

1.3% 8 4.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.4% 4 0.0% 0 0.0% 0 0.0% 0

Picture House Cinema, High 
Street, Uckfield, TN22 
1AS 

4.3% 24 1.8% 2 0.7% 1 3.6% 0 0.0% 0 0.0% 0 7.9% 8 30.3% 13 5.2% 1 0.0% 0 0.0% 0

Showcase, Bluewater 
Shopping Centre, 
Dartford, DA9 9ST 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Capitol, North Street, 
Horsham, RH12 1RG 

1.1% 6 0.0% 0 2.4% 2 3.4% 0 1.9% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 6.8% 2 0.0% 0

Vue, Eastfield Way, 
Inverness, IV2 7GD 

0.2% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  562 81 76 13 49 89 104 42  17 29 62
Sample:  523 58 64 52 40 58 55 60  43 50 43
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Q45 Where did you last visit to go to a restaurant? 
 Those that said 'Restaurant' at Q32 AND Excl. Nulls & SFT 
 
Zone 1   
Borde Hill Gardens, Borde 

Hill Lane, Haywards 
Heath, RH16 1XP 

0.3% 2 0.0% 0 0.0% 0 3.8% 1 1.4% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

13.6% 103 44.1% 53 13.9% 14 32.8% 6 11.2% 7 4.8% 5 0.0% 0 22.7% 12 14.9% 3 2.8% 1 0.0% 0

Lindfield Town Centre 4.3% 32 7.9% 10 3.5% 4 4.3% 1 5.1% 3 5.8% 6 0.0% 0 15.0% 8 1.1% 0 1.5% 1 0.0% 0
The Fox and Hounds, Fox 

Hill, Haywards Heath, 
RH16 4QY 

0.3% 2 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Snowdrop Inn, 
Snowdrop Lane, Near 
Walstead, RH16 2QE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 2   
Burgess Hill Town Centre 7.3% 55 1.2% 2 43.1% 45 7.6% 1 1.3% 1 0.0% 0 0.0% 0 1.3% 1 7.1% 2 1.9% 1 3.3% 3
The Acorn, Charles Avenue, 

Burgess Hill, RH15 9TQ 
0.1% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Oak Barn Bar & 
Restaurant, Cuckfield 
Road, Burgess Hill, RH15 
8RE 

0.1% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Ansty Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bolney Village Centre 1.5% 12 0.8% 1 1.5% 2 9.0% 2 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6
Cuckfield Town Centre 1.1% 8 3.0% 4 0.0% 0 11.6% 2 0.0% 0 0.0% 0 0.0% 0 0.8% 0 1.8% 0 3.4% 1 0.0% 0
Warninglid Village Centre 0.1% 1 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4   
Ardingly Village Centre 0.2% 2 0.0% 0 1.2% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Balcombe Village Centre 0.4% 3 1.8% 2 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Smith & Western, Tilgate 

Park, Crawley, RH10 5PQ 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South of England 
Showground, Selsfield 
Road, Ardingly, RH17 
6TH 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staplefield Village Centre 0.0% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tilgate Shopping Parade, 

Tilgate, Crawley 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre 
Europa Gatwick Hotel, M23, 

Crawley, RH10 7ZR 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tulleys Farm, Major's Hill, 

Near Turners Hill, RH10 
4PE . 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Turners Hill Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Bridge Retail Park, London 

Road, East Grinstead 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dormansland Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
East Grinstead Town Centre 8.9% 67 0.0% 0 0.8% 1 0.0% 0 0.0% 0 7.7% 8 43.6% 55 2.5% 1 6.0% 1 0.0% 0 0.0% 0
Felbridge Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 1.7% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gravetye Manor, Vowels 

Lane, Near West Hoathly, 
RH19 4LJ 

0.2% 2 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 2.4% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newchapel Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Old Dunnings Mill, 

Dunning's Road, East 
Grinstead, RH19 4AT 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Wiremill, Wire Mill 
Lane, Near Newchapel, 
RH7 6HJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

West Hoathly Village Centre 0.4% 3 0.0% 0 0.0% 0 0.9% 0 0.9% 1 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wych Cross Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7   
Chailey Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Chelwood Gate Village 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Cooksbridge Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Danehill Village Centre 0.6% 5 0.0% 0 0.8% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 5.6% 3 0.0% 0 0.0% 0 0.0% 0
Fairwarp Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Fletching Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsted Keynes Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newick Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 2 0.0% 0 0.0% 0 0.0% 0
North Chailey Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0
Nutley Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0
Piltdown Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Scaynes Hill Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
South Chailey Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Wivelsfield Green Village 0.1% 1 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
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Centre 
Wivelsfield Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Zone 8   
Ditchling Village Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.3% 3 0.0% 0 0.0% 0
Hassocks Town Centre 1.8% 14 0.0% 0 4.7% 5 0.9% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 2 14.7% 3 3.3% 1 1.8% 2
Keymer Village Centre 0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0
Zone 9   
Goddards Green Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Henfield Village Centre 0.5% 4 0.0% 0 0.0% 0 2.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 0 6.9% 3 0.0% 0
Hurstpierpoint Village 

Centre 
1.7% 13 0.8% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 7.7% 2 20.3% 9 0.0% 0

Sayers Common Village 
Centre 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Small Dole Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Wickwoods Country Club, 

Hotel & Spa, Shaves 
Wood Lane, Hassocks, 
BN6 9DY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Brighton Retail Park, Carden 

Avenue, Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Falmer Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hollingbury Local Centre, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2

Patcham Local Centre, 
Brighton 

1.6% 12 0.0% 0 1.7% 2 1.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 10.0% 10

Poynings Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Pyecombe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0
Rushfields Plant Centre, 

Henfield Road, Poynings, 
BN45 7AY 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

Withdean Village Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 3
Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arlington Village Centre 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashfold Crossways Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashington Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashurst Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Banstead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bembridge Village Centre, 

Isle of Wight 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Billingshurst Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 1 0.0% 0
Birmingham City Centre 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bodiam Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bosham Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bramber Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Brighton City Centre 9.3% 70 4.9% 6 6.3% 7 7.2% 1 4.2% 3 2.8% 3 2.5% 3 10.0% 5 17.8% 4 18.4% 8 31.5% 31
Brighton Marina 3.4% 26 4.6% 5 4.2% 4 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 5.0% 1 3.4% 1 12.7% 12
Broadbridge Heath Retail 

Park, Horsham 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brockham Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St Edmunds Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Buxted Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cambridge City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Canterbury City Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1
Central London / West End 5.1% 39 11.0% 13 6.9% 7 1.4% 0 4.1% 3 7.2% 8 1.2% 2 1.2% 1 0.0% 0 0.0% 0 6.0% 6
Chichester City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Chislehurst Local Centre, 

Bromley 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cobham Village Centre 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colgate Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cowfold Village Centre, 
RH13 8DR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Leisure Park, 
London Road, Crawley 

1.2% 9 0.8% 1 1.5% 2 0.0% 0 0.0% 0 5.4% 6 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0

Crawley Town Centre 8.8% 67 7.1% 9 2.7% 3 1.4% 0 25.1% 16 31.3% 34 3.6% 5 1.2% 1 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 4.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
East Chiltington Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Clandon Village Centre 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 4.2% 5 1.6% 1 0.0% 0 1.4% 1 0.0% 0
Edinburgh City Centre 0.4% 3 0.0% 0 2.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Emery Down Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Esher Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felpham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Findon Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0
Firle Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fisher's Pond Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fiveways Local Centre, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Fountains Retail Park, 
Dowding Way, Tunbridge 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Wells 
Framfield Village Centre 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gatton Manor Hotel & 

Country Club, Standon 
Lane, Near Ockley, RH5 
5PQ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Hoar Cross Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Holloway Local Centre, 

London 
0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 2.9% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 2.1% 16 0.8% 1 0.0% 0 2.4% 0 9.9% 6 4.2% 5 0.0% 0 0.0% 0 0.0% 0 7.9% 3 0.0% 0
Houghton Bridge Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 1.7% 13 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.8% 3 9.7% 9
Kingsbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kingsfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kingston-upon-Thames 

Town Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Langley Green Local Centre, 
Crawley 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lenham Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 1.2% 9 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 8.2% 4 2.2% 0 3.4% 1 1.5% 1
Littlehampton Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Liverpool City Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1
London Road, near to 

Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lower Beeding Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidstone Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newcastle upon Tyne City 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Old Barn Garden Centre, 

Worthing Road, Dial Post, 
RH13 8NR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Partridge Green Village 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0
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Centre 
Pavilion Retail Park, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacehaven Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Plumpton Green Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Plumpton Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portreath Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portsmouth City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Poundgate Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ringmer Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0
Rottingdean Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0
Salfords Village Centre 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaford Town Centre 0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selmeston Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Shipley Bridge Village 

Centre 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shoreham-by-Sea Town 
Centre 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.9% 1

South Bank District Centre, 
London 

0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Luffenham Village 
Centre 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southgate Local Centre, 

Crawley 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southwick Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0
Swanage Town Centre 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Telford Town Centre 0.3% 2 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Hawth Park Inn, Haslett 

Avenue East, Crawley, 
RH10 1UJ 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Hornbrook Inn, Brighton 
Road, A281, Near 
Horsham, RH13 6QA 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Orchard, A272, Near 
Cowfold, RH13 8LY 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0

The Waterfront, Sovereign 
Harbour, Eastbourne, 
BN23 5UZ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Three Bridges Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Tooting District Centre, 
London 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 4.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Torquay Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells Town 

Centre 
0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 5 0.8% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.7% 5 0.0% 0 0.0% 0 0.0% 0
Warnham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whyteleafe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Worthing Town Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0 1.5% 1
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  758 120 104 19 65 108 127 53  22 42 97
Sample:  741 90 85 76 63 77 71 76  67 67 69
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Q46 Where did you last visit to go to pubs, bars or nightclubs? 
 Those that said 'Pub / bars / nightclubs' at Q32 AND Excl. Nulls & SFT 
 
Zone 1   
Borde Hill Gardens, Borde 

Hill Lane, Haywards 
Heath, RH16 1XP 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 
Centre 

10.6% 56 34.9% 33 5.5% 5 5.0% 1 19.5% 8 0.0% 0 0.0% 0 16.8% 7 8.8% 2 3.7% 1 0.0% 0

Lindfield Town Centre 4.5% 24 17.4% 17 2.2% 2 6.1% 1 2.3% 1 0.0% 0 0.0% 0 7.3% 3 0.0% 0 1.2% 0 0.0% 0
The Fox and Hounds, Fox 

Hill, Haywards Heath, 
RH16 4QY 

0.5% 3 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0

The Snowdrop Inn, 
Snowdrop Lane, Near 
Walstead, RH16 2QE 

0.2% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 2   
Burgess Hill Town Centre 11.5% 61 5.5% 5 57.6% 48 6.4% 1 2.3% 1 0.0% 0 0.0% 0 2.7% 1 2.7% 0 11.9% 4 0.0% 0
The Acorn, Charles Avenue, 

Burgess Hill, RH15 9TQ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Oak Barn Bar & 
Restaurant, Cuckfield 
Road, Burgess Hill, RH15 
8RE 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 3   
Ansty Village Centre 0.2% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bolney Village Centre 1.8% 10 0.0% 0 0.9% 1 18.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.7% 6
Cuckfield Town Centre 2.1% 11 3.5% 3 1.0% 1 37.1% 6 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Warninglid Village Centre 0.2% 1 0.0% 0 0.0% 0 6.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4   
Ardingly Village Centre 1.0% 5 0.0% 0 1.5% 1 0.0% 0 5.0% 2 0.0% 0 1.8% 2 0.0% 0 0.0% 0 1.2% 0 0.0% 0
Balcombe Village Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 7.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Smith & Western, Tilgate 

Park, Crawley, RH10 5PQ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South of England 
Showground, Selsfield 
Road, Ardingly, RH17 
6TH 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staplefield Village Centre 0.5% 3 0.6% 1 0.0% 0 1.1% 0 4.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tilgate Shopping Parade, 

Tilgate, Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5   
Copthorne Village Centre 1.1% 6 1.0% 1 0.0% 0 0.0% 0 0.0% 0 6.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 0.5% 3 0.6% 1 0.0% 0 1.1% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre 
Europa Gatwick Hotel, M23, 

Crawley, RH10 7ZR 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidenbower Local Centre, 
Crawley 

1.2% 6 2.3% 2 0.0% 0 0.0% 0 0.0% 0 5.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pound Hill Parade, Crawley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tulleys Farm, Major's Hill, 

Near Turners Hill, RH10 
4PE . 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Turners Hill Village Centre 1.2% 6 0.0% 0 2.2% 2 0.0% 0 0.0% 0 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6   
Bridge Retail Park, London 

Road, East Grinstead 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Dormansland Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
East Grinstead Town Centre 10.5% 56 2.3% 2 0.0% 0 0.0% 0 0.0% 0 6.4% 5 56.7% 49 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felbridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 2.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gravetye Manor, Vowels 

Lane, Near West Hoathly, 
RH19 4LJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lingfield Village Centre 1.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newchapel Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Old Dunnings Mill, 

Dunning's Road, East 
Grinstead, RH19 4AT 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Wiremill, Wire Mill 
Lane, Near Newchapel, 
RH7 6HJ 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

West Hoathly Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wych Cross Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7   
Chailey Village Centre 0.3% 2 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1
Chelwood Gate Village 

Centre 
0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cooksbridge Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
Danehill Village Centre 0.9% 5 0.0% 0 1.0% 1 0.0% 0 2.3% 1 0.0% 0 0.0% 0 7.7% 3 0.0% 0 0.0% 0 0.0% 0
Fairwarp Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fletching Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0
Horsted Keynes Village 

Centre 
1.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.5% 6 0.0% 0 0.0% 0 0.0% 0

Newick Village Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.1% 3 0.0% 0 0.0% 0 0.0% 0
North Chailey Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nutley Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
Piltdown Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0 0.0% 0 0.0% 0
Scaynes Hill Village Centre 1.0% 5 0.0% 0 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 3 0.0% 0 0.0% 0 0.0% 0
South Chailey Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wivelsfield Green Village 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre 
Wivelsfield Village Centre 0.4% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 1.9% 1
Zone 8   
Ditchling Village Centre 1.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35.6% 6 0.0% 0 0.0% 0
Hassocks Town Centre 2.7% 14 0.0% 0 5.7% 5 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.0% 7 4.3% 1 1.9% 1
Keymer Village Centre 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 9   
Goddards Green Village 

Centre 
0.6% 3 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0 1.2% 0 0.0% 0

Henfield Village Centre 1.5% 8 0.0% 0 0.0% 0 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.8% 6 1.9% 1
Hurstpierpoint Village 

Centre 
2.5% 13 1.0% 1 3.0% 3 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 0 25.7% 8 0.0% 0

Sayers Common Village 
Centre 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0

Small Dole Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wickwoods Country Club, 

Hotel & Spa, Shaves 
Wood Lane, Hassocks, 
BN6 9DY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Brighton Retail Park, Carden 

Avenue, Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Falmer Village Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 1
Hollingbury Local Centre, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Patcham 
Local Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 3

Poynings Village Centre 0.5% 3 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 2
Pyecombe Village Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 1 1.9% 1
Rushfields Plant Centre, 

Henfield Road, Poynings, 
BN45 7AY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Withdean Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Outside Survey Area   
Acorn Retail Park, County 

Oak Way, Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arlington Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0
Ashfold Crossways Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashington Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0
Ashurst Village Centre 0.1% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Banstead Town Centre 0.3% 2 0.0% 0 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bembridge Village Centre, 

Isle of Wight 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 207 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Billingshurst Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Birmingham City Centre 0.2% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre, 

Dartford, Greenhithe 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bodiam Village Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 1
Bosham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bramber Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton City Centre 7.3% 39 1.9% 2 4.6% 4 1.6% 0 0.0% 0 6.6% 5 4.3% 4 5.7% 2 6.3% 1 12.5% 4 37.0% 17
Brighton Marina 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1
Broadbridge Heath Retail 

Park, Horsham 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brockham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St Edmunds Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Buxted Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
Cambridge City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Canterbury City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central London / West End 2.6% 14 12.4% 12 0.9% 1 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0
Chichester City Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
Chislehurst Local Centre, 

Bromley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cobham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colgate Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Oak Retail Park, 

Crawley 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cowfold Village Centre, 
RH13 8DR 

0.1% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Leisure Park, 
London Road, Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crawley Town Centre 9.5% 51 0.0% 0 0.0% 0 0.0% 0 36.9% 15 47.9% 34 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
East Chiltington Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Clandon Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Edinburgh City Centre 0.5% 3 0.0% 0 3.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Emery Down Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Esher Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felpham Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1
Findon Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Firle Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fisher's Pond Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fiveways Local Centre, 

Brighton 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Fountains Retail Park, 
Dowding Way, Tunbridge 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Wells 
Framfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gatton Manor Hotel & 

Country Club, Standon 
Lane, Near Ockley, RH5 
5PQ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Goldstone Retail Park, Hove 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 

Longfield Road, 
Tunbridge Wells 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hoar Cross Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Holloway Local Centre, 

London 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 1.4% 1 1.6% 1 0.0% 0 1.5% 1 0.0% 0 1.8% 1 0.0% 0
Houghton Bridge Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hove Town Centre 1.3% 7 3.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0 3.9% 2
Kingsbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kingsfold Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0
Kingston-upon-Thames 

Town Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Langley Green Local Centre, 
Crawley 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lenham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 1.9% 10 3.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.8% 4 0.0% 0 2.0% 1 3.9% 2
Littlehampton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Liverpool City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London Road, near to 

Brighton City Centre 
(around Sainsbury's / 
Brighton Open Market) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London Road, Preston Local 
Centre, Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lower Beeding Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Maidstone Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newcastle upon Tyne City 

Centre 
0.2% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Old Barn Garden Centre, 

Worthing Road, Dial Post, 
RH13 8NR 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Partridge Green Village 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0
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Centre 
Pavilion Retail Park, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peacehaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Plumpton Green Village 

Centre 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0

Plumpton Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0
Portreath Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portslade Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portsmouth City Centre 0.1% 0 0.0% 0 0.0% 0 2.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Poundgate Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ringmer Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 2
Rottingdean Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Salfords Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selmeston Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1
Shipley Bridge Village 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shoreham-by-Sea Town 
Centre 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0

South Bank District Centre, 
London 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Luffenham Village 
Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southgate Local Centre, 

Crawley 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southwick Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swanage Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Telford Town Centre 0.4% 2 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Hawth Park Inn, Haslett 

Avenue East, Crawley, 
RH10 1UJ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Hornbrook Inn, Brighton 
Road, A281, Near 
Horsham, RH13 6QA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Orchard, A272, Near 
Cowfold, RH13 8LY 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Waterfront, Sovereign 
Harbour, Eastbourne, 
BN23 5UZ 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Three Bridges Local Centre, 
Crawley 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 210 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Tooting District Centre, 
London 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Torquay Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Warnham Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whyteleafe Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Worthing Town Centre 0.5% 3 0.0% 0 3.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  531 96 84 16 40 71 86 41  18 33 46
Sample:  520 66 64 63 36 52 42 56  53 49 39
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Q47 Which bowling alley did you last visit to go ten-pin bowling? 
 Those that said 'Ten pin bowling' at Q32 AND Excl. Nulls & SFT 
 
Outside Survey Area   
AMF Bowling, Marina 

Parade, Worthing, BN11 
3PZ 

1.1% 3 2.3% 1 3.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Center Parcs Longleat 
Forest, Warminster, BA12 
7PU 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.3% 1 0.0% 0 0.0% 0 0.0% 0

Central London / West End 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hollywood Bowl, Crawley 

Leisure Park, Crawley, 
RH10 8LR 

71.6% 171 54.9% 22 64.8% 30 70.7% 3 92.7% 26 100.0% 45 95.4% 32 58.9% 7 56.4% 3 34.6% 4 0.0% 0

Hollywood Bowl, Cribbs 
Causeway, Bristol, BS10 
7SR 

1.4% 3 8.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollywood Bowl, Gunwharf 
Quays, Portsmouth, PO1 
3TN 

0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.4% 1 0.0% 0

Hollywood Bowl, Knights 
Park, Tunbridge Wells, 
TN2 3UW 

0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hollywood Bowl, Marina 
Square, Brighton, BN2 
5UT 

22.7% 54 34.2% 13 29.7% 14 0.0% 0 7.3% 2 0.0% 0 0.0% 0 30.5% 4 43.6% 2 45.9% 5 94.1% 14

Hollywood Bowl, Station 
Road, Ashford, TN23 1PP 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.3% 1 0.0% 0 0.0% 0 0.0% 0

Out of Bounds, Angmering, 
BN16 4NB 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Rec, Albion Way, 
Horsham, RH12 1AH 

1.4% 3 0.0% 0 1.6% 1 29.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 1 5.9% 1

Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  239 39 47 4 28 45 33 12  5 11 15
Sample:  162 27 31 11 15 23 15 13  7 12 8
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Q48 Which bingo hall or venue did you last visit to play bingo? 
 Those that said 'Bingo' at Q32 AND Excl. Nulls & SFT 
 
Zone 1   
Haywards Heath Town 

Centre 
1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 99.9% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 3.5% 1 0.0% 0 0.0% 0 0.0% 0 13.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 2   
Burgess Hill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 3   
Ansty Village Centre 1.7% 1 0.0% 0 0.0% 0 0.0% 0 6.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cuckfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4   
Balcombe Village Centre 2.6% 1 0.0% 0 0.0% 0 0.0% 0 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6   
East Grinstead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 9   
Henfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hurstpierpoint Village 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10   
Hollingbury Local Centre, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton City Centre 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 1
Brighton Marina 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Buzz Bingo, Freshfield Way, 

Brighton, BN2 0LE 
32.0% 11 52.1% 3 69.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 1

Buzz Bingo, Kingsgate, 
Queensway, Crawley, 
RH10 1EN 

18.6% 6 0.0% 0 0.0% 0 0.0% 0 70.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0



By Zone Filt Nulls & SFT (Wtd) [F]  Mid Sussex Household Survey  Page 213 
Weighted:  for Nexus Planning October 2021 
 

 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 Zone 10 
 

   
121021 NEMS market research 

Buzz Bingo, The Plaza, 
Rowlands Road, 
Worthing, BN11 3JS 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 8.4% 3 0.0% 0 30.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Town Centre 20.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Guildford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kingston-upon-Thames 

Town Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leo Leisure, Pevensey Road, 

Eastbourne, BN21 3HJ 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mecca Bingo, Acocks Green, 

Birmingham, B27 6BB 
2.7% 1 14.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 6.5% 2 33.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portslade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Worthing Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  33 6 9 0 9 7 0 0  0 0 2
Sample:  19 3 4 0 7 2 0 1  0 0 2
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Q49 Where did you last visit for theatres / concert halls / museums / art galleries or other cultural facilities? 
 Those that said 'Theatres / concert halls / museums / art galleries and other cultural facilities' at Q32 AND Excl. Nulls & SFT 
 
Zone 1   
Haywards Heath Town 

Centre 
0.2% 1 1.2% 1 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lindfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 2   
Burgess Hill Town Centre 0.5% 3 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 2
Zone 3   
Cuckfield Town Centre 0.1% 0 0.0% 0 0.0% 0 2.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4   
Broadfield Local Centre, 

Crawley 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Handcross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5   
Copthorne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down Village 

Centre 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 1 0.0% 0

Zone 6   
Chequer Mead Theatre, De 

La Warr Road, East 
Grinstead, RH19 3BS 

0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Grinstead Town Centre 5.3% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.4% 7 23.1% 18 1.1% 0 0.0% 0 0.0% 0 0.0% 0
Forest Row Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7   
Newick Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sheffield Park and Garden, 

Uckfield, TN22 3QX 
0.2% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wivelsfield Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1
Zone 8   
Ditchling Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 9   
Henfield Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0
Hurstpierpoint Village 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0

Zone 10   
Hollingbury Local Centre, 

Brighton 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Patcham Local Centre, 
Brighton 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area   
Bexhill-on-Sea Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bournemouth Town Centre 0.2% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton City Centre 25.1% 122 30.9% 23 37.6% 24 23.8% 4 10.6% 5 3.3% 2 12.9% 10 33.4% 12 29.3% 5 35.2% 10 44.9% 27
Brighton Marina 0.2% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Canterbury City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Central London / West End 45.6% 222 53.4% 41 37.7% 24 52.1% 8 50.4% 22 57.0% 39 40.9% 32 48.7% 18 41.4% 6 29.8% 8 38.8% 24
Chichester City Centre 2.2% 11 0.8% 1 0.8% 1 5.0% 1 1.3% 1 1.1% 1 0.0% 0 4.0% 1 14.2% 2 7.3% 2 2.9% 2
Crawley Town Centre 5.1% 25 4.1% 3 2.8% 2 2.2% 0 9.0% 4 12.5% 8 2.1% 2 1.9% 1 7.2% 1 7.5% 2 2.4% 1
Crowborough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Doncaster Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 0 0.0% 0 0.0% 0
Dorking Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dover Castle, Castle Hill 

Road, Dover, CT16 1HU 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Town Centre 1.6% 8 1.2% 1 4.0% 3 0.0% 0 0.0% 0 0.0% 0 1.3% 1 2.3% 1 1.6% 0 1.5% 0 2.9% 2
Edinburgh City Centre 0.6% 3 0.0% 0 4.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Glyndebourne, New Road, 

Near Ringmer, BN8 5UU 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1

Guildford Town Centre 0.2% 1 0.0% 0 0.0% 0 1.8% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horley Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0
Hornchurch Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham Town Centre 3.0% 15 4.8% 4 1.2% 1 7.0% 1 9.1% 4 3.2% 2 1.3% 1 0.0% 0 0.0% 0 7.5% 2 0.0% 0
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
IWM Duxford, Duxford 

Airfield, CB22 4QR 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingston-upon-Thames 
Town Centre 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Leatherhead Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0
Liverpool City Centre 0.7% 4 2.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1
Manchester City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0
Margate Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0
Newcastle upon Tyne City 

Centre 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portslade Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 0 0.0% 0 0.0% 0
Pulborough Village Centre 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea Town 

Centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Southampton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0
St Agnes Village Centre 0.1% 0 0.0% 0 0.0% 0 1.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Steyning Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Hawth Crawley, Hawth 

Avenue, Crawley, RH10 
6YZ 

3.3% 16 0.8% 1 2.8% 2 0.0% 0 14.8% 7 8.6% 6 0.0% 0 1.7% 1 0.0% 0 2.2% 1 0.0% 0

The National Bowl, Watling 
Street, Milton Keynes, 
MK5 8AA 

0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tonbridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Truro City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells Town 

Centre 
0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 3 1.1% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watchet Town Centre 0.1% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wembley Stadium, 

Wembley, HA9 0WS 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing Town Centre 0.5% 3 0.0% 0 4.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others   
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  487 76 64 16 44 67 79 37  15 27 61
Sample:  525 61 56 63 46 53 47 52  50 46 51
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Q50 Which leisure facilities would you like to see more of in the area? [MR] 
 
Cinema 8.4% 84 26.7% 35 15.9% 20 12.1% 3 3.8% 4 0.0% 0 2.0% 4 15.1% 10 8.4% 3 9.8% 6 0.0% 0
Bowling alley (ten-pin 

bowling) 
6.3% 63 5.6% 7 21.8% 27 3.5% 1 0.0% 0 0.0% 0 10.9% 20 7.6% 5 0.0% 0 4.9% 3 0.0% 0

Leisure facilities / activities 
for young children 

5.4% 54 3.0% 4 9.2% 11 1.0% 0 7.8% 8 7.5% 11 6.8% 13 3.5% 2 1.1% 0 6.3% 4 0.7% 1

Ice rink 4.8% 48 0.0% 0 2.9% 4 1.0% 0 9.5% 10 6.8% 10 3.1% 6 3.2% 2 0.0% 0 0.6% 0 12.4% 16
Leisure facilities / activities 

for teenagers 
4.3% 43 4.7% 6 7.3% 9 0.0% 0 0.6% 1 6.3% 9 6.6% 12 2.0% 1 0.7% 0 4.4% 3 1.3% 2

Theatres 4.1% 41 10.3% 13 6.1% 7 6.1% 2 2.3% 2 2.6% 4 2.0% 4 6.8% 5 2.5% 1 0.6% 0 2.0% 3
Indoor swimming pool 3.6% 36 1.1% 2 0.6% 1 1.1% 0 0.0% 0 2.6% 4 3.2% 6 5.6% 4 4.4% 2 10.8% 7 8.9% 12
Restaurants 3.5% 35 4.7% 6 9.3% 11 2.0% 1 2.4% 2 2.6% 4 0.9% 2 7.6% 5 2.6% 1 5.8% 4 0.0% 0
Better shopping facilities 3.5% 35 3.3% 4 3.3% 4 0.0% 0 0.9% 1 5.9% 9 5.7% 10 1.6% 1 0.7% 0 1.3% 1 3.8% 5
Leisure / sports centre 2.2% 22 7.7% 10 0.7% 1 2.0% 1 0.9% 1 1.3% 2 0.0% 0 2.0% 1 1.2% 0 2.8% 2 3.1% 4
Leisure facilities / activities 

for families 
2.1% 21 5.0% 6 3.4% 4 1.0% 0 2.9% 3 1.8% 3 1.7% 3 0.9% 1 0.0% 0 1.7% 1 0.0% 0

More sports facilities 
(football pitches, tennis 
courts) 

1.8% 18 1.5% 2 5.0% 6 1.1% 0 0.6% 1 2.3% 3 0.8% 2 3.1% 2 1.8% 1 1.9% 1 0.0% 0

Play spaces / park facilities 1.6% 16 4.0% 5 2.3% 3 0.0% 0 0.9% 1 0.5% 1 3.1% 6 0.9% 1 0.0% 0 1.0% 1 0.0% 0
Health and fitness venues 

(including gyms) 
1.5% 15 5.8% 8 1.2% 2 1.7% 0 0.9% 1 0.8% 1 0.0% 0 1.9% 1 4.0% 1 1.7% 1 0.0% 0

Concert hall / venue 1.4% 14 3.0% 4 2.2% 3 0.7% 0 0.0% 0 0.0% 0 2.6% 5 0.9% 1 1.9% 1 0.0% 0 0.7% 1
Art galleries 1.4% 14 2.3% 3 0.0% 0 2.1% 1 1.8% 2 2.3% 3 0.6% 1 0.0% 0 0.0% 0 1.1% 1 2.4% 3
Pubs / bars 1.1% 11 3.0% 4 2.1% 3 1.7% 0 1.8% 2 0.8% 1 0.0% 0 0.6% 0 0.0% 0 1.7% 1 0.0% 0
Indoor soft play areas 1.1% 11 1.7% 2 2.3% 3 0.0% 0 0.0% 0 0.0% 0 3.1% 6 0.0% 0 0.0% 0 0.6% 0 0.0% 0
Cycle paths / area 1.1% 11 0.0% 0 2.7% 3 0.0% 0 0.6% 1 1.6% 2 0.9% 2 1.6% 1 1.2% 0 0.0% 0 1.0% 1
Outdoor swimming pool 0.9% 9 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0 4.3% 3 2.8% 4
Bars / pubs 0.8% 8 1.7% 2 0.7% 1 0.0% 0 0.9% 1 1.6% 2 0.0% 0 0.0% 0 0.0% 0 3.1% 2 0.0% 0
Skateboarding 0.8% 8 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.8% 1 0.8% 2 0.0% 0 0.0% 0 0.0% 0 2.4% 3
Live music venues 0.8% 8 0.0% 0 0.6% 1 0.0% 0 0.6% 1 0.0% 0 3.4% 6 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Coffee shops / cafes 0.7% 7 0.7% 1 0.6% 1 0.0% 0 0.0% 0 1.8% 3 0.0% 0 2.9% 2 1.9% 1 0.0% 0 0.0% 0
Dance facilities 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 3 1.0% 1 0.0% 0 4.7% 3 0.0% 0
Museums 0.5% 5 0.7% 1 0.0% 0 1.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 3
Nightclubs 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mini / crazy golf 0.5% 5 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Food / farmers markets 0.5% 5 0.0% 0 1.5% 2 0.7% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Indoor ski centre 0.4% 4 0.7% 1 1.5% 2 0.0% 0 0.0% 0 0.8% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Leisure facilities / activities 

for the elderly 
0.4% 4 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 1.3% 2

Outdoor festivals / events 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
Waterpark 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.8% 1 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Climbing centres 0.3% 3 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0
Indoor trampoline parks 0.3% 3 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.5% 1 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lower prices to access 

leisure facilities 
0.3% 3 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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BMX parks 0.3% 3 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Off-road mountain biking 0.3% 3 0.0% 0 2.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Outdoor gyms 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 1.6% 1 0.0% 0 1.0% 1 0.0% 0
More cultural events 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Outdoor tennis Courts 0.2% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.7% 1
Karting 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0
Extreme sports 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0
Golf club 0.2% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dog parks / walking areas 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better bus service to access 

leisure facilities 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Leisure park 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep / improve the current 

leisure facilities 
0.2% 2 0.0% 0 0.6% 1 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0

Better nightlife 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leisure facilities / activities 

for disabled adults & 
children 

0.2% 2 0.0% 0 0.6% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Snooker / pool hall 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2 0.0% 0 0.0% 0 0.0% 0
More vegan cafes / 

restaurants 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Community centre 0.1% 1 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
More classes available (e.g. 

yoga / pilates) 
0.1% 1 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0

Library 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0
Planetarium / observatory 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
Indoor tennis courts 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Nordic walking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0
Walking football 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0
Pickleball 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(None) 56.3% 564 39.0% 51 37.6% 46 67.5% 18 65.6% 67 59.6% 85 60.8% 111 50.7% 34 66.0% 22 60.0% 37 70.1% 92
(Don't know) 2.7% 27 0.0% 0 6.6% 8 1.1% 0 2.8% 3 4.5% 6 1.1% 2 4.5% 3 0.7% 0 4.4% 3 0.7% 1
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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Q51 How do you normally travel when visiting leisure destinations? 
 Not those that said '(None mentioned)' at Q42 
 
Car / van (as driver) 68.8% 613 72.3% 91 59.2% 70 62.6% 14 66.1% 55 86.2% 109 66.3% 106 83.1% 50 59.8% 18 86.6% 46 48.0% 54
Car / van (as passenger) 6.0% 54 2.1% 3 4.1% 5 3.7% 1 11.7% 10 0.0% 0 8.8% 14 5.3% 3 9.2% 3 5.9% 3 11.2% 13
Bus, minibus or coach 4.1% 37 0.5% 1 3.9% 5 0.0% 0 4.9% 4 3.8% 5 0.6% 1 1.7% 1 0.8% 0 0.7% 0 17.9% 20
Motorcycle, scooter or 

moped 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Walk 9.0% 80 10.9% 14 15.7% 18 9.3% 2 8.5% 7 5.1% 6 11.6% 18 7.0% 4 9.3% 3 3.3% 2 4.3% 5
Taxi 1.2% 11 0.8% 1 0.0% 0 0.8% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 7.2% 8
Train 4.4% 39 8.0% 10 8.4% 10 3.3% 1 6.3% 5 1.4% 2 3.0% 5 0.7% 0 8.4% 3 2.7% 1 2.1% 2
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.9% 8 0.7% 1 1.3% 2 0.8% 0 0.0% 0 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2
Mobility scooter / disability 

vehicle 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 5.6% 50 4.7% 6 7.5% 9 19.6% 4 2.5% 2 0.9% 1 8.8% 14 2.1% 1 12.6% 4 0.7% 0 7.2% 8
Weighted base:  891 126 118 22 83 127 159 60  30 54 113
Sample:  895 96 95 90 82 92 89 90  88 89 84
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Q52 Lastly, which community facilities and businesses would you like to see in the area? [MR/PR] 
 
Cultural centres 15.5% 155 29.8% 39 20.5% 25 13.6% 4 15.3% 16 10.5% 15 9.2% 17 18.1% 12 19.7% 7 14.8% 9 9.0% 12
Tourist attractions 13.7% 137 24.0% 31 35.6% 44 8.4% 2 10.1% 10 6.9% 10 5.8% 11 9.3% 6 17.0% 6 11.8% 7 7.5% 10
Hotels 5.7% 57 6.1% 8 20.4% 25 6.0% 2 3.5% 4 3.1% 4 1.4% 3 4.1% 3 8.7% 3 4.3% 3 2.7% 4
Conference venue 5.5% 55 7.6% 10 10.2% 12 8.4% 2 2.6% 3 5.2% 7 4.7% 9 4.4% 3 3.3% 1 0.6% 0 5.6% 7
Religious institutions 2.9% 29 5.4% 7 4.3% 5 1.7% 0 0.9% 1 2.0% 3 0.0% 0 1.6% 1 2.1% 1 4.0% 2 6.1% 8
More independent shops 1.1% 11 0.0% 0 0.0% 0 1.1% 0 3.8% 4 1.8% 3 1.5% 3 1.0% 1 0.0% 0 1.0% 1 0.0% 0
More / better shops 1.0% 10 1.9% 2 0.6% 1 0.0% 0 1.7% 2 0.5% 1 0.0% 0 5.1% 3 0.0% 0 1.9% 1 0.0% 0
Facilities for teenagers / 

young adults 
0.7% 7 0.0% 0 1.2% 2 0.0% 0 0.0% 0 2.6% 4 0.0% 0 1.0% 1 0.0% 0 1.1% 1 0.0% 0

Community centre 0.6% 6 0.7% 1 0.0% 0 0.0% 0 4.1% 4 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pubs / bars 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 5 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0
Live entertainment venues 0.5% 5 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cafes / restaurants 0.4% 4 0.7% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better public transport 0.4% 4 0.0% 0 1.5% 2 0.0% 0 0.6% 1 0.5% 1 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Museums 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Youth club 0.2% 2 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Indoor shopping centre 0.2% 2 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Sports / leisure facilities 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 1.8% 1 0.6% 0 0.0% 0
Theatres 0.2% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep Clair Hall in Haywards 

Heath open 
0.2% 2 0.7% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0

Food banks 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cycle lanes 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Art galleries 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cinema 0.2% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
Facilities for the elderly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmers markets 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0
More special needs facilities 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Facilities for young children 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Charity shops 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Library 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bank 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
More schools 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
More health facilities (e.g. 

doctors / dentists) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0

Parks 0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobile library 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More catering help for the 

elderly 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Better disabled access 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0
(None) 64.9% 650 50.4% 66 42.0% 52 67.9% 18 58.5% 59 70.1% 101 79.6% 146 64.2% 43 67.3% 23 63.2% 39 79.2% 104
(Don't know) 2.4% 24 0.0% 0 4.4% 5 4.4% 1 8.9% 9 1.0% 1 0.9% 2 1.3% 1 0.7% 0 3.8% 2 1.1% 1
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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GEN Gender of respondent. 
 
Male 35.2% 353 33.9% 44 38.5% 47 23.1% 6 29.7% 30 36.5% 52 34.5% 63 29.9% 20 46.4% 16 44.3% 27 35.0% 46
Female 64.8% 649 66.1% 86 61.5% 75 76.9% 20 70.3% 71 63.5% 91 65.5% 120 70.1% 47 53.6% 18 55.7% 34 65.0% 86
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
AGE And finally can I ask how old you are please? 
 
18 – 24 years 5.8% 58 2.6% 3 11.4% 14 3.7% 1 6.3% 6 8.4% 12 3.1% 6 3.5% 2 4.0% 1 3.6% 2 7.5% 10
25 – 34 years 15.9% 159 17.9% 23 20.4% 25 7.4% 2 18.9% 19 16.8% 24 18.5% 34 13.9% 9 7.9% 3 7.2% 4 11.3% 15
35 – 44 years 19.2% 192 33.1% 43 30.9% 38 9.5% 3 14.3% 14 21.7% 31 14.0% 26 11.3% 8 10.2% 3 16.3% 10 12.2% 16
45 – 54 years 19.3% 193 24.9% 32 23.9% 29 18.9% 5 16.2% 16 19.6% 28 26.7% 49 12.2% 8 9.6% 3 19.5% 12 7.1% 9
55 – 64 years 17.2% 173 12.0% 16 7.3% 9 30.1% 8 18.4% 19 18.0% 26 19.9% 36 28.5% 19 20.8% 7 21.1% 13 15.4% 20
65+ years 22.7% 227 9.6% 13 6.1% 8 30.4% 8 26.0% 26 15.5% 22 17.7% 33 30.6% 20 47.5% 16 32.3% 20 46.5% 61
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 
QUOTA Zone 
 
Zone 1 13.0% 131 100.0% 131 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 2 12.3% 123 0.0% 0 100.0% 123 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 3 2.6% 27 0.0% 0 0.0% 0 100.0% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4 10.1% 101 0.0% 0 0.0% 0 0.0% 0 100.0% 101 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5 14.3% 143 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 143 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6 18.3% 183 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 183 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7 6.7% 67 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 67 0.0% 0 0.0% 0 0.0% 0
Zone 8 3.4% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 34 0.0% 0 0.0% 0
Zone 9 6.1% 62 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 62 0.0% 0
Zone 10 13.1% 132 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 132
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
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PC Postcode Sector 
 
BN1 5 3.4% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.8% 34
BN1 8 7.4% 74 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56.1% 74
BN1 9 1.7% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 17
BN45 7 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 7
BN5 9 2.4% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39.8% 24 0.0% 0
BN6 8 3.4% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 34 0.0% 0 0.0% 0
BN6 9 3.7% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 60.2% 37 0.0% 0
BN8 4 2.5% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38.0% 25 0.0% 0 0.0% 0 0.0% 0
RH10 3 3.0% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.9% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH10 4 4.5% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31.5% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH10 5 2.1% 21 0.0% 0 0.0% 0 0.0% 0 20.8% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH10 7 6.8% 68 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47.6% 68 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH11 9 3.7% 37 0.0% 0 0.0% 0 0.0% 0 36.9% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH15 0 4.5% 45 0.0% 0 37.0% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH15 8 3.6% 36 0.0% 0 29.4% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH15 9 4.1% 41 0.0% 0 33.6% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH16 1 2.3% 23 17.6% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH16 2 2.6% 26 19.8% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH16 3 5.1% 51 39.1% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH16 4 3.1% 31 23.5% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH17 5 2.6% 27 0.0% 0 0.0% 0 100.0% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH17 6 4.3% 43 0.0% 0 0.0% 0 0.0% 0 42.3% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH17 7 3.3% 33 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 33 0.0% 0 0.0% 0 0.0% 0
RH18 5 2.3% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.7% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH19 1 1.8% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH19 2 3.0% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.2% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH19 3 4.2% 42 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.0% 42 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH19 4 4.6% 46 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.9% 46 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH7 6 2.4% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.1% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN22 3 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.0% 8 0.0% 0 0.0% 0 0.0% 0
Weighted base:  1002 131 123 27 101 143 183 67  34 62 132
Sample:  1002 101 100 100 100 100 100 100  101 100 100
 



 

Appendix 2: 
Data Tabulations 
By Centre visited most often (Weighted) 
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Q31 Do you ever visit the following Town Centres? [MR/PR] 
 
Burgess Hill 38.9% 389 99.8% 173 4.5% 11 55.0% 125 14.9% 3 15.6% 7 38.4% 5 64.3% 29 67.8% 17 40.9% 19
East Grinstead 32.4% 325 8.0% 14 100.0% 236 12.2% 28 42.5% 8 58.8% 26 12.7% 2 3.2% 1 3.3% 1 22.4% 10
Haywards Heath 49.4% 495 68.5% 119 19.9% 47 99.7% 226 0.0% 0 38.6% 17 81.2% 12 53.1% 24 57.6% 15 77.2% 36
Copthorne 6.5% 65 1.3% 2 11.2% 26 1.5% 3 100.0% 19 28.7% 12 0.0% 0 0.0% 0 0.0% 0 3.1% 1
Crawley Down 14.0% 140 11.5% 20 20.6% 49 7.8% 18 23.4% 4 100.0% 43 1.9% 0 3.1% 1 3.9% 1 7.5% 3
Cuckfield 14.6% 146 9.2% 16 2.5% 6 31.7% 72 13.8% 3 9.6% 4 100.0% 14 13.4% 6 7.0% 2 50.6% 23
Hassocks and Keymer 19.0% 190 44.1% 77 0.0% 0 17.7% 40 13.8% 3 9.2% 4 10.4% 1 96.8% 44 56.3% 15 13.9% 6
Hurstpierpoint 12.6% 127 28.8% 50 0.0% 0 11.0% 25 0.0% 0 9.2% 4 6.5% 1 42.0% 19 100.0% 26 4.0% 2
Lindfield 23.5% 235 9.8% 17 13.8% 33 52.6% 119 0.0% 0 11.7% 5 32.9% 5 15.9% 7 13.4% 3 100.0% 46
(Don't visit any of these 

centres) 
17.4% 174 0.2% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0 0.0% 0

Weighted base:  1002 174 236 227 19 43 14 46  26 46
Sample:  1002 193 141 253 13 26 32 100  38 52
 
Q32 Which of those centres do you visit the most? [PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Burgess Hill 20.9% 173 100.0% 173 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
East Grinstead 28.5% 236 0.0% 0 100.0% 236 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath 27.3% 226 0.0% 0 0.0% 0 100.0% 226 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Copthorne 2.3% 19 0.0% 0 0.0% 0 0.0% 0 100.0% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Down 5.2% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cuckfield 1.7% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 14 0.0% 0 0.0% 0 0.0% 0
Hassocks and Keymer 5.4% 44 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 44 0.0% 0 0.0% 0
Hurstpierpoint 3.1% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 26 0.0% 0
Lindfield 5.6% 46 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 46
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
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 Meanscore: [Number of times per week] 
 
Q33 How often do you visit (CENTRE MENTIONED AT Q32)? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Daily 8.7% 72 5.7% 10 7.3% 17 3.7% 8 54.4% 10 20.2% 9 10.2% 1 10.9% 5 11.2% 3 18.3% 8
At least two times a week 21.2% 175 15.3% 27 20.9% 49 21.7% 49 18.7% 4 9.2% 4 42.1% 6 42.2% 19 34.4% 9 19.5% 9
At least once a week 26.5% 219 23.1% 40 32.7% 77 25.0% 57 15.4% 3 31.7% 14 20.7% 3 22.9% 10 12.5% 3 26.8% 12
At least once a fortnight 17.7% 146 26.1% 45 14.6% 34 23.5% 53 0.0% 0 4.0% 2 10.4% 1 6.1% 3 5.9% 2 12.5% 6
At least once a month 14.4% 119 22.6% 39 12.1% 28 14.5% 33 5.8% 1 18.5% 8 10.1% 1 0.5% 0 11.2% 3 10.3% 5
At least every two months 3.0% 25 3.0% 5 3.6% 9 3.2% 7 0.0% 0 0.0% 0 4.0% 1 3.3% 1 2.3% 1 2.4% 1
At least every 3 months 1.7% 14 1.9% 3 1.3% 3 1.8% 4 0.0% 0 3.8% 2 0.0% 0 3.0% 1 1.5% 0 0.0% 0
At least every 6 months 2.0% 17 0.2% 0 2.2% 5 2.8% 6 0.0% 0 0.0% 0 0.0% 0 7.3% 3 3.4% 1 1.6% 1
Less often than once every 6 

months 
1.9% 15 1.3% 2 1.4% 3 2.7% 6 0.0% 0 1.3% 1 0.0% 0 0.0% 0 12.4% 3 0.0% 0

Have only visited once 0.2% 2 0.0% 0 0.5% 1 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 2.8% 24 0.5% 1 3.3% 8 1.1% 2 5.8% 1 9.2% 4 2.5% 0 3.9% 2 5.0% 1 8.7% 4
Mean:   1.48 1.15 1.43 1.12 4.62 2.25 1.89 1.95  1.75 2.23
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
 
Q34 How do you usually travel to (CENTRE MENTIONED AT Q32)? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Car / van (as driver) 63.4% 525 58.8% 102 74.6% 176 69.0% 156 40.2% 8 53.6% 23 62.8% 9 50.3% 22 33.4% 9 45.1% 21
Car / van (as passenger) 4.3% 36 8.8% 15 1.9% 5 4.5% 10 5.8% 1 1.3% 1 2.9% 0 3.8% 2 4.1% 1 2.7% 1
Bus (including the busway or 

guided bus), minibus or 
coach 

1.8% 15 2.8% 5 1.2% 3 2.5% 6 0.0% 0 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0

Motorcycle, scooter or 
moped 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Walk 26.4% 218 24.7% 43 19.2% 45 21.9% 50 54.0% 10 39.3% 17 26.6% 4 40.1% 18 50.2% 13 41.4% 19
Taxi 0.1% 1 0.0% 0 0.0% 0 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0
Train 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 12.4% 3 0.0% 0
Bicycle 0.5% 4 0.2% 0 0.0% 0 1.2% 3 0.0% 0 2.5% 1 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Mobility scooter / disability 

vehicle 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.8% 23 4.7% 8 3.1% 7 0.7% 2 0.0% 0 0.0% 0 7.7% 1 1.4% 1 0.0% 0 9.8% 5
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
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Q35 What do you like MOST about (CENTRE MENTIONED AT Q32)? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Close to home 28.0% 232 24.1% 42 30.6% 72 30.4% 69 31.0% 6 26.3% 11 24.6% 3 29.0% 13 22.1% 6 21.4% 10
Choice and range of shops 14.7% 121 11.4% 20 13.8% 32 18.5% 42 5.8% 1 9.2% 4 0.0% 0 12.2% 5 23.2% 6 23.4% 11
Attractive environment / nice 

place 
6.9% 57 3.4% 6 9.0% 21 2.3% 5 13.4% 3 8.9% 4 10.5% 1 12.1% 5 5.6% 1 21.6% 10

Good range of cafés / 
restaurants / pubs 

4.5% 38 3.0% 5 6.9% 16 5.1% 12 0.0% 0 0.0% 0 12.7% 2 0.0% 0 2.9% 1 4.3% 2

Good range of supermarkets 3.3% 27 4.7% 8 4.5% 11 1.1% 2 0.0% 0 6.8% 3 0.0% 0 4.6% 2 0.0% 0 1.9% 1
Nice atmosphere / friendly 

people 
2.9% 24 2.3% 4 2.2% 5 1.9% 4 11.5% 2 0.0% 0 1.2% 0 6.3% 3 19.0% 5 0.9% 0

Good layout / shops close 
together / compact 

2.7% 22 4.0% 7 2.2% 5 3.2% 7 0.0% 0 4.5% 2 0.0% 0 0.0% 0 0.0% 0 1.5% 1

Traditional / quaint 2.6% 21 0.9% 2 5.3% 12 0.3% 1 3.8% 1 9.2% 4 2.0% 0 3.8% 2 0.0% 0 0.0% 0
Quiet / not too busy 2.3% 19 1.6% 3 1.9% 4 1.7% 4 0.0% 0 10.9% 5 8.0% 1 4.2% 2 1.5% 0 0.0% 0
I can get everything I need 

there 
2.2% 19 2.8% 5 3.2% 7 1.1% 2 0.0% 0 0.0% 0 0.0% 0 4.5% 2 7.1% 2 0.0% 0

Familiar / know where 
everything is 

2.0% 17 0.5% 1 2.7% 6 1.5% 3 5.8% 1 7.4% 3 0.0% 0 2.5% 1 0.7% 0 1.2% 1

Choice of leisure facilities 
(leisure centres, gyms, 
cinemas etc) 

1.7% 14 4.3% 7 2.1% 5 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Easy to get to by car 1.3% 11 5.0% 9 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close to work 1.3% 10 0.7% 1 0.7% 2 0.3% 1 28.7% 5 0.0% 0 0.0% 0 1.9% 1 0.0% 0 1.5% 1
Easy to find a parking space 1.2% 10 1.6% 3 1.2% 3 1.2% 3 0.0% 0 0.0% 0 0.0% 0 3.3% 1 0.0% 0 0.0% 0
Good independent shops 1.1% 9 0.0% 0 0.5% 1 0.5% 1 0.0% 0 2.5% 1 3.2% 0 0.5% 0 2.3% 1 8.6% 4
Good charity shops 1.0% 9 0.0% 0 0.0% 0 3.4% 8 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0
Choice of services 

(hairdressers, banks etc) 
1.0% 8 3.1% 5 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0 3.9% 1 0.9% 0

Close to family / friends 0.9% 7 0.0% 0 0.0% 0 1.1% 3 0.0% 0 4.2% 2 11.4% 2 1.7% 1 1.6% 0 0.0% 0
Easily accessible by public 

transport 
0.8% 7 3.0% 5 0.0% 0 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S store is there 0.7% 6 0.0% 0 0.0% 0 2.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Free car parking 0.5% 4 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.3% 1 0.9% 0 0.0% 0 1.3% 1
Conveniently located car 

parking 
0.3% 3 0.5% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 6.4% 1 0.0% 0 0.0% 0 0.0% 0

Good range of butchers / 
bakers 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 1.1% 0 1.1% 0 1.9% 1

Good play areas for children 0.3% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-op store is there 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.6% 2 0.0% 0 0.0% 0 0.0% 0
Wilko store is there 0.2% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good pet shop 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 1 0.0% 0 0.0% 0
Good market 0.2% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheap car parking 0.1% 1 0.2% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good garden centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shops allow dogs inside 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0
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Offers undercover shopping 0.1% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waitrose store is there 0.1% 1 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Place of worship is there 0.0% 0 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good range of takeaways 0.0% 0 0.0% 0 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Next store is there 0.0% 0 0.0% 0 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good DIY store is there 0.0% 0 0.0% 0 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland store is there 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing in particular) 12.8% 106 19.7% 34 11.6% 27 15.3% 34 0.0% 0 3.8% 2 0.0% 0 4.6% 2 6.4% 2 9.6% 4
(Don't know / varies) 1.4% 12 0.2% 0 1.8% 4 3.2% 7 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
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Q36 Are there any measures that would encourage you to visit (CENTRE MENTIONED AT Q32) more often? 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
  1st Mention 
 
Increased general choice and 

range of shops 
13.6% 113 23.0% 40 14.5% 34 9.9% 22 3.8% 1 15.2% 7 9.9% 1 6.8% 3 6.2% 2 6.6% 3

Improved non-food shops 
within the town centre 

5.6% 46 6.4% 11 4.6% 11 9.5% 21 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 4.8% 2

Cheaper parking 5.6% 46 3.2% 5 12.8% 30 4.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 4.6% 38 0.0% 0 6.4% 15 6.6% 15 0.0% 0 0.0% 0 5.9% 1 9.2% 4 10.5% 3 0.6% 0
Improved quality of shops 3.4% 29 2.6% 4 2.6% 6 6.7% 15 0.0% 0 4.6% 2 6.4% 1 0.0% 0 0.0% 0 0.0% 0
If it was updated / got a 

revamp 
3.3% 27 9.8% 17 2.4% 6 2.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less empty shops 2.2% 18 2.1% 4 1.4% 3 4.6% 10 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Improved food shops within 

the town centre 
2.0% 17 1.0% 2 2.1% 5 1.4% 3 5.8% 1 9.2% 4 9.0% 1 1.6% 1 0.0% 0 0.0% 0

More independent shops 1.9% 16 1.5% 3 1.4% 3 3.9% 9 0.0% 0 0.0% 0 2.0% 0 2.5% 1 0.0% 0 0.0% 0
Improved range of cafés / 

restaurants / pubs 
1.9% 16 1.0% 2 0.0% 0 2.5% 6 0.0% 0 11.7% 5 0.0% 0 6.2% 3 0.0% 0 0.6% 0

Less traffic congestion 1.7% 14 0.0% 0 2.3% 5 0.1% 0 5.8% 1 0.0% 0 1.2% 0 2.5% 1 20.2% 5 1.9% 1
Improved leisure facilities 

(leisure centres, gyms, 
cinemas etc) 

1.7% 14 2.3% 4 0.0% 0 4.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Free parking 1.6% 13 0.8% 1 2.5% 6 2.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More clothing shops 1.4% 11 1.8% 3 1.3% 3 2.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better choice of services 

(hairdressers, banks etc) 
1.3% 10 1.5% 3 1.3% 3 1.7% 4 0.0% 0 0.0% 0 1.2% 0 1.6% 1 0.0% 0 0.0% 0

Better environment 1.0% 8 0.9% 2 0.7% 2 2.0% 4 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0
Increased public transport 0.8% 7 1.4% 2 0.7% 2 0.5% 1 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 2.0% 1
More entertainment / an 

entertainment centre 
0.7% 6 1.6% 3 0.0% 0 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better road surfaces 0.6% 5 0.0% 0 0.0% 0 1.5% 3 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0 0.0% 0
M&S store 0.5% 5 1.0% 2 1.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More pedestrianisation 0.5% 4 0.0% 0 1.4% 3 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 0.5% 4 0.0% 0 0.9% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less coffee shops 0.5% 4 0.0% 0 0.7% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.4% 4 0.0% 0 0.3% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0
More cycle lanes 0.4% 3 0.0% 0 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Less hairdressers / barbers / 

salons 
0.3% 3 1.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Discount foodstores within 
the town centre 

0.3% 3 0.0% 0 0.9% 2 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More department stores 0.3% 3 0.6% 1 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More undercover shopping 0.3% 2 1.2% 2 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More specialist markets (e.g. 

farmers / craft) 
0.3% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Better pavements 0.2% 2 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 1.5% 1
Less busy 0.2% 2 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0 1.5% 0 0.0% 0
More cultural facilities (e.g. 

theatres / museums / 
galleries) 

0.2% 2 0.5% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Improved street cleaning 0.1% 1 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0
Longer opening hours 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1
More cycle lock-up areas 0.1% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less roadworks 0.0% 0 0.0% 0 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / nothing else) 38.1% 315 31.9% 55 33.0% 78 25.4% 57 84.6% 16 59.2% 26 43.3% 6 59.7% 27 57.5% 15 77.7% 36
(Don't know) 1.9% 15 2.1% 4 2.7% 6 1.0% 2 0.0% 0 0.0% 0 15.8% 2 0.0% 0 1.5% 0 1.3% 1
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
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  2nd Mention 
 
Increased general choice and 

range of shops 
5.5% 46 3.6% 6 5.8% 14 10.2% 23 0.0% 0 0.0% 0 0.0% 0 2.2% 1 5.8% 1 0.0% 0

Improved range of cafés / 
restaurants / pubs 

3.0% 25 8.1% 14 0.3% 1 2.3% 5 0.0% 0 9.2% 4 0.0% 0 2.2% 1 0.0% 0 0.6% 0

Improved non-food shops 
within the town centre 

3.0% 25 1.7% 3 4.5% 11 4.0% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 2

More parking 2.7% 23 2.8% 5 1.4% 3 5.8% 13 0.0% 0 0.0% 0 0.0% 0 0.5% 0 4.8% 1 0.0% 0
Improved quality of shops 2.2% 18 2.7% 5 3.3% 8 1.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 2
Improved leisure facilities 

(leisure centres, gyms, 
cinemas etc) 

1.8% 15 1.6% 3 2.2% 5 2.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0

Cheaper parking 1.6% 13 0.8% 1 4.2% 10 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 1.4% 11 1.5% 3 0.7% 2 3.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
If it was updated / got a 

revamp 
1.2% 10 4.1% 7 0.0% 0 1.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More clothing shops 1.0% 8 1.7% 3 0.7% 2 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Less empty shops 1.0% 8 1.0% 2 2.0% 5 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved food shops within 

the town centre 
1.0% 8 0.8% 1 0.7% 2 1.3% 3 0.0% 0 2.5% 1 2.5% 0 0.9% 0 0.0% 0 0.0% 0

Better choice of services 
(hairdressers, banks etc) 

0.7% 6 0.4% 1 0.7% 2 0.9% 2 0.0% 0 0.0% 0 6.3% 1 0.5% 0 0.0% 0 0.0% 0

More independent shops 0.6% 5 1.6% 3 0.7% 2 0.1% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper shops 0.5% 5 0.0% 0 1.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0
Free parking 0.3% 3 0.0% 0 0.0% 0 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More pedestrianisation 0.3% 3 0.0% 0 0.7% 2 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 0.2% 2 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.2% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.2% 2 0.0% 0 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less traffic congestion 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 2.3% 1 0.0% 0
More cycle lanes 0.2% 2 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0
Less coffee shops 0.2% 2 0.0% 0 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.2% 2 0.3% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Better road surfaces 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 1 0.0% 0
Increased public transport 0.1% 1 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less hairdressers / barbers / 

salons 
0.1% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local market 0.1% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More specialist markets (e.g. 

farmers / craft) 
0.1% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better layout / more compact 0.1% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More department stores 0.1% 0 0.0% 0 0.0% 0 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More entertainment / an 

entertainment centre 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

(Nothing / nothing else) 67.2% 556 61.7% 107 65.8% 155 58.1% 131 100.0% 19 88.3% 38 73.4% 10 78.2% 35 73.8% 19 90.2% 42
(Don't know) 2.9% 24 3.3% 6 3.1% 7 1.3% 3 0.0% 0 0.0% 0 15.8% 2 9.1% 4 3.1% 1 1.3% 1
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Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
 
  3rd Mention 
 
Increased general choice and 

range of shops 
2.3% 19 2.8% 5 5.7% 13 0.2% 0 0.0% 0 0.0% 0 1.2% 0 0.9% 0 0.0% 0 0.0% 0

Improved non-food shops 
within the town centre 

1.8% 15 2.5% 4 2.5% 6 1.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More parking 0.9% 7 0.0% 0 1.4% 3 1.7% 4 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Improved range of cafés / 

restaurants / pubs 
0.8% 7 2.0% 4 0.0% 0 1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cheaper parking 0.8% 7 1.2% 2 2.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better choice of services 

(hairdressers, banks etc) 
0.8% 6 0.9% 2 0.0% 0 0.4% 1 0.0% 0 9.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less hairdressers / barbers / 
salons 

0.5% 4 0.0% 0 0.0% 0 1.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less charity shops 0.4% 4 0.0% 0 0.7% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More entertainment / an 

entertainment centre 
0.4% 4 2.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Less empty shops 0.4% 3 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less coffee shops 0.3% 3 0.4% 1 0.4% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More clothing shops 0.3% 3 0.9% 2 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
If it was updated / got a 

revamp 
0.3% 3 0.4% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 2.3% 1 0.0% 0

Increased public transport 0.3% 3 0.0% 0 0.7% 2 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved leisure facilities 

(leisure centres, gyms, 
cinemas etc) 

0.3% 2 0.5% 1 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More department stores 0.3% 2 0.1% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 0.2% 2 0.5% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local market 0.2% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved food shops within 

the town centre 
0.2% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Improved quality of shops 0.2% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1
More pedestrianisation 0.1% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.1% 1 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better road surfaces 0.1% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better disabled access 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0
Free parking 0.0% 0 0.0% 0 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / nothing else) 84.1% 696 75.7% 131 84.0% 198 83.4% 188 100.0% 19 90.8% 39 82.9% 12 89.5% 40 94.6% 24 96.2% 44
(Don't know) 3.5% 29 6.6% 11 1.4% 3 3.1% 7 0.0% 0 0.0% 0 15.8% 2 7.6% 3 3.1% 1 1.3% 1
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
 



By Centre (Wtd) [H]  Mid Sussex Household Survey  Page 232 
Weighted:  for Nexus Planning October 2021 
 

 Total Burgess Hill East 
Grinstead 

Haywards 
Heath 

Copthorne Crawley 
Down 

Cuckfield Hassocks and 
Keymer 

Hurstpierpoin
t 

Lindfield 

 

   
121021 NEMS market research 

  Any mention 
 
Increased general choice and 

range of shops 
21.4% 177 29.4% 51 26.0% 61 20.3% 46 3.8% 1 15.2% 7 11.1% 2 9.9% 4 12.0% 3 6.6% 3

Improved non-food shops 
within the town centre 

10.3% 85 10.5% 18 11.6% 27 15.4% 35 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 9.4% 4

More parking 8.2% 68 2.8% 5 9.2% 22 14.2% 32 0.0% 0 0.0% 0 5.9% 1 10.2% 5 15.3% 4 0.6% 0
Cheaper parking 7.9% 66 5.1% 9 19.0% 45 5.3% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 5.8% 48 5.2% 9 5.9% 14 9.2% 21 0.0% 0 4.6% 2 6.4% 1 0.0% 0 0.0% 0 3.3% 2
Improved range of cafés / 

restaurants / pubs 
5.8% 48 11.2% 19 0.3% 1 6.3% 14 0.0% 0 20.9% 9 0.0% 0 8.4% 4 0.0% 0 1.2% 1

If it was updated / got a 
revamp 

4.8% 40 14.3% 25 2.4% 6 3.7% 8 0.0% 0 0.0% 0 0.0% 0 0.5% 0 2.3% 1 0.0% 0

Improved leisure facilities 
(leisure centres, gyms, 
cinemas etc) 

3.7% 31 4.4% 8 2.9% 7 7.1% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0

Less empty shops 3.5% 29 5.0% 9 3.4% 8 5.2% 12 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Improved food shops within 

the town centre 
3.2% 26 1.8% 3 2.8% 7 3.4% 8 5.8% 1 11.7% 5 11.4% 2 2.5% 1 0.0% 0 0.0% 0

Better choice of services 
(hairdressers, banks etc) 

2.7% 22 2.8% 5 2.0% 5 3.0% 7 0.0% 0 9.2% 4 7.5% 1 2.2% 1 0.0% 0 0.0% 0

More clothing shops 2.6% 22 4.4% 8 2.5% 6 3.6% 8 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
More independent shops 2.5% 21 3.1% 5 2.0% 5 4.0% 9 0.0% 0 0.0% 0 4.0% 1 2.5% 1 0.0% 0 0.0% 0
Less charity shops 2.4% 20 1.5% 3 2.2% 5 5.2% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less traffic congestion 1.9% 16 0.0% 0 2.3% 5 0.1% 0 5.8% 1 0.0% 0 1.2% 0 4.9% 2 22.6% 6 1.9% 1
Free parking 1.9% 16 0.8% 1 2.5% 6 3.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 1.5% 12 2.5% 4 0.7% 2 2.5% 6 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0
Increased public transport 1.2% 10 1.4% 2 1.8% 4 0.9% 2 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 2.0% 1
More entertainment / an 

entertainment centre 
1.2% 10 3.7% 6 0.0% 0 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0

Less coffee shops 1.0% 8 0.4% 1 1.8% 4 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less hairdressers / barbers / 

salons 
1.0% 8 1.6% 3 0.0% 0 2.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More pedestrianisation 0.9% 8 0.0% 0 2.1% 5 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better road surfaces 0.8% 7 0.0% 0 0.0% 0 1.8% 4 0.0% 0 0.0% 0 0.0% 0 2.8% 1 5.6% 1 0.0% 0
Better security 0.8% 6 1.6% 3 0.3% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0
More department stores 0.6% 5 0.7% 1 0.7% 2 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More cycle lanes 0.6% 5 0.0% 0 1.1% 3 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.9% 0
M&S store 0.5% 5 1.0% 2 1.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper shops 0.5% 5 0.0% 0 1.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0
Longer opening hours 0.5% 4 0.0% 0 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 2
More specialist markets (e.g. 

farmers / craft) 
0.4% 3 0.0% 0 0.0% 0 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local market 0.3% 3 1.0% 2 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 

the town centre 
0.3% 3 0.0% 0 0.9% 2 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Improved street cleaning 0.3% 3 0.5% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0 0.0% 0
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More undercover shopping 0.3% 2 1.2% 2 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better pavements 0.2% 2 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 1.5% 1
Less busy 0.2% 2 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0 1.5% 0 0.0% 0
More cultural facilities (e.g. 

theatres / museums / 
galleries) 

0.2% 2 0.5% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More cycle lock-up areas 0.1% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better layout / more compact 0.1% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better disabled access 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0
Less roadworks 0.0% 0 0.0% 0 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
 
 Meanscore: [Plentiful = 2, Good = 1, Average = 0, Poor = -1, Severely lacking = -2] 
 
Q37 How would you rate the provision of independent stores in (CENTRE MENTIONED AT Q32)? [PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Plentiful 9.5% 78 2.8% 5 8.7% 21 8.0% 18 29.0% 5 4.1% 2 15.3% 2 14.7% 7 14.6% 4 32.7% 15
Good 26.9% 223 20.2% 35 27.2% 64 21.2% 48 53.7% 10 26.2% 11 42.6% 6 42.3% 19 41.5% 11 40.9% 19
Average 32.9% 272 38.7% 67 36.0% 85 36.1% 82 11.5% 2 14.4% 6 24.3% 3 31.8% 14 31.6% 8 9.9% 5
Poor 15.1% 125 20.9% 36 12.7% 30 19.5% 44 0.0% 0 17.0% 7 13.3% 2 5.3% 2 9.1% 2 1.3% 1
Severely lacking 10.2% 84 13.1% 23 8.8% 21 10.8% 24 0.0% 0 33.2% 14 4.5% 1 1.4% 1 1.6% 0 0.0% 0
(Don't know / no opinion) 5.5% 45 4.3% 7 6.6% 16 4.3% 10 5.8% 1 5.1% 2 0.0% 0 4.6% 2 1.5% 0 15.2% 7
Mean:   0.11 -0.22 0.15 -0.04 1.19 -0.52 0.51 0.67  0.59 1.24
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
 
 Meanscore: [Plentiful = 2, Good = 1, Average = 0, Poor = -1, Severely lacking = -2] 
 
Q38 How would you rate the 'evening and night-time economy' in (CENTRE MENTIONED AT Q32)? The evening and night-time economy includes restaurants, pub, bars and other nightlife, as well as 

entertainment facilities such as cinemas, theatres, live music and events. [PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Plentiful 6.5% 54 0.7% 1 8.2% 19 8.4% 19 5.8% 1 0.0% 0 14.8% 2 0.9% 0 9.6% 2 18.5% 9
Good 23.5% 194 14.0% 24 26.9% 63 30.1% 68 0.0% 0 18.1% 8 28.1% 4 14.4% 6 39.2% 10 22.5% 10
Average 19.5% 161 11.7% 20 19.9% 47 22.4% 51 46.3% 9 24.9% 11 13.9% 2 24.8% 11 14.5% 4 15.1% 7
Poor 12.0% 99 24.3% 42 6.8% 16 11.0% 25 0.0% 0 10.9% 5 2.5% 0 15.6% 7 2.3% 1 7.3% 3
Severely lacking 7.4% 61 13.5% 23 4.5% 11 3.3% 7 18.7% 4 21.8% 9 0.0% 0 8.7% 4 2.3% 1 5.4% 2
(Don't know / no opinion) 31.2% 258 35.9% 62 33.7% 79 24.8% 56 29.2% 5 24.3% 11 40.6% 6 35.7% 16 32.1% 8 31.3% 14
Mean:   0.14 -0.56 0.42 0.39 -0.37 -0.48 0.93 -0.26  0.76 0.60
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
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Q39 As well as visiting (CENTRE MENTIONED AT Q32), do you ever visit any of these other large centres? [MR/PR] 
 Not those that said '(Don't visit any of these centres)' at Q31 
 
Brighton 68.8% 569 72.3% 125 57.8% 136 77.6% 175 61.3% 11 64.7% 28 63.2% 9 73.0% 32 81.8% 21 65.8% 30
Eastbourne 22.4% 186 22.3% 39 26.5% 63 24.0% 54 5.8% 1 7.8% 3 6.5% 1 27.8% 12 18.8% 5 16.8% 8
Crawley 58.8% 486 59.1% 102 69.0% 163 55.8% 126 96.2% 18 73.2% 32 52.5% 7 26.8% 12 23.7% 6 43.4% 20
Worthing 16.8% 139 18.2% 31 14.6% 34 17.1% 39 5.8% 1 17.6% 8 6.4% 1 17.3% 8 46.0% 12 10.9% 5
Horsham 39.0% 322 30.5% 53 30.3% 71 48.2% 109 38.8% 7 61.7% 27 65.5% 9 28.1% 12 51.7% 13 43.4% 20
Royal Tunbridge Wells 28.1% 232 9.5% 16 55.7% 131 23.7% 54 13.4% 3 17.6% 8 11.8% 2 10.2% 5 8.6% 2 26.8% 12
Lewes 33.7% 279 36.0% 62 22.2% 52 39.5% 89 3.8% 1 8.0% 3 35.3% 5 50.8% 23 58.3% 15 60.2% 28
Chichester 11.2% 93 6.7% 12 11.9% 28 13.1% 30 15.4% 3 6.2% 3 24.3% 3 14.2% 6 12.5% 3 10.6% 5
Portsmouth 15.9% 132 17.6% 31 14.0% 33 17.6% 40 11.5% 2 21.1% 9 10.3% 1 15.4% 7 13.5% 3 10.7% 5
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arundel 0.0% 0 0.0% 0 0.0% 0 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashford 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0
Central London 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0
Dartford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.3% 1 0.0% 0 0.0% 0 0.0% 0
Guildford 0.5% 4 1.0% 2 0.0% 0 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 4.0% 2
Littlehampton 0.0% 0 0.0% 0 0.0% 0 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maidstone 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redhill 0.1% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reigate 0.1% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea 0.1% 1 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield 0.1% 1 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't visit any large centres) 7.6% 63 5.5% 10 10.4% 24 6.4% 14 0.0% 0 1.7% 1 3.7% 1 11.6% 5 6.4% 2 13.7% 6
Weighted base:  828 173 236 226 19 43 14 44  26 46
Sample:  845 192 141 252 13 26 32 99  38 52
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Job No: 121021
Mid Sussex District Council Retail Study

Good morning / afternoon / evening, I am …… from NEMS market research, an independent market research company, and we 
are conducting a short survey in your area on behalf of Mid Sussex Council about shopping and leisure habits.  Do you have 
time to answer some questions please? It will take about 6-7 minutes.

QA Are you the person responsible for the main food shopping in your household?

Yes
No

IF ‘YES’ – CONTINUE INTERVIEW. 
IF ‘NO’ – ASK, COULD I SPEAK TO THE PERSON WHO IS RESPONSIBLE FOR MOST OF THE FOOD SHOPPING, IF NOT 
AVAILABLE THANK AND CLOSE INTERVIEW

Preface for the Convenience questions

READ OUT: We now have a few questions about where you go Food shopping. In answering these questions the location may be 
a store, a centre, a specific road or area or the internet.

Q01 Where do you usually undertake your main food and grocery shopping?
DO NOT READ OUT. ONE ANSWER ONLY. F THEY SAY VARIES ASK IF THERE'S SOMEWHERE THEY USE MORE OFTEN, EVEN 
IF SLIGHTLY. IF THEY STILL SAY VARIES - ASK THEM TO NAME ONE OF THE PLACES THEY USE OFTEN FOR MAIN FOOD 
SHOPPING.

#Conv Convenience List GO TO Q03
502 Internet / delivery GO TO Q02
505 (Don't know / varies) CLOSE
506 (Don't do this type of shopping) CLOSE

ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" AT Q01
Q02 Which retailer do you purchase your main food internet / home delivery shopping from? 

DO NOT READ OUT. ONE ANSWER ONLY. 

1 Abel & Cole
2 Amazon
3 Asda
4 Co-op
5 Gousto
6 HelloFresh
7 Iceland
8 Morrisons
9 Ocado
A Poundland
B Riverford
C Sainsbury’s
D Tesco
E Waitrose
F Other (PLEASE WRITE IN)
G (Don't know / varies)

Q03 What is the main reason you choose (STORE MENTIONED AT Q01) for your main food and grocery shopping?
DO NOT READ OUT. ONE ANSWER ONLY

001 Choice of food goods available
002 Quality of food goods available
003 Choice of shops selling food goods
004 Quality of shops selling food goods
005 Choice of shops nearby selling non-food goods
006 Can get everything I need there
007 Cleanliness
008 Delivery service
009 Easy to get to by car
010 Easy to get to by public transport
011 Familiar / know where everything is
012 Feels safe (during the day)
013 Feels safe (during the evening / night time)
014 Good choice of leisure facilities nearby
015 Good choice of services nearby, such as banks and other financial services
016 Good disability access
017 Good entertainment / events
018 Good layout / easy to get around
019 Good offers
020 Good opening hours
021 Good public information, signposts and public facilities
022 Good service / friendly staff
023 Habit / always use it
024 Has a cafe
025 Has a petrol station
026 Large store
027 Like to support local business
028 Lower prices
029 Loyalty card / points scheme
030 Near to family / friends
031 Near to home
032 Near to work
033 Nice shopping environment
034 Online shopping is convenient
035 Only one in the area / no other choice
036 Parking is free
037 Parking prices are low
038 Parking provision is good / easy to park
039 Preference for retailer
040 Small / quiet store
041 Staff discount / work there
042 Started online shopping due to the pandemic and kept using it
043 Use online shopping due to the pandemic / because it's covid safe
044 Use store / location because it has good covid safety measures
045 Value for money
500 Other (PLEASE WRITE IN)
505 (Don’t know / varies)
509 (No reason in particular)



Q04 What, if anything, is the one thing you most dislike about (STORE MENTIONED AT Q01)?
DO NOT READ OUT. ONE ANSWER ONLY

001 Poor choice of food goods available
002 Poor quality of food goods available
003 Poor choice of shops selling food goods
004 Poor quality of shops selling food goods
005 Poor choice of shops nearby selling non-food goods
006 Change layout too often
007 Difficult to get to by car
008 Difficult to park / lack of parking
009 Expensive prices
010 Expensive parking
011 Feels unsafe (during the day)
012 Feels unsafe (during the evening / night time)
013 Lack of cycle parking
014 Lack of public transport
015 No cafe
016 No petrol station
017 Online - missing items / getting swaps
018 Online - short use-by dates on items
019 Online - you can’t choose the goods yourself
020 Poor choice of leisure facilities nearby
021 Poor choice of services nearby, such as banks and other financial services
022 Poor disability access
023 Poor layout / hard to get around
024 Poor opening hours
025 Staff rude / unhelpful
026 Too busy
027 Too far away
028 Too small
029 Traffic congestion
030 Unattractive shopping environment
031 Unclean
500 Other (PLEASE WRITE IN)
505 (Don’t know / varies)
509 (Nothing)

Q05 How often do you normally do your main food shopping at (STORE MENTIONED AT Q01)?
DO NOT READ OUT. ONE ANSWER ONLY.

1 7 times a week
2 5 - 6 times a week
3 3 - 4 times a week
4 Twice a week
5 Once a week
6 Once every two weeks
7 Once a month
8 Once every 2 months
9 Less often
A (Don't know / varies)

NOT ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" AT Q01
Q06 How do you normally travel to (STORE MENTIONED AT Q01)?

DO NOT READ OUT. ONE ANSWER ONLY.

1 Car / van (as driver)
2 Car / van (as passenger)
3 Bus (including the busway or guided bus), minibus or coach 
4 Motorcycle, scooter or moped
5 Walk
6 Taxi
7 Train
8 Bicycle
A Mobility scooter / disability vehicle
B Other (PLEASE WRITE IN)
C (Don't know / varies)

NOT ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" AT Q01
Q07 How long did your last journey to (STORE MENTIONED AT Q01) take? 

DO NOT PROMPT. ONE ANSWER ONLY.

X Amount of time taken to nearest whole minute (PLEASE WRITE IN)
Y (Don’t know / can’t remember)
Z (Refused)

Q08 How much on average does your household normally spend on main food and grocery shopping in a week?
DO NOT PROMPT. ONE ANSWER ONLY.

X To the nearest £: (PLEASE WRITE IN)
Y (Don't know / varies)
Z (Refused)



NOT ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" AT Q01
Q09 When you do your main food shopping at (STORE MENTIONED AT Q01) is your trip linked with any other activity?

DO NOT PROMPT. ONE ANSWER ONLY. IF RESPONDENT STATES MORE THAN ONE ANSWER - TAKE THEIR FIRST ANSWER

1 Yes – NON-FOOD shopping GO TO Q10
2 Yes – other FOOD shopping GO TO Q10
3 Yes – visiting services such as banks and other financial institutions GO TO Q10
4 Yes – leisure activity GO TO Q11
5 Yes – travelling to/from work GO TO Q11
6 Yes – travelling to/from school/college/university GO TO Q11
7 Yes – getting petrol GO TO Q11
8 Yes – visiting café / pub / restaurant GO TO Q11
9 Yes – visiting family/friends GO TO Q11
A Yes – visiting health service such as doctor, dentist, hospital GO TO Q11
B Yes – visiting other service such as laundrette, hairdresser, recycling GO TO Q11
C Yes – other activity (PLEASE WRITE IN) GO TO Q10
D (No activity) GO TO Q11
E (Don’t know / varies) GO TO Q11

ASK THOSE WHO SAID YES TO: "NON-FOOD", "OTHER FOOD", "SERVICES" OR OTHER AT Q09 OTHERS GO TO Q11
Q10 Where do you normally do this linked trip? 

DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN. IF 
THEY SAY IT VARIES - ASK WHERE THEY GO MOST OFTEN. IF THEY STILL SAY VARIES - ASK WHERE THEY LAST WENT 
WHEN THEY LINKED THEIR TRIP.

#Comp Comparison List

Q11 Do you make ‘top up’ shopping trips in between your main food shopping trip? Top up grocery shopping includes ‘basket shops’ 
in foodstores, purchases from speciality retailers such as bakers, butchers and greengrocers, and snacks bought from shops.

DO NOT READ OUT. ONE ANSWER ONLY. 

1 Yes GO TO Q12
2 No GO TO LOCK1

ASKED TO THOSE WHO DO TOP UP SHOPPING AT Q11
Q12 Where do you usually undertake your ‘top up’ shopping?

DO NOT READ OUT. ONE ANSWER ONLY. 

#Conv Convenience List GO TO Q13
505 (Don't know / varies) GO TO Q14

ASKED TO THOSE WHO DO TOP UP SHOPPING AT Q11 EXCLUDING THOSE WHO SAID 'DON'T KNOW / VARIES' AT Q12
Q13 How often do you make ‘top up’ shopping trips to (STORE MENTIONED AT Q12)?

DO NOT READ OUT. ONE ANSWER ONLY. 

1 Daily
2 At least two times a week
3 At least once a week
4 At least once a fortnight
5 At least once a month
6 At least every two months
7 Less often
8 Have only visited once
9 (Don’t know / varies)

ASKED TO THOSE WHO DO TOP UP SHOPPING AT Q11
Q14 Thinking more generally, how much does your household spend on average on 'top up' food and grocery shopping in a week?  

Once again, top up grocery shopping includes ‘basket shops’ in foodstores, purchases from speciality retailers such as bakers, 
butchers and greengrocers, and snacks bought from shops.
DO NOT READ OUT. ONE ANSWER ONLY. 

X To the nearest £: (PLEASE WRITE IN)
Y (Don't know / varies)
Z (Refused)



New questions to see how internet shopping has changed and may change post Covid

READ OUT: Now thinking about online grocery shopping before, during and after the Covid lockdowns.

LOCK1 BEFORE the first Covid lockdown how often were you shopping online for groceries?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Daily
2 4-6 days a week
3 2-3 days a week
4 One day a week
5 Every two weeks
6 Every three weeks
7 Monthly
8 Once every two months
9 Three-four times a year
A Twice a year
B Once a year
C Less often
D Never
E (Don’t know)
F (Varies)

LOCK2 DURING the Covid lockdowns how often did you shop online for groceries?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Daily
2 4-6 days a week
3 2-3 days a week
4 One day a week
5 Every two weeks
6 Every three weeks
7 Monthly
8 Once every two months
9 Three-four times a year
A Twice a year
B Once a year
C Less often
D Never
E (Don’t know)
F (Varies)

Using the data from LOCK2 compared to LOCK1 we will be able to create the question below:
QA Online grocery shopping DURING lockdowns compared to BEFORE lockdowns:

1 More
2 Same
3 Less
4 (Don't know /varies)

LOCK3 NOW THAT the lockdowns are lifted, how often do you think you will be shopping online for groceries?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Daily
2 4-6 days a week
3 2-3 days a week
4 One day a week
5 Every two weeks
6 Every three weeks
7 Monthly
8 Once every two months
9 Three-four times a year
A Twice a year
B Once a year
C Less often
D Never
E (Don’t know)
F (Varies)

Using the data from LOCK3 compared to LOCK2 we will be able to create the question below:
QB Online grocery shopping AFTER lockdowns compared to DURING lockdowns:

1 More
2 Same
3 Less
4 (Don't know /varies)

Using the data from LOCK3 compared to LOCK1 we will be able to create the question below:
QC Online grocery shopping AFTER lockdowns compared to BEFORE lockdowns:

1 More
2 Same
3 Less
4 (Don't know /varies)



Preface for Comparison questions

READ OUT: We now have a few questions about where you go for non-food shopping. In answering these questions, the location 
may be a town centre, a retail park, a free-standing store, or it could be facilities such as the internet, TV shopping or catalogue. 
Please answer how you usually shop when unaffected by lockdowns.

Q15 Where do you usually buy clothing or footwear goods? 
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN. 

#Comp Comparison List GO TO Q16
501 Abroad GO TO Q19
502 Internet / delivery GO TO Q19
505 (Don't know / varies) GO TO Q18
506 (Don't do this type of shopping) GO TO Q19

NOT ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" OR "ABROAD" OR (DON'T KNOW / VARIES) OR (DON'T DO THIS 
TYPE OF SHOPPING) AT Q15

Q16 How often do you make shopping trips for clothing or footwear to (LOCATION MENTIONED AT Q15)?
DO NOT READ OUT. ONE ANSWER ONLY. 

1 Daily
2 At least two times a week
3 At least once a week
4 At least once a fortnight
5 At least once a month
6 At least every two months
7 At least every 3 months
8 At least every 6 months
9 Less often than once every 6 months
A Have only visited once
B (Don’t know / varies)

NOT ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" OR "ABROAD" OR (DON'T KNOW / VARIES) OR (DON'T DO THIS 
TYPE OF SHOPPING) AT Q15

Q17 How do you normally travel to (LOCATION MENTIONED AT Q15)?
DO NOT READ OUT. ONE ANSWER ONLY.

1 Car / van (as driver)
2 Car / van (as passenger)
3 Bus (including the busway or guided bus), minibus or coach 
4 Motorcycle, scooter or moped
5 Walk
6 Taxi
7 Train
8 Metro
9 Bicycle
A Mobility scooter / disability vehicle
B Other (PLEASE WRITE IN)
C (Don't know / varies)

NOT ASKED TO THOSE WHO SAID "INTERNET / DELIVERY" OR "ABROAD" OR (DON'T DO THIS TYPE OF SHOPPING) AT Q15

Q18 When you usually go shopping for clothing or footwear, do you link this trip with another activity?
DO NOT PROMPT. ONE ANSWER ONLY. IF RESPONDENT STATES MORE THAN ONE ANSWER - TAKE THEIR FIRST ANSWER

1 Yes – FOOD shopping
2 Yes – other NON-FOOD shopping 
3 Yes – visiting services such as banks and other financial institutions
4 Yes – leisure activity
5 Yes – travelling to/from work
6 Yes – travelling to/from school/college/university
7 Yes – getting petrol
8 Yes – visiting café / pub / restaurant
9 Yes – visiting family/friends
A Yes – visiting health service such as doctor, dentist, hospital
B Yes – visiting other service such as laundrette, hairdresser, recycling
C Yes – other activity (PLEASE WRITE IN)
D No 
E (Don’t know / varies)

Q19 Where do you usually buy books, CDs, DVDs? 
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN.

#Comp Comparison List
 
Q20 Where do you usually buy small household goods such as home furnishings, jewellery, glass and china items? 

DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN. 

#Comp Comparison List

Q21 Where do you normally buy goods such as toys, games, bicycles and recreational goods? 
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN. 

#Comp Comparison List

Q22 Where do you normally buy chemist goods, including health and beauty products? 
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN. 

#Comp Comparison List



Q23 Where do you normally electrical items, such as televisions, washing machines and computers?
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN.

#Comp Comparison List

Q24 Where do you normally buy DIY or gardening goods?
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN.

#Comp Comparison List

Q25 Where do you normally buy furniture, carpets and floor coverings?
DO NOT PROMPT. ONE ANSWER ONLY. IF IN STORE IN A SUPERMARKET WRITE IN NAME OF SUPERMARKET AND TOWN.

#Comp Comparison List

READ OUT: Now thinking about non-food shopping online before, during and after the Covid lockdowns.

New questions to see how internet shopping has changed and may change post Covid

LOCK4 BEFORE the first Covid lockdown how often were you doing non-food shopping online?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Daily
2 4-6 days a week
3 2-3 days a week
4 One day a week
5 Every two weeks
6 Every three weeks
7 Monthly
8 Once every two months
9 Three-four times a year
A Twice a year
B Once a year
C Less often
D Never
E (Don’t know)
F (Varies)

LOCK5 DURING the Covid lockdowns how often were you doing non-food shopping online?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Daily
2 4-6 days a week
3 2-3 days a week
4 One day a week
5 Every two weeks
6 Every three weeks
7 Monthly
8 Once every two months
9 Three-four times a year
A Twice a year
B Once a year
C Less often
D Never
E (Don’t know)
F (Varies)

Using the data from LOCK5 compared to LOCK4 we will be able to create the question below:
QD Non-food shopping online DURING lockdowns compared to BEFORE lockdowns:

1 More
2 Same
3 Less
4 (Don't know /varies)

LOCK6 NOW THAT the lockdowns are lifted, how often do you think you will be doing non-food shopping online?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Daily
2 4-6 days a week
3 2-3 days a week
4 One day a week
5 Every two weeks
6 Every three weeks
7 Monthly
8 Once every two months
9 Three-four times a year
A Twice a year
B Once a year
C Less often
D Never
E (Don’t know)
F (Varies)

Using the data from LOCK6 compared to LOCK5 we will be able to create the question below:
QE Non-food shopping online AFTER lockdowns compared to DURING lockdowns:

1 More
2 Same
3 Less
4 (Don't know /varies)

Using the data from LOCK6 compared to LOCK4 we will be able to create the question below:
QF Non-food shopping online AFTER lockdowns compared to BEFORE lockdowns:

1 More
2 Same
3 Less
4 (Don't know /varies)



Q26 Which of the following forms of shopping do you carry out?
READ OUT. CAN BE MULTICODED

1 Internet GO TO Q27
2 Portable internet shopping (through mobile phone) GO TO Q27
3 TV Shopping GO TO Q27
4 Catalogue GO TO Q27
5 None of these GO TO Q31

Q27 Which goods or services do you currently purchase via the internet, TV shopping or catalogue?
DO NOT READ OUT. CAN BE MULTICODED

1 Baby items
2 Banking / finance
3 Books
4 CDs, DVDs, Vinyl (physical products)
5 Cleaning products
6 Clothes / shoes
7 Computer / printer accessories
8 Console / PC games
9 Cosmetics / health / beauty / chemist goods
A Craft / hobby items (including stationary)
B DIY / hardware goods / tools
C Domestic electrical appliances (white goods)
D Downloadable content (e.g. music / movies / tv / games / apps)
E Food / groceries / alcohol / coffee pods (not takeaways)
F Furniture / soft furnishings / floor coverings / carpets
G Garden items / flowers / plants
H Gifts
I Holiday and / or Travel / Event Tickets
J Insurance / utilities
K Jewellery
L Mobile phone / tablet / pad accessories
M Musical instruments / accessories
N Pet food / products
O Photographs
P Small electrical items (e.g. kettles / toasters / hairdryers etc)
Q Small household goods
R Sports goods (includes fishing & cycling items)
S Takeaway food
T Toys
U TVs, Hi-Fi's, computers
V Vehicle parts
W Vehicles
X Other (PLEASE WRITE IN)
Y (Don’t know) GO TO Q31

Q28 Excluding what you've already mentioned - Which other goods or services are you likely to purchase in the future via the 
internet, TV shopping or catalogue?
DO NOT READ OUT. CAN BE MULTICODED

1 Baby items
2 Banking / finance
3 Books
4 CDs, DVDs, Vinyl (physical products)
5 Cleaning products
6 Clothes / shoes
7 Computer / printer accessories
8 Console / PC games
9 Cosmetics / health / beauty / chemist goods
A Craft / hobby items (including stationary)
B DIY / hardware goods / tools
C Domestic electrical appliances (white goods)
D Downloadable content (e.g. music / movies / tv / games / apps)
E Food / groceries / alcohol / coffee pods (not takeaways)
F Furniture / soft furnishings / floor coverings / carpets
G Garden items / flowers / plants
H Gifts
I Holiday and / or Travel / Event Tickets
J Insurance / utilities
K Jewellery
L Mobile phone / tablet / pad accessories
M Musical instruments / accessories
N Pet food / products
O Photographs
P Small electrical items (e.g. kettles / toasters / hairdryers etc)
Q Small household goods
R Sports goods (includes fishing & cycling items)
S Takeaway food
T Toys
U TVs, Hi-Fi's, computers
V Vehicle parts
W Vehicles
X Other (PLEASE WRITE IN)
Y (Don’t know)
Z (Nothing else new)



Q29 For your last internet, TV order or catalogue purchase - how did you receive your goods?
DO NOT READ OUT. ONE ANSWER ONLY. 

1 Home delivery GO TO Q31
2 Delivery to place of work GO TO Q31
3 Collection at store GO TO Q31
4 Collection at click and collect hub GO TO Q30
5 Collection at other location GO TO Q31
6 (Don't know / can't remember) GO TO Q31

ASKED TO THOSE WHO SAID "COLLECTION AT CLICK AND COLLECT HUB" AT Q29
Q30 Which click and collect hub did you collect your order from?

DO NOT READ OUT. ONE ANSWER ONLY. 

X (PLEASE WRITE IN FULL ADDRESS DETAILS OF THE CLICK AND COLLECT HUB)
Y (Don't know / can't remember)

Qualitative questions concerning the town centres

READ OUT: I would now like to ask you some questions about your views on certain Town and Village Centres as a place for 
shopping, leisure activities, and using other other town centre services. Again please state how you acted before the Covid 

lockdowns started.

Q31 Do you ever visit the following Town Centres?
READ OUT. CAN BE MULTICODED

1 Burgess Hill GO TO Q32
2 East Grinstead GO TO Q32
3 Haywards Heath GO TO Q32
4 Copthorne GO TO Q32
5 Crawley Down GO TO Q32
6 Cuckfield GO TO Q32
7 Hassocks and Keymer GO TO Q32
8 Hurstpierpoint GO TO Q32
9 Lindfield GO TO Q32
A (Don't visit any of these centres) GO TO Q40

(WILL SHOW LIST OF CENTRES MENTIONED AT Q31. IF ONLY ONE CENTRE MENTIONED AT Q31 - IT WILL ROUTE TO Q33

Q32 Which of those centres do you visit the most?
READ OUT. ONE ANSWER ONLY. IF THEY SAY IT VARIES ASK THEM TO CHOOSE THE CENTRE THEY THINK THEY VISIT MOST. 
IF THEY STILL CAN’T SAY - ASK THEM TO NAME THE ONE THEY VISITED LAST.

1 Burgess Hill
2 East Grinstead
3 Haywards Heath
4 Copthorne
5 Crawley Down
6 Cuckfield
7 Hassocks and Keymer
8 Hurstpierpoint
9 Lindfield

Q33 How often do you visit (CENTRE MENTIONED AT Q32)?
DO NOT READ OUT. ONE ANSWER ONLY. 

1 Daily
2 At least two times a week
3 At least once a week
4 At least once a fortnight
5 At least once a month
6 At least every two months
7 At least every 3 months
8 At least every 6 months
9 Less often than once every 6 months
A Have only visited once
B (Don’t know / varies)

Q34 How do you usually travel to (CENTRE MENTIONED AT Q32)?
DO NOT READ OUT. ONE ANSWER ONLY. 

1 Car / van (as driver)
2 Car / van (as passenger)
3 Bus (including the busway or guided bus), minibus or coach 
4 Motorcycle, scooter or moped
5 Walk
6 Taxi
7 Train
8 Bicycle
A Mobility scooter / disability vehicle
B Other (PLEASE WRITE IN)
C (Don't know / varies)



Q35 What do you like MOST about (CENTRE MENTIONED AT Q32)?
DO NOT READ OUT. ONE ANSWER ONLY. 

001 Attractive environment / nice place
002 Choice and range of shops
003 Choice of leisure facilities (leisure centres, gyms, cinemas etc)
004 Choice of services (hairdressers, banks etc)
005 Close to home
006 Close to work
007 Conveniently located car parking
008 Easily accessible by public transport
009 Easy to find a parking space
010 Easy to get to by car
011 Familiar / know where everything is
012 Free car parking
013 Good layout / shops close together / compact
014 Good market
015 Good range of cafés / restaurants / pubs
016 Good range of supermarkets
017 I can get everything I need there
018 Nice atmosphere / friendly people
019 Quiet / not too busy
020 Shops aren't too expensive
021 Traditional / quaint
500 Other (PLEASE WRITE IN)
505 (Don't know / varies)
509 (Nothing in particular)

Q36 Are there any measures that would encourage you to visit (CENTRE MENTIONED AT Q32) more often?
DO NOT PROMPT. CODE FIRST 3 MENTIONS

1st Mention|2nd Mention|3rd Mention

1 Better choice of services (hairdressers, banks etc)
2 Better environment
3 Better security
4 Cheaper parking 
5 Cheaper public transport
6 Discount foodstores within the town centre
7 If it was updated / got a revamp
8 Improved food shops within the town centre
9 Improved leisure facilities (leisure centres, gyms, cinemas etc)
A Improved non-food shops within the town centre
B Improved quality of shops
C Improved range of cafés / restaurants / pubs
D Improved street cleaning
E Increased general choice and range of shops
F Increased public transport
G Less busy
H Less empty shops
I Less traffic congestion
J Longer opening hours
K More parking
L Other (PLEASE WRITE IN)
M (Don't know)
N (Nothing / nothing else)

Q37 How would you rate the provision of independent stores in (CENTRE MENTIONED AT Q32)?
READ OUT ALL RESPONSES EXCEPT 'DON'T KNOW / NO OPINION' - THIS IS TO BE CHOSEN ONLY IF THEY SAY THIS 
UNPROMPTED. ONE ANSWER ONLY.  

1 Plentiful
2 Good
3 Average
4 Poor
5 Severely lacking
6 (Don't know / no opinion)

Q38 How would you rate the 'evening and night-time economy' in (CENTRE MENTIONED AT Q32)? The evening and night-time 
economy includes restaurants, pub, bars and other nightlife, as well as entertainment facilities such as cinemas, theatres, live 
music and events. 
READ OUT ALL RESPONSES EXCEPT 'DON'T KNOW / NO OPINION' - THIS IS TO BE CHOSEN ONLY IF THEY SAY THIS 
UNPROMPTED. ONE ANSWER ONLY.  

1 Plentiful
2 Good
3 Average
4 Poor
5 Severely lacking
6 (Don't know / no opinion)



Q39 As well as visiting (CENTRE MENTIONED AT Q32), do you ever visit any of these other large centres?
READ OUT.  CAN BE MULTICODED.  

1 Brighton GO TO Q42
2 Eastbourne GO TO Q42
3 Crawley GO TO Q42
4 Worthing GO TO Q42
5 Horsham GO TO Q42
6 Royal Tunbridge Wells GO TO Q42
7 Lewes GO TO Q42
8 Chichester GO TO Q42
9 Portsmouth GO TO Q42
A Other (PLEASE WRITE IN) GO TO Q42
B (Don't visit any large centres) GO TO Q42

ASK THOSE WHO DON'T VISIT ANY TOWN CENTRE AT Q31
Q40 Why don’t you visit any of those Town Centres?

DO NOT READ OUT. CAN BE MULTICODED

001 Expensive car parking
002 Hard to find a parking space
003 Health / disability reasons
004 Inconveniently located car parking
005 Lack of choice and range of food shops
006 Lack of choice and range of non-food shops
007 Poor choice of leisure facilities (cinema, gyms etc) 
008 Poor choice of services (hairdressers, banks etc)
009 Poor public transport access
010 Poor range of cafés / restaurants / pubs
011 Too far away from home
012 Too far away from work
013 Traffic congestion
014 Unattractive environments
500 Other (PLEASE WRITE IN)
505 (Don't know)
509 (No reason to visit)

ASK THOSE WHO DON'T VISIT ANY CENTRES AT Q31
Q41 Instead of those Town Centre's, which other centres or villages do you usually visit?

DO NOT READ OUT. CAN BE MULTICODED

1 Brighton
2 Eastbourne
3 Crawley
4 Worthing
5 Horsham
6 Royal Tunbridge Wells
7 Lewes
8 Chichester
9 Portsmouth
A Other (PLEASE WRITE IN)
B (Don't know)
C (Don't visit any centres)

READ OUT: We now have a few questions about a range of different social and leisure activities.

Q42 Outside of the lockdowns, which of these leisure activities do you participate in? 
READ OUT. CAN BE MULTICODED.

1 Indoor sports or health and fitness activity, including gyms ASK Q43
2 Cinema ASK Q44
3 Restaurant ASK Q45
4 Pub / bars / nightclubs ASK Q46
5 Ten pin bowling ASK Q47
6 Bingo ASK Q48
7 Theatres / concert halls / museums / art galleries and other cultural facilities ASK Q49
8 (None mentioned) GO TO Q50

ASKED TO THOSE WHO PARTICIPATE IN HEALTH AND FITNESS OR LEISURE CENTRE ACTIVITIES AT Q42
Q43 Which location or facility did you last visit for indoor sports or health and fitness activity, including gyms? 

DO NOT PROMPT. ONE ANSWER ONLY. 

#Health Health List

ASKED TO THOSE WHO GO TO THE CINEMA AT Q42
Q44 Which cinema did you last visit? 

DO NOT PROMPT. ONE ANSWER ONLY. 

#Cinema Cinema List



ASKED TO THOSE WHO GO TO RESTAURANTS AT Q42
Q45 Where did you last visit to go to a restaurant?

DO NOT PROMPT. ONE ANSWER ONLY. WE ONLY NEED VENUE NAME AND ADDRESS IF STAND-ALONE, OTHERWISE THE 
CENTRE WILL SUFFICE.

#Social Social List

ASKED TO THOSE WHO GO TO PUB, BARS OR NIGHTCLUBS AT Q42
Q46 Where did you last visit to go to pubs, bars or nightclubs?

DO NOT PROMPT. ONE ANSWER ONLY. WE ONLY NEED VENUE NAME AND ADDRESS IF STAND-ALONE, OTHERWISE THE 
CENTRE WILL SUFFICE.

#Social Social List

4ASKED TO THOSE WHO GO TEN PIN BOWLING AT Q42
Q47 Which bowling alley did you last visit to go ten-pin bowling?

DO NOT PROMPT. ONE ANSWER ONLY. 

#TenPin Bowling List

4ASKED TO THOSE WHO GO TO BINGO AT Q42
Q48 Which bingo hall or venue did you last visit to play bingo?

DO NOT PROMPT. ONE ANSWER ONLY. 

#Bingo Bingo List

ASKED TO THOSE WHO VISIT THEATRE/CONCERT HALL; MUSEUM/ART GALLERIES AT Q42
Q49 Where did you last visit for theatres / concert halls / museums / art galleries or other cultural facilities?

DO NOT PROMPT. ONE ANSWER ONLY. WE ONLY NEED VENUE NAME AND ADDRESS IF STAND-ALONE, OTHERWISE THE 
CENTRE WILL SUFFICE.

#Culture Culture List

Q50 Which leisure facilities would you like to see more of in the area?
DO NOT READ OUT. CAN BE MULTICODED.

001 Art galleries
002 Bars / pubs
003 Better shopping facilities
004 Bingo
005 Bowling alley (ten-pin bowling)
006 Casino
007 Cinema
008 Climbing centres
009 Coffee shops / cafes
010 Comedy clubs
011 Concert hall / venue
012 Crown green bowling
013 Cycle paths / area
014 Dance facilities
015 Extreme sports
016 Food / farmers markets
017 Health and fitness venues (including gyms)
018 Hotels
019 Ice rink
020 Indoor soft play areas
021 Indoor swimming pool
022 Indoor tennis courts
023 Indoor trampoline parks
024 Karting
025 Leisure / sports centre
026 Leisure facilities / activities for families
027 Leisure facilities / activities for teenagers
028 Leisure facilities / activities for the elderly
029 Leisure facilities / activities for young children
030 Liver music venues
031 More sports facilities (football pitches, tennis courts)
032 Museums
033 Obstacle courses
034 Outdoor festivals / events
035 Outdoor gyms
036 Outdoor swimming pool
037 Outdoor Tai Chi classes
038 Outdoor tennis Courts
039 Paintballing
040 Play spaces / park facilities
041 Pubs / bars
042 Restaurants
043 Skateboarding
044 Street carnivals
045 Theatres
500 Other (PLEASE WRITE IN)
505 (Don't know)
509 (None)



NOT ASKED TO THOSE WHO SAID "(NONE MENTIONED)" AT Q42
Q51 How do you normally travel when visiting leisure destinations?

DO NOT READ OUT. ONE ANSWER ONLY. 

1 Car / van (as driver)
2 Car / van (as passenger)
3 Bus, minibus or coach 
4 Motorcycle, scooter or moped
5 Walk
6 Taxi
7 Train
8 Metro
9 Bicycle
A Mobility scooter / disability vehicle
B Other (PLEASE WRITE IN)
C (Don't know / varies)

Q52 Lastly, which community facilities and businesses would you like to see in the area?
READ OUT. CAN BE MULTICODED.

1 Hotels
2 Cultural centres
3 Religious institutions
4 Tourist attractions
5 Conference venue
6 Other (PLEASE WRITE IN)
7 (Don't know)
8 (None)

GEN Gender of respondent.
DO NOT READ OUT. CODE FROM OBSERVATION

1 Male
2 Female

AGE And finally can I ask how old you are please?
DO NOT READ OUT. ONE ANSWER ONLY. 

1 18 – 24 years
2 25 – 34 years
3 35 – 44 years
4 45 – 54 years
5 55 – 64 years
6 65+ years
7 (Refused)

Thank & close.
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Mid Sussex District Council Retail Study
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Table 1: Population and convenience goods expenditure per capita

Zone
2021

Population
2026

Population
2031

Population
2036 

Population
2038 

Population
2019

(inc. sft)
2019 2021 2026 2031 2036 2038

1 | Haywards Heath 39,297 41,116 42,446 43,553 43,913 2,513 2,408 2,419 2,405 2,388 2,390 2,393

2 | Burgess Hill 35,243 36,663 37,917 39,002 39,399 2,373 2,273 2,284 2,271 2,255 2,257 2,259

3 | Haywards Heath/ Burgess Hill 7,204 7,474 7,698 7,878 7,962 2,740 2,625 2,637 2,622 2,603 2,606 2,609

4 | Crawley/ Haywards Heath 27,348 28,223 28,952 29,638 29,890 2,306 2,210 2,220 2,207 2,191 2,194 2,196

5 | Crawley/ East Grinstead 40,084 41,217 42,017 42,752 43,073 2,386 2,286 2,297 2,283 2,267 2,269 2,272

6 | East Grinstead 50,622 52,516 54,031 55,407 55,945 2,509 2,414 2,425 2,411 2,394 2,396 2,399

7 | Haywards Heath/ Uckfield 19,149 19,981 20,749 21,470 21,742 2,665 2,564 2,576 2,561 2,543 2,545 2,548

8 | Burgess Hill/ Brighton 9,460 9,735 9,949 10,121 10,142 2,626 2,527 2,539 2,523 2,506 2,508 2,511

9 | Burgess Hill/ Hurstpierpoint/ Hassocks 17,978 18,604 19,117 19,498 19,652 2,614 2,515 2,527 2,512 2,494 2,497 2,499

10 | Brighton/ Hove 36,224 37,231 38,597 39,819 40,225 2,410 2,319 2,330 2,316 2,300 2,302 2,304

Total Study Area 282,609 292,760 301,473 309,138 311,943 - - - - - - -

Notes: 

a. Zones based on the postal sectors shown on the plan at Appendix A

b. Per capita expenditure derived from Experian MMG3 data (2020 report)  

c. Population distribution derived from Experian MMG3 data (2020 report)

d. Projections to 2038 have been projected by Nexus Planning by using the Experian MMG3 (2020 report) population trends. 

e. Per capita expenditure projected forward using 'adjusted SFT' forecast growth rates taken from Table 6 of Experian Retail Planner Briefing Note 18

f. Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Figure 5 of Appendix 3 to Experian Retail Planner Briefing Note 18

2019 Prices

Convenience expenditure per capita (£)Population per Zone



Mid Sussex District Council Retail Study
Nexus Planning

Table 2a: Total convenience goods expenditure available

Zone 2021 2026 2031 2036 2038 2021-2026
2021-
2031

2021-
2036

2021-2038
1 | Haywards Heath 95.1 98.9 101.4 104.1 105.1 3.8 6.3 9.0 10.0
2 | Burgess Hill 80.5 83.2 85.5 88.0 89.0 2.7 5.0 7.5 8.5
3 | Haywards Heath/ Burgess Hill 19.0 19.6 20.0 20.5 20.8 0.6 1.0 1.5 1.8
4 | Crawley/ Haywards Heath 60.7 62.3 63.4 65.0 65.6 1.6 2.7 4.3 4.9
5 | Crawley/ East Grinstead 92.1 94.1 95.3 97.0 97.8 2.0 3.2 5.0 5.8
6 | East Grinstead 122.8 126.6 129.3 132.8 134.2 3.8 6.6 10.0 11.4
7 | Haywards Heath/ Uckfield 49.3 51.2 52.8 54.6 55.4 1.8 3.4 5.3 6.1
8 | Burgess Hill/ Brighton 24.0 24.6 24.9 25.4 25.5 0.6 0.9 1.4 1.4
9 | Burgess Hill/ Hurstpierpoint/ Hassocks 45.4 46.7 47.7 48.7 49.1 1.3 2.3 3.3 3.7
10 | Brighton/ Hove 84.4 86.2 88.8 91.7 92.7 1.8 4.4 7.3 8.3

Total Study Area 673.3 693.4 709.1 727.8 735.2 20.1 35.8 54.6 61.9

Table 2b: Convenience goods expenditure split between main food shopping and top-up food shopping spend (2021)

Zone Main food Top-up Total
1 | Haywards Heath 71.3 23.8 95.1
2 | Burgess Hill 60.4 20.1 80.5
3 | Haywards Heath/ Burgess Hill 14.2 4.7 19.0
4 | Crawley/ Haywards Heath 45.5 15.2 60.7
5 | Crawley/ East Grinstead 69.1 23.0 92.1
6 | East Grinstead 92.1 30.7 122.8
7 | Haywards Heath/ Uckfield 37.0 12.3 49.3
8 | Burgess Hill/ Brighton 18.0 6.0 24.0
9 | Burgess Hill/ Hurstpierpoint/ Hassocks 34.1 11.4 45.4
10 | Brighton/ Hove 63.3 21.1 84.4

Total Study Area 505.0 168.3 673.3

Total 709.1 735.2
Notes: 

a. Figures derived from multiplying per capita expenditure with population within each zone using data provided at Table 1 

b. Ratio of main food shopping to top-up food shopping assumed to be 75:25 in line with Nexus Planning professional judgement

2019 Prices

Convenience expenditure (£m)

Growth (£m)Expensiture (£m)



Mid Sussex District Council Retail Study
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Table 3: Convenience goods shopping patterns

Destination
Total

Main Food 
(%) 

Total
Top-up

(%) 

Total
Convenience

(%)

Zone 1
Main Food 

(%)

Zone 1
Top-up

(%)

Zone 2
Main Food 

(%)

Zone 2
Top-up

(%)

Zone 3
Main Food 

(%)

Zone 3
Top-up

(%)

Zone 4
Main Food 

(%)

Zone 4
Top-up

(%)

Zone 5
Main Food 

(%)

Zone 5
Top-up

(%)

Zone 6
Main Food 

(%)

Zone 6
Top-up

(%)

Zone 7
Main Food 

(%)

Zone 7
Top-up

(%)

Zone 8
Main Food 

(%)

Zone 8
Top-up

(%)

Zone 9
Main Food 

(%)

Zone 9
Top-up

(%)

Zone 10
Main Food

(%)

Zone 10
Top-up

(%)

Burgess Hill TC 2.3% 3.0% 2.5% 0.6% 0.0% 3.8% 21.5% 2.5% 0.0% 0.7% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 14.9% 1.8% 17.0% 4.7% 0.0% 0.0%
Iceland, The Martlets Shopping Centre, Burgess Hill 0.1% 1.0% 0.4% 0.0% 0.0% 0.5% 8.1% 1.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Waitrose, Market Place Shopping Centre, Burgess Hill 2.1% 1.7% 2.0% 0.6% 0.0% 3.3% 11.6% 1.5% 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 14.0% 1.8% 15.5% 3.7% 0.0% 0.0%
Burgess Hill - Other 0.1% 0.3% 0.1% 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 1.0% 0.0% 0.0%

Burgess Hill - Out of Centre 21.6% 12.0% 19.2% 22.9% 4.4% 84.7% 76.7% 25.3% 4.8% 4.1% 1.5% 1.0% 0.0% 0.0% 0.0% 12.9% 2.7% 55.7% 9.1% 50.2% 13.9% 5.8% 4.1%
Lidl, Leylands Road, Burgess Hill 4.7% 3.1% 4.3% 9.1% 4.4% 17.2% 13.9% 3.9% 1.6% 3.4% 0.0% 0.0% 0.0% 0.0% 0.0% 6.1% 1.1% 2.8% 5.0% 5.7% 0.0% 0.0% 4.1%
Tesco Superstore, Hammonds Farm, Burgess Hill 16.9% 3.9% 13.6% 13.8% 0.0% 67.6% 22.1% 21.4% 3.1% 0.7% 1.5% 1.0% 0.0% 0.0% 0.0% 6.9% 1.6% 52.9% 4.1% 43.6% 11.9% 5.8% 0.0%
Tesco Express, Gatehouse Lane, Burgess Hill 0.1% 2.0% 0.6% 0.0% 0.0% 0.0% 16.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 2.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.0% 2.9% 0.7% 0.0% 0.0% 0.0% 24.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

East Grinstead TC 3.0% 3.9% 3.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.3% 2.0% 12.9% 19.9% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iceland, Queens Walk, East Grinstead 0.3% 0.1% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0% 1.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Waitrose, West Street, East Grinstead 2.7% 3.6% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.3% 2.0% 11.9% 18.3% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
East Grinstead - Other 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

East Grinstead - Out of Centre 17.3% 6.5% 14.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.9% 20.9% 0.0% 78.6% 34.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
Aldi, London Road, East Grinstead 7.5% 2.9% 6.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.9% 10.8% 0.0% 32.8% 14.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
Sainsbury's Superstore, Brooklands Way, East Grinstead 9.7% 2.2% 7.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 10.1% 0.0% 45.8% 11.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 0.0% 1.4% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Haywards Heath TC 0.6% 6.7% 2.1% 0.9% 37.2% 0.0% 0.0% 2.9% 11.1% 0.7% 0.9% 1.0% 0.0% 0.0% 0.0% 2.0% 14.9% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Iceland, Haywards Road, Haywards Heath 0.1% 0.7% 0.2% 0.0% 1.0% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 7.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
M&S, The Orchards, Haywards Heath 0.3% 1.2% 0.5% 0.9% 5.3% 0.0% 0.0% 2.9% 5.0% 0.7% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Express, Orchards Shopping Centre, Haywards Heath 0.1% 2.0% 0.5% 0.0% 13.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Haywards Heath TC - Other 0.1% 2.9% 0.8% 0.0% 17.1% 0.0% 0.0% 0.0% 5.1% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 5.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 18.6% 9.8% 16.4% 72.1% 43.7% 5.8% 1.8% 62.0% 30.4% 27.8% 8.2% 0.0% 0.0% 0.7% 0.0% 44.4% 25.4% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Local, Wivelsfield Road, Haywards Heath 0.3% 0.5% 0.4% 1.7% 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 3.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 14.0% 3.9% 11.5% 55.6% 15.1% 5.8% 0.9% 43.8% 18.1% 21.8% 4.9% 0.0% 0.0% 0.7% 0.0% 28.0% 9.1% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Express, Walnut Park, Haywards Heath 0.1% 2.6% 0.7% 0.8% 11.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Waitrose, Perrymount Road, Haywards Heath 4.1% 2.3% 3.7% 14.0% 11.2% 0.0% 0.9% 18.3% 11.3% 6.0% 3.4% 0.0% 0.0% 0.0% 0.0% 15.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.6% 0.1% 0.0% 4.0% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne VC 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copthorne VC - Other 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Crawley Down VC 0.0% 3.8% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 27.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Station Road, Crawley Down 0.0% 3.2% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 23.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down - Other 0.0% 0.6% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Crawley Down - Out of Centre 0.0% 0.2% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Crawley Down - Other 0.0% 0.2% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Cuckfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nisa, High Street, Cuckfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Cuckfield - Out of Centre 0.2% 1.1% 0.5% 0.0% 0.0% 0.0% 0.0% 1.5% 27.7% 2.1% 3.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Cuckfield - Other 0.2% 1.1% 0.5% 0.0% 0.0% 0.0% 0.0% 1.5% 27.7% 2.1% 3.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Hassocks VC 0.6% 3.6% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 14.7% 85.9% 1.8% 8.3% 0.0% 0.0%
Budgens, Orion Parade, Hassocks 0.6% 2.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13.8% 50.8% 0.9% 4.2% 0.0% 0.0%
Sainsbury's Local, Keymer Road,  Hassocks 0.1% 1.4% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 34.2% 0.9% 3.2% 0.0% 0.0%
Hassocks - Other 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 1.0% 0.0% 0.0%

Hurstpierpoint VC 0.1% 1.9% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 28.3% 0.0% 0.0%
Co-op, High Street, Hurstpierpoint 0.1% 1.5% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 21.8% 0.0% 0.0%
Hurstpierpoint - Other 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.5% 0.0% 0.0%

Lindfield VC 0.1% 3.2% 0.9% 0.6% 12.8% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 0.0% 0.0% 0.0% 2.0% 0.0% 11.0% 0.0% 0.0% 0.0% 1.5% 0.0% 0.0%

Co-op, High Street, Lindfield 0.1% 2.8% 0.8% 0.6% 10.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0% 0.0% 11.0% 0.0% 0.0% 0.0% 1.5% 0.0% 0.0%

Lindfield VC - Other 0.0% 0.4% 0.1% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.0% 2.6% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 5.3% 0.0% 20.9% 0.0% 0.8% 0.0% 0.0% 0.0% 3.9% 0.0% 0.0% 0.0% 2.0% 0.0% 0.0%
Ardingly 0.0% 0.3% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 1.3% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 14.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0% 3.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Turners Hill 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.5% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.9% 0.0% 0.0% 0.0% 2.0% 0.0% 0.0%
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Table 3: Convenience goods shopping patterns

Destination
Total

Main Food 
(%) 

Total
Top-up

(%) 

Total
Convenience

(%)

Zone 1
Main Food 

(%)

Zone 1
Top-up

(%)

Zone 2
Main Food 

(%)

Zone 2
Top-up

(%)

Zone 3
Main Food 

(%)

Zone 3
Top-up

(%)

Zone 4
Main Food 

(%)

Zone 4
Top-up

(%)

Zone 5
Main Food 

(%)

Zone 5
Top-up

(%)

Zone 6
Main Food 

(%)

Zone 6
Top-up

(%)

Zone 7
Main Food 

(%)

Zone 7
Top-up

(%)

Zone 8
Main Food 

(%)

Zone 8
Top-up

(%)

Zone 9
Main Food 

(%)

Zone 9
Top-up

(%)

Zone 10
Main Food

(%)

Zone 10
Top-up

(%)

Outside of Mid Sussex DC 8.4% 26.2% 12.8% 0.0% 0.9% 1.9% 0.0% 1.4% 3.1% 1.6% 29.9% 1.3% 37.1% 2.2% 37.5% 0.8% 25.9% 9.5% 1.8% 7.9% 39.6% 51.3% 53.9%
Crawley (Zone 4) 0.1% 2.7% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 1.6% 29.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.2% 5.3% 1.4% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 35.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.7%
Forest Row (Zone 6) 0.2% 4.0% 1.2% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 21.5% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield (Zone 6) 0.2% 1.4% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 7.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dormansland (Zone 6) 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 1.2% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 16.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Uckfield (Zone 7) 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 0.0% 0.0% 0.0%
Henfield (Zone 9) 0.5% 2.9% 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.0% 39.6% 0.0% 1.1%
Brighton (Zone 10) 7.1% 6.4% 6.9% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 8.6% 0.0% 0.9% 0.0% 51.3% 51.1%
OoMSDC - Other (Zone 5) 0.0% 1.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 4.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoMSDC - Other (Zone 6) 0.0% 0.3% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoMSDC - Other (Zone 7) 0.0% 0.5% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.7% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 6.8% 26.6% 11.7% 2.0% 50.0% 3.8% 21.5% 6.3% 12.1% 1.3% 3.4% 5.3% 32.4% 12.9% 21.9% 2.7% 25.9% 30.6% 87.7% 20.2% 42.8% 0.0% 0.0%
Sub-total | Out of Centre 57.8% 32.3% 51.4% 95.1% 48.1% 90.5% 78.5% 88.9% 68.1% 35.0% 35.4% 21.9% 0.8% 79.3% 35.8% 57.4% 32.1% 58.1% 9.1% 50.2% 15.9% 5.8% 5.2%
Sub-total | Mid-Sussex District 64.5% 58.9% 63.1% 97.1% 98.1% 94.3% 100.0% 95.2% 80.3% 36.3% 38.8% 27.2% 33.2% 92.2% 57.7% 60.1% 58.0% 88.7% 96.7% 70.4% 58.7% 5.8% 5.2%

Sub-total | Study Area 72.9% 85.2% 76.0% 97.1% 99.0% 96.2% 100.0% 96.7% 83.4% 37.9% 68.7% 28.5% 70.2% 94.4% 95.2% 60.9% 83.9% 98.2% 98.5% 78.4% 98.4% 57.2% 59.2%

Outside of Study Area 27.1% 14.8% 24.0% 2.9% 1.0% 3.8% 0.0% 3.3% 16.6% 62.1% 31.3% 71.5% 29.8% 5.6% 4.8% 39.1% 16.1% 1.9% 1.5% 21.6% 1.6% 42.8% 40.8%
Brighton 2.8% 2.6% 2.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 21.6% 20.9%
Crawley 14.8% 6.6% 12.8% 0.0% 1.0% 0.0% 0.0% 1.0% 0.0% 60.1% 29.4% 64.2% 27.9% 2.4% 0.0% 1.3% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0%
Ditchling 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dormansland 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Edenbridge 0.3% 0.2% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0% 1.1% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Henfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horley 1.0% 0.1% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 0.7% 0.0% 5.7% 0.8% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 0.5% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 2.4% 1.6% 1.3% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.3% 0.0% 0.0% 0.0%
Hove 1.8% 1.9% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 4.8% 0.0% 11.4% 13.7%
Lewes 2.4% 0.4% 1.9% 2.0% 0.0% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.4% 3.9% 0.9% 0.0% 0.0% 0.0% 6.6% 1.1%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shoreham-by-Sea 0.2% 0.1% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.8% 0.0% 0.0% 1.1%
Uckfield 1.8% 0.6% 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 24.2% 7.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoMSDC - Other 1.5% 2.2% 1.7% 0.9% 0.0% 0.8% 0.0% 0.0% 13.5% 0.0% 1.9% 0.0% 0.0% 1.0% 3.6% 1.3% 4.6% 0.0% 1.5% 8.4% 1.6% 3.2% 4.0%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Destination
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Top-up
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Top-up

(£m)

Zone 7
Main Food 

(£m)

Zone 7
Top-up
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Burgess Hill TC 11.8 5.1 16.9 0.4 0.0 2.3 4.3 0.4 0.0 0.3 0.1 0.0 0.0 0.0 0.0 0.0 0.0 2.7 0.1 5.8 0.5 0.0 0.0

Iceland, The Martlets Shopping Centre, Burgess Hill 0.6 1.8 2.4 0.0 0.0 0.3 1.6 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0

Waitrose, Market Place Shopping Centre, Burgess Hill 10.7 2.9 13.6 0.4 0.0 2.0 2.3 0.2 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.5 0.1 5.3 0.4 0.0 0.0

Burgess Hill - Other 0.5 0.5 1.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.1 0.0 0.0

Burgess Hill - Out of Centre 109.3 20.2 129.5 16.4 1.0 51.2 15.4 3.6 0.2 1.9 0.2 0.7 0.0 0.0 0.0 4.8 0.3 10.0 0.5 17.1 1.6 3.7 0.9
Lidl, Leylands Road, Burgess Hill 23.7 5.2 28.9 6.5 1.0 10.4 2.8 0.6 0.1 1.6 0.0 0.0 0.0 0.0 0.0 2.2 0.1 0.5 0.3 2.0 0.0 0.0 0.9
Tesco Superstore, Hammonds Farm, Burgess Hill 85.3 6.6 91.9 9.9 0.0 40.8 4.5 3.1 0.1 0.3 0.2 0.7 0.0 0.0 0.0 2.5 0.2 9.5 0.2 14.8 1.4 3.7 0.0
Tesco Express, Gatehouse Lane, Burgess Hill 0.3 3.4 3.8 0.0 0.0 0.0 3.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.2 0.0 0.0
OoC - Burgess Hill - Other 0.0 5.0 5.0 0.0 0.0 0.0 5.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

East Grinstead TC 15.1 6.6 21.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.0 0.5 11.9 6.1 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Iceland, Queens Walk, East Grinstead 1.6 0.2 1.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 1.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Waitrose, West Street, East Grinstead 13.5 6.1 19.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.3 0.5 10.9 5.6 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Grinstead - Other 0.0 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

East Grinstead - Out of Centre 87.3 11.0 98.3 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.1 14.5 0.0 72.4 10.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Aldi, London Road, East Grinstead 38.1 4.9 43.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.1 7.5 0.0 30.2 4.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Sainsbury's Superstore, Brooklands Way, East Grinstead 49.2 3.7 52.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.0 0.0 42.2 3.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 0.0 2.4 2.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Haywards Heath TC 3.0 11.4 14.3 0.6 8.8 0.0 0.0 0.4 0.5 0.3 0.1 0.7 0.0 0.0 0.0 0.7 1.8 0.2 0.0 0.0 0.0 0.0 0.0

Iceland, Haywards Road, Haywards Heath 0.4 1.2 1.6 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.9 0.0 0.0 0.0 0.0 0.0 0.0
M&S, The Orchards, Haywards Heath 1.5 2.0 3.5 0.6 1.2 0.0 0.0 0.4 0.2 0.3 0.1 0.0 0.0 0.0 0.0 0.0 0.3 0.2 0.0 0.0 0.0 0.0 0.0
Tesco Express, Orchards Shopping Centre, Haywards Heath 0.3 3.3 3.6 0.0 3.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Haywards Heath TC - Other 0.7 4.9 5.6 0.0 4.1 0.0 0.0 0.0 0.2 0.0 0.0 0.7 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 93.9 16.6 110.5 51.4 10.4 3.5 0.4 8.8 1.4 12.7 1.3 0.0 0.0 0.6 0.0 16.4 3.1 0.4 0.0 0.0 0.0 0.0 0.0
Sainsbury's Local, Wivelsfield Road, Haywards Heath 1.7 0.8 2.5 1.2 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.5 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 70.7 6.5 77.2 39.7 3.6 3.5 0.2 6.2 0.9 9.9 0.7 0.0 0.0 0.6 0.0 10.4 1.1 0.4 0.0 0.0 0.0 0.0 0.0
Tesco Express, Walnut Park, Haywards Heath 0.6 4.3 4.9 0.6 2.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.5 0.0 0.0 0.0 0.0 0.0 0.0
Waitrose, Perrymount Road, Haywards Heath 20.9 3.9 24.8 10.0 2.7 0.0 0.2 2.6 0.5 2.7 0.5 0.0 0.0 0.0 0.0 5.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 1.0 1.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne VC 0.0 0.6 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne VC - Other 0.0 0.6 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Crawley Down VC 0.0 6.4 6.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 6.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Co-op, Station Road, Crawley Down 0.0 5.4 5.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 5.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down - Other 0.0 1.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Crawley Down - Out of Centre 0.0 0.4 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Crawley Down - Other 0.0 0.4 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Cuckfield VC 0.1 0.0 0.2 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Nisa, High Street, Cuckfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Cuckfield - Out of Centre 1.2 1.9 3.1 0.0 0.0 0.0 0.0 0.2 1.3 1.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Cuckfield - Other 1.2 1.9 3.1 0.0 0.0 0.0 0.0 0.2 1.3 1.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Hassocks VC 3.3 6.1 9.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.6 5.2 0.6 0.9 0.0 0.0

Budgens, Orion Parade, Hassocks 2.8 3.5 6.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.5 3.1 0.3 0.5 0.0 0.0

Sainsbury's Local, Keymer Road,  Hassocks 0.5 2.4 2.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 2.1 0.3 0.4 0.0 0.0

Hassocks - Other 0.0 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.1 0.0 0.0

Hurstpierpoint VC 0.5 3.2 3.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 3.2 0.0 0.0

Co-op, High Street, Hurstpierpoint 0.5 2.5 2.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 2.5 0.0 0.0

Hurstpierpoint - Other 0.0 0.7 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0

Lindfield VC 0.4 5.4 5.8 0.4 3.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.6 0.0 1.4 0.0 0.0 0.0 0.2 0.0 0.0

Co-op, High Street, Lindfield 0.4 4.7 5.1 0.4 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 1.4 0.0 0.0 0.0 0.2 0.0 0.0

Lindfield VC - Other 0.0 0.7 0.7 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.0 4.3 4.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 3.2 0.0 0.2 0.0 0.0 0.0 0.5 0.0 0.0 0.0 0.2 0.0 0.0

Ardingly 0.0 0.4 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Balcombe 0.0 2.2 2.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Bolney 0.0 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Handcross 0.0 0.6 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Turners Hill 0.0 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Out of Centre - Other 0.0 0.8 0.8 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.0 0.2 0.0 0.0
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Table 3: Convenience goods shopping patterns

Destination
Total

Main Food 
(£m) 

Total
Top-up

(£m) 

Total
Convenience

(£m)

Zone 1
Main Food 

(£m)

Zone 1
Top-up

(£m)

Zone 2
Main Food 

(£m)

Zone 2
Top-up

(£m)

Zone 3
Main Food 

(£m)

Zone 3
Top-up

(£m)

Zone 4
Main Food 

(£m)

Zone 4
Top-up

(£m)

Zone 5
Main Food 

(£m)

Zone 5
Top-up

(£m)

Zone 6
Main Food 

(£m)

Zone 6
Top-up

(£m)

Zone 7
Main Food 

(£m)

Zone 7
Top-up

(£m)

Zone 8
Main Food 

(£m)

Zone 8
Top-up

(£m)

Zone 9
Main Food 

(£m)

Zone 9
Top-up

(£m)

Zone 10
Main Food

(£m)

Zone 10
Top-up

(£m)

Outside of Mid Sussex DC 42.2 44.1 86.3 0.0 0.2 1.2 0.0 0.2 0.1 0.7 4.5 0.9 8.5 2.0 11.5 0.3 3.2 1.7 0.1 2.7 4.5 32.5 11.4

Crawley (Zone 4) 0.7 4.6 5.4 0.0 0.0 0.0 0.0 0.0 0.1 0.7 4.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Crawley (Zone 5) 0.9 8.8 9.7 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.9 8.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4

Forest Row (Zone 6) 1.2 6.7 7.9 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 1.0 6.6 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0

Lingfield (Zone 6) 1.0 2.4 3.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 2.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Dormansland (Zone 6) 0.0 0.6 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Newick (Zone 7) 0.0 2.0 2.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0 0.0 0.0 0.0 0.0 0.0 0.0

Uckfield (Zone 7) 0.0 0.3 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0

Ditchling (Zone 8) 0.0 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0

Henfield (Zone 9) 2.4 4.8 7.2 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.4 4.5 0.0 0.2

Brighton (Zone 10) 35.8 10.8 46.6 0.0 0.0 1.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 1.5 0.0 0.3 0.0 32.5 10.8

OoMSDC - Other (Zone 5) 0.0 1.6 1.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

OoMSDC - Other (Zone 6) 0.0 0.5 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoMSDC - Other (Zone 7) 0.2 0.8 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.2 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 34.2 44.8 79.0 1.4 11.9 2.3 4.3 0.9 0.6 0.6 0.5 3.7 7.5 11.9 6.7 1.0 3.2 5.5 5.3 6.9 4.9 0.0 0.0
Sub-total | Out of Centre 291.7 54.4 346.1 67.8 11.4 54.6 15.8 12.7 3.2 15.9 5.4 15.1 0.2 73.0 11.0 21.2 4.0 10.5 0.5 17.1 1.8 3.7 1.1
Sub-total | Mid-Sussex District 325.9 99.2 425.1 69.2 23.3 56.9 20.1 13.6 3.8 16.5 5.9 18.8 7.6 84.9 17.7 22.2 7.1 16.0 5.8 24.0 6.7 3.7 1.1

Sub-total | Study Area 368.1 143.3 511.4 69.2 23.5 58.1 20.1 13.8 4.0 17.3 10.4 19.7 16.2 86.9 29.2 22.5 10.3 17.7 5.9 26.7 11.2 36.2 12.5

Outside of Study Area 136.9 25.0 161.9 2.1 0.2 2.3 0.0 0.5 0.8 28.3 4.8 49.4 6.9 5.2 1.5 14.5 2.0 0.3 0.1 7.4 0.2 27.1 8.6

Brighton 14.1 4.4 18.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 13.7 4.4

Crawley 74.9 11.1 86.0 0.0 0.2 0.0 0.0 0.1 0.0 27.4 4.5 44.4 6.4 2.2 0.0 0.5 0.0 0.0 0.0 0.3 0.0 0.0 0.0

Ditchling 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Dormansland 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edenbridge 1.5 0.4 1.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 1.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Henfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Horley 5.2 0.2 5.4 0.0 0.0 0.0 0.0 0.0 0.1 0.3 0.0 3.9 0.2 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Horsham 2.7 0.1 2.8 0.0 0.0 0.0 0.0 0.3 0.1 0.6 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0
Hove 9.0 3.2 12.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.2 0.0 1.6 0.0 7.2 2.9

Lewes 12.2 0.7 12.9 1.4 0.0 1.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.6 0.5 0.2 0.0 0.0 0.0 4.2 0.2

Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Newick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shoreham-by-Sea 0.9 0.2 1.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.0 0.0 0.2
Uckfield 8.9 0.9 9.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 8.9 0.9 0.0 0.0 0.0 0.0 0.0 0.0
OoMSDC - Other 7.5 3.7 11.2 0.6 0.0 0.5 0.0 0.0 0.6 0.0 0.3 0.0 0.0 1.0 1.1 0.5 0.6 0.0 0.1 2.9 0.2 2.0 0.8

Total 505.0 168.3 673.3 71.3 23.8 60.4 20.1 14.2 4.7 45.5 15.2 69.1 23.0 92.1 30.7 37.0 12.3 18.0 6.0 34.1 11.4 63.3 21.1

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 5: Convenience goods turnover benchmarking

Destination
Gross Floorspace 

(sq m)
Net Sales Area 

(sq m)

Net Convenience 
Sales Area 

(sq m)

Sales Density 
(£ per sq m)

Benchmark 
Turnover 

(£m)

Survey 
Turnover 

(£m)

Inflow from 
Beyond Study Area 

(£m)

Trading Position 
against Benchmark 

(£m)

Burgess Hill TC - - - - 43.6 16.9 - -26.7
Iceland, The Martlets Shopping Centre, Burgess Hill 837 670 659 7,533 5.0 2.4 - -2.6
Waitrose, Market Place Shopping Centre, Burgess Hill 3,522 2,818 2,526 14,910 37.7 13.6 - -24.1
Burgess Hill - Other - - - - 1.0 1.0 - 0.0

Burgess Hill - Out of Centre - - - - 86.4 129.5 - 43.1
Lidl, Leylands Road, Burgess Hill 2,121 1,697 1,504 8,841 13.3 28.9 - 15.6
Tesco Superstore, Hammonds Farm, Burgess Hill 7,212 5,770 4,571 14,238 65.1 91.9 - 26.8
Tesco Express, Gatehouse Lane, Burgess Hill 282 225 214 14,238 3.0 3.8 - 0.7
OoC - Burgess Hill - Other - - - - 5.0 5.0 - 0.0

East Grinstead TC - - - - 36.6 21.7 - -14.9
Iceland, Queens Walk, East Grinstead 1,006 805 792 7,533 6.0 1.9 - -4.1
Waitrose, West Street, East Grinstead 2,845 2,276 2,040 14,910 30.4 19.6 - -10.8
East Grinstead - Other - - - - 0.2 0.2 - 0.0

East Grinstead - Out of Centre - - - - 61.3 98.3 - 37.0
Aldi, London Road, East Grinstead 1,260 1,008 925 11,147 10.3 43.0 - 32.7
Sainsbury's Superstore, Brooklands Way, East Grinstead 6,364 5,091 3,843 12,626 48.5 52.8 - 4.3
OoC - East Grinstead - Other - - - - 2.4 2.4 - 0.0

Haywards Heath TC - - - - 22.0 14.3 - -7.7
Iceland, Haywards Road, Haywards Heath 640 512 504 7,533 3.8 1.6 - -2.2
M&S, The Orchards, Haywards Heath 1,864 559 522 11,223 5.9 3.5 - -2.4
Tesco Express, Orchards Shopping Centre, Haywards Heath 623 499 474 14,238 6.7 3.6 - -3.2
Haywards Heath TC - Other - - - - 5.6 5.6 - 0.0

Haywards Heath - Out of Centre - - - - 100.7 110.5 - 9.8
Sainsbury's Local, Wivelsfield Road, Haywards Heath 402 322 306 12,626 3.9 2.5 - -1.4
Sainsbury's Superstore, Bannister Way, Haywards Heath 8,053 6,442 3,865 12,626 48.8 77.2 - 28.4
Tesco Express, Walnut Park, Haywards Heath 220 176 167 14,238 2.4 4.9 - 2.6
Waitrose, Perrymount Road, Haywards Heath 4,181 3,345 2,998 14,910 44.7 24.8 - -19.9
OoC - Haywards Heath - Other - - - - 1.0 1.0 - 0.0
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Table 5: Convenience goods turnover benchmarking

Destination
Gross Floorspace 

(sq m)
Net Sales Area 

(sq m)

Net Convenience 
Sales Area 

(sq m)

Sales Density 
(£ per sq m)

Benchmark 
Turnover 

(£m)

Survey 
Turnover 

(£m)

Inflow from 
Beyond Study Area 

(£m)

Trading Position 
against Benchmark 

(£m)

Copthorne VC - - - - 0.6 0.6 - 0.0
Copthorne VC - Other - - - - 0.6 0.6 - 0.0

Crawley Down VC - - - - 2.0 6.4 - 4.4
Co-op, Station Road, Crawley Down 124 99 91 11,118 1.0 5.4 - 4.4
Crawley Down - Other - - - - 1.0 1.0 - 0.0

Crawley Down - Out of Centre - - - - 0.4 0.4 - 0.0
OoC - Crawley Down - Other - - - - 0.4 0.4 - 0.0

Cuckfield VC - - - - 0.0 0.0 - 0.0
Nisa, High Street, Cuckfield - - - - 0.0 0.0 - 0.0
Cuckfield - Other - - - - 0.0 0.0 0.0

Cuckfield - Out of Centre - - - - 3.1 3.1 - 0.0
OoC - Cuckfield - Other - - - - 3.1 3.1 - 0.0

Hassocks VC - - - - 6.6 9.4 - 2.7
Budgens, Orion Parade, Hassocks 573 458 435 6,022 2.6 6.3 - 3.7
Sainsbury's Local, Keymer Road,  Hassocks 402 322 306 12,626 3.9 2.9 - -1.0
Hassocks - Other - - - - 0.2 0.2 - 0.0

Hurstpierpoint VC - - - - 3.6 3.7 - 0.0
Co-op, High Street, Hurstpierpoint 355 284 261 11,118 2.9 2.9 - 0.0
Hurstpierpoint - Other - - - - 0.7 0.7 - 0.0

Lindfield VC - - - - 3.6 5.8 - 2.2
Co-op, High Street, Lindfield 361 289 265 11,118 2.9 5.1 - 2.2
Lindfield VC - Other - - - - 0.7 0.7 - 0.0

Other - Out of Centre - - - - 4.3 4.3 - 0.0

Sub-total | In-Centre - - - - 118.8 78.9 0.0 -40.0
Total | Mid-Sussex District - - - - 370.7 425.0 0.0 50.0
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Table 6a: Estimated 'capacity' for new convenience goods facilities in Mid Sussex District

Year
Benchmark Turnover

(£m)1
Survey Turnover

(£m)2
Inflow
(£m)

Surplus Expenditure
(£m)

2021 370.7 425.0 0.0 54.3
2026 373.7 437.7 0.0 64.0
2031 373.7 447.6 0.0 73.9
2036 373.7 459.4 0.0 85.7
2038 373.7 464.1 0.0 90.4

Market Share of Study Area (%) 63.1

Notes:

a. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18 (October 2020)

b. Assumes constant market share claimed by Mid Sussex District facilities at 63.1% from the Study Area

2019 Prices

Table 6b: Estimated 'capacity' for new convenience goods facilities in Mid Sussex District

Year Surplus Expenditure
 (£m) Min1 Max2 Column1

2021 54.3 4,200 6,900
2026 64.0 4,900 8,100
2031 73.9 5,700 9,400
2036 85.7 6,600 10,900
2038 90.4 6,900 11,500

Notes:

a. Average sales density assumed to be £12,954 per sq m (at 2021), based on the average sales density of supermarket foodstore operators

b. Average sales density assumed to be £7,816 per sq m (at 2021), based on the average sales density of Aldi, Lidl and other discount retail operators

c. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18 (October 2020)

2019 Prices

Floorspace Capacity (sq m net)
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Table 6c: Relevant commitments (convenience)

Destination Reference Settlement
Net Convenience 
Floorspace (sq m)

Estimated Sales Density 
(£ per sq m)

Estimated Convenience 
Turnover (£m)

 Proposal 

The Martlets Shopping Centre, Burgess Hill DM/19/3331 Burgess Hill 143 8,000 1.1

Demolition of multi-storey car park, public library and offices. The conversion of existing buildings and 
erection of new buildings to provide, additional retail floor space (Classes A1 and A3), residential units 
(Class C3) with undercroft car parking, a multi-screen cinema (Class D2), bowling alley (Class D2), 
gymnasium (Class D2), a hotel (Class C1), the reconfiguration and expansion of existing public car park, 
amendments to the site access, public realm improvements including landscaping, and other associated 
works

Homebase, 219 - 223, London Road, East Grinstead DM/20/2826 East Grinstead 1,238 8,841 10.9

External alterations to the existing retail unit, removal of entrance canopy and installation of full height 
glazing to shopfront and a replacement roof with solar panels; construction of new delivery bay; and 
reconfiguration of customer car park to provide trolley storage, covered cycle parking and car parking for 
disabled and parents to allow occupation of the store for Class A1 foodstore retailing convenience and 
comparison goods (Lidl).

Total 1,380 12.1

Notes:

a. Sales density assumed to be £8,000 based on Nexus Planning judgement where the format or occupier has not been referenced within the application.

b. Convenience floorspace is assumed to be 1/3 net sales area based on Nexus Planning judgement where the occupier has not been referenced within the application

c. Assessed commitments limited to development proposals greater than 100 sq m

2019 Prices

Table 6d: Net quantitative 'capacity' for new convenience goods facilities in Mid Sussex

Year Surplus Expenditure Commitments Residual Expenditure
 (£m) 2(£m)2 3(£m)3 Min1 Max2

2021 54.3 12.1 42.2 3,300 5,400
2026 64.0 12.2 51.8 4,000 6,600
2031 73.9 12.2 61.7 4,700 7,800
2036 85.7 12.2 73.6 5,600 9,300
2038 90.4 12.2 78.2 6,000 9,900

Notes:

a. Average sales density assumed to be £12,954 per sq m (at 2021), based on the average sales density of supermarket foodstore operators

b. Average sales density assumed to be £7,816 per sq m (at 2021), based on the average sales density of Aldi, Lidl and other discount retail operators

c. Residual calculated by subtracting turnover of commitments (sourced from Table 6c) from surplus expenditure (sourced from Table 6a)

d. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18 (October 2020)

2019 Prices

Floorspace Capacity (sq m net)
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Table 7a: Population

Zone
2021

Population
2026

Population
2031

Population
2036 

Population
2038 

Population

1 | Haywards Heath 39,297 41,116 42,446 43,553 43,913
2 | Burgess Hill 35,243 36,663 37,917 39,002 39,399
3 | Haywards Heath/ Burgess Hill 7,204 7,474 7,698 7,878 7,962
4 | Crawley/ Haywards Heath 27,348 28,223 28,952 29,638 29,890
5 | Crawley/ East Grinstead 40,084 41,217 42,017 42,752 43,073
6 | East Grinstead 50,622 52,516 54,031 55,407 55,945
7 | Haywards Heath/ Uckfield 19,149 19,981 20,749 21,470 21,742
8 | Burgess Hill/ Brighton 9,460 9,735 9,949 10,121 10,142
9 | Burgess Hill/ Hurstpierpoint/ Hassock 17,978 18,604 19,117 19,498 19,652
10 | Brighton/ Hove 36,224 37,231 38,597 39,819 40,225

Total Study Area 282,609 292,760 301,473 309,138 311,943

Table 7b: Comparison goods expenditure per capita

Zone
Clothes

2021
(inc sft)

Books etc
2021

(inc sft)

Household
2021

(inc sft)

Recreation
2021

(inc sft)

Chemist
2021

(inc sft)

Electrical
2021

(inc sft)

DIY
2021

(inc sft)

Furniture
2021

(inc sft)

Total
2021

(inc sft)

Clothes
2021

Books etc
2021

Household
2021

Recreation
2021

Chemist
2021

Electrical
2021

DIY
2021

Furniture
2021

Total
2021

Clothes
2026

Books etc
2026

Household
2026

Recreation
2026

Chemist
2026

Electrical
2026

DIY
2026

Furniture
2026

Total
2026

1 | Haywards Heath 1,205 379 912 655 271 627 287 390 4,726 943 297 713 512 212 490 224 305 3,696 1,056 332 799 574 238 549 251 342 4,141
2 | Burgess Hill 1,053 292 786 618 232 506 256 361 4,104 823 228 615 483 181 395 200 283 3,209 922 256 689 542 203 443 224 317 3,595
3 | Haywards Heath/ Burgess Hill 1,270 384 961 797 323 659 395 456 5,245 993 300 751 623 253 516 309 357 4,102 1,113 337 842 698 283 578 346 400 4,595
4 | Crawley/ Haywards Heath 955 264 690 616 224 450 219 272 3,690 747 207 540 481 175 352 171 212 2,885 837 231 605 539 196 395 192 238 3,233
5 | Crawley/ East Grinstead 1,094 313 832 655 240 534 269 357 4,293 855 245 651 512 187 417 210 279 3,357 958 275 729 574 210 467 236 313 3,761
6 | East Grinstead 1,131 341 849 687 280 592 317 383 4,580 884 267 664 537 219 463 248 300 3,582 991 299 744 602 245 519 278 336 4,013
7 | Haywards Heath/ Uckfield 1,152 349 899 765 313 589 389 425 4,881 901 273 703 598 245 461 305 333 3,817 1,009 306 787 670 274 516 341 373 4,277
8 | Burgess Hill/ Brighton 1,215 392 906 655 335 610 348 402 4,863 950 306 708 512 262 477 272 314 3,803 1,064 343 793 574 294 535 305 352 4,261
9 | Burgess Hill/ Hurstpierpoint/ Hassock 1,153 371 884 760 305 629 351 398 4,851 901 290 692 594 238 492 274 312 3,794 1,010 325 775 666 267 551 307 349 4,250
10 | Brighton/ Hove 1,140 333 824 571 255 591 255 368 4,338 892 260 645 447 199 462 200 288 3,392 999 291 722 500 223 518 224 322 3,800

Zone
Clothes

2031
Books etc

2031
Household

2031
Recreation

2031
Chemist

2031
Electrical

2031
DIY

2031
Furniture

2031
Total
2031

Clothes
2036

Books etc
2036

Household
2036

Recreation
2036

Chemist
2036

Electrical
2036

DIY
2036

Furniture
2036

Total
2036

Clothes
2038

Books etc
2038

Household
2038

Recreation
2038

Chemist
2038

Electrical
2038

DIY
2038

Furniture
2038

Total
2038

1 | Haywards Heath 1,187 374 898 645 267 617 282 384 4,653 1,350 425 1,022 734 304 702 321 437 5,295 1,426 449 1,079 775 321 742 339 461 5,591
2 | Burgess Hill 1,036 287 774 609 228 498 252 356 4,040 1,179 327 881 693 260 566 287 405 4,598 1,245 345 930 731 274 598 303 428 4,854
3 | Haywards Heath/ Burgess Hill 1,250 378 946 784 318 649 389 449 5,164 1,423 431 1,076 893 362 739 442 511 5,877 1,502 455 1,136 942 382 780 467 540 6,204
4 | Crawley/ Haywards Heath 940 260 680 606 220 443 215 267 3,632 1,070 296 774 690 251 505 245 304 4,134 1,130 312 817 728 265 533 259 321 4,364
5 | Crawley/ East Grinstead 1,077 309 819 645 236 525 265 351 4,227 1,225 351 932 734 269 598 301 400 4,810 1,294 371 984 775 284 631 318 422 5,078
6 | East Grinstead 1,113 336 836 676 275 583 312 377 4,509 1,267 382 951 770 313 663 355 429 5,131 1,338 404 1,004 812 331 700 375 453 5,418
7 | Haywards Heath/ Uckfield 1,134 344 885 753 308 580 383 419 4,806 1,290 391 1,007 857 350 660 436 477 5,469 1,362 413 1,063 905 370 697 461 503 5,774
8 | Burgess Hill/ Brighton 1,196 386 892 645 330 601 343 396 4,788 1,361 439 1,015 734 376 684 390 450 5,449 1,437 464 1,071 775 397 722 412 475 5,752
9 | Burgess Hill/ Hurstpierpoint/ Hassock 1,135 366 871 748 300 619 345 392 4,776 1,292 416 991 851 342 705 393 446 5,436 1,364 439 1,046 899 361 744 415 471 5,739
10 | Brighton/ Hove 1,122 327 812 562 251 582 251 362 4,270 1,277 373 924 640 286 662 286 412 4,860 1,349 393 975 676 302 699 302 435 5,131

Notes: 

a. Zones based on the postal sectors shown on the plan at Appendix A

b. Per capita expenditure derived from Experian MMG3 data (2020 report)  

c. Population distribution derived from Experian MMG3 data (2020 report)

d. Projections to 2038 have been projected by Nexus Planning by using the Experian MMG3 (2020 report) population trends. 

e. Per capita expenditure projected forward using 'adjusted SFT' forecast growth rates taken from Table 6 of Experian Retail Planner Briefing Note 18

f. Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Figure 5 of Appendix 3 to Experian Retail Planner Briefing Note 18

2019 Prices

Comparison goods expenditure per capita (£) Comparison goods expenditure per capita (£)

Comparison goods expenditure per capita (£) Comparison goods expenditure per capita (£) Comparison goods expenditure per capita (£)

Comparison goods expenditure per capita (£)
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Table 8: Total comparison goods expenditure available

Zone
Clothes

2021
Books etc

2021
Household

2021
Recreation

2021
Chemist

2021
Electrical

2021
DIY

2021
Furniture

2021
Total
2021

Clothes
2026

Books etc
2026

Household
2026

Recreation
2026

Chemist
2026

Electrical
2026

DIY
2026

Furniture
2026

Total
2026

Clothes
2031

Books etc
2031

Household
2031

Recreation
2031

Chemist
2031

Electrical
2031

DIY
2031

Furniture
2031

Total
2031

1 | Haywards Heath 37.0 11.7 28.0 20.1 8.3 19.3 8.8 12.0 145.2 43.4 13.7 32.9 23.6 9.8 22.6 10.3 14.0 170.3 50.4 15.9 38.1 27.4 11.3 26.2 12.0 16.3 197.5
2 | Burgess Hill 29.0 8.0 21.7 17.0 6.4 13.9 7.1 10.0 113.1 33.8 9.4 25.3 19.9 7.4 16.2 8.2 11.6 131.8 39.3 10.9 29.3 23.1 8.7 18.9 9.6 13.5 153.2
3 | Haywards Heath/ Burgess Hill 7.2 2.2 5.4 4.5 1.8 3.7 2.2 2.6 29.5 8.3 2.5 6.3 5.2 2.1 4.3 2.6 3.0 34.3 9.6 2.9 7.3 6.0 2.5 5.0 3.0 3.5 39.8
4 | Crawley/ Haywards Heath 20.4 5.6 14.8 13.2 4.8 9.6 4.7 5.8 78.9 23.6 6.5 17.1 15.2 5.5 11.1 5.4 6.7 91.2 27.2 7.5 19.7 17.5 6.4 12.8 6.2 7.7 105.2
5 | Crawley/ East Grinstead 34.3 9.8 26.1 20.5 7.5 16.7 8.4 11.2 134.6 39.5 11.3 30.0 23.7 8.7 19.3 9.7 12.9 155.0 45.2 13.0 34.4 27.1 9.9 22.1 11.1 14.8 177.6
6 | East Grinstead 44.8 13.5 33.6 27.2 11.1 23.4 12.5 15.2 181.3 52.0 15.7 39.1 31.6 12.9 27.2 14.6 17.6 210.7 60.2 18.2 45.2 36.5 14.9 31.5 16.9 20.4 243.6
7 | Haywards Heath/ Uckfield 17.2 5.2 13.5 11.5 4.7 8.8 5.8 6.4 73.1 20.2 6.1 15.7 13.4 5.5 10.3 6.8 7.4 85.5 23.5 7.1 18.4 15.6 6.4 12.0 8.0 8.7 99.7
8 | Burgess Hill/ Brighton 9.0 2.9 6.7 4.8 2.5 4.5 2.6 3.0 36.0 10.4 3.3 7.7 5.6 2.9 5.2 3.0 3.4 41.5 11.9 3.8 8.9 6.4 3.3 6.0 3.4 3.9 47.6
9 | Burgess Hill/ Hurstpierpoint/ Hassocks 16.2 5.2 12.4 10.7 4.3 8.8 4.9 5.6 68.2 18.8 6.1 14.4 12.4 5.0 10.3 5.7 6.5 79.1 21.7 7.0 16.6 14.3 5.7 11.8 6.6 7.5 91.3
10 | Brighton/ Hove 32.3 9.4 23.4 16.2 7.2 16.7 7.2 10.4 122.9 37.2 10.8 26.9 18.6 8.3 19.3 8.3 12.0 141.5 43.3 12.6 31.3 21.7 9.7 22.5 9.7 14.0 164.8

Total Study Area 247.4 73.6 185.5 145.7 58.6 125.6 64.3 82.0 982.8 287.2 85.5 215.3 169.1 68.0 145.8 74.7 95.2 1,140.9 332.4 98.9 249.2 195.7 78.7 168.8 86.4 110.2 1,320.3

Zone
Clothes

2036
Books etc

2036
Household

2036
Recreation

2036
Chemist

2036
Electrical

2036
DIY

2036
Furniture

2036
Total
2036

Clothes
2038

Books etc
2038

Household
2038

Recreation
2038

Chemist
2038

Electrical
2038

DIY
2038

Furniture
2038

Total
2038

1 | Haywards Heath 58.8 18.5 44.5 32.0 13.2 30.6 14.0 19.0 230.6 62.6 19.7 47.4 34.0 14.1 32.6 14.9 20.3 245.5
2 | Burgess Hill 46.0 12.8 34.4 27.0 10.1 22.1 11.2 15.8 179.3 49.1 13.6 36.6 28.8 10.8 23.6 11.9 16.8 191.3
3 | Haywards Heath/ Burgess Hill 11.2 3.4 8.5 7.0 2.9 5.8 3.5 4.0 46.3 12.0 3.6 9.0 7.5 3.0 6.2 3.7 4.3 49.4
4 | Crawley/ Haywards Heath 31.7 8.8 22.9 20.4 7.4 15.0 7.3 9.0 122.5 33.8 9.3 24.4 21.8 7.9 15.9 7.7 9.6 130.5
5 | Crawley/ East Grinstead 52.4 15.0 39.8 31.4 11.5 25.6 12.9 17.1 205.6 55.7 16.0 42.4 33.4 12.2 27.2 13.7 18.2 218.7
6 | East Grinstead 70.2 21.2 52.7 42.6 17.4 36.7 19.7 23.8 284.3 74.8 22.6 56.2 45.5 18.5 39.2 21.0 25.4 303.1
7 | Haywards Heath/ Uckfield 27.7 8.4 21.6 18.4 7.5 14.2 9.4 10.2 117.4 29.6 9.0 23.1 19.7 8.0 15.1 10.0 10.9 125.5
8 | Burgess Hill/ Brighton 13.8 4.4 10.3 7.4 3.8 6.9 4.0 4.6 55.1 14.6 4.7 10.9 7.9 4.0 7.3 4.2 4.8 58.3
9 | Burgess Hill/ Hurstpierpoint/ Hassocks 25.2 8.1 19.3 16.6 6.7 13.7 7.7 8.7 106.0 26.8 8.6 20.6 17.7 7.1 14.6 8.2 9.3 112.8
10 | Brighton/ Hove 50.9 14.8 36.8 25.5 11.4 26.4 11.4 16.4 193.5 54.2 15.8 39.2 27.2 12.1 28.1 12.1 17.5 206.4

Total Study Area 387.9 115.4 290.8 228.4 91.9 197.0 100.8 128.7 1,540.8 413.2 123.0 309.8 243.3 97.9 209.9 107.4 137.1 1,641.5

Notes: 

a. Zones based on the postal sectors shown on the plan at Appendix A

b. Per capita expenditure derived from Experian MMG3 data (2020 report)  

c. Population distribution derived from Experian MMG3 data (2020 report)

d. Projections to 2038 have been projected by Nexus Planning by using the Experian MMG3 (2020 report) population trends. 

e. Per capita expenditure projected forward using 'adjusted SFT' forecast growth rates taken from Table 6 of Experian Retail Planner Briefing Note 18

f. Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Figure 5 of Appendix 3 to Experian Retail Planner Briefing Note 18

2019 Prices

Comparison goods expenditure (£) Comparison goods expenditure (£) Comparison goods expenditure (£)

Comparison goods expenditure (£) Comparison goods expenditure (£)
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Table 9: Clothing & footwear goods shopping patterns

Destination
Total

Clothing
(%)

Zone 1
Clothing 

(%)

Zone 2
Clothing 

(%)

Zone 3
Clothing 

(%)

Zone 4
Clothing 

(%)

Zone 5
Clothing 

(%)

Zone 6
Clothing 

(%)

Zone 7
Clothing 

(%)

Zone 8
Clothing 

(%)

Zone 9
Clothing 

(%)

Zone 10
Clothing 

(%)

Burgess Hill TC 1.7% 0.0% 7.9% 2.5% 0.0% 0.0% 0.0% 3.5% 2.9% 3.3% 1.1%
East Grinstead TC 7.0% 0.0% 0.0% 0.0% 0.0% 1.9% 37.1% 0.0% 0.0% 0.0% 0.0%
Haywards Heath TC 11.4% 35.1% 8.5% 26.1% 21.5% 0.0% 0.0% 27.7% 5.2% 7.3% 0.0%
Copthorne VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.1% 0.0% 0.0% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.2% 0.0% 0.0%
Hurstpierpoint VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 0.2% 0.0% 1.3% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.2% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

East Grinstead - Out of Centre 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0%
Bridge Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 0.6% 1.9% 0.0% 2.0% 1.3% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 0.6% 1.9% 0.0% 2.0% 1.3% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 3.4% 4.7% 2.2% 0.0% 2.0% 0.0% 0.0% 1.9% 12.4% 3.5% 11.6%
Crawley (Zone 4) 0.2% 0.0% 0.0% 0.0% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0%
Henfield (Zone 9) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0%
Hassocks (Zone 9) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brighton (Zone 10) 3.1% 4.7% 2.2% 0.0% 0.0% 0.0% 0.0% 1.9% 10.9% 1.3% 11.6%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 20.3% 35.1% 16.4% 30.6% 21.5% 1.9% 37.1% 31.1% 13.4% 10.6% 1.1%
Sub-total | Out of Centre 1.0% 1.9% 1.3% 3.3% 1.3% 0.0% 1.3% 1.9% 0.0% 0.0% 0.0%
Sub-total | Mid Sussex District 21.3% 37.1% 17.7% 33.9% 22.8% 1.9% 38.5% 33.0% 13.4% 10.6% 1.1%

Sub-total | Study Area 24.8% 41.7% 20.0% 33.9% 24.9% 1.9% 38.5% 34.9% 25.8% 14.1% 12.6%

Outside of Study Area 75.2% 58.3% 80.0% 66.1% 75.1% 98.1% 61.5% 65.1% 74.3% 85.9% 87.4%
Brighton 22.0% 16.4% 35.2% 28.3% 7.6% 3.1% 0.0% 15.3% 37.6% 42.4% 63.7%
Crawley 32.2% 29.5% 34.8% 20.1% 58.2% 73.1% 35.7% 10.6% 9.0% 8.3% 1.1%
Eastbourne 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.7% 0.0% 0.0% 3.8%
Horley 0.1% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 6.0% 3.9% 0.0% 12.1% 7.0% 11.1% 7.4% 3.8% 2.9% 18.4% 0.0%
Hove 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 1.3% 1.7%
Lewes 1.5% 1.9% 3.1% 0.0% 0.0% 0.0% 0.0% 10.1% 2.9% 0.0% 0.0%
Shoreham-by-Sea 3.5% 1.3% 1.3% 1.3% 0.0% 0.0% 0.0% 2.3% 18.1% 11.4% 12.2%
Tunbridge Wells 2.8% 0.0% 0.0% 0.0% 0.8% 0.0% 12.1% 7.2% 0.0% 0.0% 0.0%
Uckfield 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0%
Worthing 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7% 0.0%
OoMSDC - Other 5.4% 5.2% 5.6% 4.4% 0.8% 10.8% 6.3% 4.0% 2.4% 1.3% 4.8%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding



Mid Sussex District Council Retail Study
Nexus Planning

Table 10: Clothing & footwear goods shopping expenditure

Destination
Total

Clothing
(£m)

Zone 1
Clothing 

(£m)

Zone 2
Clothing 

(£m)

Zone 3
Clothing 

(£m)

Zone 4
Clothing 

(£m)

Zone 5
Clothing 

(£m)

Zone 6
Clothing 

(£m)

Zone 7
Clothing 

(£m)

Zone 8
Clothing 

(£m)

Zone 9
Clothing 

(£m)

Zone 10
Clothing 

(£m)

Burgess Hill TC 4.2 0.0 2.3 0.2 0.0 0.0 0.0 0.6 0.3 0.5 0.3
East Grinstead TC 17.3 0.0 0.0 0.0 0.0 0.7 16.6 0.0 0.0 0.0 0.0
Haywards Heath TC 28.2 13.0 2.5 1.9 4.4 0.0 0.0 4.8 0.5 1.2 0.0
Copthorne VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0
Hurstpierpoint VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Burgess Hill - Out of Centre 0.5 0.0 0.4 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 0.4 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

East Grinstead - Out of Centre 0.6 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0
Bridge Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 0.6 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 1.5 0.7 0.0 0.1 0.3 0.0 0.0 0.3 0.0 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 1.5 0.7 0.0 0.1 0.3 0.0 0.0 0.3 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Handcross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 8.5 1.7 0.7 0.0 0.4 0.0 0.0 0.3 1.1 0.6 3.7
Crawley (Zone 4) 0.4 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Henfield (Zone 9) 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Hassocks (Zone 9) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brighton (Zone 10) 7.6 1.7 0.7 0.0 0.0 0.0 0.0 0.3 1.0 0.2 3.7
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 50.3 13.0 4.8 2.2 4.4 0.7 16.6 5.4 1.2 1.7 0.3
Sub-total | Out of Centre 2.5 0.7 0.4 0.2 0.3 0.0 0.6 0.3 0.0 0.0 0.0
Sub-total | Mid Sussex District 52.8 13.7 5.1 2.4 4.7 0.7 17.2 5.7 1.2 1.7 0.3

Sub-total | Study Area 61.3 15.5 5.8 2.4 5.1 0.7 17.2 6.0 2.3 2.3 4.1

Outside of Study Area 186.1 21.6 23.2 4.7 15.3 33.6 27.6 11.2 6.7 13.9 28.2
Brighton 54.4 6.1 10.2 2.0 1.5 1.1 0.0 2.6 3.4 6.9 20.6
Crawley 79.7 10.9 10.1 1.4 11.9 25.0 16.0 1.8 0.8 1.3 0.3
Eastbourne 2.7 0.0 0.0 0.0 0.0 0.0 0.0 1.5 0.0 0.0 1.2
Horley 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Horsham 14.8 1.4 0.0 0.9 1.4 3.8 3.3 0.6 0.3 3.0 0.0
Hove 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.2 0.6
Lewes 3.6 0.7 0.9 0.0 0.0 0.0 0.0 1.7 0.3 0.0 0.0
Shoreham-by-Sea 8.8 0.5 0.4 0.1 0.0 0.0 0.0 0.4 1.6 1.9 4.0
Tunbridge Wells 6.8 0.0 0.0 0.0 0.2 0.0 5.4 1.2 0.0 0.0 0.0
Uckfield 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.0
Worthing 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0
OoMSDC - Other 13.3 1.9 1.6 0.3 0.2 3.7 2.8 0.7 0.2 0.2 1.6

Total 247.4 37.0 29.0 7.2 20.4 34.3 44.8 17.2 9.0 16.2 32.3

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices



Mid Sussex District Council Retail Study
Nexus Planning

Table 11: Books, CDs, DVDs goods shopping patterns

Destination
Total

Media etc.
(%)

Zone 1
Media etc. 

(%)

Zone 2
Media etc. 

(%)

Zone 3
Media etc. 

(%)

Zone 4
Media etc. 

(%)

Zone 5
Media etc. 

(%)

Zone 6
Media etc. 

(%)

Zone 7
Media etc. 

(%)

Zone 8
Media etc. 

(%)

Zone 9
Media etc. 

(%)

Zone 10
Media etc. 

(%)

Burgess Hill TC 7.0% 0.0% 49.6% 0.0% 0.0% 0.0% 0.0% 2.4% 18.9% 0.0% 5.5%
East Grinstead TC 15.9% 0.0% 0.0% 0.0% 0.0% 3.2% 82.0% 6.0% 0.0% 0.0% 0.0%
Haywards Heath TC 23.2% 75.7% 10.6% 83.4% 35.5% 0.0% 0.0% 49.9% 33.0% 0.0% 0.0%
Copthorne VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 25.1% 0.0% 0.0%
Hurstpierpoint VC 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13.0% 0.0%
Lindfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 3.2% 0.0% 26.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 3.2% 0.0% 26.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7%

East Grinstead - Out of Centre 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 7.7% 0.0% 0.0% 0.0% 0.0%
Bridge Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 7.7% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 2.2% 11.0% 0.0% 6.1% 0.0% 0.0% 0.0% 3.9% 0.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 2.2% 11.0% 0.0% 6.1% 0.0% 0.0% 0.0% 3.9% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 3.9% 0.0% 0.0% 2.3% 7.0% 0.0% 0.0% 2.4% 4.2% 6.5% 19.2%
Crawley (Zone 4) 0.6% 0.0% 0.0% 2.3% 7.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.5%
Henfield (Zone 9) 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.5% 0.0%
Hassocks (Zone 9) 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.2% 0.0% 5.5%
Brighton (Zone 10) 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 8.2%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 48.0% 75.7% 60.2% 83.4% 35.5% 3.2% 82.0% 58.3% 77.0% 13.0% 5.5%
Sub-total | Out of Centre 6.8% 11.0% 26.1% 6.1% 0.0% 0.0% 7.7% 3.9% 0.0% 0.0% 2.7%
Sub-total | Mid Sussex District 54.8% 86.7% 86.3% 89.5% 35.5% 3.2% 89.8% 62.2% 77.0% 13.0% 8.2%

Sub-total | Study Area 58.7% 86.7% 86.3% 91.8% 42.5% 3.2% 89.8% 64.6% 81.2% 19.5% 27.4%

Outside of Study Area 41.3% 13.3% 13.7% 8.2% 57.5% 96.8% 10.2% 35.4% 18.9% 80.5% 72.6%
Brighton 11.8% 0.0% 13.7% 0.0% 0.0% 0.0% 3.5% 6.0% 18.9% 23.6% 53.1%
Crawley 13.0% 3.2% 0.0% 0.0% 39.9% 60.6% 3.2% 0.0% 0.0% 10.6% 0.0%
Eastbourne 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 3.5% 3.9% 0.0% 0.0% 0.0%
Horley 0.2% 0.0% 0.0% 0.0% 2.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 3.9% 7.1% 0.0% 8.2% 15.0% 3.2% 0.0% 0.0% 0.0% 13.0% 0.0%
Hove 2.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 20.4% 6.9%
Lewes 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 18.3% 0.0% 0.0% 2.7%
Shoreham-by-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tunbridge Wells 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 0.0%
Uckfield 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 0.0%
Worthing 0.8% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7%
OoMSDC - Other 6.4% 0.0% 0.0% 0.0% 0.0% 32.9% 0.0% 2.4% 0.0% 13.0% 7.2%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding



Mid Sussex District Council Retail Study
Nexus Planning

Table 12: Books, CDs, DVDs goods expenditure

Destination
Total

Media Etc.
(£m)

Zone 1
Media Etc. 

(£m)

Zone 2
Media Etc. 

(£m)

Zone 3
Media Etc. 

(£m)

Zone 4
Media Etc. 

(£m)

Zone 5
Media Etc. 

(£m)

Zone 6
Media Etc. 

(£m)

Zone 7
Media Etc. 

(£m)

Zone 8
Media Etc. 

(£m)

Zone 9
Media Etc. 

(£m)

Zone 10
Media Etc. 

(£m)

Burgess Hill TC 5.2 0.0 4.0 0.0 0.0 0.0 0.0 0.1 0.5 0.0 0.5
East Grinstead TC 11.7 0.0 0.0 0.0 0.0 0.3 11.1 0.3 0.0 0.0 0.0
Haywards Heath TC 17.1 8.8 0.9 1.8 2.0 0.0 0.0 2.6 1.0 0.0 0.0
Copthorne VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0
Hurstpierpoint VC 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0
Lindfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Burgess Hill - Out of Centre 2.4 0.0 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 2.4 0.0 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3

East Grinstead - Out of Centre 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0
Bridge Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 1.6 1.3 0.0 0.1 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 1.6 1.3 0.0 0.1 0.0 0.0 0.0 0.2 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Handcross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 2.8 0.0 0.0 0.1 0.4 0.0 0.0 0.1 0.1 0.3 1.8
Crawley (Zone 4) 0.4 0.0 0.0 0.1 0.4 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5
Henfield (Zone 9) 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Hassocks (Zone 9) 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.5
Brighton (Zone 10) 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.8
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 35.4 8.8 4.8 1.8 2.0 0.3 11.1 3.1 2.2 0.7 0.5
Sub-total | Out of Centre 5.0 1.3 2.1 0.1 0.0 0.0 1.0 0.2 0.0 0.0 0.3
Sub-total | Mid Sussex District 40.4 10.1 6.9 1.9 2.0 0.3 12.1 3.3 2.2 0.7 0.8

Sub-total | Study Area 43.2 10.1 6.9 2.0 2.4 0.3 12.1 3.4 2.4 1.0 2.6

Outside of Study Area 30.4 1.6 1.1 0.2 3.2 9.5 1.4 1.9 0.5 4.2 6.8
Brighton 8.7 0.0 1.1 0.0 0.0 0.0 0.5 0.3 0.5 1.2 5.0
Crawley 9.6 0.4 0.0 0.0 2.3 6.0 0.4 0.0 0.0 0.6 0.0
Eastbourne 0.7 0.0 0.0 0.0 0.0 0.0 0.5 0.2 0.0 0.0 0.0
Horley 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Horsham 2.9 0.8 0.0 0.2 0.8 0.3 0.0 0.0 0.0 0.7 0.0
Hove 1.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1 0.6
Lewes 1.2 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.3
Shoreham-by-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tunbridge Wells 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Uckfield 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Worthing 0.6 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
OoMSDC - Other 4.7 0.0 0.0 0.0 0.0 3.2 0.0 0.1 0.0 0.7 0.7

Total 73.6 11.7 8.0 2.2 5.6 9.8 13.5 5.2 2.9 5.2 9.4

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices
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Table 13: Small Household goods shopping patterns

Destination
Total

H'hold
(%)

Zone 1
H'hold 

(%)

Zone 2
H'hold 

(%)

Zone 3
H'hold 

(%)

Zone 4
H'hold 

(%)

Zone 5
H'hold 

(%)

Zone 6
H'hold 

(%)

Zone 7
H'hold 

(%)

Zone 8
H'hold 

(%)

Zone 9
H'hold 

(%)

Zone 10
H'hold 

(%)

Burgess Hill TC 4.3% 0.0% 25.4% 4.3% 0.0% 0.0% 0.0% 0.0% 20.1% 0.0% 3.7%
East Grinstead TC 8.0% 0.0% 0.0% 0.0% 0.0% 3.5% 41.0% 1.5% 0.0% 0.0% 0.0%
Haywards Heath TC 6.3% 19.2% 4.1% 28.2% 4.7% 0.0% 0.0% 19.7% 5.7% 1.8% 0.0%
Copthorne VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 9.0% 1.8% 0.0%
Hurstpierpoint VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield VC 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 1.4% 1.9% 6.2% 0.0% 0.0% 0.0% 0.0% 0.0% 4.4% 0.0% 1.8%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.2% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.3% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.9% 0.0% 4.8% 0.0% 0.0% 0.0% 0.0% 0.0% 4.4% 0.0% 1.8%

East Grinstead - Out of Centre 0.9% 0.0% 0.0% 0.0% 0.0% 1.8% 3.4% 0.0% 0.0% 0.0% 0.0%
Bridge Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 0.9% 0.0% 0.0% 0.0% 0.0% 1.8% 3.4% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 3.7% 11.2% 1.4% 2.8% 6.6% 0.0% 0.0% 15.0% 3.6% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 3.6% 11.2% 1.4% 2.8% 6.6% 0.0% 0.0% 15.0% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 5.3% 2.1% 10.3% 0.0% 4.1% 0.0% 0.0% 1.5% 13.6% 6.3% 19.6%
Crawley (Zone 4) 0.3% 0.0% 0.0% 0.0% 4.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.7% 0.0% 0.0%
Henfield (Zone 9) 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.3% 0.0%
Hassocks (Zone 9) 0.3% 2.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brighton (Zone 10) 4.1% 0.0% 10.3% 0.0% 0.0% 0.0% 0.0% 1.5% 7.9% 0.0% 19.6%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 19.3% 19.2% 29.5% 32.4% 4.7% 3.5% 41.0% 23.4% 34.8% 3.6% 3.7%
Sub-total | Out of Centre 6.0% 13.2% 7.5% 2.8% 6.6% 1.8% 3.4% 15.0% 7.9% 0.0% 1.8%
Sub-total | Mid Sussex District 25.2% 32.4% 37.1% 35.2% 11.3% 5.3% 44.4% 38.4% 42.8% 3.6% 5.5%

Sub-total | Study Area 30.5% 34.5% 47.3% 35.2% 15.4% 5.3% 44.4% 39.8% 56.4% 9.9% 25.2%

Outside of Study Area 69.5% 65.5% 52.7% 64.8% 84.6% 94.7% 55.6% 60.2% 43.6% 90.1% 74.8%
Brighton 10.5% 9.8% 3.8% 11.3% 2.5% 0.0% 0.0% 4.6% 13.4% 20.6% 46.7%
Crawley 23.7% 23.1% 24.2% 12.3% 58.4% 62.7% 17.3% 2.4% 2.2% 2.7% 0.0%
Eastbourne 0.5% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0% 0.0% 0.0%
Horley 0.7% 0.0% 0.0% 0.0% 1.6% 4.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 10.3% 15.0% 10.3% 28.8% 22.1% 8.4% 8.5% 0.0% 3.6% 20.5% 0.0%
Hove 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.4% 9.4% 6.7%
Lewes 1.7% 0.0% 3.3% 0.0% 0.0% 0.0% 0.0% 12.8% 10.1% 0.0% 0.0%
Shoreham-by-Sea 4.9% 1.9% 2.3% 4.5% 0.0% 0.0% 0.0% 10.6% 6.5% 24.1% 12.9%
Tunbridge Wells 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 11.8% 6.1% 0.0% 0.0% 0.0%
Uckfield 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.3% 0.0% 0.0% 0.0%
Worthing 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.5%
OoMSDC - Other 11.4% 13.8% 8.8% 7.9% 0.0% 19.2% 18.1% 15.2% 3.6% 12.7% 0.0%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 14: Small Household goods expenditure

Destination
Total

H'hold
(£m)

Zone 1
H'hold 
(£m)

Zone 2
H'hold 
(£m)

Zone 3
H'hold 
(£m)

Zone 4
H'hold 
(£m)

Zone 5
H'hold 
(£m)

Zone 6
H'hold 
(£m)

Zone 7
H'hold 
(£m)

Zone 8
H'hold 
(£m)

Zone 9
H'hold 
(£m)

Zone 10
H'hold 
(£m)

Burgess Hill TC 7.9 0.0 5.5 0.2 0.0 0.0 0.0 0.0 1.3 0.0 0.9
East Grinstead TC 14.9 0.0 0.0 0.0 0.0 0.9 13.8 0.2 0.0 0.0 0.0
Haywards Heath TC 11.7 5.4 0.9 1.5 0.7 0.0 0.0 2.7 0.4 0.2 0.0
Copthorne VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.2 0.0
Hurstpierpoint VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield VC 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0

Burgess Hill - Out of Centre 2.6 0.5 1.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.4
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.3 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 0.5 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 1.8 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.4

East Grinstead - Out of Centre 1.6 0.0 0.0 0.0 0.0 0.5 1.1 0.0 0.0 0.0 0.0
Bridge Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 1.6 0.0 0.0 0.0 0.0 0.5 1.1 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 6.8 3.1 0.3 0.2 1.0 0.0 0.0 2.0 0.2 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 6.6 3.1 0.3 0.2 1.0 0.0 0.0 2.0 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Handcross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 9.9 0.6 2.2 0.0 0.6 0.0 0.0 0.2 0.9 0.8 4.6
Crawley (Zone 4) 0.6 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Henfield (Zone 9) 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.0
Hassocks (Zone 9) 0.6 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brighton (Zone 10) 7.5 0.0 2.2 0.0 0.0 0.0 0.0 0.2 0.5 0.0 4.6
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 35.7 5.4 6.4 1.8 0.7 0.9 13.8 3.2 2.3 0.4 0.9
Sub-total | Out of Centre 11.0 3.7 1.6 0.2 1.0 0.5 1.1 2.0 0.5 0.0 0.4
Sub-total | Mid Sussex District 46.8 9.1 8.0 1.9 1.7 1.4 14.9 5.2 2.9 0.4 1.3

Sub-total | Study Area 56.6 9.7 10.2 1.9 2.3 1.4 14.9 5.4 3.8 1.2 5.9

Outside of Study Area 128.9 18.4 11.4 3.5 12.5 24.7 18.7 8.1 2.9 11.2 17.5
Brighton 19.5 2.8 0.8 0.6 0.4 0.0 0.0 0.6 0.9 2.6 10.9
Crawley 44.0 6.5 5.2 0.7 8.6 16.3 5.8 0.3 0.1 0.3 0.0
Eastbourne 0.8 0.5 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0
Horley 1.4 0.0 0.0 0.0 0.2 1.2 0.0 0.0 0.0 0.0 0.0
Horsham 19.1 4.2 2.2 1.6 3.3 2.2 2.9 0.0 0.2 2.5 0.0
Hove 3.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 1.2 1.6
Lewes 3.1 0.0 0.7 0.0 0.0 0.0 0.0 1.7 0.7 0.0 0.0
Shoreham-by-Sea 9.2 0.5 0.5 0.2 0.0 0.0 0.0 1.4 0.4 3.0 3.0
Tunbridge Wells 4.8 0.0 0.0 0.0 0.0 0.0 4.0 0.8 0.0 0.0 0.0
Uckfield 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.0 0.0 0.0
Worthing 2.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0
OoMSDC - Other 21.1 3.9 1.9 0.4 0.0 5.0 6.1 2.0 0.2 1.6 0.0

Total 185.5 28.0 21.7 5.4 14.8 26.1 33.6 13.5 6.7 12.4 23.4

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices
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Table 15: Recreational goods shopping patterns

Destination
Total

Recreation
(%)

Zone 1
Recreation 

(%)

Zone 2
Recreation 

(%)

Zone 3
Recreation 

(%)

Zone 4
Recreation 

(%)

Zone 5
Recreation 

(%)

Zone 6
Recreation 

(%)

Zone 7
Recreation 

(%)

Zone 8
Recreation 

(%)

Zone 9
Recreation 

(%)

Zone 10
Recreation 

(%)

Burgess Hill TC 5.4% 3.0% 27.0% 2.5% 0.0% 0.0% 0.0% 2.2% 14.5% 14.8% 0.0%
East Grinstead TC 8.2% 0.0% 0.0% 0.0% 0.0% 3.9% 41.0% 0.0% 0.0% 0.0% 0.0%
Haywards Heath TC 12.4% 28.7% 19.6% 55.3% 5.3% 0.0% 0.0% 36.8% 13.1% 9.2% 0.0%
Copthorne VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.2% 0.0% 0.0%
Hurstpierpoint VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 4.2% 7.2% 4.6% 2.5% 9.9% 0.0% 0.0% 19.5% 3.6% 0.0% 0.0%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.9% 0.0% 0.0% 0.0% 9.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 3.3% 7.2% 4.6% 2.5% 0.0% 0.0% 0.0% 19.5% 3.6% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

East Grinstead - Out of Centre 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0%
Bridge Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 1.1% 7.2% 0.0% 4.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 1.1% 7.2% 0.0% 4.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 2.2% 0.0% 0.0% 0.0% 2.9% 0.0% 10.2% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 10.2% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.3% 0.0% 0.0% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 3.7% 0.0% 0.0% 2.5% 1.8% 2.3% 0.0% 5.6% 13.1% 0.0% 20.3%
Crawley (Zone 4) 0.2% 0.0% 0.0% 2.5% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.4% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13.1% 0.0% 0.0%
Henfield (Zone 9) 0.3% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks (Zone 9) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brighton (Zone 10) 2.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0% 0.0% 20.3%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 26.3% 31.6% 46.6% 57.8% 5.3% 3.9% 41.0% 39.0% 34.8% 24.0% 0.0%
Sub-total | Out of Centre 8.0% 14.3% 4.6% 6.6% 12.8% 0.0% 12.9% 19.5% 3.6% 0.0% 0.0%
Sub-total | Mid Sussex District 34.2% 46.0% 51.2% 64.5% 18.2% 3.9% 53.9% 58.6% 38.5% 24.0% 0.0%

Sub-total | Study Area 37.9% 46.0% 51.2% 67.0% 20.0% 6.2% 53.9% 64.2% 51.5% 24.0% 20.3%

Outside of Study Area 62.1% 54.0% 48.8% 33.0% 80.0% 93.8% 46.1% 35.8% 48.5% 76.0% 79.7%
Brighton 12.6% 7.2% 24.4% 10.5% 2.9% 0.0% 0.0% 8.1% 37.6% 6.0% 52.3%
Crawley 40.5% 44.9% 14.2% 18.4% 75.3% 89.1% 40.1% 5.9% 7.2% 26.7% 23.0%
Eastbourne 0.6% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6% 0.0% 0.0% 0.0%
Horley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 2.6% 0.0% 2.3% 4.1% 0.0% 2.3% 0.0% 0.0% 0.0% 26.3% 0.0%
Hove 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6% 13.3% 0.0%
Lewes 2.1% 0.0% 7.9% 0.0% 0.0% 0.0% 0.0% 9.0% 0.0% 0.0% 4.4%
Shoreham-by-Sea 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.7% 0.0%
Tunbridge Wells 0.9% 0.0% 0.0% 0.0% 1.8% 0.0% 3.0% 2.2% 0.0% 0.0% 0.0%
Uckfield 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6% 0.0% 0.0% 0.0%
Worthing 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoMSDC - Other 1.2% 0.0% 0.0% 0.0% 0.0% 2.4% 3.0% 3.4% 0.0% 0.0% 0.0%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding



Mid Sussex District Council Retail Study
Nexus Planning

Table 16: Recreational goods expenditure

Destination
Total

Recreation
(£m)

Zone 1
Recreation 

(£m)

Zone 2
Recreation 

(£m)

Zone 3
Recreation 

(£m)

Zone 4
Recreation 

(£m)

Zone 5
Recreation 

(£m)

Zone 6
Recreation 

(£m)

Zone 7
Recreation 

(£m)

Zone 8
Recreation 

(£m)

Zone 9
Recreation 

(£m)

Zone 10
Recreation 

(£m)

Burgess Hill TC 7.8 0.6 4.6 0.1 0.0 0.0 0.0 0.3 0.7 1.6 0.0
East Grinstead TC 11.9 0.0 0.0 0.0 0.0 0.8 11.1 0.0 0.0 0.0 0.0
Haywards Heath TC 18.1 5.8 3.3 2.5 0.7 0.0 0.0 4.2 0.6 1.0 0.0
Copthorne VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Hurstpierpoint VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Burgess Hill - Out of Centre 6.1 1.4 0.8 0.1 1.3 0.0 0.0 2.2 0.2 0.0 0.0
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 1.3 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 4.8 1.4 0.8 0.1 0.0 0.0 0.0 2.2 0.2 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

East Grinstead - Out of Centre 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0
Bridge Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 1.6 1.4 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 1.6 1.4 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 3.2 0.0 0.0 0.0 0.4 0.0 2.8 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 2.8 0.0 0.0 0.0 0.0 0.0 2.8 0.0 0.0 0.0 0.0
Handcross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.4 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 5.4 0.0 0.0 0.1 0.2 0.5 0.0 0.6 0.6 0.0 3.3
Crawley (Zone 4) 0.3 0.0 0.0 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0
Henfield (Zone 9) 0.5 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.0 0.0 0.0
Hassocks (Zone 9) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brighton (Zone 10) 3.5 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 3.3
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 38.3 6.4 7.9 2.6 0.7 0.8 11.1 4.5 1.7 2.6 0.0
Sub-total | Out of Centre 11.6 2.9 0.8 0.3 1.7 0.0 3.5 2.2 0.2 0.0 0.0
Sub-total | Mid Sussex District 49.9 9.3 8.7 2.9 2.4 0.8 14.7 6.7 1.9 2.6 0.0

Sub-total | Study Area 55.2 9.3 8.7 3.0 2.6 1.3 14.7 7.4 2.5 2.6 3.3

Outside of Study Area 90.5 10.9 8.3 1.5 10.5 19.3 12.5 4.1 2.3 8.1 12.9
Brighton 18.3 1.4 4.2 0.5 0.4 0.0 0.0 0.9 1.8 0.6 8.5
Crawley 59.0 9.0 2.4 0.8 9.9 18.3 10.9 0.7 0.4 2.9 3.7
Eastbourne 0.8 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0
Horley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Horsham 3.9 0.0 0.4 0.2 0.0 0.5 0.0 0.0 0.0 2.8 0.0
Hove 1.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 1.4 0.0
Lewes 3.1 0.0 1.3 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.7
Shoreham-by-Sea 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Tunbridge Wells 1.3 0.0 0.0 0.0 0.2 0.0 0.8 0.3 0.0 0.0 0.0
Uckfield 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0
Worthing 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoMSDC - Other 1.7 0.0 0.0 0.0 0.0 0.5 0.8 0.4 0.0 0.0 0.0

Total 145.7 20.1 17.0 4.5 13.2 20.5 27.2 11.5 4.8 10.7 16.2

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices
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Table 17: Chemist goods shopping patterns

Destination
Total

Chemist
(%)

Zone 1
Chemist 

(%)

Zone 2
Chemist 

(%)

Zone 3
Chemist 

(%)

Zone 4
Chemist 

(%)

Zone 5
Chemist 

(%)

Zone 6
Chemist 

(%)

Zone 7
Chemist 

(%)

Zone 8
Chemist 

(%)

Zone 9
Chemist 

(%)

Zone 10
Chemist 

(%)

Burgess Hill TC 10.5% 0.8% 69.0% 9.9% 0.7% 0.0% 0.0% 4.9% 5.9% 15.4% 5.6%
East Grinstead TC 13.2% 0.0% 0.0% 0.0% 0.0% 7.5% 63.6% 3.3% 0.0% 0.0% 0.0%
Haywards Heath TC 14.2% 55.7% 4.1% 28.2% 25.9% 0.0% 0.0% 31.4% 2.2% 2.8% 0.0%
Copthorne VC 0.7% 0.0% 0.0% 0.0% 0.0% 5.6% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.9% 0.0% 0.0% 0.0% 0.0% 7.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 1.5% 0.0% 0.0% 41.9% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 3.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 74.4% 5.6% 0.0%
Hurstpierpoint VC 1.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 23.6% 0.0%
Lindfield VC 1.8% 7.7% 0.0% 0.0% 0.7% 0.0% 2.9% 1.6% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 4.0% 5.3% 19.4% 0.8% 0.0% 0.0% 0.0% 0.0% 3.9% 11.7% 0.8%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 4.0% 5.3% 19.4% 0.8% 0.0% 0.0% 0.0% 0.0% 3.9% 11.7% 0.8%

East Grinstead - Out of Centre 3.1% 0.0% 0.0% 0.0% 0.0% 2.9% 14.4% 0.0% 0.0% 0.0% 0.0%
Bridge Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 3.1% 0.0% 0.0% 0.0% 0.0% 2.9% 14.4% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 6.2% 28.3% 1.7% 11.3% 8.2% 0.0% 0.0% 11.7% 0.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 5.5% 24.6% 1.7% 9.1% 8.2% 0.0% 0.0% 10.5% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.7% 3.7% 0.0% 2.2% 0.0% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 5.9% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 5.9% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 10.0% 0.0% 0.0% 2.2% 17.0% 4.9% 7.1% 12.9% 13.6% 12.9% 32.4%
Crawley (Zone 4) 1.3% 0.0% 0.0% 0.8% 15.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.6% 0.0% 0.0% 0.0% 0.0% 4.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 1.4% 0.0% 0.0% 0.0% 1.2% 0.0% 7.1% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.9% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13.6% 0.0% 0.0%
Henfield (Zone 9) 1.0% 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 12.9% 0.0%
Hassocks (Zone 9) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brighton (Zone 10) 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 32.4%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 48.2% 64.3% 73.1% 80.1% 29.6% 20.5% 66.5% 41.4% 82.5% 47.3% 5.6%
Sub-total | Out of Centre 14.4% 33.5% 21.0% 12.2% 8.2% 2.9% 20.3% 11.7% 3.9% 11.7% 0.8%
Sub-total | Mid Sussex District 62.6% 97.8% 94.1% 92.2% 37.9% 23.4% 86.8% 53.1% 86.4% 59.0% 6.5%

Sub-total | Study Area 72.5% 97.8% 94.1% 94.4% 54.8% 28.3% 94.0% 66.0% 100.0% 72.0% 38.9%

Outside of Study Area 27.5% 2.2% 5.9% 5.6% 45.2% 71.7% 6.1% 34.0% 0.0% 28.0% 61.1%
Brighton 7.9% 0.0% 1.7% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 11.5% 55.5%
Crawley 12.9% 0.8% 0.0% 1.4% 41.1% 67.1% 2.8% 1.3% 0.0% 2.4% 0.0%
Eastbourne 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0%
Horley 0.1% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 1.5% 0.0% 0.0% 2.1% 4.0% 3.5% 0.0% 0.0% 0.0% 9.4% 0.0%
Hove 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.9%
Lewes 1.1% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 9.0% 0.0% 0.0% 0.8%
Shoreham-by-Sea 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0%
Tunbridge Wells 0.3% 0.5% 0.0% 0.0% 0.0% 0.0% 0.7% 1.3% 0.0% 0.0% 0.0%
Uckfield 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 17.3% 0.0% 0.0% 0.0%
Worthing 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoMSDC - Other 1.5% 0.8% 1.7% 0.8% 0.0% 0.0% 2.5% 5.1% 0.0% 2.4% 0.8%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 18: Chemist goods expenditure

Destination
Total

Chemist
(£m)

Zone 1
Chemist 

(£m)

Zone 2
Chemist 

(£m)

Zone 3
Chemist 

(£m)

Zone 4
Chemist 

(£m)

Zone 5
Chemist 

(£m)

Zone 6
Chemist 

(£m)

Zone 7
Chemist 

(£m)

Zone 8
Chemist 

(£m)

Zone 9
Chemist 

(£m)

Zone 10
Chemist 

(£m)

Burgess Hill TC 6.1 0.1 4.4 0.2 0.0 0.0 0.0 0.2 0.1 0.7 0.4
East Grinstead TC 7.8 0.0 0.0 0.0 0.0 0.6 7.0 0.2 0.0 0.0 0.0
Haywards Heath TC 8.3 4.6 0.3 0.5 1.2 0.0 0.0 1.5 0.1 0.1 0.0
Copthorne VC 0.4 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.6 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.9 0.0 0.0 0.8 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8 0.2 0.0
Hurstpierpoint VC 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0
Lindfield VC 1.1 0.6 0.0 0.0 0.0 0.0 0.3 0.1 0.0 0.0 0.0

Burgess Hill - Out of Centre 2.4 0.4 1.2 0.0 0.0 0.0 0.0 0.0 0.1 0.5 0.1
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 2.4 0.4 1.2 0.0 0.0 0.0 0.0 0.0 0.1 0.5 0.1

East Grinstead - Out of Centre 1.8 0.0 0.0 0.0 0.0 0.2 1.6 0.0 0.0 0.0 0.0
Bridge Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 1.8 0.0 0.0 0.0 0.0 0.2 1.6 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 3.6 2.4 0.1 0.2 0.4 0.0 0.0 0.5 0.0 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 3.2 2.1 0.1 0.2 0.4 0.0 0.0 0.5 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.4 0.3 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Handcross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 5.8 0.0 0.0 0.0 0.8 0.4 0.8 0.6 0.3 0.6 2.3
Crawley (Zone 4) 0.8 0.0 0.0 0.0 0.8 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.4 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.8 0.0 0.0 0.0 0.1 0.0 0.8 0.0 0.0 0.0 0.0
Newick (Zone 7) 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0
Ditchling (Zone 8) 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Henfield (Zone 9) 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0
Hassocks (Zone 9) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brighton (Zone 10) 2.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.3
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 28.2 5.4 4.7 1.5 1.4 1.5 7.4 1.9 2.0 2.0 0.4
Sub-total | Out of Centre 8.4 2.8 1.3 0.2 0.4 0.2 2.2 0.5 0.1 0.5 0.1
Sub-total | Mid Sussex District 36.7 8.2 6.0 1.7 1.8 1.8 9.6 2.5 2.1 2.5 0.5

Sub-total | Study Area 42.5 8.2 6.0 1.7 2.6 2.1 10.4 3.1 2.5 3.1 2.8

Outside of Study Area 16.1 0.2 0.4 0.1 2.2 5.4 0.7 1.6 0.0 1.2 4.4
Brighton 4.6 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.5 4.0
Crawley 7.6 0.1 0.0 0.0 2.0 5.0 0.3 0.1 0.0 0.1 0.0
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Horley 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Horsham 0.9 0.0 0.0 0.0 0.2 0.3 0.0 0.0 0.0 0.4 0.0
Hove 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
Lewes 0.6 0.0 0.2 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.1
Shoreham-by-Sea 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Tunbridge Wells 0.2 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.0 0.0 0.0
Uckfield 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.0 0.0 0.0
Worthing 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoMSDC - Other 0.9 0.1 0.1 0.0 0.0 0.0 0.3 0.2 0.0 0.1 0.1

Total 58.6 8.3 6.4 1.8 4.8 7.5 11.1 4.7 2.5 4.3 7.2

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices
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Table 19: Large electrical goods shopping patterns

Destination
Total

Electrical
(%)

Zone 1
Electrical 

(%)

Zone 2
Electrical 

(%)

Zone 3
Electrical 

(%)

Zone 4
Electrical 

(%)

Zone 5
Electrical 

(%)

Zone 6
Electrical 

(%)

Zone 7
Electrical 

(%)

Zone 8
Electrical 

(%)

Zone 9
Electrical 

(%)

Zone 10
Electrical 

(%)

Burgess Hill TC 1.5% 0.0% 5.7% 0.0% 0.0% 0.0% 0.0% 1.9% 14.1% 2.6% 0.0%
East Grinstead TC 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 11.8% 0.0% 0.0% 0.0% 0.0%
Haywards Heath TC 11.6% 26.3% 16.9% 52.7% 7.5% 1.3% 0.0% 39.4% 12.3% 2.6% 0.0%
Copthorne VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 0.5% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 9.3% 0.0% 0.0%
Hurstpierpoint VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield VC 0.2% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 0.9% 0.0% 3.1% 0.0% 0.0% 0.0% 0.0% 0.0% 3.7% 5.3% 0.0%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.1% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.7% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 3.7% 5.3% 0.0%

East Grinstead - Out of Centre 0.6% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.9% 0.0% 0.0% 2.2%
Bridge Retail Park 0.5% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 2.2%
OoC - East Grinstead - Other 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 3.2% 13.4% 4.3% 8.0% 1.4% 0.0% 0.0% 3.2% 3.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 2.3% 8.8% 4.3% 8.0% 0.0% 0.0% 0.0% 3.2% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.9% 4.7% 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 3.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 3.8% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 3.9% 7.9% 9.6% 18.1%
Crawley (Zone 4) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Henfield (Zone 9) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks (Zone 9) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brighton (Zone 10) 3.6% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 1.9% 7.9% 9.6% 18.1%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 15.9% 27.7% 23.7% 52.7% 7.5% 1.3% 11.8% 41.4% 35.7% 5.3% 0.0%
Sub-total | Out of Centre 4.7% 13.4% 7.4% 8.0% 1.4% 1.3% 0.0% 5.1% 6.7% 5.3% 2.2%
Sub-total | Mid Sussex District 20.6% 41.2% 31.1% 60.8% 8.9% 2.6% 11.8% 46.4% 42.5% 10.6% 2.2%

Sub-total | Study Area 24.4% 41.2% 32.3% 60.8% 8.9% 2.6% 11.8% 50.3% 50.4% 20.1% 20.3%

Outside of Study Area 75.6% 58.8% 67.7% 39.2% 91.1% 97.4% 88.2% 49.7% 49.6% 79.9% 79.7%
Brighton 9.1% 7.5% 13.9% 0.0% 2.3% 0.0% 0.0% 0.0% 3.7% 12.3% 39.0%
Crawley 47.9% 44.9% 35.2% 26.1% 82.4% 93.4% 79.8% 27.9% 1.9% 9.6% 0.0%
Eastbourne 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0%
Horley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 4.3% 4.3% 3.6% 8.0% 5.0% 4.0% 0.0% 0.0% 6.1% 26.8% 0.0%
Hove 10.1% 0.0% 15.1% 1.9% 0.0% 0.0% 0.0% 5.1% 29.4% 25.9% 38.5%
Lewes 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shoreham-by-Sea 0.1% 0.0% 0.0% 3.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tunbridge Wells 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 5.1% 0.0% 0.0% 0.0%
Uckfield 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 9.7% 0.0% 0.0% 0.0%
Worthing 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 5.3% 0.0%
OoMSDC - Other 2.3% 2.2% 0.0% 0.0% 1.4% 0.0% 6.9% 0.0% 6.7% 0.0% 2.2%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 20: Large electrical goods expenditure

Destination
Total

Electrical
(£m)

Zone 1
Electrical 

(£m)

Zone 2
Electrical 

(£m)

Zone 3
Electrical 

(£m)

Zone 4
Electrical 

(£m)

Zone 5
Electrical 

(£m)

Zone 6
Electrical 

(£m)

Zone 7
Electrical 

(£m)

Zone 8
Electrical 

(£m)

Zone 9
Electrical 

(£m)

Zone 10
Electrical 

(£m)

Burgess Hill TC 1.8 0.0 0.8 0.0 0.0 0.0 0.0 0.2 0.6 0.2 0.0
East Grinstead TC 2.8 0.0 0.0 0.0 0.0 0.0 2.8 0.0 0.0 0.0 0.0
Haywards Heath TC 14.6 5.1 2.4 2.0 0.7 0.2 0.0 3.5 0.6 0.2 0.0
Copthorne VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.6 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Hurstpierpoint VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield VC 0.3 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Burgess Hill - Out of Centre 1.1 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.2 0.5 0.0
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 0.9 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.2 0.5 0.0

East Grinstead - Out of Centre 0.8 0.0 0.0 0.0 0.0 0.2 0.0 0.2 0.0 0.0 0.4
Bridge Retail Park 0.6 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.4
OoC - East Grinstead - Other 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0

Haywards Heath - Out of Centre 4.0 2.6 0.6 0.3 0.1 0.0 0.0 0.3 0.1 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 2.9 1.7 0.6 0.3 0.0 0.0 0.0 0.3 0.0 0.0 0.0
OoC - Haywards Heath - Other 1.2 0.9 0.0 0.0 0.1 0.0 0.0 0.0 0.1 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Handcross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 4.7 0.0 0.2 0.0 0.0 0.0 0.0 0.3 0.4 0.8 3.0
Crawley (Zone 4) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Henfield (Zone 9) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks (Zone 9) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brighton (Zone 10) 4.6 0.0 0.2 0.0 0.0 0.0 0.0 0.2 0.4 0.8 3.0
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 20.0 5.3 3.3 2.0 0.7 0.2 2.8 3.6 1.6 0.5 0.0
Sub-total | Out of Centre 5.9 2.6 1.0 0.3 0.1 0.2 0.0 0.4 0.3 0.5 0.4
Sub-total | Mid Sussex District 25.9 7.9 4.3 2.3 0.9 0.4 2.8 4.1 1.9 0.9 0.4

Sub-total | Study Area 30.6 7.9 4.5 2.3 0.9 0.4 2.8 4.4 2.3 1.8 3.4

Outside of Study Area 95.0 11.3 9.4 1.5 8.8 16.3 20.7 4.4 2.2 7.1 13.3
Brighton 11.4 1.4 1.9 0.0 0.2 0.0 0.0 0.0 0.2 1.1 6.5
Crawley 60.2 8.6 4.9 1.0 7.9 15.6 18.7 2.5 0.1 0.9 0.0
Eastbourne 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Horley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Horsham 5.4 0.8 0.5 0.3 0.5 0.7 0.0 0.0 0.3 2.4 0.0
Hove 12.7 0.0 2.1 0.1 0.0 0.0 0.0 0.4 1.3 2.3 6.4
Lewes 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shoreham-by-Sea 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tunbridge Wells 0.8 0.0 0.0 0.0 0.0 0.0 0.3 0.4 0.0 0.0 0.0
Uckfield 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.0 0.0 0.0
Worthing 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.5 0.0
OoMSDC - Other 2.8 0.4 0.0 0.0 0.1 0.0 1.6 0.0 0.3 0.0 0.4

Total 125.6 19.3 13.9 3.7 9.6 16.7 23.4 8.8 4.5 8.8 16.7

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices



Mid Sussex District Council Retail Study
Nexus Planning

Table 21: DIY goods shopping patterns

Destination
Total
DIY
(%)

Zone 1
DIY 
(%)

Zone 2
DIY 
(%)

Zone 3
DIY 
(%)

Zone 4
DIY 
(%)

Zone 5
DIY 
(%)

Zone 6
DIY 
(%)

Zone 7
DIY 
(%)

Zone 8
DIY 
(%)

Zone 9
DIY 
(%)

Zone 10
DIY 
(%)

Burgess Hill TC 2.1% 2.7% 9.9% 0.9% 0.8% 0.0% 0.0% 0.9% 6.7% 2.0% 0.0%
East Grinstead TC 3.5% 0.0% 0.0% 0.0% 0.0% 2.3% 16.4% 0.0% 0.0% 0.0% 0.0%
Haywards Heath TC 2.8% 11.4% 0.0% 6.7% 3.6% 0.0% 0.0% 8.0% 0.0% 0.0% 0.0%
Copthorne VC 0.2% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 21.6% 5.1% 0.0%
Hurstpierpoint VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 27.6% 56.0% 76.9% 52.1% 4.1% 0.0% 0.0% 23.9% 48.1% 54.8% 10.1%
Burgess Hill Trade Centre 0.8% 0.0% 0.0% 2.8% 2.8% 0.0% 0.0% 0.0% 4.5% 3.6% 0.0%
London Road Retail Park 2.0% 6.7% 2.3% 3.1% 0.0% 0.0% 0.0% 3.2% 7.5% 2.0% 0.0%
Mid Sussex Retail Park 24.3% 47.6% 73.7% 40.5% 1.3% 0.0% 0.0% 20.7% 36.0% 49.2% 10.1%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.2% 0.0% 0.0% 4.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.2% 0.9% 0.9% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

East Grinstead - Out of Centre 14.9% 0.9% 0.0% 0.0% 2.5% 14.4% 63.9% 2.8% 0.0% 0.0% 0.0%
Bridge Retail Park 3.5% 0.0% 0.0% 0.0% 0.0% 4.3% 14.9% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 11.4% 0.9% 0.0% 0.0% 2.5% 10.1% 48.9% 2.8% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 0.6% 3.9% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.4% 3.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 0.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 4.3% 0.0% 0.0% 0.0% 6.7% 15.5% 9.3% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 4.3% 0.0% 0.0% 0.0% 6.7% 15.5% 9.3% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.8% 0.9% 0.0% 6.3% 2.8% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.3% 0.9% 0.0% 6.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.3% 0.0% 0.0% 0.0% 0.8% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0%
Handcross 0.1% 0.0% 0.0% 0.0% 2.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 14.5% 20.9% 11.6% 23.9% 3.5% 0.0% 3.1% 30.9% 20.8% 28.0% 25.4%
Crawley (Zone 4) 0.1% 0.0% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 4.1% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 5.9% 14.8% 7.2% 16.1% 1.6% 0.0% 0.0% 14.2% 3.8% 8.3% 3.2%
Henfield (Zone 9) 0.4% 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 4.4% 0.0%
Hassocks (Zone 9) 2.8% 1.4% 3.7% 1.4% 0.0% 0.0% 0.0% 2.9% 14.1% 6.7% 7.0%
Brighton (Zone 10) 2.6% 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9% 8.7% 15.2%
OoMSDC - Other (Zone 7) 1.8% 4.7% 0.0% 4.9% 0.8% 0.0% 0.0% 9.8% 0.0% 0.0% 0.0%

Sub-total | In-Centre 9.8% 14.1% 9.9% 7.6% 4.4% 3.7% 16.4% 8.9% 28.2% 7.1% 0.0%
Sub-total | Out of Centre 48.2% 61.7% 76.9% 59.2% 16.2% 30.0% 74.3% 26.7% 48.1% 54.8% 10.1%
Sub-total | Mid Sussex District 58.0% 75.8% 86.8% 66.8% 20.6% 33.6% 90.7% 35.5% 76.3% 61.9% 10.1%

Sub-total | Study Area 72.5% 96.8% 98.4% 90.7% 24.1% 33.6% 93.8% 66.4% 97.1% 90.0% 35.5%

Outside of Study Area 27.5% 3.2% 1.6% 9.3% 75.9% 66.4% 6.2% 33.6% 2.9% 10.0% 64.5%
Brighton 5.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 48.8%
Crawley 14.8% 0.6% 0.0% 1.4% 70.7% 65.3% 3.4% 1.4% 0.0% 2.0% 0.0%
Eastbourne 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 1.7% 4.9% 0.0% 0.0% 0.0%
Horley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 1.0% 0.0% 0.0% 6.2% 3.2% 1.1% 0.0% 0.0% 2.9% 4.4% 0.0%
Hove 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13.6%
Lewes 0.3% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0%
Shoreham-by-Sea 0.4% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 2.8% 1.1%
Tunbridge Wells 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Uckfield 2.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 23.7% 0.0% 0.0% 0.0%
Worthing 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0%
OoMSDC - Other 1.0% 2.7% 1.6% 0.9% 0.8% 0.0% 1.0% 0.0% 0.0% 0.0% 1.1%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 22: DIY goods expenditure

Destination
Total
DIY
(£m)

Zone 1
DIY 

(£m)

Zone 2
DIY 

(£m)

Zone 3
DIY 

(£m)

Zone 4
DIY 

(£m)

Zone 5
DIY 

(£m)

Zone 6
DIY 

(£m)

Zone 7
DIY 

(£m)

Zone 8
DIY 

(£m)

Zone 9
DIY 

(£m)

Zone 10
DIY 

(£m)

Burgess Hill TC 1.3 0.2 0.7 0.0 0.0 0.0 0.0 0.1 0.2 0.1 0.0
East Grinstead TC 2.2 0.0 0.0 0.0 0.0 0.2 2.1 0.0 0.0 0.0 0.0
Haywards Heath TC 1.8 1.0 0.0 0.1 0.2 0.0 0.0 0.5 0.0 0.0 0.0
Copthorne VC 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.2 0.0
Hurstpierpoint VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Burgess Hill - Out of Centre 17.8 4.9 5.4 1.2 0.2 0.0 0.0 1.4 1.2 2.7 0.7
Burgess Hill Trade Centre 0.5 0.0 0.0 0.1 0.1 0.0 0.0 0.0 0.1 0.2 0.0
London Road Retail Park 1.3 0.6 0.2 0.1 0.0 0.0 0.0 0.2 0.2 0.1 0.0
Mid Sussex Retail Park 15.6 4.2 5.2 0.9 0.1 0.0 0.0 1.2 0.9 2.4 0.7
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 0.2 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

East Grinstead - Out of Centre 9.6 0.1 0.0 0.0 0.1 1.2 8.0 0.2 0.0 0.0 0.0
Bridge Retail Park 2.2 0.0 0.0 0.0 0.0 0.4 1.9 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 7.4 0.1 0.0 0.0 0.1 0.9 6.1 0.2 0.0 0.0 0.0

Haywards Heath - Out of Centre 0.4 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bridge Road Industrial Estate 0.3 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne - Out of Centre 2.8 0.0 0.0 0.0 0.3 1.3 1.2 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 2.8 0.0 0.0 0.0 0.3 1.3 1.2 0.0 0.0 0.0 0.0

Other - Out of Centre 0.5 0.1 0.0 0.1 0.1 0.0 0.1 0.0 0.0 0.0 0.0
Balcombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.2 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.2 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Handcross 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 9.3 1.8 0.8 0.5 0.2 0.0 0.4 1.8 0.5 1.4 1.8
Crawley (Zone 4) 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.5 0.0 0.0 0.0 0.0 0.0 0.3 0.2 0.0 0.0 0.0
Forest Row (Zone 6) 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 3.8 1.3 0.5 0.4 0.1 0.0 0.0 0.8 0.1 0.4 0.2
Henfield (Zone 9) 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Hassocks (Zone 9) 1.8 0.1 0.3 0.0 0.0 0.0 0.0 0.2 0.4 0.3 0.5
Brighton (Zone 10) 1.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.4 1.1
OoMSDC - Other (Zone 7) 1.1 0.4 0.0 0.1 0.0 0.0 0.0 0.6 0.0 0.0 0.0

Sub-total | In-Centre 6.3 1.2 0.7 0.2 0.2 0.3 2.1 0.5 0.7 0.3 0.0
Sub-total | Out of Centre 31.0 5.4 5.4 1.3 0.8 2.5 9.3 1.6 1.2 2.7 0.7
Sub-total | Mid Sussex District 37.3 6.7 6.1 1.5 1.0 2.8 11.4 2.1 2.0 3.1 0.7

Sub-total | Study Area 46.6 8.5 6.9 2.0 1.1 2.8 11.8 3.9 2.5 4.4 2.6

Outside of Study Area 17.7 0.3 0.1 0.2 3.5 5.6 0.8 2.0 0.1 0.5 4.7
Brighton 3.6 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 3.5
Crawley 9.5 0.1 0.0 0.0 3.3 5.5 0.4 0.1 0.0 0.1 0.0
Eastbourne 0.5 0.0 0.0 0.0 0.0 0.0 0.2 0.3 0.0 0.0 0.0
Horley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Horsham 0.7 0.0 0.0 0.1 0.2 0.1 0.0 0.0 0.1 0.2 0.0
Hove 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0
Lewes 0.2 0.0 0.0 0.0 0.1 0.0 0.0 0.2 0.0 0.0 0.0
Shoreham-by-Sea 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1
Tunbridge Wells 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Uckfield 1.4 0.0 0.0 0.0 0.0 0.0 0.0 1.4 0.0 0.0 0.0
Worthing 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoMSDC - Other 0.6 0.2 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.1

Total 64.3 8.8 7.1 2.2 4.7 8.4 12.5 5.8 2.6 4.9 7.2

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices



Mid Sussex District Council Retail Study
Nexus Planning

Table 23: Furniture goods shopping patterns

Destination
Total

Furniture
(%)

Zone 1
Furniture 

(%)

Zone 2
Furniture 

(%)

Zone 3
Furniture 

(%)

Zone 4
Furniture 

(%)

Zone 5
Furniture 

(%)

Zone 6
Furniture 

(%)

Zone 7
Furniture 

(%)

Zone 8
Furniture 

(%)

Zone 9
Furniture 

(%)

Zone 10
Furniture 

(%)

Burgess Hill TC 6.2% 0.0% 35.7% 4.5% 0.0% 0.0% 0.0% 0.0% 26.3% 10.9% 0.0%
East Grinstead TC 11.6% 0.0% 0.0% 0.0% 0.0% 11.9% 53.1% 2.2% 0.0% 0.0% 0.0%
Haywards Heath TC 14.6% 52.2% 11.8% 40.5% 7.8% 0.0% 0.0% 36.1% 14.4% 6.5% 0.0%
Copthorne VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.8% 0.0% 0.0% 3.6% 9.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.1% 0.0% 0.0%
Hurstpierpoint VC 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.1% 0.0%
Lindfield VC 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.2% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 1.4% 3.3% 7.1% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
London Road Retail Park 0.5% 0.0% 4.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mid Sussex Retail Park 0.9% 3.3% 2.8% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Business Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

East Grinstead - Out of Centre 1.5% 0.0% 0.0% 0.0% 3.3% 3.3% 4.4% 0.0% 0.0% 0.0% 0.0%
Bridge Retail Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - East Grinstead - Other 1.5% 0.0% 0.0% 0.0% 3.3% 3.3% 4.4% 0.0% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Copthorne - Out of Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 1.0% 5.0% 0.0% 1.8% 3.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.9% 5.0% 0.0% 0.0% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Handcross 0.1% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.1% 0.0% 0.0% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 6.6% 7.9% 4.3% 4.5% 1.3% 0.0% 1.9% 0.0% 5.1% 37.6% 12.8%
Crawley (Zone 4) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 1.1% 1.4% 4.3% 0.0% 1.3% 0.0% 0.0% 0.0% 2.6% 2.3% 0.0%
Henfield (Zone 9) 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 28.8% 0.0%
Hassocks (Zone 9) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0%
Brighton (Zone 10) 3.2% 6.5% 0.0% 4.5% 0.0% 0.0% 0.0% 0.0% 2.6% 5.1% 12.8%
OoMSDC - Other (Zone 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Sub-total | In-Centre 34.2% 52.2% 47.5% 48.5% 17.1% 11.9% 53.1% 46.5% 45.8% 19.6% 0.0%
Sub-total | Out of Centre 4.0% 8.3% 7.1% 4.7% 6.8% 3.3% 4.4% 0.0% 0.0% 0.0% 0.0%
Sub-total | Mid Sussex District 38.1% 60.4% 54.6% 53.2% 23.9% 15.3% 57.4% 46.5% 45.8% 19.6% 0.0%

Sub-total | Study Area 44.8% 68.3% 58.9% 57.6% 25.2% 15.3% 59.3% 46.5% 50.9% 57.2% 12.8%

Outside of Study Area 55.2% 31.7% 41.1% 42.4% 74.8% 84.7% 40.7% 53.5% 49.1% 42.8% 87.2%
Brighton 6.8% 8.0% 7.9% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 11.6% 29.6%
Crawley 21.6% 12.6% 13.8% 1.8% 47.9% 65.6% 20.9% 7.7% 0.0% 0.0% 9.9%
Eastbourne 1.2% 0.9% 0.0% 0.0% 7.4% 1.7% 0.0% 4.6% 0.0% 0.0% 0.0%
Horley 0.9% 0.0% 0.0% 0.0% 0.0% 6.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 2.6% 2.3% 2.3% 13.8% 5.9% 3.3% 0.0% 1.5% 5.1% 4.9% 0.0%
Hove 6.4% 3.7% 4.5% 2.9% 0.0% 0.0% 0.0% 2.4% 11.5% 13.4% 29.0%
Lewes 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.2% 0.0% 1.9%
Shoreham-by-Sea 1.7% 0.0% 2.8% 4.5% 1.3% 0.0% 0.0% 0.0% 10.9% 0.0% 5.8%
Tunbridge Wells 1.3% 0.0% 0.8% 0.0% 0.0% 0.0% 4.5% 5.4% 0.0% 0.0% 0.0%
Uckfield 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 16.3% 0.0% 0.0% 0.0%
Worthing 1.0% 0.0% 0.0% 2.9% 2.0% 0.0% 0.0% 0.0% 2.6% 2.3% 3.9%
OoMSDC - Other 10.1% 4.2% 9.0% 16.5% 10.2% 7.6% 15.3% 15.6% 12.2% 10.6% 7.1%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 24: Furniture goods shopping expenditure

Destination
Total

Furniture
(£m)

Zone 1
Furniture 

(£m)

Zone 2
Furniture 

(£m)

Zone 3
Furniture 

(£m)

Zone 4
Furniture 

(£m)

Zone 5
Furniture 

(£m)

Zone 6
Furniture 

(£m)

Zone 7
Furniture 

(£m)

Zone 8
Furniture 

(£m)

Zone 9
Furniture 

(£m)

Zone 10
Furniture 

(£m)

Burgess Hill TC 5.1 0.0 3.6 0.1 0.0 0.0 0.0 0.0 0.8 0.6 0.0
East Grinstead TC 9.5 0.0 0.0 0.0 0.0 1.3 8.1 0.1 0.0 0.0 0.0
Haywards Heath TC 12.0 6.2 1.2 1.0 0.5 0.0 0.0 2.3 0.4 0.4 0.0
Copthorne VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley Down VC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cuckfield VC 0.6 0.0 0.0 0.1 0.5 0.0 0.0 0.0 0.0 0.0 0.0
Hassocks VC 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Hurstpierpoint VC 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Lindfield VC 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.0

Burgess Hill - Out of Centre 1.2 0.4 0.7 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Burgess Hill Trade Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
London Road Retail Park 0.4 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mid Sussex Retail Park 0.7 0.4 0.3 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Business Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Victoria Trading Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
William Way Industrial Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Burgess Hill - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

East Grinstead - Out of Centre 1.2 0.0 0.0 0.0 0.2 0.4 0.7 0.0 0.0 0.0 0.0
Bridge Retail Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - East Grinstead - Other 1.2 0.0 0.0 0.0 0.2 0.4 0.7 0.0 0.0 0.0 0.0

Haywards Heath - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bridge Road Industrial Estate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lindfield Enterprise Park 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Superstore, Bannister Way, Haywards Heath 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Haywards Heath - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Copthorne - Out of Centre 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
OoC - Copthorne - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other - Out of Centre 0.9 0.6 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Balcombe 0.7 0.6 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Bolney 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Handcross 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lingfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Out of Centre - Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Outside of Mid Sussex DC 5.4 0.9 0.4 0.1 0.1 0.0 0.3 0.0 0.2 2.1 1.3
Crawley (Zone 4) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Crawley (Zone 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wych Cross (Zone 6) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Forest Row (Zone 6) 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0
Newick (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ditchling (Zone 8) 0.9 0.2 0.4 0.0 0.1 0.0 0.0 0.0 0.1 0.1 0.0
Henfield (Zone 9) 1.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.6 0.0
Hassocks (Zone 9) 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Brighton (Zone 10) 2.6 0.8 0.0 0.1 0.0 0.0 0.0 0.0 0.1 0.3 1.3
OoMSDC - Other (Zone 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Sub-total | In-Centre 28.0 6.2 4.7 1.2 1.0 1.3 8.1 3.0 1.4 1.1 0.0
Sub-total | Out of Centre 3.2 1.0 0.7 0.1 0.4 0.4 0.7 0.0 0.0 0.0 0.0
Sub-total | Mid Sussex District 31.3 7.2 5.4 1.4 1.4 1.7 8.7 3.0 1.4 1.1 0.0

Sub-total | Study Area 36.7 8.2 5.9 1.5 1.5 1.7 9.0 3.0 1.5 3.2 1.3

Outside of Study Area 45.3 3.8 4.1 1.1 4.3 9.5 6.2 3.4 1.5 2.4 9.1
Brighton 5.5 1.0 0.8 0.0 0.0 0.0 0.0 0.0 0.1 0.6 3.1
Crawley 17.8 1.5 1.4 0.0 2.8 7.3 3.2 0.5 0.0 0.0 1.0
Eastbourne 1.0 0.1 0.0 0.0 0.4 0.2 0.0 0.3 0.0 0.0 0.0
Horley 0.7 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0 0.0
Horsham 2.1 0.3 0.2 0.4 0.3 0.4 0.0 0.1 0.2 0.3 0.0
Hove 5.2 0.4 0.4 0.1 0.0 0.0 0.0 0.2 0.3 0.8 3.0
Lewes 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.2
Shoreham-by-Sea 1.4 0.0 0.3 0.1 0.1 0.0 0.0 0.0 0.3 0.0 0.6
Tunbridge Wells 1.1 0.0 0.1 0.0 0.0 0.0 0.7 0.3 0.0 0.0 0.0
Uckfield 1.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0
Worthing 0.8 0.0 0.0 0.1 0.1 0.0 0.0 0.0 0.1 0.1 0.4
OoMSDC - Other 8.3 0.5 0.9 0.4 0.6 0.8 2.3 1.0 0.4 0.6 0.7

Total 82.0 12.0 10.0 2.6 5.8 11.2 15.2 6.4 3.0 5.6 10.4

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices
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Table 25a: Comparison goods shopping patterns

Destination
Total

Comparison
(%)

Zone 1
Comparison 

(%)

Zone 2
Comparison 

(%)

Zone 3
Comparison 

(%)

Zone 4
Comparison 

(%)

Zone 5
Comparison 

(%)

Zone 6
Comparison 

(%)

Zone 7
Comparison 

(%)

Zone 8
Comparison 

(%)

Zone 9
Comparison 

(%)

Zone 10
Comparison 

(%)

Burgess Hill TC 4.0% 0.6% 22.8% 2.8% 0.1% 0.0% 0.0% 2.0% 12.8% 5.5% 1.7%
East Grinstead TC 8.0% 0.0% 0.0% 0.0% 0.0% 3.5% 40.0% 1.1% 0.0% 0.0% 0.0%
Haywards Heath TC 11.4% 34.4% 10.0% 38.4% 13.1% 0.2% 0.0% 30.1% 9.7% 4.6% 0.0%
Copthorne VC 0.1% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley Down VC 0.1% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Cuckfield VC 0.2% 0.0% 0.0% 3.4% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hassocks VC 0.6% 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 14.3% 1.0% 0.0%
Hurstpierpoint VC 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7% 0.0%
Lindfield VC 0.2% 0.6% 0.0% 0.0% 0.0% 0.0% 0.2% 1.2% 0.0% 0.0% 0.0%

Burgess Hill - Out of Centre 3.4% 5.3% 11.0% 4.9% 1.9% 0.0% 0.0% 5.0% 5.5% 5.4% 1.2%
Burgess Hill Trade Centre 0.0% 0.0% 0.0% 0.2% 0.2% 0.0% 0.0% 0.0% 0.3% 0.3% 0.0%
London Road Retail Park 0.2% 0.4% 0.9% 0.2% 0.0% 0.0% 0.0% 0.3% 0.5% 0.1% 0.0%
Mid Sussex Retail Park 1.9% 3.5% 4.8% 3.6% 1.7% 0.0% 0.0% 1.7% 2.6% 3.6% 0.6%
Victoria Business Park 0.5% 1.0% 0.7% 0.4% 0.0% 0.0% 0.0% 3.1% 0.5% 0.0% 0.0%
Victoria Trading Estate 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
William Way Industrial Park 0.0% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OoC - Burgess Hill - Other 0.8% 0.4% 4.5% 0.1% 0.0% 0.0% 0.0% 0.0% 1.5% 1.4% 0.6%

East Grinstead - Out of Centre 1.8% 0.1% 0.0% 0.0% 0.4% 1.9% 7.6% 0.5% 0.0% 0.0% 0.3%
Bridge Retail Park 0.3% 0.0% 0.0% 0.0% 0.0% 0.4% 1.0% 0.0% 0.0% 0.0% 0.3%
OoC - East Grinstead - Other 1.5% 0.1% 0.0% 0.0% 0.4% 1.4% 6.6% 0.5% 0.0% 0.0% 0.0%

Haywards Heath - Out of Centre 2.0% 8.2% 0.9% 3.9% 2.3% 0.0% 0.0% 4.6% 1.0% 0.0% 0.0%
Bridge Road Industrial Estate 0.0% 0.2% 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lindfield Enterprise Park 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0%
Sainsbury's Superstore, Bannister Way, Haywards Heath 1.8% 7.2% 0.9% 3.7% 2.1% 0.0% 0.0% 4.5% 0.0% 0.0% 0.0%
OoC - Haywards Heath - Other 0.2% 0.8% 0.0% 0.1% 0.2% 0.0% 0.0% 0.1% 0.4% 0.0% 0.0%

Copthorne - Out of Centre 0.3% 0.0% 0.0% 0.0% 0.4% 1.0% 0.6% 0.0% 0.0% 0.0% 0.0%
OoC - Copthorne - Other 0.3% 0.0% 0.0% 0.0% 0.4% 1.0% 0.6% 0.0% 0.0% 0.0% 0.0%

Other - Out of Centre 0.5% 0.5% 0.0% 0.6% 0.9% 0.0% 2.0% 0.0% 0.0% 0.0% 0.0%
Balcombe 0.1% 0.4% 0.0% 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bolney 0.0% 0.1% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felbridge 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6% 0.0% 0.0% 0.0% 0.0%
Handcross 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hickstead 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lingfield 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0%
Out of Centre - Other 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Outside of Mid Sussex DC 5.3% 3.5% 3.8% 2.9% 3.4% 0.6% 0.8% 5.5% 11.6% 9.6% 17.9%
Crawley (Zone 4) 0.3% 0.0% 0.0% 0.6% 3.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Crawley (Zone 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Wych Cross (Zone 6) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 0.3% 0.0% 0.0% 0.0%
Forest Row (Zone 6) 0.2% 0.0% 0.0% 0.0% 0.1% 0.0% 0.6% 0.8% 0.0% 0.0% 0.0%
Newick (Zone 7) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0%
Ditchling (Zone 8) 0.7% 1.0% 0.8% 1.2% 0.2% 0.0% 0.0% 1.1% 4.6% 0.8% 0.6%
Henfield (Zone 9) 0.4% 0.0% 0.0% 0.2% 0.0% 0.3% 0.0% 0.0% 0.0% 5.7% 0.0%
Hassocks (Zone 9) 0.3% 0.5% 0.2% 0.1% 0.0% 0.0% 0.0% 0.2% 1.3% 0.6% 0.8%
Brighton (Zone 10) 3.1% 1.7% 2.7% 0.4% 0.0% 0.0% 0.0% 1.5% 5.6% 2.6% 16.4%
OoMSDC - Other (Zone 7) 0.1% 0.3% 0.0% 0.4% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0%

Sub-total | In-Centre 24.6% 35.6% 33.0% 44.6% 14.1% 4.5% 40.2% 34.3% 36.7% 13.7% 1.7%
Sub-total | Out of Centre 8.0% 14.0% 11.8% 9.4% 5.9% 2.8% 10.2% 10.0% 6.5% 5.4% 1.5%
Sub-total | Mid Sussex District 32.6% 49.7% 44.9% 54.0% 20.0% 7.3% 50.4% 44.4% 43.2% 19.1% 3.2%

Sub-total | Study Area 37.9% 53.2% 48.7% 56.9% 23.4% 8.0% 51.2% 49.9% 54.8% 28.7% 21.1%

Outside of Study Area 62.1% 46.8% 51.3% 43.1% 76.6% 92.0% 48.8% 50.1% 45.2% 71.3% 78.9%
Brighton 12.8% 8.7% 16.9% 10.6% 3.2% 0.8% 0.3% 6.2% 19.2% 19.9% 50.5%
Crawley 29.2% 25.5% 21.3% 13.5% 61.7% 73.7% 30.8% 8.1% 3.9% 9.0% 4.2%
Eastbourne 0.7% 0.7% 0.0% 0.0% 0.5% 0.1% 0.4% 4.4% 0.0% 0.1% 1.0%
Horley 0.3% 0.0% 0.0% 0.0% 0.7% 1.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Horsham 5.0% 5.2% 3.0% 12.2% 8.5% 6.1% 3.4% 1.0% 2.8% 18.0% 0.0%
Hove 2.7% 0.3% 2.3% 0.5% 0.0% 0.0% 0.0% 0.8% 6.3% 10.1% 11.0%
Lewes 1.2% 0.5% 2.8% 0.0% 0.1% 0.0% 0.0% 8.2% 2.9% 0.0% 1.0%
Shoreham-by-Sea 2.0% 0.7% 1.0% 2.0% 0.1% 0.0% 0.0% 2.5% 6.6% 8.0% 6.2%
Tunbridge Wells 1.5% 0.0% 0.1% 0.0% 0.5% 0.0% 6.2% 4.5% 0.0% 0.0% 0.0%
Uckfield 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.2% 0.0% 0.0% 0.0%
Worthing 0.4% 0.2% 0.0% 0.3% 0.1% 0.0% 0.0% 0.0% 0.4% 1.6% 2.2%
OoMSDC - Other 5.4% 4.8% 4.1% 4.1% 1.2% 9.9% 7.8% 6.1% 3.1% 4.7% 2.8%

Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding
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Table 25b: Comparison goods shopping expenditure

Destination
Total

Comparison
(£m)

Zone 1
Comparison 

(£m)

Zone 2
Comparison 

(£m)

Zone 3
Comparison 

(£m)

Zone 4
Comparison 

(£m)

Zone 5
Comparison 

(£m)

Zone 6
Comparison 

(£m)

Zone 7
Comparison 

(£m)

Zone 8
Comparison 

(£m)

Zone 9
Comparison 

(£m)

Zone 10
Comparison 

(£m)

Inflow beyond 
Study Area  (£m)

Total Comparison 
(inc. Inflow) 

(£m)

Burgess Hill TC 39.5 0.9 25.8 0.8 0.1 0.0 0.0 1.4 4.6 3.7 2.1 - 39.5
East Grinstead TC 78.1 0.0 0.0 0.0 0.0 4.8 72.6 0.8 0.0 0.0 0.0 - 78.1
Haywards Heath TC 111.8 49.9 11.4 11.3 10.4 0.2 0.0 22.0 3.5 3.1 0.0 - 111.8
Copthorne VC 0.5 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.0 0.0 0.0 - 0.5
Crawley Down VC 0.6 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 - 0.6
Cuckfield VC 1.7 0.0 0.0 1.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 - 1.7
Hassocks VC 6.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 5.1 0.7 0.0 - 6.0
Hurstpierpoint VC 1.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8 0.0 - 1.8
Lindfield VC 2.2 0.9 0.0 0.0 0.0 0.0 0.3 0.9 0.0 0.0 0.0 - 2.2

Burgess Hill - Out of Centre 33.9 7.7 12.4 1.5 1.5 0.0 0.0 3.6 2.0 3.7 1.5 - 33.9
Burgess Hill Trade Centre 0.5 0.0 0.0 0.1 0.1 0.0 0.0 0.0 0.1 0.2 0.0 - 0.5
London Road Retail Park 2.2 0.6 1.1 0.1 0.0 0.0 0.0 0.2 0.2 0.1 0.0 - 2.2
Mid Sussex Retail Park 18.3 5.1 5.5 1.1 1.4 0.0 0.0 1.2 0.9 2.4 0.7 - 18.3
Victoria Business Park 4.8 1.4 0.8 0.1 0.0 0.0 0.0 2.2 0.2 0.0 0.0 - 4.8
Victoria Trading Estate 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 - 0.1
William Way Industrial Park 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 - 0.1
OoC - Burgess Hill - Other 7.9 0.5 5.1 0.0 0.0 0.0 0.0 0.0 0.6 1.0 0.8 - 7.9

East Grinstead - Out of Centre 17.4 0.1 0.0 0.0 0.3 2.5 13.8 0.3 0.0 0.0 0.4 - 17.4
Bridge Retail Park 2.8 0.0 0.0 0.0 0.0 0.6 1.9 0.0 0.0 0.0 0.4 - 2.8
OoC - East Grinstead - Other 14.6 0.1 0.0 0.0 0.3 1.9 11.9 0.3 0.0 0.0 0.0 - 14.6

Haywards Heath - Out of Centre 19.5 11.9 1.0 1.1 1.8 0.0 0.0 3.4 0.4 0.0 0.0 - 19.5
Bridge Road Industrial Estate 0.3 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 - 0.3
Lindfield Enterprise Park 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 - 0.2
Sainsbury's Superstore, Bannister Way, Haywards Heath 17.4 10.4 1.0 1.1 1.6 0.0 0.0 3.3 0.0 0.0 0.0 - 17.4
OoC - Haywards Heath - Other 1.6 1.2 0.0 0.0 0.1 0.0 0.0 0.1 0.1 0.0 0.0 - 1.6

Copthorne - Out of Centre 2.8 0.0 0.0 0.0 0.3 1.3 1.2 0.0 0.0 0.0 0.0 - 2.8
OoC - Copthorne - Other 2.8 0.0 0.0 0.0 0.3 1.3 1.2 0.0 0.0 0.0 0.0 - 2.8

Other - Out of Centre 5.2 0.7 0.0 0.2 0.7 0.0 3.6 0.0 0.0 0.0 0.0 - 5.2
Balcombe 0.7 0.6 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 - 0.7
Bolney 0.2 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 - 0.2
Felbridge 2.9 0.0 0.0 0.0 0.0 0.0 2.9 0.0 0.0 0.0 0.0 - 2.9
Handcross 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 - 0.2
Hickstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 - 0.0
Lingfield 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0 - 0.7
Out of Centre - Other 0.4 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 - 0.4

Outside of Mid Sussex DC 52.0 5.1 4.3 0.8 2.7 0.8 1.5 4.0 4.2 6.6 22.0 - 52.0
Crawley (Zone 4) 2.6 0.0 0.0 0.2 2.5 0.0 0.0 0.0 0.0 0.0 0.0 - 2.6
Crawley (Zone 5) 0.4 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 - 0.4
Wych Cross (Zone 6) 0.5 0.0 0.0 0.0 0.0 0.0 0.3 0.2 0.0 0.0 0.0 - 0.5
Forest Row (Zone 6) 1.8 0.0 0.0 0.0 0.1 0.0 1.2 0.6 0.0 0.0 0.0 - 1.8
Newick (Zone 7) 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 - 0.6
Ditchling (Zone 8) 6.7 1.5 0.9 0.4 0.1 0.0 0.0 0.8 1.7 0.5 0.7 - 6.7
Henfield (Zone 9) 4.4 0.0 0.0 0.1 0.0 0.5 0.0 0.0 0.0 3.9 0.0 - 4.4
Hassocks (Zone 9) 3.1 0.7 0.3 0.0 0.0 0.0 0.0 0.2 0.5 0.4 1.0 - 3.1
Brighton (Zone 10) 30.8 2.5 3.1 0.1 0.0 0.0 0.0 1.1 2.0 1.8 20.2 - 30.8
OoMSDC - Other (Zone 7) 1.1 0.4 0.0 0.1 0.0 0.0 0.0 0.6 0.0 0.0 0.0 - 1.1

Sub-total | In-Centre 242.2 51.8 37.4 13.2 11.1 6.1 72.9 25.1 13.2 9.4 2.1 0.0 242.2
Sub-total | Out of Centre 78.7 20.4 13.4 2.8 4.6 3.8 18.5 7.3 2.3 3.7 1.8 0.0 78.7
Sub-total | Mid Sussex District 320.9 72.2 50.8 16.0 15.8 9.9 91.4 32.4 15.5 13.0 4.0 0.0 320.9

Sub-total | Study Area 372.9 77.3 55.0 16.8 18.5 10.7 92.9 36.5 19.7 19.6 25.9 0.0 372.9

Outside of Study Area 610.0 68.0 58.1 12.7 60.5 123.9 88.4 36.6 16.3 48.6 96.9 - 610.0
Brighton 126.1 12.7 19.1 3.1 2.5 1.1 0.5 4.5 6.9 13.5 62.1 - 126.1
Crawley 287.3 37.1 24.0 4.0 48.7 99.1 55.8 5.9 1.4 6.1 5.1 - 287.3
Eastbourne 6.8 1.1 0.0 0.0 0.4 0.2 0.7 3.2 0.0 0.0 1.2 - 6.8
Horley 2.5 0.0 0.0 0.0 0.5 2.0 0.0 0.0 0.0 0.0 0.0 - 2.5
Horsham 49.6 7.6 3.4 3.6 6.7 8.2 6.2 0.7 1.0 12.3 0.0 - 49.6
Hove 26.4 0.4 2.5 0.1 0.0 0.0 0.0 0.6 2.3 6.9 13.5 - 26.4
Lewes 12.2 0.7 3.1 0.0 0.1 0.0 0.0 6.0 1.1 0.0 1.2 - 12.2
Shoreham-by-Sea 20.1 1.0 1.1 0.6 0.1 0.0 0.0 1.8 2.4 5.4 7.7 - 20.1
Tunbridge Wells 15.1 0.0 0.1 0.0 0.4 0.0 11.3 3.3 0.0 0.0 0.0 - 15.1
Uckfield 6.0 0.0 0.0 0.0 0.0 0.0 0.0 6.0 0.0 0.0 0.0 - 6.0
Worthing 4.4 0.3 0.0 0.1 0.1 0.0 0.0 0.0 0.2 1.1 2.7 - 4.4
OoMSDC - Other 53.4 7.0 4.7 1.2 0.9 13.3 14.1 4.5 1.1 3.2 3.5 - 53.4

Total 982.8 145.2 113.1 29.5 78.9 134.6 181.3 73.1 36.0 68.2 122.9 0.0 982.8

Notes:

a. Market shares for 'main' and 'top-up' shopping derived directly from NEMS Household Survey (October 2021)

b. Excludes 'don't know/varies', markets and internet sales

c. Figures may not total due to rounding

2019 Prices
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Table 26a: Estimated 'capacity' for new comparison goods facilities in Mid Sussex District

Year
Benchmark Turnover

(£m)1
Survey Turnover

(£m)2
Inflow
(£m)

Surplus Expenditure
(£m)

2026 377.4 372.5 0.0 -4.9
2031 430.8 431.1 0.0 0.3
2036 489.8 503.1 0.0 13.3
2038 515.6 535.9 0.0 20.4

Market Share of Study Area (%) 32.6% - -

Notes:

a. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

b. Assumes constant market share claimed by Mid Sussex District facilities at 32.6% from the Study Area

2019 Prices

Table 26b: Estimated 'capacity' for new comparison goods facilities in Mid Sussex District

Year Surplus Expenditure
 (£m) Min1 Max2 Column1

2026 -4.9 -600 -800
2031 0.3 0 0
2036 13.3 1,300 1,800
2038 20.4 1,800 2,600

Notes:

a. Average sales density assumed to be £7,000 per sq m, which Nexus Planning considers to be towards the higher end of what would be achieved in Mid Sussex District

b. Average sales density assumed to be £5,000 per sq m, which Nexus Planning considers to be towards the lower end of what would be achieved in Mid Sussex District

c. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2019 Prices

Floorspace Capacity (sq m net)
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Table 26c: Relevant commitments (comparison)

Destination Reference Settlement
Net Comparison 

Floorspace (sq m)
Estimated Sales Density 

(£ per sq m)
Estimated Comparison 

Turnover (£m)
 Proposal 

The Martlets Shopping 
Centre, Burgess Hill

DM/19/3332 Burgess Hill 271 6,000 1.6

Demolition of multi-storey car park, public library and offices. The conversion of existing buildings and 
erection of new buildings to provide, additional retail floor space (Classes A1 and A3), residential units 
(Class C3) with undercroft car parking, a multi-screen cinema (Class D2), bowling alley (Class D2), 
gymnasium (Class D2), a hotel (Class C1), the reconfiguration and expansion of existing public car park, 
amendments to the site access, public realm improvements including landscaping, and other associated 
works

Homebase, 219 - 223, London 
Road, East Grinstead

DM/20/2827 East Grinstead 309 4,888 1.5

External alterations to the existing retail unit, removal of entrance canopy and installation of full height 
glazing to shopfront and a replacement roof with solar panels; construction of new delivery bay; and 
reconfiguration of customer car park to provide trolley storage, covered cycle parking and car parking 
for disabled and parents to allow occupation of the store for Class A1 foodstore retailing convenience 
and comparison goods (Lidl).

Total - - 580 - 3.1

Notes:

a. Sales density assumed to be £6,000 based on Nexus Planning judgement where the occupier has not been referenced within the application

b. Comparison floorspace is assumed to be 2/3 net sales area based on Nexus Planning judgement where the occupier has not been referenced within the application

c. Assessed commitments limited to development proposals greater than 100 sq m

2019 Prices

Table 26d: Net quantitative 'capacity' for new comparison goods facilities in Mid Sussex District

Year Surplus Expenditure Commitments Residual Expenditure
 (£m) 2(£m)2 3(£m)3 Min1 Max2

2026 -4.9 3.7 -8.6 -1,100 -1,500
2031 0.3 4.2 -3.9 -400 -600
2036 13.3 4.8 8.5 800 1,100
2038 20.4 5.0 15.3 1,400 1,900

Notes:

a. Average sales density assumed to be £7,000 per sq m, which Nexus Planning considers to be towards the higher end of what would be achieved in Mid Sussex District

b. Average sales density assumed to be £5,000 per sq m, which Nexus Planning considers to be towards the lower end of what would be achieved in Mid Sussex District

c. Residual calculated by subtracting turnover of commitments (sourced from Table 26c) from surplus expenditure (sourced from Table 26a)

d. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2019 Prices

Floorspace Capacity (sq m net)
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Appendix E 

Town Centre Boundaries 



Burgess Hill

Town Centre 

Contains OS data © Crown copyright [and database right] [2022].

Proposed Town Centre Boundary

Proposed Primary Shopping Area

Adopted Town Centre Boundary



East Grinstead

Town Centre 

Contains OS data © Crown copyright [and database right] [2022].

Proposed Town Centre Boundary

Proposed Primary Shopping Area

Adopted Town Centre Boundary



Haywards Heath

Town Centre 

Contains OS data © Crown copyright [and database right] [2022].

Proposed Town Centre Boundary

Proposed Primary Shopping Area

Adopted Town Centre Boundary



Crawley Down

Village Centre

Contains OS data © Crown copyright [and database right] [2022].

Proposed Village Centre Boundary



Cuckfield Village

Centre

Contains OS data © Crown copyright [and database right] [2022].

Proposed Village Centre Boundary



Hassocks Village

Centre

Contains OS data © Crown copyright [and database right] [2022].

Proposed Village Centre Boundary



Hurstpierpoint

Village Centre

Contains OS data © Crown copyright [and database right] [2022].

Proposed Village Centre Boundary



Lindfield Village

Centre

Contains OS data © Crown copyright [and database right] [2021].

Proposed Village Centre Boundary

Adopted Village Centre Boundary
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